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Blog 1
Macmillan Mighty Hikes
Come and be part of the best Hike
What's Mighty Hikes?
Mighty Hikes offers a range of different long-distance hikes for you to take part in. The aim is the raise money for Macmillan and have fun doing it. Mighty Hikes offer a range of hikes across the UK, ranging from a half-marathon to a marathon. We have pit stops along the hikes with all the snacks and refreshments you need to keep you going. At the finish line, there will be a hot meal waiting for you when you finish, and you will also receive your medal. 
Feeling overwhelmed and reluctant to start? Don't worry, we have everything you need to know in the information below and in the links, and some tips and tricks on how to get started and raise your first £250.
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How you can help?
Do you feel like you want to make a difference? All you have to do is sign up online and choose your hike and distance. Then get fundraising. If you are looking for a great way to get fit, have fun outdoors, and raise money for a great cause, this is perfect for you. Don't just come alone. Bring friends and family along to share the fun and get stuck in. With your help, we can be there for 3.5 million people across the UK who are living with cancer. Click here to sign up today, and you will be making a difference. 
Want to help, and don't fancy hiking? You can still make a big difference. Get stuck in and become a Mighty Hike volunteer and cheer on the hikers. Sign up today.
Don't want to tackle it alone? You can do mighty hikes as a team. You can do it as groups of friends, colleagues, family and in your sports team. It's not just about raising money, it's about being part of something meaningful. 
How to get started as a team
First, you have to nominate a team captain. Who do you think will be a good captain? Think about people's strengths, who is organised and good at taking charge.  Gather your team. 
Register your team. After you have selected your team captain, you are now ready to register. 
Now you are all done signing up. Now the fun begins. Start fundraising and training, and always work as a team. Click here to sign up.

Blog 2
Macmillan coffee morning.
Come be part of our biggest fundraiser. 
A coffee morning is a chance to sit down with a group of people, have coffee and cake, raise money for Macmillan, and have a good time with good people.  A coffee morning is a celebration; it's a reflection of the work Macmillan does to unify the community so people don't feel alone. It's nice to come and have a cake and a drink with new people who are going through a similar journey to you. You can either make a donation at your local coffee morning, or you can donate online.
When is the coffee morning?
The coffee morning is typically on the last Friday of September. But you can host a coffee morning whenever you'd like. 
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We need you!
If you'd like to host an event, you can sign up to be a host, by clicking the link, you will be able to register today, and we'll send you your fundraising kit with everything you will need to start your 'One Coffee Day'. You will also receive tips on how to run your coffee morning. Then once it's all done, pay in your donations raised at your coffee morning to help Macmillan keep supporting people with cancer. If you want to help but don't want to set up an event, then you are able to click here to find a coffee morning near you.
Why have a coffee morning?
It helps to raise awareness of what everyone is going through, it's great to get people talking and share their own stories and experiences and how to give advice to people who might be going through the same thing.
With your donations, we are able to help millions of people with the care, support and guidance people with cancer need, to help them through their journey. 
To donate, click here.


Evaluation
Blogs are a great tool for attracting attention to charities. They are highly effective and help to build a connection with the audience by telling a story about the topic at hand. It shows that you know what you're talking about, and you build credibility with your audience Pennings(2025) supports this.  Blogs are still very current and are frequently used Hine(2022) states that there are over 70 million new blog posts per month.  Blogs are also great for sharing information organically on your own platform that help to build awareness about your chosen topic. With the correct marketing strategy, you can create a great blog that is eye-catching and great for raising awareness. 
By writing the blog, my aim is to attract people and inform them about the Macmillan coffee morning and the Macmillan Mighty Hike. My objective audience is anyone who would like to come along and donate and support Macmillan. I have pictures of diverse groups of all ages in my blogs to show that it’s welcome to everyone and it’s welcoming. I've done this by having a picture of people, it can also help to humanise the text, and it helps to build trust with the audience Welch (2022) supports this. You must use high quality relevant pictures. I’ve also tried to keep it simple, not using too many statistics and complex graphs to make it easy for all ages to be able to read. I've aimed to use the right tone to keep it friendly and simple for all readers, while also keeping it professional.
The aim of the first blog, Macmillan Mighty Hike, is to attract people to participate in the Macmillan Mighty Hike. The more people who sign up to participate in the mighty hike, the more people who will be fundraising for Macmillan and the more donations they will receive. The aim is to make it look fun and draw attention, and inform people to sign up and donate. The aim of the second blog is to inform people about the Macmillan coffee morning.  The aim is to also get people to sign up to a coffee morning and to create a coffee morning, and to raise funds for Macmillan. I've done this by implementing a picture, a hook to grab the readers attention and to get them reading the blog. It is designed to increase engagement Magnotta et tal (2020) support this. I’ve also used a big bold heading to grab attention of the reader in both blogs. By also creating a unique, memorable headline that commands attention, it is essential for increasing engagement with the readers Schweitzer (2024) champions this.  By implementing a ‘call to action’ and hyperlinks in both blogs it helps to increase engagement of the readers. By asking the readers to take action and do something, you increase the likelihood of the reader taking action, which Martins (2025) supports. In both blogs, I've also used questions to get the reader thinking. Questions are great to start discussions in people's heads and it makes them think to themselves and question themselves. This is explored and confirmed by Li et tal (2022). In addition to this, it helps to engage the reader, a well-placed question can also make the reader reflect and potentially play with their emotions. Well-placed questions can direct the reader towards an action, such as clicking on a link or donating. 
An essential part to gauge the success of your blog is to measure its effectiveness. There are many ways of doing this. I’ve used the ‘call to action’.  In the call to action, I'm able to measure the ‘click through’ rate of the number of people who have clicked on the link. This is essentially to see how many people have read the blog. If you have the call to action at the bottom of the blog, you can then measure the number of people who have read the full blog by seeing the number of people who have clicked the link. This is a great way to see the engagement of the blog and see the success of the blog Horner (2023) champions this.

Using the information surrounding the activity and engagement on the blog, including money raised, any possible future campaigns could be adapted for to allow for future improvements and maximise the effect of the campaigns. The language, layout and visual prompts could all be adapted to strengthen the impact of the ‘call to action’ for the benefit of the charities involved.
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