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1.0 Introduction 
Deserve more is aiming to provide clothing lines, accessories, jewelleries, and interior decorations for a specific audience – the targeted audience includes any individual with an interest in disability & caring of any age and gender that lives in United Kingdom. 
Deserve more has conducted primary market research by creating an online questionnaire to identify the targeted audience and what are their wants/needs and expectations from the business.
Conducting a Primary research refers to the process of collecting raw data directly from a source. (HAGUE, 2021)
Firstly, we are looking at the questionnaire design and analyse the data provided. 
Lastly, we are using the data analysis to help us create and shape our new website.


2.0 Questionnaire Design & Analysis 
This questionnaire is made for a targeted audience, and it includes: 
· Disabled individuals
· Paid and unpaid caregivers 
· Any individual with an interest in disability community
2.1 Primary market research 
Primary research refers to collecting and analysing raw, fresh data from a direct source for a specific purpose. (Kaden, 2008)
It is important for any new business to conduct market research so that they can determine if the business plan is feasible and worth investing or not. (Rinaldi & Bandinelli, 2019) 
The purpose of Deserve more questionnaire is to identify any gap withing the fashion market for disabled people, their families, or their carers. 
The questionnaire consists in 9 questions, and it takes approximatively 3 to 4 minutes to be completed, which makes it enjoyable for the participants. 

2.2 Questionnaire Data Aalysis 
[image: ](Adaptive fashion: Kintsugi (left) and Zappos Adaptive, styled by Stephanie Thomas of Cur8able. Photograph: PR)
For the purpose of this report, we are going to analyse the most important 3-4 questions & answers. 

Question 1: AGE?
[image: ]
Based on 11 responses we can clearly see that the age of the people interested in the topic aged 16  to 26 is balanced with the ones aged 26 to 35. There is an increased interest for individuals 36-45+. Using this information, we can suggest that the business is focusing on creating products suitable for people aged 16 to 45+.
Question 2: Gender
[image: ]In this section we identify gender for the purpose of understanding the production demand.
All participants have been open to this question with females holding the higher percentage of 54.5% following by males 45.5 %. The results suggesting that females have a 9% increased interested in our products and services. 

Question 3: What is the biggest issue you experience when shopping for clothing/ jewelleries / Accessories? (Examples: Difficult to put on, the size doesn`t match, the shape doesn`t fit on my body, bad quality, etc)
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According to the answers, 
4 participants have specified issues with shape fitting
3 participants have mentioned clothing size as an issue 
And other responses mentioned issues such as: difficult, inferior quality, high price, and a sensory sensitivity. We are suggesting that there is clearly a high demand for our products as 11/11 people (100%) had a negative experience while shopping for clothes. 
Question 4: How important it is for you to find a solution to this problem?
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On a scale from 0 to 5 the participants answered:
1 – 0%
2 – 0%
3 – 54% (6 people)
4 – 9.1% (1 people)
5– 36% (4 people) 
Using this information, we can see that the individuals 54% of the participants are neutral to the idea of a solution (considering that the market lacks inclusion within the fashion market, the vision is not clear yet for most responders-  these individuals are still potential customers.
36% think a solution is extremely important 9.1% that is important – these are potential customers 
2.3 Findings
Based on the findings from the below question, we can clearly see that the majority of respondents fall between the ages of 16-45+ with 100% of the participants experiencing an issue while shopping for clothing, accessories, or jewelleries. Using this info, we can suggest that the business plan is feasible, and the business understands what the customer wants and needs are. 





3.0 Website design 
Considering the above finding Deserve more has determined that the business needs more exposure, so we created a website. The design of the website is simple and easy to navigate. The website has 5 pages and it consist of: 
Home Page 
The homepage has a logo and the name of the business (header), tells readers who is the author/designer, describes the business idea visually, displays some of the creations and at the bottom has easy to access social media icons which will redirect the customers to our Facebook, Instagram, twitter, and YouTube page.
About Us
The top of this section has a picture with us, Alisa & Lorena (the creators) as a header and underneath, we share our story starting with the issues we have faced while shopping and the solutions found to overcome them. 
We also describe our products and future project ideas, and we encourage people to subscribe to our mail newsletter by giving 5% off the first purchase. - By doing this we collect more emails so that we can build a strong customer mail list.
This page has also a Booking form in case customers wants to book in person consultation. 
At the bottom, the page has a YouTube Video (That Carer Channel) which shows the owner(me) taking part of a fitness challenge to bring awareness of cerebral palsy – this video can visually inspire to challenge themselves and help us bring awareness. Social media icons being at very bottom again for easy access to social media. 
Shop
This page is quite simple, starting with the newsletter subscription that offers% off (a reminder for customers that want to buy). Furthermore, we have displayed our products categories and highlight the most popular products. 
Contact
In this section we have created a short form so that customers can contact us via e-mail (we are collecting personal data such as: full name, phone number (optional) and e-mail address).
Community| Vlog – That Carer Personal Vlog
The main reason we have created a personal vlog/blog is to share our personal experience, offer advice if possible and support individuals with disability and caring community including parents and unpaid carers. We want to be close to the people and build healthy relationships with potential customers and other organisations.
The benefit of having website is that the business can:
· Highlight their work 
· Attract potential customers 
· Communicate with their customers 
· Display and Sell products 
· Build healthy relationship| Networking 
The colour of the background is while – suggesting purity, trust while the text has black and purple tones – purple is related to creativity, inspiration, and mindfulness. Black it is easy to read. 

Based on the issues analysed in the questionnaire above we chose the following SEO & Meta words so that our website can displayed easily when searching for it on any searching engine. 
SEO
Site Description: Deserve More provides sustainable fashion and easy to put on clothing for people with any type of disability. Deserve more aims to design unique garments, no harm accessories & jewelleries, and customised interior decorations. Clothing available at an affordable price with a great quality and soft fabrics. 
Meta Keywords: Disability, Disabled, Disable, clothing, fashion, garments, men, women, wheelchair, shopping, online, custom, size, customised, wheelchair, carers, sells, garment, affordable, great quality, soft materials, diverse, inclusive
(650 words)





4.0 Conclusion

By conducting this research we concluded that 
· Primary research it is important and highly recommended as it helped the business to identify who are the customers, what do they wants/ need, and how to create solutions for their problems. 
· Women are more interested in buying our products then men are and that 11 out of 11 people have a negative experience while shopping due to the wrongful size or unsuitable shape.
· We need to set up a clear description and use efficiently SEO & Meta keywords to benefit the business at maximum capacity and maximum exposure to our site. 
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Being a parent of a severely disabled child, we didn't have the need for jewellery or accessories. Clothing - we
had to be quite particular with as Riley always felt cold and had lots of sensory issues.
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Deserve More - Questionaire

The purpose of this questionnaire is to identify the gap within the Fashion Market for disabled individuals. Your
answers will be used for research purposes only and the data you will share with us be protected.

Before we start. We are using your data to research products that are benefiting individuals
with disabilities & their care givers. Do we have your consent to use the data?





