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Introduction

In week 6 we had gone through survey questions, gathered all information from students, and did a survey.

We had used: -
· Multiple choice questions
· Dropdowns
· Short answer 
· Category questions


In week 7 

We gathered all information and completed our final questionnaires, we shared our questionnaires to all other students and had received responses from our participants and formed graphs from our results.

Below is a conclusion to our graphs.
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In this graph it shows that 50% of people are located from Newport town centre, within 0-1 miles, and 25% live within 1-3 miles, this is positive for Wonderland as we are based in Newport and are confident that we will have this customer base, it also shows that we are within walking distance therefore transport is not needed, 16.7%  are within 3-5 miles and may need transport, however Wonderland does have excellent transport links especially with a bus stop within a minutes walking distance from the venue, and the lowest of 8.3% are located over 5 miles away, however I still feel this distance is very viable for people who will still go to our indoor play centre as the facilities we offer are excellent and although these customers are not local they still may come on weekends.
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After doing this questionnaire majority of people in Newport do have children,
therefore the demand for soft play allows us to expand from sensory play to other services such as trampolines and bigger slides and ball pits, we could also work with charities that require our service such as Barnardo’s and the NHS for example Doctors, Health visitors and Paediatric occupational therapy teams with all referral’s to Wonderland in order to enable them to benefit from sensory play for children that require special needs.

Our unique selling point is sensory play and we have not done a graph to show if people would benefit from sensory play, I personally feel there is a huge gap in the market for this as there is no sensory play available in Newport that meets the needs of children who do require our services, also we will definitely add questions regarding sensory play to our next set of questionnaires as it is important for us to focus on what makes us different compared to our rival competitors.

With 83.3% of people that do have children and a diverse community Wonderland offers Halal food, and therefore we aim to invite all children that are able to have lunch or dinner without any hesitation. 

Our competitors do not offer Halal food and therefore our target market is much wider.
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This graph shows us that children aged 1-9 would most like to have trampolines, ball pool, and a climbing wall, with the least Toboggan and a reading corner, however Wonderland already facilitates a ball pool (not very big, but we do have one) but not trampolines or a climbing wall as we do not have the space for these required activities.

In the near future with a success to our business and on expansion it is highly likely that we would provide these facilities.

Below is a link to my URL to survey graphs:

https://docs.google.com/forms/u/0/ 
[bookmark: _GoBack]
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How far are you located from Newport town centre?
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Do you have children?
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What would you like to find in the area for children aged 1 - 9? Please
choose the following that may apply.
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