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Stock trading applications have changed the dynamics of how youth, particularly those in India, engage with the stock market. These platforms have shifted the manner in which trading is done making it convenient and easier to use with interfaces and real-time data targeting a tech-savvy audience. This work investigates the impact of stock trading applications on the behavioral changes of consumers especially the millennials. Its purpose is to examine changes effected by these apps to investment decisions and risk-taking and shareholders’ engagement in the market. Therefore, the research intended to give a broader picture regarding the alteration of the stock trading by studying the behavioral changes occurred due to the use of these instruments. This investigation is particularly relevant as it adds to the lacuna in the literature concerning the distinct behavioural profile of millennial investors in the Indian stock market. In addition, this study will adopt thematic analysis in search of relevant literature and data regarding the behavioral change that results from the usage of these tools.
[bookmark: _Toc172671880]Aim, Objectives, and Research Questions
Aim:
The aim of this research is to explore the impact of stock trading apps on the consumer behaviour of millennials in India.
Objectives:
1. To analyze how stock trading applications affect the investment choices of millennials.
2. To assess the shifts, in risk tolerance among investors as a result of using trading apps.
3. To investigate the influence of trading applications on millennials' involvement in the market, in India.
4. To identify the factors that motivate millennials to use stock trading apps over traditional methods.
5. To evaluate the role of educational content provided by these apps in shaping investment behaviour.
Research Questions:
1. How do stock trading apps, on devices influence the investment decisions of individuals in India?
2. What changes in risk appetite can be observed among individuals who utilize stock trading applications?
3. How have stock market mobile apps influenced the extent of participation of individuals, in the market?
4. What are the primary motivations behind millennials' preference for stock trading apps?
5. How does the educational content provided by these apps affect the investment strategies of millennials?
Hypotheses:
1. Stock trading apps significantly influence the investment decisions of millennials in India.
2. The use of stock trading apps leads to an increased risk appetite among millennial investors.
3. Stock trading apps enhance the participation rate of millennials in the stock market.
4. Convenience and accessibility are the primary motivations for millennials to use stock trading apps.
5. Educational content provided by stock trading apps positively impacts millennials' investment strategies.
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The upward push of stock buying and selling apps has significantly converted the panorama of investing amongst younger generations, like millennials (Sa'diyah et al., 2022). These apps have made it less complicated for brand-new buyers to go into the market with the aid of supplying admission to market updates and trading possibilities. This accessibility has led to a surge in marketplace involvement amongst age companies who had been formerly much less worried about stock market activities (Nag et al., 2022). Stock trading apps come equipped with a number of capabilities which include actual-time marketplace facts, instructional materials and price-powerful buying and selling options that attract tech millennials. The incorporation of social trading elements, in which users can track and reflect the trades of traders has further greater the elegance of these systems (Bhatia et al., 2021). This communal component has fostered a technique for making an investment selling a feel of community and shared know-how among customers.
The simplicity of use and user-pleasant interfaces supplied via these apps have additionally raised issues about trading. Increased danger-taking dispositions amongst amateur investors (Jain et al., 2021). The gamification of trading through functions like fulfilment badges and rewards for trades can also encourage trading and speculative behaviour that does not always align with prudent funding practices. The COVID-19 pandemic has expedited the adoption of stock buying and selling apps because of restrictions, on investment avenues and economic guidance attributable to lockdowns and social distancing measures (Sajeev al., 2021). The current growth, in usage, has highlighted the significance of enhancing expertise amongst novice buyers to lessen the risks related to trading picks (Dugar et al., 2023). Although stock buying and selling applications have made the stock market admission greater inclusive and boosted involvement, millennials additionally present problems regarding trades and hazard control.
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Figure: Research onion
Source: (Mardiana, 2020)
The study's methodology is predicated on Mardiana’s research onion framework, which guarantees a method for looking into how stock purchases and app sales affect millennials in India (Mardiana, 2020). By embracing a positivism philosophy, the research delves into expertise the studies and movements of millennial buyers (Alharahsheh et al., 2020). The method used is deductive, meaning that rather than confirming theories, problems and trends will undoubtedly surface from the data collected (JEYALAKSHMI, 2024). A thorough analysis of how Indian millennials use stock buying and selling apps is done using an action study methodology. This research will utilize primary data collection methods to gain insights into the research inquiries as outlined below.
