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[bookmark: _Toc133003887]1.  INTRODUCTION	
There is no single pioneer of entrepreneurship, as the concept has existed in various forms throughout history. However, some notable figures who have made significant contributions to the field include Joseph Schumpeter, Adam Smith, and Richard Cantillon. These individuals have helped shape modern theories of entrepreneurship and economic development.
The report aims to provide a detailed analysis of the enterprise and entrepreneurship from a different range of perspectives. The theoretical analysis related to enterprise and entrepreneurship from the different ranges of perspectives which are evident in this situation. The detailed analysis of these two is represented in this which helps to strengthen the analysis successfully. The theoretical sources to critically evaluate the characteristics, traits, and attributes are aimed to be provided along with illustrating the motivation of the entrepreneurs. Apart from this, the analysis on these is aimed to be executed by the help of differentiating between profit and not-for-profit small organizations. The illustration on this is aimed to be carried out with appropriate examples related to this study. 
[bookmark: _Toc133003888]1(a). DEFINITION OF ENTREPRENEURSHIP, ENTERPRISE AND ENTREPRENEURSHIP	
The enterprise is reflecting the process of finding out new opportunities and taking advantage of them to achieve a profit. The entrepreneur is the individual who is involved in taking the risks related to starting the business. Enterprise and entrepreneurship are described as two different forms that can be integrated into the well-being of individual activities.
According to Antoncic and Hisrich (2003), intrapreneurship is the process of promoting innovation within an existing organization through individuals or teams who create, develop and implement new ideas to benefit the organization. Intrapreneurship fosters a culture of innovation, risk-taking and personal development for employees. Organizational support and leadership are essential to promote intrapreneurship and keep the organization competitive. (Antoncic & Hisrich, 2003).
[bookmark: _Hlk132816303][bookmark: _Toc133003889]2.CONCEPTUAL FOUNDATION FOR ENTERPRISE AND ENTREPRENEURSHIP WITH EXAMPLES
[image: What is Entrepreneurship? - GeeksforGeeks]
Entrepreneurs have a strong desire to achieve success. They have the capabilities to motivate themselves to work hard towards their desired goals. Entrepreneurs must have a clear vision. In this case, the entrepreneurs are intending to achieve long-term goals. Entrepreneurs are mainly focusing on adaptability and flexibility. This type of initiative can help them to manage the uneven situation or condition of the considered businesses. Entrepreneurs have the capabilities to execute their plans and strategies. In this case, the main aim of entrepreneurs is to respond significantly to changing circumstances. Entrepreneurs are very much able to build relationships with other entities. In this case, the entrepreneurs can be able to enhance their overall performance. In this way, they can achieve the desired goals. Entrepreneurs must have significant knowledge of financial management. In this case, the entrepreneurs can be able to manage the resources properly. For example, Elon Musk invested millions of dollars in Space X, despite significant technological and financial risks Entrepreneurs can play a significant role as leaders (Zahra, 2021). They can inspire and motivate other human assets to maintain workplace productivity. Entrepreneurs are very much able to create a vision for the business. In this case, the entrepreneurs can lead their team members to achieve the desired goals. 

[bookmark: _Toc133003890]3. ANALYSIS AND CRITICAL EVALUATION OF CONCEPTS OF ENTERPRISE AND ENTREPRENEURSHIP FROM THE PERSPECTIVE OF AN ENTREPRENEUR WITH LITERATURE BACKUP
Entrepreneurs can be said to be people who can create new businesses or develop an existing business. Creativity and Innovation can be said as the most significant traits that entrepreneurs must have. They can come up with new ideas and provide solutions to certain problems. Risk-taking attitudes can be said as another significant trait for entrepreneurs. They are enthusiastic to take risks and are not afraid of failure. In this case, the main aim of the entrepreneurs has to achieve the desired goals. 
The literature suggests that enterprises are characterised by size, structure and complexity. They typically have formalized structures, hierarchical management systems and special functions. It is also associated with economies of scale, which enable them to produce goods at low cost and high profit. (Hitt et al., 2020).
