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[bookmark: _byaxh1hifgmo]TASK 1: RESEARCH QUESTION
[bookmark: _rnrb0f3dnyjd]1.1 RESEARCH QUESTION
1. What are the factors that encourage consumers to still use Online Food Delivery Application to order food after COVID-19 Pandemic?

2. What are factors that influence consumers' consistency in using Online Food Delivery Services and Application after COVID-19 Pandemic?

3. What is the relationship between Online Food Delivery Application and its convenience to consumers after COVID-19 Pandemic?

Food and Beverage (F&B) industry was forced to adapt and provide new offerings to serve the high demand from consumers due to rapid improvement of telecommunication infrastructure, lack of time and convenience, cheaper smart devices, as well as the increase of purchasing power. Shopping online attracts consumers since it can be done comfortably, conveniently and at their leisure time (Poon & Tung, 2022). 

According to Poon & Tung (2022) researchers have observed that consumer behaviour changes, taking into consideration that the working population has less time due to big cities' work-life culture. It has contributed to the rise of online shopping as consumers lead a busy lifestyle where they are too busy to physically go to shopping malls or restaurants.

Due to strict lockdown in 2020 and 2021, Online Food Delivery (OFD) significantly becomes a trend worldwide which answers the reason behind a shift from regular restaurants to order food online. The new imposed behaviours during pandemic will most likely remain as long-term situations, altering behaviour of consumers to be permanent. According to researchers, COVID-19 has reshaped the behaviour and thinking of consumers caused by their expectations during pandemic differently than before the crisis. This means the consumer behaviour will be influenced by new factors (Poon & Tung, 2022). 

Researchers add value by continuing post-pandemic research regarding consumer behaviour towards online food delivery services for necessary reasons including how consumers will adapt to the new norm environment and will the changes in some behaviours that were caused by the pandemic continue for long-term. 

In the post-pandemic era, many aspects of COVID-19 increase uncertainties. Therefore, this research concerns in understanding whether there is a relationship between consumers and the influential factors of Online Food Delivery (OFD) being used widely even after the pandemic ended (Li et al., 2022).  

[bookmark: _g11l4sscwpzl]1.2 RESEARCH APPROACH
[bookmark: _j1119ih3knox]1.2.1 DEDUCTIVE / INDUCTIVE / ABDUCTIVE
Deductive approach begins with a social theory that researchers find compelling and they test its connection through data. This approach flows from a general level to a more specific one. Researchers study existing theories that others have done, and they test hypotheses that arise from those theories (Davis et al., 2020). 

Inductive approach begins by researchers collecting relevant data to the topic of interest. Researchers will look for patterns in the data, work to develop a theory that explains the patterns. This approach flows from specific to general, data to theory, through sets of observations of experiences (Davis et al., 2020).

Unlike the above approach, the abductive approach can develop, explain and change theoretical frameworks within the research process. This approach allows researchers to address weaknesses found in above approaches and conclude it with a True or False outcome (Aberdeen, 2013).

Researchers chose deductive approach due to the flow of this research that makes it appropriate to use, where existing theories and other researcher’s studies will be used for this research findings. It aims to approach this research from a general view to a specific view that provides further assistance in furthering the research.



[bookmark: _blwpval35x9q]1.2.2 QUALITATIVE / QUANTITATIVE / MIXED METHODS
Qualitative research helps researchers generate hypotheses to further understand and investigate quantitative data. It gathers respondents' behaviour, experiences, and perceptions. This method could be a stand-alone study or be part of mixed methods that compile data from quantitative and qualitative. It has the ability to explain patterns and processes that could be difficult to interpret to quantify (Tenny et al., 2022).

Quantitative research concerned with analysis, presentation of numerical data, organisation, and interpretation. This method investigates facts, confirms the previous experiments, gives solutions for new and existing issues, supports chosen theories, or propounds new theories. It involves building knowledge, conducting experiments to find out the cause and effects, as well as providing a basis for future research (Apuke, 2017).

Mixed methods is an approach where researchers combine elements of quantitative and qualitative methods such as data collection, viewpoints, inference techniques and analysis for the purpose of in-depth understanding of a research conducted. It is to expand and to strengthen a research’s conclusion, hence, combining both methods to contribute (Schoonenboom & Johnson, 2017).

