Chapter 3 – Methodology 
3:1 Research Onion – 
Researchers can develop a strong research methodology with the help of the reliable framework developed by Saunders, et al., (2009) is dubbed the “research onion”. When seen from the outside, each layer, which is presented as a picture, depicts a particular step in the research process (Saunders & Tosey, 2015). An illustration of the research onion and the techniques employed by researchers are provided in Figure 3:1. 
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Figure 3:1 - Saunders, et al., (2019) Research Onion. 
Philosophy – 
The core component of any study that examines a variety of viewpoints and presumptions about the knowledge that the research is based upon philosophy in the form of research (Saunders, et al., 2019, pp. 130-131). Ontology is any presumption about the nature and existence of a being, and epistemology is a study of human knowledge and recourses (Saunders, et al., 2019, p. 135).  Research is conducted with an ontology viewpoint because it employs a study if the being and has aided in the development of theories regarding the degree of certainty that can be attributed to the nature and existence of the objects and subject under study. In other words, meaning is being sought after rather than truth. This indicates that researchers are examining the possibility that reality exists independently of context and that social interactions and experiences can always have an impact on reality (Moon & Blackman, 2017). A survey has been created with a philosophical foundation in order to gain a better understanding of social knowledge and opinion. As pragmatism is well known as the philosophical partner of mixed research methods, it is appropriate to support the research survey that was developed, as it carried both etic and emic epistemological viewpoints and contains both qualitative and quantitative methods (Johnson & Onwuegbuzie, 2004). Research designs that incorporate a method of what works best will encourage researchers to develop research in robust ways to address research problems, as pragmatism enables researchers to understand that no single viewpoint can paint a complete picture (Kaushik & Walsh, 2019). 
Approach – 
Since pragmatism has been identified as a philosophical theory, it is appropriate to use an abductive approach to guarantee that research is developed to produce reasonable findings (Philipsen, 2018). In Addition to using a pragmatic viewpoint and inductive and deductive methods, researchers can also employ the abductive approach, which integrates cognitive and numerical interpretations to enable the formation of research study conclusions (Douven, 2022). 
Strategy – 
A researcher’s approach which is the most important element within a research study as it aids in comprehending and identifying the general path they take when conducting their research (Ingirie , et al., 2011). This helps researchers to comprehend and identify the direction of their work, the techniques they are using to collect data, and the strategies they will employ to source their data (Saunders & Tosey, 2015). 
Research methods that are most popular are surveys because they facilitate the gathering of copious amounts of data from a wide range of sources (Saunders, et al., 2009). Surveys can collect both quantitative and qualitative primary data and are useful to researchers for both investigative and expressive research. When sampling is employed, surveys that researchers use to gather data can be analysed because they yield raw data that accurately reflects the population (Ponto, 2015). As a result, the primary research method for this study is the use of surveys. 
Choice – 
The use of mixed, qualitative, and quantitative methods within research is known as methodological choice. When quantitative methods are applied to data collection, quantifiable information is gathered and communicated through numerical values, which can then be utilised for statistical analysis (Dominguez & Hollstein, 2014). Nonetheless, the use of qualitative data is frequently descriptive in character and provides a foundation for interpretation that can be utilised to examine other people’s perspectives regarding the research issue (Saunders, et al., 2009, p. 152). However, in order to obtain the best data analysis, it is recommended that methods of both quantitative and qualitative data collection be used to support the research study. This is because using both types of data is crucial for appropriate reasons (Ferrie, et al., 2020). 
Time Horizon -  
According to Saunders, et al., (2009) a cross sectional approach would be the ,ost successful method for this study because of the time restraints of academic projects and the use of a survey strategy. Given that it examines phenomena around a specific time this approach would be more successful as longitudinal time horizons typically gather data over an extended period of time (Saunders & Tosey, 2015). 
Techniques for data collection, processes, and analysis – 
As data analysis has a significant influence on the researcher's study overall, the last layer of the research onion examines the methods used for data collection (Saunders & Tosey, 2015). Analysing and generating information is the process of gathering data using both primary and secondary methods (Dudovskiy, 2022). Primary data is the most important information-gathering source and it is the most advanced type of data collection and is used solely to address a specific area. When secondary data is used, this is when information that has already been published by another party other than the researcher is used by the person carrying out the study (Oluwatosin, 2017). Both Primary and secondary research has helped to collect accurate data and are essential to the integrity of the study because they have a significant impact on the researchers evaluation and conclusions (Salkinds, 2010, pp. 1095-1097). 
Social media’s growth an influence have mafe it a significant tool for conducting research. The internet’s and social media’s popularity have also created opportunities because they are effective means of gathering public knowledge and give researchers access to viewpoints on the topics they are studying (Ponto, 2015, p. 170). Due to this Microsoft forms will be used in creating a survey which will contain both qualitative and quantitative questions to aid in collecting and analysing data and will be shared on social media. 
Sampling- 
Sampling is a research method/strategy that is used particularly when surveys are used, to gather data that is representative of society (Saunders, et al., 2009, p. 212). Since it is impractical to gather data from a whole population, probability sampling will be utilised to gather data from a specific subset of the population (Lavrakas, 2008). 
Survey Design- 
When developing a survey, it is crucial to make sure that the questions form the core of the research objectives. This will enable participants to provide accurate information, and the researcher will be able to assess their field of study with the help of the opinions they provide (Chiang, et al., 2015). There will be both closed and open-ended questions in the survey. The open-ended questions will permit respondents to provide honest responses, allowing data to be used freely in conjunction with details and allusions to the research topic (Allen, 2019). Similarly, the closed-ended questions will permit respondents to choose their answers, which allows researchers the chance to use statistical analysis (Reja, et al., 2003). 
Reliability and validity- 
To enable researchers to analyse their research and the quality of the information they have, it is important that reliability and validity are concepts that are followed (Saunders, et al., 2009, p. 156). By emphasising the capacity to gauge the intended meaning of the information presented, validity addresses the idea’s correctness (Cohen, 2007). Also, reliability is important as it makes it possible to repeat studies using the same data collection and analysis methods and produce comparable results, allowing for the use of consistent results (Lakshmi & Mohideen, 2013). 
Limitations- 
Limitations happen with anything, according to Greener, (2018) when a researcher identifys limitations and recongises the impact they could have on the research, better understanding they can communicate to respondents that their research is solid which will allow research to be developed and used in the future. 
A constraint associated with this research is bias, particularly sampling bias. This might happen when the survey is shared on the researcher’s social media accounts, which would limit the surveys accessibility to people without social media accounts or internet access. People with a particular interest in the subject matter are nine times more likely to complete inline surveys, which can compromise the accuracy of well-balanced data collection (Andrade, 2020). 
Time Constraints are another potenial barrier to this research, as they may cause a low response rate, as a result, a sample size that is out of proprotion to the opinions and knowledge and society (Saunders, et al., 2009, p. 155). 
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