[bookmark: _Toc133003891]4. CONCEPTUAL FOUNDATION OF PERSONALITY TRAITS THEORIES WITH EXAMPLES	
[image: 16.1 Personality Traits – Introduction to Psychology]
Entrepreneurs are persistent and they can persevere through challenges and setbacks. They have the capability to main their activities even if the market confection is going as per their perceptions or not. Entrepreneurs are often passionate about their business ideas (Bhatti et al., 2021). In this case, they can develop innovative planning and strategies. Entrepreneurs are self-motivated and this trait helps them to create innovative business ideas. For example, an individual who observes a role model engaging in prosocial behaviour may be more likely to exhibit similar behaviour. 
[bookmark: _Toc133003892]5. CRITICAL EVALUATION OF TRAITS, CHARACTERISTICS, ATTRIBUTES AND MOTIVATIONS OF ENTREPRENEURS
[bookmark: _Toc133003893]5(a)TRAITS
Professionalism is evident to be a reflecting quality which helps strengthen entrepreneurial activities successfully. The entrepreneur is involved in maintaining the employee's and clientele's behaviour with the consideration of the long way of developing the cultural environment of the organization. Professionalism helps to strengthen reliability and discipline along with setting out suitable targets for the accomplishment of a standardized environment. The reliable result helps to create trust and more ventures to strengthen entrepreneurship in the organizational setting. Risk-taking is considered the ability of the entrepreneur which enables the entrepreneurs to discover unique activities (Afshan, Shahid and Tunio, 2021). The differentiation in the approach towards the execution of risk-taking should be carried out so that the investment can be made in time and money. 
[bookmark: _Toc133003894]5(b)CHARACTERISTICS
There are different characteristics related to the successful entrepreneur with the help of showcasing individual needs. It is reflecting creativity, professionalism, risk-taking, passion, knowledge, planning, social skills, empathy, open-mindedness, and the customer. Creativity is related to the process of providing new things with the help of integrating needs successfully (Saptono et al., 2020). There is no innovation position if entrepreneurs pin down their ideas and act on them randomly. It includes rigorous caretaking processes which enable the individual to strengthen the processes successfully. It also helps to strengthen the entrepreneurial population as well as helps to strengthen individual skills and knowledge successfully.	
[bookmark: _Toc133003895]5(c)ATTRIBUTES	
Open-mindedness, as well as empathy, should be included so that individual entrepreneurs can easily able to achieve the process of accepted learning. It is involved in strengthening the processes with the help of integrating the needs of the entrepreneurs. The customers are evident to be playing an essential role which helps the entrepreneurs to accomplish the desired attention to executing the marketing and advertising processes (Dorcas, Celestin and Yunfei, 2021). It also plays an essential role in the management of the activities as well as helps to provide support to strengthen the needs successfully. 
[bookmark: _Toc133003896]5(d)MOTIVATIONS	
Passion is also evident which enables them to be highly motivated as well as can put in additional effort to strengthen their passion. Planning is described as the way of strategizing activities to accomplish the appropriate structure of environmental resources. Knowledge is described as a vital key to achieving success with the help of removing the difficulties present in the organization. Social skills are determined as part of the goal that is implemented to strengthen the business environment (SARIWULAN et al., 2020). Social skills are required to be accomplished by a good entrepreneur as well as overall qualities help to create a suitable environment with strengthening relationship building.   
[bookmark: _Toc133003897]5(e)CONCEPTUAL 
Entrepreneurs can play a significant role in business areas. The intention of one entrepreneur can differ from another entrepreneur. Some entrepreneurs can intend to establish the profitable organization and some entrepreneurs can intend to establish non-profitable organizations. In this case, the activities of the entrepreneurs will be different. But entrepreneurs must have some significant traits and values. Innovation and creativity can be said as the most significant aspects of entrepreneurs.
[bookmark: _Toc133003898]6. CONCEPTUAL FOUNDATION OF FOR-PROFIT AND NOT-FOR-PROFIT SMALL ORGANISATIONS WITH EXAMPLES
The values and beliefs of the entrepreneurs for the for-profit and not-for-profit can be significantly different. these values and beliefs are very much dependent on the goals of the entrepreneurs. 