Since it is a quantitative method, it has pique researchers' interest to seek statistical results from this particular research conducted. The aim is to focus on figures and data that are obtained through primary research.  

[bookmark: _c9c26brrku6t]1.3 DATA COLLECTION METHOD(S)
[bookmark: _e98uhyvd0uei]1.3.1 PRIMARY / SECONDARY METHODS
Primary research is addressing a specific research question through either indirect methods such as observations or direct methods such as interviews or focus groups. The purpose of this method is to collect data at hand which has not been interpreted previously by other researchers (Hewson, 2006).

Secondary research is an analysis of data gathered from other researchers for primary purpose. This existing data gives applicable options to be used by researchers that may have limited resources and time. It can be qualitative or quantitative since it uses data gathered from databases and datasets by government or private sectors, published peer-reviewed papers, and meta-analyses (Unachukwu et al., 2018). 

Due to this research being a quantitative research, the primary research will be through Google Form as a platform to do questionnaires. Researchers will conduct survey questions that are relevant to the research topics/findings and distribute it to relevant respondents. 

Questionnaire is a list of printed questions for respondents to give his opinions or to be completed by them. The main purpose of the questionnaire is to collect quantitative primary data. It enables quantitative data to be gathered in a way that is standardised so internally the data will be coherent and consistent for analysis (Roopa & Rani, 2012).  

[bookmark: _vy7oc2pz4xko]1.4 DATA SAMPLING METHOD AND SAMPLE SIZE
[bookmark: _kcfq73cbkg3r]1.4.1 DATA SAMPLING METHOD
Sample method refers to selected small groups as a representative of the population. Sampling method is the way observations are taken from the selected group of people in a population to be included as the sample for survey (Turner, 2020). 

Due to the impossibility to obtain participants that belong to the research population of interest, typically researchers go for a smaller group to rely on upon gathering data. Data can be collected faster and at a low cost instead of reaching out to every member of the population of interest (Turner, 2020).

Researchers have chosen a convenience sampling method. A convenience sampling method refers to the process of data collection from a research population that is conveniently reachable to researchers (Golzar et al., 2022). 

Since this method is where researchers make use of samples that are readily available and accessible, it can be appropriate to nearly any research. This sampling is appropriate if the research is planned to acquire people’s perceptions and if researchers plan to build hypotheses to be tested thoroughly (Golzar et al., 2022).

[bookmark: _6ycwa0aw7yfu]1.4.2 SAMPLE SIZE
For this research, the sample size is set to be 30 people to participate in the questionnaire. According to research, it is suggested that the suitable number of respondents for behavioural research is minimum 30 people and less than 500 people (Memon et al., 2020).

Depending on the nature of the research problem, research design, research questions, and population characteristics, sample size will vary. Having 30 people set for sample size, with the aim and how this research will be conducted, due to it not being a complex research a smaller group of people will be sufficient to measure the result of data collected (Memon et al., 2020). 

[bookmark: _leg9kmbtu44v]TASK 2: RESEARCH TECHNIQUE
(The full charts for the questionnaire results will be under Appendix)
A study done by a group of researchers has used the “convenience factor” under Theory of Attitude. Convenience refers to cutting back expenses of non-monetary transactions such as time and energy through online services to purchase products. It reveals that users get the advantage of convenient ordering from home and have the food delivered which reduces time to [image: Forms response chart. Question title: 3. How frequent do you use Online Food Delivery Application to order food?. Number of responses: 30 responses.]go to the restaurant physically (Tarmazi et al., 2021).
[image: Forms response chart. Question title: 4. How do you rate the convenience of Online Food Delivery Services to order food?. Number of responses: 30 responses.]According to the result, the frequency of using online food delivery services is 40% of respondents use it 2-3 times per week, 26.7% use it once a month, 23.3% use it once a week, and 10% use it every two days. The result also shows that 46.7% of respondents agree it is very convenient to use online food delivery services and 43.3% agree it is convenient. Another 10% of respondents said otherwise, which they disagree with. It is not convenient to order food by using online food delivery services. 


