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Consumers in the developed world are increasingly aware of the environmental impacts of their lifestyles. Using examples from the logistics and motorsport industries to support your argument discuss the role of Corporate Social Responsibility as a means of promoting sustainable products and services.
Introduction
To begin with, social responsibility in marketing is important because the practice involves focusing efforts on attracting consumers who want to makе a positive difference with their purchases. Recyclable packaging, promotions that spread social awareness and portions of profits that benefit charitable groups are examples of social responsibility strategies. 
Lamborghini’s sustainability plan 
To begin with, many companies have adopted social responsibility strategies in marketing as a means to help the community or produce services and products that benеfit society. For example, Lamborghini automaker considers innovation and continuous improvement not only as a goal for their cars but also as regards respecting the environment around us. (Domenicali, 2016) They are planning to implement new technologies with a low environmental impact by increasing their investments in processes which use energy from renewable sources. Moreover, the company understands the importance of social responsibility and sees being sustainable as a genuine duty. (Domenicali, 2016) Back in 2013 Lamborghini launched a program called “Lamborghini 4us”. “Lamborghini 4us” is a people care program aiming to improve employees’ quality of life. Moreover, there are four sections dedicated to people, wellbeing, training and the environment to enclose all the existing company initiatives. (Domenicali, 2016) The Environment section is focused on energy savings and to involve sorting and respecting the environment on the workplace, and the local and global environment. (Domenicali, 2016) Furthermore, the management team at Lamborghini is planning to focus their economic and business goals on environmental protection and energy efficiency. The brand is committed to becoming a CO2 – neutral plant and to maintain that status even if in the future there are expansions of the production site. (Domenicali, 2016) For example the firm has defined a program for CO2 emissions, prioritizing where possible internal reduction measures and progressively decreasing the proportion of offsetting. (Domenicali, 2016)
The future of motorsports
Formula E is the world’s first electric street racing series, defined by real street rivalries, raw electric performance, and renewable energy within reach.  (2016) Formula E is disruptive in motorsport, redefining the very boundaries of what a sport can be through the unique fusion of entertainment, sustainability, technology and innovation.  (2016) Moreover, the series goal is to fight climate change by offering electric vehicles as a solution to air pollution in city centers and breaking down the barriers to the electric vehicle market: Technology, Perception and Infrastructure.  (2016) 
Formula E is a technological and sustainable development test bed for some of the leading companies in and out of motor racing to address mobility and environmental issues.  (2016) Furthermore, the series is based on the idea that electric vehicles represent the future and are the answer to sustainable transportation and fighting climate change.  (2016) However they acknowledge that in their push into the electric era and the transition towards low carbon societies, the power used needs to be low carbon too.  (2016)
The concept of sustainability for Formula E is to reduce the footprint they produce as much as possible and have a positive impact on both people and the planet.  (2016) That is why Formula E focuses on being sustainable in the most important parts of a motorsport championship:  (2016) 
Energy: Since the racing cars in Formula E are fully electric, the energy that is used is 100% renewable.  (2016)
Tyres: Formula E tyres are hybrids specially designed by Michelin, suitable for all weather conditions, last the entire race, and are all recycled at the end of the day.  (2016)
Tracks: Formula E is the city street racing series, racing on temporary tracks in the hearts of some of the most fabulous cities in the world such as Mexico, Paris, Berlin, Montreal and NYC.  (2016)
Spectators: Formula E is bringing the race to the fans in city centers to encourage the use of public transports, that’s why there are no parking lots for spectators like in other motorsport venues.  (2016)
Calendar: Formula E’s event’s map has been designed to have a cluster approach region by region to optimize the size of the freight in order to use more boat or road freight and less place.  (2016)
Even though there are no CO2 emissions produced from the racing cars in a race, from logistics point of view the emissions used to transport the cars and the equipment is something normal for an intercontinental racing series.  (2016) Moreover, Formula E’s organizers are aware of that fact and they are actually planning how to lower the emissions produced by the logistics companies every season.  (2016) Here are the statistics of CO2 emissions from season one and two:
In its inaugural season, Formula E’s footprint was estimated at 25,000t CO2-eq. To put that in perspective, this number equals 110 flights from London to Chicago with 320 passengers aboard, the electric consumption of 11,000 UK households per annum, 3,400 trips around the Earth by car.  (2016) By contrast, in season 2, there has been massive progress and footprint has been calculated at 12,000t CO2-eq. Moreover, this number is equivalent to: 60 transatlantic flights from Paris to New York with 320 passengers aboard, the electricity consumption of 7,900 UK households and 1,600 trips around the earth by car.  (2016) Furthermore, this is a significant decrease in Formula E’s footprint from season 1 and the sport has become twice more environmentally friendly over a period of 1 year.  (2016) Formula E’s only goals in the future are how they could become more sustainable to the environment so that is why they set their objectives and targets as “SMART” (Specific, Measurable, Achievable, Realistic and Time-bound).  (2016) (2018) (2018) For example these are the Formula E Season 2 objectives: 
· To continually develop our Legacy program each season. 
· To cut our CO2 emissions by 30% by the end of S5. 
· Reduce our footprint by implementing a carbon offsetting program by the end of S5. 
· As part of our commitment with RE100, use 100% RE for the race events, by the end of S5.
· Increase employee awareness and improve facilities, to be able to annually reduce the environmental impact of our offices. 
· To meet and exceed social and environmental laws each season.
· Gain at least two strategic partners by the end of S5. 
· To produce at least one scientific study each season based on sound data that will be made publically available.  (2016)
Conclusion
To conclude, being sustainable and carrying about the environment is a key factor in building a good marketing image. Moreover, decreasing the carbon footprint in the world of motorsport and the automotive industry is always side by side with innovations in the sport that pushes the technology of the road cars further so they become more environmental friendly. 
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