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The purpose of this assignment is to critically explore how the anti-bullying movement utilise power and communication to communicate their message. It will also explore why the movement’s work is of importance, whether there are any external influences that the movement is using to their advantage to communicate, and whether this is likely to lead to social change in future. Additionally, there will also be a focus on technology and the ever-changing connected world. Much of this assignment will focus on bullying in the United Kingdom, and the USA due to the large-scale research on bullying that has been completed in these countries.

However, bullying is an issue that affects individuals worldwide. Olweus (1994, p.1173), a leading researcher on the topic of bullying, has defined that ‘a student is being bullied or victimized when he or she is exposed, repeatedly and over time, to negative actions’. Research has shown that victims of bullying suffer many negative consequences, during the bullying and afterwards, including difficulties forming relationships, mental health illnesses, low self-esteem, engaging in anti-social behaviour, lower qualifications, and possibly committing suicide (UNESCO, 2017; DeLara, 2016, Kim & Leventhal, 2008). 

Due to the possible negative outcomes for the victims, many countries have developed their own anti-bullying policies and programmes, who throughout this assignment will be known collectively as the anti-bullying movement. Additionally, the United Nations Educational, Scientific and Cultural Organization (UNESCO) have set goals to reduce bullying under the Sustainable Development Goals, which are: to ideally prevent bullying before it begins by raising awareness of its effects, to ensure individuals are capable of addressing bullying and to create safe environments for all individuals to develop (UNESCO, 2017). 

There are no official recorded statistics on the number of individuals who are victims of bullying however, UNESCO have reported that it is likely that 246 million young people experience some form of bullying each year (United Nations, 2006; UNESCO, 2011 cited in UNESCO, 2017). Despite this, the statistics only account for young people who are victims of bullying and as a result, it is likely that the number of individuals of all ages who are bullied globally is considerably higher. Additionally, an extensive research study by Craig et al. (2009) suggested that bullying is a global issue, affecting individuals from a variety of countries. 202,056 participants from 40 countries took part in the research and the conclusion drawn was that 26.9% of the participants had previously had involvement in bullying or had been a victim of bullying. There are some limitations to this research, such as it was only completed in 40 countries. Additionally, all participants who completed the research were adolescents due to the chosen sample and therefore the results are mostly applicable to individuals of that age, however bullying can affect individuals of any age. Although the research findings found that only 26.9% of individuals had experienced bullying in some form, a relatively small percentage, the research did find that there was at least one report of bullying from each of the 40 countries. This is significant, as regardless of the age of the victim of bullying, it demonstrates that bullying is a problem in 100% of these countries and therefore the work of the anti-bullying movement is important. However, research has shown that the majority of research on bullying globally has been completed in Western, developed countries and therefore, for an alternative perspective, it is crucial to look at research collected from developing countries (UNICEF Stories, 2016): 

One poll completed by UNICEF Stories (2016) has focused on bullying in 17 developing countries and Ireland. The poll received a response from over 100,000 individuals from countries such as Uganda, Sierra Leone and Pakistan. The results from the poll demonstrated that bullying is also an issue for individuals in these countries with ‘two-thirds of the young people who participated in the survey reported having a personal experience with bullying’ (ibid, para 12). This also exemplifies that there are reports of bullying in the majority of these developing countries, and therefore the work of the anti-bullying movement and UNESCO is significantly important to eradicate this issue (UNESCO, 2017). This research is particularly significant when considering whether bullying is a global issue as it gives a further insight into bullying in countries where there is little previous research. However, there are also limitation to this research. One example is similarly to Craig et al. (2009)’s research, all participants were adolescents and as previously mentioned, the results are therefore more applicable to individuals of that age. However, these individuals are still facing bullying, regardless of their age, and therefore it is significantly important that the anti-bullying movement is working towards diminishing bullying globally (UNICEF Stories, 2016). As a result, it could be suggested from both research findings that bullying is a global issue as it affects individuals in the majority of sample countries. This further promotes the importance of the anti-bullying movement’s work to eradicate this global issue to ensure that less individuals suffer the possible negative consequences (Craig et al., 2009; UNICEF Stories, 2016). 