Based on a result of a research by Idris et al. (2021) stated there is a significant and positive relationship of factor of usefulness with the consumers intention to use online food delivery services. Previous research supports reporting that people believe in using online services, which gives a direct effect on individual’s intention to use online delivery services. Another researcher also claimed that when an online application is useful it allows for efficiency and effectiveness to increase regarding their purchasing activities which play a part for a positive relationship between consumers intention to use online food delivery services and the use of the Internet (Idris et al., 2021). 
[image: Forms response chart. Question title: 2. I am very satisfied with the service of this online food delivery service application. Number of responses: 30 responses.][image: Forms response chart. Question title: 1. I enjoy buying my food through online food delivery application. Number of responses: 30 responses.]It can be supported by the result, whereby a majority of 56.7% and 33.3% of respondents agree and strongly agree they enjoy buying food through food delivery applications and using its services. Also, 60% of respondents agree and 26.7% strongly agree that they are satisfied with the service of their chosen food delivery services’ application. It can be proven that through being satisfied with the services and application, they enjoy buying food, therefore, an increase of purchasing activities that also increases consumers efficiency and effectiveness of using online food delivery services.

To conclude, when consumers believe these factors such as convenience, order accuracy, services performance, trust, and variety of choices are what shapes the attitude of consumers' intention to use online food delivery services that leads to their valued outcome. If a consumer perceives that online food delivery services bring convenience, more likely they will perceive the application to have greater value. For instance, the main reason people use mobile applications is because of convenience. The same applies to the context of how consumers see online food delivery applications (Pillai et al., 2022).  
 
       

       

  


[bookmark: _uzcpkwb64tgf]TASK 3
The link to the video presentation:
https://www.canva.com/design/DAFsjtoVkl0/bweLd2e2zdQ0VcbFXTezJg/view?utm_content=DAFsjtoVkl0&utm_campaign=designshare&utm_medium=link&utm_source=recording_view

The feedback that I got is that the presentation has a good identification of the problems, how I add value and how I am different. The slides prepared for the elevator pitch were nice, clear, and can be read well.

Things I can reflect upon in this pitch presentation is that I should have been more confident to show the original speed of the presentation video where the lecturer can hear my tone and pitch, and can assess accordingly although it goes over the time limit.

Sadly, due to prioritising the time of the presentation that goes over the limit, I made the decision to speed up the video to shorten it. The moment I received the feedback, I regretted not sending the presentation without having to speed it up as it made the lecturer face difficulty to assess and give further marks due to my mistake. 

Therefore, the next time I do a presentation in the future, I will make sure to prevent setbacks that can lead me to send in the presentation video late. Also, I should be more punctual with the time limit and practise harder to convey the message more effectively next time.  


[bookmark: _t6ueh9r5jscf]TASK 4
The link to the poster:
https://www.canva.com/design/DAFtIrs6JKo/1B1hPwhtNXuaMJbIALmXIw/edit?utm_content=DAFtIrs6JKo&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
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[bookmark: _nh6uqyx647og]APPENDIX
SECTION A (PART 1): DEMOGRAPHIC
1.[image: Forms response chart. Question title: Gender. Number of responses: 30 responses.]
2.[image: Forms response chart. Question title: Age Group. Number of responses: 30 responses.]



3.[image: Forms response chart. Question title: Marital Status. Number of responses: 30 responses.]
4.[image: Forms response chart. Question title: Race. Number of responses: 30 responses.]





5. *Please ignore the section of “Full-time students” category as there was an error, instead please take the percentage of “Students,” which is the correct category.[image: Forms response chart. Question title: Occupation. Number of responses: 30 responses.]
6.[image: Forms response chart. Question title: Monthly Income (RM). Number of responses: 30 responses.]



SECTION A (PART 2): FAMILIARITY WITH ONLINE FOOD DELIVERY SERVICES 
[image: Forms response chart. Question title: 1. Do you use Online Food Delivery Services frequently after COVID-19 pandemic?. Number of responses: 30 responses.]
[image: Forms response chart. Question title: 2. What is your frequent application of Online Food Delivery do you use to order food?
. Number of responses: 30 responses.]
[image: Forms response chart. Question title: 3. How frequent do you use Online Food Delivery Application to order food?. Number of responses: 30 responses.]
[image: Forms response chart. Question title: 4. How do you rate the convenience of Online Food Delivery Services to order food?. Number of responses: 30 responses.]


