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Hospitality is one of the most essential industries in the world as it contributes about nine percent of the global domestic product. The travel and tourism industry provide more than two hundred and sixty million jobs around the world. In India, hospitality is based on the principle that considers the guest to be very important (Davidson and Wang, 2011). The guests and visitors are esteemed and revered as they are extremely important, and their visit is seen as a way of enriching home.  
This industry puts more focus on satisfying the customers and providing specific experiences to them. It’s a broad category of fields within the services industry. It has three main primary areas that are accommodation, food, and beverage, and travel and tourism (Chong and Verma, 2013) Accommodation includes hotels, motels, breakfasts, and other lodging businesses. The area of food and beverages involves restaurants; fast-food chains other food and beverage establishments. The last area is travel and tourism which includes trains, airlines, and ships. The hotels provide short term accommodation for the guests in exchange for money (Cherapanukorn and Focken, 2014). The hotel industry is solely concerned with the provision of guest accommodation to both locals and foreigners. This industry rarely includes a long term or permanent forms of accommodation. This research gives an overview of a contemporary theme relating to sustainable global hospitality development.
Evaluation of the global hospitality industry.
The continuous movement of people, information, and fluctuation of capital across the different countries have led to globalization. Globalization refers to a trend of moving to a more integrated Global system. It’s a continuous process in a business that crosses into the economic, political, technological, legal, and cultural spheres. In the hospitality industry, its characteristics have been stated as follows;
Intangibility-The results and products of this sector perceived, observed, experienced, heard, or even smelled before they are acquired. For example, when a hotel sales representative is involved in making a room available to customers, he doesn’t physically take the room to them. What is sold is the right to use the room for a certain period rather than the room itself, hence making the process intangible. 
Variability-Hospitality services are variable because their eminence depends on where and when they are made available. In service delivery, human resources play an important role as they have to possess the required knowledge and skill to cater to customer demands. For instance, it is the job cleaners' responsibility to keep the room clean.
Perishability-In the hospitality sector, vacant rooms are considered perishable and the services offered can be stored. If in a hotel or motel there are vacant rooms available and management is unable to provide their services to customers, it means that they will also have difficulties in making the services of those rooms available. Because the rooms cannot be stored, saved, or even used fresh, we say they are perishable.
Fixed supply- The rooms and accommodations provided to traveling people or those who visit different cities and towns is limited. All the hotels and resorts vary in their sizes and elements hence having a different range of services. Quality enhancement of services is important for them to adequately meet customer requirements and improve their reputation in the community. It is the supply of these services, facilities, and rooms with hotels and motels that remain fixed.
High operating costs-The resorts, hotels, and other accommodation facilities require a large amount of capital to operate. This happens regardless of whether you get customers or not, whether the hotel's services are sold or not. This means that it is very expensive to manage the business. When the hotel is not frequently visited, it is important to analyze the flaws and the inconsistencies, and then measures are taken to appropriately solve those issues.
Seasonality-This involves a transformation in production, service, and purchasing structures that happen at given occurrences over the years. It is that seasonal variation commerce or cost-effective activity which happens on regular bases throughout the year as a result of evolution in environmental conditions, vacations, and holidays (Alzboun et al., 2016). Seasonality in this case involves variations of guest figures, occupancy rates, and the number of days.
Sustainability in the hospitality and hotel industry.
In the 21stcentury, sustainability has been widely accepted as a key to a successful business. It significantly influences the management and operation of the hotel sector. Sustainability means that natural ecosystems contribute to the growth and expansion of the hotel industry (Aragon-Correa, Martin-Tapia and de la Torre-Ruiz, 2015). It relies on nature for tourist attraction sites like landscapes, glaciers, coral reefs, and waterfalls. The tourists who visit these provide a market to the hotel services. To sustain the hotel industry, these sites should be protected. Failure to conserve these resources we might pose a danger to the basis where hospitality is built.
Also, due to the other business concerns like rising costs and government pressure has made the hotel industry to embrace sustainability. It is of great importance in the cooperate sector of the hotel industry. The tourists also understand this issue and they expect the hotel sector to be more responsible and operate sustainably (Jones, Hillier and Comfort, 2014). The hotel industry responded quickly to environmental issues and started turning green. It has embraced policies and practices put in place with the purpose of recycling, re-using, preventing energy waste, and reducing carbon footprint in the environment. According to the Green House Hotel in Bournemouth sustainability is achieved by making sure the guest satisfied before anything else.