As bullying is a global issue, the anti-bullying movement must have effective communication techniques to communicate their message. Due to the number of internet users rapidly growing from 73.9 million in 1996 to 3.22 billion users in 2015, a number which is likely to continue increasing, many of the anti-bullying charities and programmes have decided to communicate their message online (Murphy & Roser, 2015). One anti-bullying charity in the UK, the Anti-Bullying Alliance have social media accounts on Facebook, Twitter and Instagram to communicate their message (Anti-Bullying Alliance, 2018). On their online social media accounts, the charity emphasises the importance of kindness online and the contact numbers of alternative charities, such as Childline, where victims of bullying can get advice (@ABAonline, 2018). Similarly, another online campaign promoted in the UK by Bullying UK, an anti-bullying charity, and by Disney|ABC Television Group in the USA is the #choosekindness campaign. The campaign encourages individuals to share their acts of kindness online with the hashtag #choosekindness in the hope that other individuals will see the act and as a result will complete their own act of kindness (Bullying UK, 2018; Disney|ABC Television Group, 2017). 

Due to the increase in popularity of social media, online campaigns such as #choosekindness have been used by the anti-bullying movement to communicate their message. The use of campaigns allows individuals to engage with the community, through raising money for charities or promoting an important message, such as the #choosekindness campaign to reduce bullying (O’Keeffe & Clarke-Pearson, 2011). The #choosekindness campaign went ‘viral’ on Twitter, which meant that the campaign’s message spread quickly over the website (Nahon & Hemsley, 2013). This lead to many more individuals taking part in communicating the message, which resulted in more acts of kindness taking place. However, this data has been collected through my own personal observation as I have not found a reputable source with statistics on the success of the campaign. As it seems the campaign was a success, research has been completed on why some campaigns are successful. An example is research completed by Berger & Milkman (2012) which suggested that content that caused individuals to react positively was more likely to become viral. It could therefore be argued that one reason the #choosekindness campaign was successful, was as a result of the positive emotion individuals felt following seeing the acts of kindness, which in turn lead to more individuals taking part. The campaign could also have gained success from positive peer pressure as research has shown that peer pressure has a significant influence on individuals, particularly when they are trying to gain the respect of others (Rosenberg, 2013). As the campaign’s presence grew on social media, individuals may have felt pressurised to conform and to complete their own act of kindness, to ensure that they earned the respect and esteem of others. 

Regardless of what factors caused the campaign’s success, the success did lead to the anti-bullying movement gaining power. According to Weber (1947) power gives an individual or a group the ability to take action, whether society condones the action they take or not. One theory of power that can be used to analyse how an increase in power might affect the anti-bullying movement is the pluralist model. The pluralist model encompasses how power in society is distributed variously between groups, in a non-hierarchical manner. The theory also describes how the power of a group can change, particularly should a group gain or lose interest and therefore become a group with more or less participants (Held, 2006). As the #choosekindness campaign caused an increase in the number of individuals following the anti-bullying movement, the collective group became larger. As a result, the anti-bullying movement had an increase in power which meant their message was communicated further, and more individuals got involved to eradicate bullying. It could therefore be argued that using the connected world of social media was a successful communication technique as it increased the anti-bullying movement’s power which increases the likelihood of social change in future. 

On the other hand, social media’s increase in popularity has caused some difficulties for the anti-bullying movement due to the increase of cyber-bullying cases. According to a survey of 5,707 adolescents in the USA, 33.8% had been a victim of cyber-bullying in 2016 and 22.5% had read hurtful comments about themselves online in the last 30 days (Patchin, 2016). Similarly, in the UK, ChildLine hosted 4,541 counselling sessions on cyber-bullying in 2015/16 which was an increase of 13% from the previous year (Bentley et al, 2016). Additionally, almost 1 in 5 young people surveyed in 2017 reported that they had seen cyberbullying online (NSPCC, 2017). However, both surveys had only child and adolescent participants, therefore the number of individuals of all ages who have been victims of cyberbullying is likely to be significantly more. Additionally, the data was published in 2016/17 and as a result it may not be an accurate representation of the scale of the cyberbullying issue at present, however it is the most recent data on cyber-bullying that had been published from a reputable source (Patchin, 2016; Bentley et al, 2016; NSPCC, 2017). 

However, on the whole it does seem that the cases of cyber-bullying are increasing. The Anti-Bullying Alliance in the UK suggests that this could be a result of the added anonymity the internet allows individuals to have when bullying others online (Speight, 2018). Although social media sites do have the ability to censor the content posted, individuals who have their profiles blocked or comments removed by these sites can argue that they are only expressing their freedom of expression (York, 2015). Under Article 10 of the Human Rights Act 1998, every individual has the ‘right to freedom of expression’ without penalty (Great Britain. Human Rights Act, 1998, para 1). As a result, it could be argued that cyber-bullies who claim they are only utilising their freedom of expression are creating a loss of power for the anti-bullying movement as it undermines the movement’s message and practice (York, 2015; Speight, 2018). Therefore, the anti-bullying movement must work towards eradicating cyber-bullying without infringing on individuals’ freedom of expression, which according to York (2015, para 7) requires ‘creativity and compassion’. 