SECTION B: EFFICIENCY 
[image: Forms response chart. Question title: 1. I can complete a transaction quickly using multiple payment methods. Number of responses: 30 responses.]
[image: Forms response chart. Question title: 2. I find it easy and simple to order foods/beverages from online food delivery services. Number of responses: 30 responses.]
[image: Forms response chart. Question title: 3. I believe that the online food delivery application offers variety of different food cuisines. Number of responses: 30 responses.]
[image: Forms response chart. Question title: 4. I find that the online food delivery application provides detailed information of the goods . Number of responses: 30 responses.]
[image: Forms response chart. Question title: 5. The online food delivery application provides an easy step-by-step instruction for its user to navigate through the application. Number of responses: 30 responses.]
[image: Forms response chart. Question title: 6. The online food delivery application provides clear and understandable interface/features for its user to interact. Number of responses: 30 responses.]


SECTION C: FULFILMENT
[image: Forms response chart. Question title: 1. I can get what I want to order from the online food delivery application. Number of responses: 30 responses.]
[image: Forms response chart. Question title: 2. I am satisfied with the food quality provided by this online food delivery application. Number of responses: 30 responses.]
[image: Forms response chart. Question title: 3. It is easy to cancel order using the online food delivery application. Number of responses: 30 responses.]
[image: Forms response chart. Question title: 4. I am satisfied with the delivery time when using online food delivery application. Number of responses: 30 responses.]
[image: Forms response chart. Question title: 5. I am satisfied with the condition of the food delivered by the online food delivery application. Number of responses: 30 responses.]
SECTION D: PRIVACY
[image: Forms response chart. Question title: 1. I believe that my personal information is protected and not misused or disseminated. Number of responses: 30 responses.]
[image: Forms response chart. Question title: 2. I believe this online food delivery application provides accurate information to potential customer. Number of responses: 30 responses.]
[image: Forms response chart. Question title: 3. I believe that this online food delivery application have an adequate security feature. Number of responses: 30 responses.]
[image: Forms response chart. Question title: 4. I feel safe using this online food delivery application to conduct transaction. Number of responses: 30 responses.]
[image: Forms response chart. Question title: 5. I feel confident to give personal information (ex: contact info, name, address) on the online food delivery application. Number of responses: 30 responses.]



SECTION E: RESPONSIVENESS
[image: Forms response chart. Question title: 1. I believe that online food delivery customer care will respond to my complaints. Number of responses: 30 responses.]
[image: Forms response chart. Question title: 2. I believe customers review help me to decide which restaurant to order from. Number of responses: 30 responses.]
[image: Forms response chart. Question title: 3. I believe that it is easy to access the online real time tracking on the online food delivery application. Number of responses: 30 responses.]
[image: Forms response chart. Question title: 4. The online food delivery application gives a quick response from customer feedback. Number of responses: 30 responses.]
[image: Forms response chart. Question title: 5. The online food delivery application gives a proper notification whenever there is a problem. Number of responses: 30 responses.]



SECTION F: CUSTOMER SATISFACTION
[image: Forms response chart. Question title: 1. I enjoy buying my food through online food delivery application. Number of responses: 30 responses.]
[image: Forms response chart. Question title: 2. I am very satisfied with the service of this online food delivery service application. Number of responses: 30 responses.]
[image: Forms response chart. Question title: 3. This online food delivery application always meets my needs. Number of responses: 30 responses.]
[image: Forms response chart. Question title: 4. This online food delivery service application is very close to offering a perfect service. Number of responses: 30 responses.]
[image: Forms response chart. Question title: 5. This online food delivery service application differs from other by its superior service. Number of responses: 30 responses.]
[image: Forms response chart. Question title: 6. I would recommend this online food delivery service to other consumers. Number of responses: 30 responses.]
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3. How frequent do you use Online Food Delivery Application to order food?
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4. How do you rate the convenience of Online Food Delivery Services to order food?
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2.1 am very satisfied with the service of this online food delivery service application
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