For-profit small organizations are primarily driven by financial goals, such as increasing market share, maximizing shareholder value, and generating profits. Examples of for-profit small organizations include startups, small businesses, and family-owned enterprises. These organizations operate in competitive markets and are focused on delivering value to customers while also achieving financial sustainability. For instance, a small business that produces eco-friendly water bottles aims to generate profits by offering a product that is both environmentally friendly and affordable to consumers.
In contrast, not-for-profit small organizations, also known as non-governmental organizations (NGOs) or social enterprises, are driven by social or environmental goals rather than financial goals. Examples of not-for-profit small organizations include community-based organizations, charities, and advocacy groups. These organizations aim to address a specific social or environmental issue, such as poverty, hunger, or climate change. For example, a local charity that provides meals to homeless individuals aims to serve the community by addressing food insecurity.(Samuelsson and Witell, 2022). In the modern era, the entrepreneurs who establish for-profit organizations are very much focused on the teamwork approach. In this case, the entrepreneurs are been able to execute the tasks properly.
[bookmark: _Toc133003899]Examples of for-profit small startups include companies like Warby Parker and Glossier, which generate revenue by selling products to customers. Not-for-profit small startups include social enterprises like TOMS and Warby Parker's "Buy a Pair, Give a Pair" program, which aims to address social or environmental issues while generating revenue. (Bornstein and Davis, 2010) Other examples of for-profit small organizations include startups like Airbnb and Uber, Apple and Coca-Cola which generate revenue by providing services to customers. Not-for-profit small organizations include charities such as the American Red Cross and non-governmental organizations like Doctors Without Borders, which focus on social or humanitarian missions.
7. ANALYSIS AND CRITICAL ANALYSIS OF ‘FOR PROFIT’ AND ‘NOT FOR PROFIT’ SMALL ORGANISATIONS WITH RELEVANT EXAMPLES
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The risk-taking capabilities of entrepreneurs are enormous. In this case, they have considered different ideas to conduct the takas. However, it cannot be denied that risk-raking approaches can be successful every time. But, if the risk-taking capabilities of the entrepreneurs will be succeeded, then the results can change the scenario of the market. The performance of certain business organizations can be significantly improved (PRAKALPA, 2014). Moreover, the organization can be able to be very popular in the market. The change management-associated activities have been prioritized by the entrepreneurs. In the modern business era, organizations and entrepreneurs are intending to implement change at regular intervals. The main reason is that business conditions are constantly changing. So as per the certain market condition, organizations should consider a change. Strong work ethics have been prioritized by entrepreneurs. Effective ethical standards can help entrepreneurs to maintain a workplace environment very pleasant. Within a pleasant workplace environment, the employees will execute their performances very significantly (Avcı and Gümüş, 2022). So, these are some activities that have been maintained by entrepreneurs who intend to establish or work in for-profit organizations.    
Profit organizations are represented as businesses that are involved in playing a primary objective related to the generation of revenues as well as involved in maximizing profits for the shareholders and the owners. The examples related to this by considering the entrepreneurs' values and beliefs are provided below: 
1. An accounting firm: The small accounting firm is chosen in which the entrepreneur is identified who has initiated the accounting firm values along with achieving financial success and beliefs. It also includes the beliefs related to the accomplishment of financial success so that they can provide financial support to other businesses successfully in managing the finances effectively. 
2. The small retail store: The small retail store is chosen by which the entrepreneur who has only initiated the retail store values. The entrepreneur is executing this with the help of initially the quality products and believes that the store can help the local community by the help of offering unique and affordable products. 
3. Lastly, the selection of a small consulting company is made in which the entrepreneur has just initiated the business of consulting (Wahid, Ismail and Sarif, 2019). It aims to deliver values by the help of supporting the businesses to achieve success along with achieving the belief that the company is involved in providing valuable advice so that the growth in the business can be achieved. 
