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In the provided self-reflection, I utilized Gibbs' Reflective cycle model, focusing on the experience, the learning from the experience, and the change in understanding over time.
When I was told I had to put together a presentation on a foreign language, I decided to go with the Italian language and started a long journey into all of its different aspects. During my research, I learned about the rich fabric of Italian culture, the past events that have shaped Italy, how important it is to bridge gaps through the Italian language, and how Italian has a big impact on people all over the world, not just in Italy.

Feelings: The mix of feelings I felt at first was real. It was clear that experiencing the rich culture of Italy was very exciting. The poetic nature of the language and its links to the Renaissance, art, and delicious food have always interested me. At the same time, a feeling of fear came from having to portray such a large and complicated subject accurately and deeply. I cared deeply, but I was also aware of the risks of generalising or misrepresenting.

Evaluation: The whole process of planning and researching turned out to be very educational. When I looked into sources, the ideas from Haines (1978) really caught my attention. Haines spoke well about how important the Italian language is, not only as a way to communicate but also as a way to learn about a rich history. Kriegl (2000), on the other hand, looked at practical applications and showed how the Italian language could be used in hotel management. Using the statistics from Leslie and Russell (2006) was a smart move because they showed how learning a foreign language can help you in the growing tourist industry.

Analysis: The more I learned about the subject, the clearer the picture became. My understanding of the huge effect language has on the hotel business comes from reading Smith and Carvill's work. It was a big surprise to learn how language, society, and managing guests are all deeply connected. It's not enough to just provide a service in hospitality; it's also about putting together events. And language, especially one as emotive as Italian, can make the experience a lot better in this situation. The feedback meetings with my teachers and peers, where some of them shared personal stories about Italian, helped me see things more clearly and fixed some mistakes I had made at the start.

Conclusion: In the end, I see this path as a mosaic of obstacles, discoveries, and personal growth. My first experience with Italian culture was pretty basic, but this in-depth look opened my eyes to details, intricacies, and subtleties I had never thought of before. The most important thing I learned, though, was how language and hotel management work hand-in-hand. In today's globalised world, where lines are disappearing more and more, it's clear that language has the power to create unforgettable guest experiences. Italian is a great example of this possibility because of its long history and widespread use around the world.

Action Plan: My road map is clear for how to move forward with what I've learned from this project. I want to learn Italian even more so that I don't just learn it but really understand it. I'm really excited to learn Italian because it is useful for what I'm doing in school right now. After that, my vision is very broad. I'm excited to learn more about other languages and countries and use what I've learned to inspire me. I know how important real-world uses are, so my first goal will be to get feedback and hands-on experience, maybe through internships or jobs in the hotel industry. In essence, I want to turn my formal information into skills that I can use, making sure I'm always ready for a globalised and diverse world. 
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