One way in which the anti-bullying movement can work towards eradicating bullying and cyber-bullying is with the support of legislation, particularly in the USA where there are more anti-bullying laws. As of 2017, in the USA, 55 states and federal districts have introduced anti-bullying laws in schools, 53 of which cover cyber-bullying (StopBullying.Gov, 2017). As a result, it could be argued that the anti-bullying movement is likely to be effective in schools in these areas due to the support of the legislation. However, one limitation of these laws is that they only protect students in schools from bullying and therefore it is possible that other individuals in society will face bullying. Therefore, the anti-bullying movement must continue communicating its message to eradicate bullying in the USA to ensure that every individual is protected from bullying. Additionally, research completed by Diamond (2017) emphasises that the law does increase social movements’ power and therefore it could be argued that the anti-bullying movement has gained power as a result of the anti-bullying legislation. Despite this, Diamond argues that legislation is not the most influential factor that influences a movement’s power and therefore, the movement must not only rely solely on legislation to commumicate their message. 

Additionally, there are examples where legislation has failed the anti-bullying movement. In the UK, there is no specific anti-bullying laws. However, under the Equality Act 2010, harassment is considered to be illegal (Great Britain. Equality Act, 2010). According to Gov.uk (2018, para 3), harassment includes treating another individual wrongfully, and ‘picking on or regularly undermining someone’. Therefore, when comparing this information to Olweus’ (1994) definition of bullying, it could be argued that harassment is a form of bullying. One recent example of harassment happened recently in the UK. A female student, studying in a university in England, posted a video on Twitter on the 7th of March 2018. In the video, the student is recording her flatmates shouting racist abuse at her in her flat (@rufarochisango_, 2018). According to the Equality Act 2010 (Great Britain. Equality Act, 2010), this harassment is considered unlawful and therefore should never have happened:

However, as it did take place, one theory that could explain why is Thompson’s PCS model. This model encompasses how there are 3 levels to oppression within society – a personal level, cultural level and structural level. The personal level of the model encompasses how oppression can express itself through an individual – through their ideas, beliefs and actions. Secondly, the cultural level incorporates how oppression can be rooted within the values and beliefs of a certain culture. The final level of the model is the structural model which encompasses how oppression can be rooted firmly into the institutions and structures of society. It is the Government’s duty to create legislation to eradicate any oppression that may exist within this level. Despite this, it is far more difficult for the Government to eradicate the oppression within a culture or at an individual level (Ledwith, 2011). When looking at the earlier example of racism in contemporary society, it could be argued that although the Government have created the Equality Act 2010 to target oppression and harassment at a structural level, they have failed to target the individual level. As a result, due to the beliefs and actions of a few individuals, the student suffered harassment and oppression, which under Olweus’ (1994) can be considered bullying (@rufarochisango_, 2018, Great Britain. Equality Act, 2010). Therefore, this supports the argument that the anti-bullying movement should not rely solely on legislation to communicate their message as there are examples in contemporary society of how legislation has failed to protect individuals from bullying. Therefore, legislation alone will not lead to social change.

However, due to society becoming more connected, the student’s video on Twitter alone has reached 3.67 million viewers. As a result, she has received an abundance of support from hundreds of individuals (@rufarochisango_, 2018). Additionally, due to the reaction on social media, and the formal complaints made against the individuals who harassed the student, two 18-year-old students have been arrested ‘on suspicion of racially aggravated public order offences’ (BBC News, 2018, para 4). Therefore, it could be argued that the conclusion of this case is a success for the anti-bullying movement, as the communication on social media and legislation have brought justice for the student, although the harassment shouldn’t have happened to begin with. However, this does promote the importance of social media in contemporary society, which can be brought back to the pluralist model of power. The number of like-minded individuals came together online to support the student, and their power as a collective group ensured that the harassment did end and also that it wouldn’t reoccur (Held, 2006). This suggests that external influences such as communication on social media and the use of legislation are significantly important to the anti-bullying movement as they ensure that they can create social change by eradicating bullying. 