Sustainability also has much do with economic progress and social development. Social issues like promoting the health of employees, work-life balance, stimulating entrepreneurship, and sourcing supplies locally are all parts of its agenda. Research shows that sustainable businesses are more preferred by the customers (Camillo, 2015). Governments and different organizations offer financial assistance intending to promote this cause. The hospitality industry is much grounded within sustainable thinking since it is built on customer experience. 
Applications and impacts of the globalization in the industry of hospitality
Due to the hospitality industry being international by nature, globalization has greatly influenced it. It has impacted the industry both positively and negatively;
Exposure to different cultures; the globalization of trade and industry has directly influenced the price of traveling. Due to increasing competition in pricing in aviation, the low-cost carrier model has been started. This means that more people can travel around the world at a more reasonable price. This has allowed travelers to enjoy new cultures. Also, hospitality managers can learn about different cultures as they interact with people from various spheres of life, thus increasing their knowledge (De Grosbois, 2012). This also promotes the travel industry as globalization allows people to visit different destinations through air, ship, land use, and other transportation services. 
Advancement in technology; to attract more tourists, hospitality organizations must work to keep up with advancing technology. The hotels, restaurants, and tourist attractions should offer better services to have a competitive advantage (Mattera and Moreno, 2012) For instance, a hotel room key undergoing revolution technological advancement to convert it into data utilized on guests' cell phones. 
A large market has been provided through globalization. This has been made possible because of an increase in customer base. People continuously travel across the world for health, holidays, businesses, and other purposes (Melissen et al., 2016). This has significantly widened the market for the hospitality industry which majorly benefits from international travelers. 
It boosts foreign exchange as the visitors spend a lot of cash, hence increasing the foreign exchange. This is very beneficial to the economy of the given country and globalization plays a major role in pumping money to that country. More job opportunities and even seasonal jobs are provided. Globalization increases the number of foreign tourists coming and thus more people are needed to cater to their needs especially in foods, travel, and accommodation (Melissen, van Ginneken and Wood, 2016). This means, with the advent of globalization, there is a creation of more job opportunities in the hospitality industry. Also, for varying reasons, some countries or even cities experience peak seasons in tourism activity.
A wide variety of international services becomes more accessible to locals. A lot of visitors are from different cultures, customs, and language groups. This means that the hospitality industry offers service that caters to them. The same services are also made available to the local population.
Due to globalization, the issue of the language barrier is present in the hospitality industry. The industry finds it cheaper to get employees from different countries. These may not or take a long time to assimilate and master the local language. This may sometimes lead to problems when communicating with customers. The cultural barrier between these people and customers is also another issue since one needs to be careful to offend the others (Pirani and Arafat, 2014). Some things are not universally accepted in various cultures. What is acceptable in the culture of hospitality employees might be frowned by the culture of the customers. Most of the customers are usually irritated by this, hence negatively impacting the hospitality industry.
The events or disasters affecting one country can easily affect the others. For example, in the case of a financial crisis, only fewer people would want to spend money or travel within or outside the country (Prud’homme and Raymond, 2013). This would negatively impact the hospitality industry in more than one country. Diseases can also be easily spread from one country to another. For instance, the coronavirus pandemic started from Wuhan china and it rapidly spread across the globe.
Globalization leads to an imbalance in the eco-system because of environmental depletion. This is because tourists throw garbage everywhere which causes pollution and might even lead to sickness (Ricaurte, 2012) Also, to encourage more tourists more forests are cleared and wildlife killed. This depletes the environment and can even lead to global warming.
The cultural pride and value are lost. To accommodate all the customers, various services need to be changed or modified to make them more appealing to visitors. For example, Some African dishes are changed in terms of taste and name to make them more western. People from other countries also negatively influence the local population (Prud’homme and Raymond, 2013). They may bring bad habits like an increase in drug abuse and promiscuous behavior. With an increase in tourists, issues like rape and pickpocketing also increase. This indicates a rise in crime rates.
In conclusion, with the world moving towards globalization, the hospitality and sector will need to shift to more sustainable ways. Proper and quick communication will be needed. They will need more efficient and productive operations, provide their employees with better opportunities, and deliver services that are acceptable to the customers (Verma and Chandra, 2018). By doing will able to cope up with future changes in the world market., Globalization has allowed the hospitality industry to have access to more diverse and cheaper labor from different countries. For instance, hotels in Mauritius can get their top manager from France and other European countries. This issue of globalization and the use of sustainable methods have led to the growth and expansion in the hotel sector and hospitality industry as a whole. 