Research Design
This research project shall employ a primary quantitative research design to assess the impact of stock trading applications to millennials in India (JEYALAKSHMI, 2024). The study will follow research onion model as proposed by Mardiana’s (2020), which has layers of research philosophy, research approach, research strategy, data, and data analysis
Research Philosophy
This research will adopt a positivism philosophy this is effective for the study of experiences and behaviors among individuals (Alharahsheh et al., 2020). This philosophy facilitates the examination of the perspectives and behavioural intent of stock trading app users, providing deep insight into their experiences.
Research Approach
Deductive research design will be employed to ensure that themes and patterns are not forced but rather as they emerge from the data. This approach is especially appropriate when trying to identify information rather than when conducting hypothesis-driven studies (Gubler, 2019).
Research Strategy
A combination of action study research approach will be adopted due to its ability to focus on a certain context of analysis that is in this case millennial in India. This approach will enable a close look to be taken on how the stock trading applications affect the aforesaid demographic.
Data Collection Methods
Primary Data Collection:
· Surveys: A series of questions will be developed in order to identify quantitative data on a large number of millennials who are aware of and use stock trading applications. The survey questions would be based on investment behaviour, the users’ risk-taking ability, about the usage of the apps and the impact of the educational content offered by such apps (Christou, 2022). To attain the population, it is planned to invite 100-120 participants so that each of the categories is covered.
Data Analysis Methods:
· Statistical Analysis: Due to the quantitative nature of the information to be collected from the surveys, statistical too like IBM SPSS will be used to test the hypotheses and make coherent conclusions. A descriptive analysis of the data will be used to present the data and compare the variables within it while inferential analysis will be used to establish relationships in the data.
Research Gap
Despite the increasing popularity of stock trading apps, there is limited research specifically addressing their impact on the investment behaviour of millennials in India. Existing studies tend to focus on general investor behaviour or the technological aspects of these apps without delving into the nuanced ways they influence younger, tech-savvy investors. This study aims to bridge this gap by examining how these apps affect investment choices, risk tolerance, and market participation among Indian millennials, thereby providing valuable insights into a rapidly evolving area of financial technology and consumer behaviour.
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However, identifying the research limitations would help to know the background and the given factors within which the results will be analysed. Some limitations of this study include:
1. Sample Size: The research will be restricted to the sample size which in turn may not capture all the millennial population in India.
2. Self-Reported Data: The surveys and surveys are conducted based on responses which are self-reported and may include social desirability bias or recall bias.
3. Scope of Research: However, because of time and resource constraints this study may not capture all potential influences to millennial investment decisions.
4. Geographical Limitations: The survey targeted the millennial population in India; therefore, the results may not be applicable to millennial in other parts of the world.
5. Rapidly Changing Technology: Technological evolution in stock trading applications causes this study to possess a short lifespan due to changes in app features within a short period.
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In this research, ethical considerations play a very crucial role. The following measures will be taken to ensure the ethical integrity of the study:
1. Informed Consent: The participants will be well aware of the reason behind the study and they will be given a free will to participate. There will be need to obtain informed consent from them before volunteering for the survey or the surveys.
2. Confidentiality: Participant identities and information provided in the study will not be disclosed during the research. This research will not disclose the raw data but rather will report the results in the form of averages.
3. Plagiarism: Information collected from different sources will be appropriately referenced to eliminate any form of plagiarism.
4. Data Protection: All the data gathered from participants will be kept confidential and will only be used in this research only.
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The proposed research seeks to assess how the stock trading apps affect the millennial consumer behaviour in India. Therefore, to understand how these applications affect the stochastic decisions on investment and risk-taking and entry into the financial markets, this research aims at filling the literature gap on the impact of innovative trading applications on young traders. Methods described in this proposal will allow for a comprehensive study that involves both primary and secondary research. Potential findings comprise information about changes in behaviour due to the usage of the stock trading apps and discovery of drivers and barriers of millennial investing. Therefore, through identification of these factors, the research will be useful in enhancing the understanding of financial technology and its impact on the future of stock trading.
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