Additionally, to try and eradicate bullying in children and young people, the anti-bullying movement use different communication techniques to communicate their message. The movement uses popular culture as a communication method, which is often done through the use of celebrities and fashion to communicate their message. One example of this is the silicone charity-based bracelets that many charities use to communicate their message non-verbally. The anti-bullying movement also make use of these bracelets to communicate their message in the UK and in the US. In the US, ‘Wonder’ bands are sold that communicate the movement’s message through demonstrating that bracelet wearers are supporting ‘kindness, acceptance and individuality’ (Geddes, 2018, para 2). Similarly, in the UK 150,000 ‘#BeKind’ wristbands have been created and given out in support of the anti-bullying campaign created by This Morning. The campaign also encourages individuals to share images of themselves wearing their wristbands on social media to encourage others to be kind and to stand up to bullying (ITV plc, 2017). This supports the argument that social media is an effective method for the movement to communicate its message. 

However, research completed by Yurchisin, Kwon & Marcketti (2009) suggests that the use of bracelets may not be the most effective communication method. Although a large quantity of cause-related bracelets are worn by consumers, the research findings demonstrated that there was a ‘significant negative relationship found between purchase of the rubber bracelets and involvement with the cause’ (ibid., p.13). Therefore, it is suggested that many individuals who wear the bracelets are doing so because they are following a fashion trend or as a result of seeing celebrities wearing the bracelets. However, this does not mean that every individual who buys a cause-related bracelet is disinterested in helping the cause. 86% of the sample participants were female with an average age of 28, therefore it could be argued that this sample is not representative of every individual globally who buys cause-related apparel (Yurchisin, Kwon & Marcketti, 2009). Additional research also suggests that the individuals who are passionate about the cause will often donate larger amounts to the cause (Dahl & Lavack, 1995 and Strahilevitz & Myers, 1995 cited in Yurchisin, Kwon & Marcketti, 2009). Furthermore, although some of the individuals may be wearing the anti-bullying bracelets to follow fashion or as a result of celebrity endorsement, the anti-bullying message on the bracelets continues to be promoted due to the large number of individuals wearing them. Therefore, the movement’s message is still being communicated however the effectiveness of this method of communication can be questioned. 

[bookmark: _GoBack]Finally, it could be argued that the communication methods the anti-bullying movement utilise are more important than the content itself. This can be linked to Marshall McLuhan (1964, Chapter 1) ‘the medium is the message’. McLuhan suggests that the communication techniques that are used to communicate are more significant than the content of the message itself. He suggests this is because the method of communication can influence how an individual perceives and reacts to the content. This is particularly true when looking at how the anti-bullying movement has targeted different age groups, for example by using apparel such as wristbands and social media with campaigns such as #choosekindness to communicate their message with adolescents (Geddes, 2018; ITV plc, 2017; Bullying UK, 2018; Disney|ABC Television Group, 2017). Therefore, it could be argued that the use of appropriate communication techniques to communicate with the target audience is more important than the content of the message itself (McLuhan, 1964). Using the most appropriate medium to communicate ensures that effective communication takes place which makes it more likely that social change will take place.

To conclude, bullying continues to be an issue in contemporary society, as much research has exemplified (Craig et al. 2009; UNICEF Stories, 2016; Patchin, 2016; Bentley et al, 2016; NSPCC, 2017). This supports the argument that the anti-bullying movement is crucial in ensuring social change and the eradication of bullying. However, this assignment has demonstrated the importance of the movement’s power and communication methods, as according to McLuhan (1964) the medium used to communicate the message can be more important than the message itself. 

One external influence that has benefitted the movement is the growth in technology and social media use (Murphy & Roser, 2015). The movement has been active on social media which has enabled it to gain power through the use of campaigns such as the #choosekindness campaign. The pluralist model of power has been used to describe how the success of the campaign lead to the movement gaining power (Held, 2006). This was a result of the increase of individuals becoming involved with the movement.

On the other hand, it seems that legislation alone has not been successful in eradicating bullying. One recent example in the UK is of the student who faced racism whilst in university, which is illegal under the Equality Act 2010 (@rufarochisango_, 2018, Great Britain. Equality Act, 2010). However, as the student documented her experience on social media, she gained an abundance of support which in turn lead to 3.67 million views on the video and ultimately in the perpetrators’ arrest (BBC News, 2018). Yet again, this indicates the positive influence social media has on the movement’s communication.

It could be argued that the movement has gained power through external influences such as the growth in technology and through using appropriate communication methods when communicating with their target audience (Murphy & Roser, 2015). However, as bullying continues to exist within contemporary society, it could be argued that more needs to be done in future (Craig et al. 2009; UNICEF Stories, 2016; Patchin, 2016; Bentley et al, 2016; NSPCC, 2017). 
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