BIBLIOGRAPHY

Alzboun, N., Khawaldah, H., Backman, K. and Moore, D., 2016. The effect of sustainability practices on financial leakage in the hotel industry in Jordan. Journal of Hospitality and Tourism Management, 27, pp.18-26.
Aragon-Correa, J.A., Martin-Tapia, I. and de la Torre-Ruiz, J., 2015. Sustainability issues and hospitality and tourism firms’ strategies. International Journal of Contemporary Hospitality Management.
Bruns-Smith, A., Choy, V., Chong Ph D, H. and Verma Ph D, R., 2015. Environmental sustainability in the hospitality industry: Best practices, guest participation, and customer satisfaction.
Camillo, A.A. ed., 2015. Handbook of research on global hospitality and tourism management. IGI global.
Cherapanukorn, V. and Focken, K., 2014. Corporate social responsibility (CSR) and sustainability in Asian luxury hotels: Policies, practices and standards. Asian Social Science, 10(8), p.198.
Chong, H. and Verma, R., 2013. Hotel sustainability: Financial analysis shines a cautious green light. Cornell Hospitality Report, 13(10), pp.6-13.
Davidson, M.C. and Wang, Y., 2011. Sustainable labor practices? Hotel human resource managers views on turnover and skill shortages. Journal of Human Resources in Hospitality & Tourism, 10(3), pp.235-253.
De Grosbois, D., 2012. Corporate social responsibility reporting by the global hotel industry: Commitment, initiatives and performance. International Journal of Hospitality Management, 31(3), pp.896-905.
Jones, P., Hillier, D. and Comfort, D., 2014. Sustainability in the global hotel industry. International Journal of Contemporary Hospitality Management.
Legrand, W., Sloan, P. and Chen, J.S., 2016. Sustainability in the hospitality industry: Principles of sustainable operations. Routledge.
Mattera, M. and Moreno Melgarejo, A., 2012. Strategic implications of corporate social responsibility in hotel industry: A comparative research between NH Hotels and Meliá Hotels International.
Melissen, F., Cavagnaro, E., Damen, M. and Düweke, A., 2016. Is the hotel industry prepared to face the challenge of sustainable development? Journal of Vacation Marketing, 22(3), pp.227-238.
Melissen, F., van Ginneken, R. and Wood, R.C., 2016. Sustainability challenges and opportunities arising from the owner-operator split in hotels. International Journal of Hospitality Management, 54, pp.35-42.
Pirani, S.I. and Arafat, H.A., 2014. Solid waste management in the hospitality industry: A review. Journal of environmental management, 146, pp.320-336.
Prud’homme, B. and Raymond, L., 2013. Sustainable development practices in the hospitality industry: An empirical study of their impact on customer satisfaction and intentions. International Journal of Hospitality Management, 34, pp.116-126.
Ricaurte, E., 2012. The hospitality industry confronts the global challenge of sustainability.
Rodríguez-Antón, J.M., del Mar Alonso-Almeida, M., Celemín, M.S. and Rubio, L., 2012. Use of different sustainability management systems in the hospitality industry. The case of Spanish hotels. Journal of Cleaner Production, 22(1), pp.76-84.
Verma, V.K. and Chandra, B., 2018. Sustainability and customers’ hotel choice behaviour: a choice-based conjoint analysis approach. Environment, development and sustainability, 20(3), pp.1347-1363.










	Week 1 (14 May)
	Module Review
Discussed about the elements that contribute to organizing a successful and sustainable conference.



	Week 2 (21 May)
	Defined the concept of demand in hospitality, the factors that influence demand and what drives change in demand

	Week 3 (28 May)
	We talked about the main issues in hospitality and potential solutions to those contemporary issues.
We have watched a video that had behind the scenes of an Asian wedding.

	Week 4 (4 June)
	We discussed in detail the steps of organizing an event and we started working on the assignment.

	Week 5 (11 June)
	Learned about what a Davos conference means.
The professor created 3 chat rooms and asked us to start preparing the conference.
 Blue: Carmen, Emilian, Milan
 Green: Shazia, Celia, Dumitrana
 Orange: Gabi, Iuliana, Elena

	Week 6 (18th June)
	Worked on the first assignment.

	Week 7 (26 June)
	We started working on the second assignment after the professor briefed us.

	Week 8 (2nd July)
	What makes a speaker attention-catching at a conference
The importance of a priori research through accessible tools such as surveymonkey.com, dropbox or getting an accurate insight through primary research.

	Week 9
	We learned how to create our own website through free apps such as Yola or Wix
The link to my website is: 
https://eb0184428.wixsite.com/website
[bookmark: _GoBack]