Not-for-profit organizations are considered as those who are involved in setting up the specific environment for the accomplishment of suitable social or charitable goals. The profits can be easily reinvested back into the organization so that further accomplishment of the mission can be made. The examples related to this are provided below in the following points: 
1. Firstly, the consideration of a small community garden is carried out in which the individual entrepreneur has just initiated the communication garden to deliver the values related to sustainable living. Apart from this, the entrepreneur believes that the growing fresh products and services can easily able to provide support related to the accomplishment of the need successfully. It is involved in strengthening the healthy eating and food security present in the local community. It also helps to promote sustainability by the help of integrating the needs successfully for the organization. 
2. Secondly, the small animal rescue organization is chosen in which the entrepreneur has just started the animal rescue with the help of accomplishing the organizational values for the welfare of the animals. It also provides the belief that the animal is playing an essential role to accomplish the needs. The requirements related to the accomplishment of home animal needs as well as providing them with a second chance at life to deliver their values will help to strengthen the needs successfully. A second chance at life should be provided to the animals to protect their life as well as maintain environmental sustainability. 
3. Thirdly, the small charitable organization is chosen in which the entrepreneur who has initiated the charity organization should be involved in delivering social justice and values appropriately to support the needs of the individuals (Glauser and Holland, 2016). Apart from this, the essential services are evident to be provided which helps to strengthen the protection of individual needs such as training processes, food banks, and housing assistance.  
[bookmark: _Toc133003900]8. CRITICAL ANALYSIS OF ENTREPRENEUR’S VALUES AND BELIEFS IN ‘FOR PROFIT’ AND ‘NOT FOR PROFIT’ SMALL ORGANISATIONS WITH APPLICATIONS
Entrepreneurs who support or establish non-profit organizations must have passion. They are driven by a deep senesce of passion. Moreover, they are very much committed to playing a significant role in society. In this case, they prioritized the betterment of society. They also have a strong sense of empathy. This trait and value of the entrepreneurs help them to build a significant relationship with the local communities. For this reason, they may not face any significant challenges to operate their social activities. Collaboration and partnership are very important in the modern era. The entrepreneurs are very much aware that without collaboration and partnership, effective outcomes may not be derived. For this reason, these entrepreneurs are very much attentive to maintaining good relationships with the associated entities. Innovation can be said as the common value that entrepreneurs must have (Singh and Rahman, 2012). In this case, it does not matter whether the entrepreneurs are working for a non-profit organization or not. For example, Jeff Bezos, the founder of Amazon, is known for his customer-centric approach and belief in the power of innovation to drive growth and success (Amazon,2020).
Entrepreneurs who support or establish non-profit organizations must have a sense of a desired mission. In this case, they are aiming to achieve the mission. Non-profit entrepreneurs are resourceful because they can be able to do more with less. They can find out creative solutions for an occurring challenge. If the organizational resources will be limited then the entrepreneurs can play a significant role as they can use the resources very cautiously. They can involve in different types of social activities such as healthcare services. The entrepreneurs can undertake healthcare initiatives to provide significant services to the local communities (Gutterman, 2020). For example, Blake Mycoskie, the founder of TOMS shoes, built his business on a model of “One for One” where for every pair of shoes sold, a pair is donated to a child in need.  On the other hand, entrepreneurs can consider the initiative in the education field where entrepreneurs can take significant steps to educate the local communities. So, the activities of entrepreneurs are not limited to certain areas.  
[bookmark: _Toc133003901]9. CONCLUSION
In the modern era, profitable organizations are intending to achieve a competitive advantage over their competitors. In this case, entrepreneurs can play a strong role because they have the ability of critically thinking. Moreover, if an organization will face some challenges, then the entrepreneurs can consider innovative solutions. In this way, profitable business organizations can maintain sustainability for long-term purposes. On the other hand, the non-profitable organization can also maintain its operational activities if the entrepreneurs will consider significant actions.  Entrepreneurs who have intended to establish a non-profit organization must have a significant mission and vision. The main aim of these entrepreneurs is to play a vital role in the betterment of the local communities in terms of education, healthcare and many other fields. 
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Big 5 Trait
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Figure 1: Comparison of entrepreneurial activity (new firms) across countries
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