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Marketing is a broad term. It refers to the activities and processes involved in promoting, selling, and distributing products or services to customers. It combines various techniques and strategies used to attract, engage, and retain customers, with the goal of generating revenue and achieving business objectives. Aspects involved in marketing contain market research, identifying target audiences, creating and implementing marketing campaigns, advertising, public relations and customer relationship management. It plays a crucial role in understanding customer needs and preferences, creating value for customers, and building strong relationships between businesses and their target markets. Snyder (2024) defines marketing to develop loyal customers by targeting their wants and needs. Similarly, Cyberclick (2023) agrees with Snyder stating marketing as a process of gaining potential clients or customers by getting them interested in your products.

The importance of marketing is as followed, to begin with Customer awareness and engagement is a huge element (Kopp, 2022). Marketing helps create the awareness towards their brand or product getting it public for all to see. This then enhances making customers aware of their existence. This will then enable businesses to build relationships with their customers and establish their loyalty towards whatever brand they are promoting/trying to sell. Another aspect is market research and understanding, through the efforts of marketing, businesses can conduct market research to understand the needs of their targeted audience. Also, to understand the modern trends and preferences. The information gathered from this research helps to develop products and services that align with customer demands. This leading to higher customer satisfaction and sales. Miller (2021) agrees with the points I have stated by similarly expressing her ideas that “Market research is a cornerstone of all successful, strategic business” Another key factor is having a competitive advantage. Differentiating your business from your competitors is a highly effective marketing strategy. Highlighting value propositions and having unique selling points can help your businesses gain a competitive edge in the market alongside helping it standout. Indeed (2022) state that the benefits of having a competitive advantage help create greater value for a company due to the certain strengths it has compared to its competition. Promoting products or services, attracting customers, and driving up sales are all marketing activities that are linked to revenue generation. Revenue generation is a critical area of any business however marketing efforts always contribute to the financial success of any business. Incorporated (2021) state that revenue generation is critical to a business as it ensures it can remain profitable and create enough income to remain sustainable in the long term. Marketing helps to build a positive reputation and create a strong brand identity. Effective communication and positive customer experiences are factors that can enhance brand recognition, trust and loyalty. Sickler (2019) recognises this as reputation marketing where marketing can highlight positive aspects of a company and even help rebuild a company with a bad brand image. Through this marketing can enhance a positive customer reaction. Marketing can also allow for reach into new segmentation expanding the growth and opportunities. As describes my Taver (2023) segmenting in the market allows for tailored experience to the consumer that then can have a wider reach. Therefore, marketing in an effective way can expand the company into new segments.
Customer retention is key to a business succeeding. If you can keep making customers come back, then you have built a loyal customer base which will benefit you in the long run. Caldwell (2020) agrees with this as he states that customer retention plays a crucial role as when done right can increase profits and lead to long lasting success and sustainability.


Pestle factors and trends refer to the external influences that shape the macro environment in which an organization operates. These factors are categorized into six key areas: Political, Economic, Social, Technological, Legal, and Environmental. Heubel (2023) would suggest that to understand these factors and their impact on decision-making is crucial for organisations to make informed strategic choices. With the instability of the marketed recognising a pestle analysis can greatly improve decisions as they will impact a business. If you know what is going around, you this would help a business make the right choice for example changes in government and polices is part of the political factor. This would be crucial if changes were to occur that the organisation can then adapt and be prepared.  Economic factors include economic growth, inflation rates, exchange rates, and consumer spending patterns which can affect an organisations profit. This is important to acknowledge when prices products and to make the right investments to ensure profits are at their optimal. Also to consider are the social factors that involve demographic trends, cultural norms, and consumer behaviour. As for the technological factors this would develop as time goes on as technology is becoming more current and more used in business. This would make it that marketing becomes more digital and also allows for a worldwide audience in the matter of seconds. Part of a business is to comply with the law and that's why the legal in PESTLE is important as for a company to be successful they bust be up to date with any laws or regulations. Environmental factors involve sustainability, climate change, and environmental regulations which is important for ethical reasons and to meet societal expectations of being environmentally friendly. A company that is environmentally friendly would attract more customers as it has that positive vision. The impact of these pestle factors and trends on decision-making in an organisation is significant. By considering these external influences, organisations can proactively respond to changes, mitigate risks, and capitalize on opportunities, ultimately enhancing their competitiveness and long-term success. Kenton (2023) would encourage businesses to research the PESTLE to then get a better understanding and apply these to its business and make more informed decisions regarding the company. For example, Economical factors have a significant impact on the marketing of a business. Fluctuations in economic conditions, unemployment, inflation rates, or consumer spending patterns, can influence consumer behaviour and purchasing power. Consumers may become more price-sensitive and prioritize essential purchases, leading businesses to adjust their marketing strategies by offering discounts or value propositions. Economic factors also affect market demand, competition, and pricing strategies (Indeed editorial team, 2022). By monitoring and analysing economic indicators, businesses can adapt their marketing efforts to align with the prevailing economic conditions and effectively target their customer base.

Digital marketing is where technology is used to create brand awareness.  Novak (2024) would agree with this statement and how digital marketing is a necessity for business growth with the increased online shopping and online consumerism. Digital marketing leverages the power of the internet and digital technologies to connect with potential customers, build brand awareness, drive website traffic, generate leads, and ultimately, achieve business goals. Ellis (2023) understands that taking advantage of digital marketing is crucial and has discussed how SEO can be used as an effective tool for marketing. SEO, or Search Engine Optimization, is beneficial for marketing due to several reasons. One reason is that SEO helps improve the visibility and ranking of a website in search engine results pages. When a website appears higher in the search results, it is more likely to attract organic traffic and potential customers. This increased visibility can lead to higher brand exposure and awareness. Another way digital marketing is affective is through email marketing that refers to the practice of sending commercial messages or promotional content to a group of individuals via email. It is a digital marketing strategy that allows businesses to communicate with their target audience, build relationships, and promote their products or services. Email marketing involves creating and sending emails to a list of subscribers who have opted in to receive communications from your own business. Thes emails sent can include various types of content, such as newsletters, product updates or personalized messages. Patoli (2022) considers email marketing as a direct contact to the consumer allowing the company to gain new customers this is more tactical and individualised which is profitable to the company. Another part of digital marketing would be to use social media platforms such as Instagram and Facebook. Baker (2024) describes social media to bring traffic to the business and is an effective tool to gain new customers.
In conclusion marketing is essential for organisations as it helps them understand their customers. It also allows them to build a positive brand awareness alongside also targeting the correct marketing segments. Forsey (2022) states that marketing is vital to an organisation's growth stating that the purpose of marketing is to attract consumers. A big factor is the gaining of a competitive advantage this is vital to beating your competitors. By investing in effective marketing strategies, organisations can achieve sustainable growth and success in today's business environment. 
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