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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website The Cooking Academy opens easily enough but takes about 3-5 seconds to load.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The Cooking Academy website contains many subpages where site visitors or clients can find useful information about culinary master classes, gift certificates, culinary events, and can also view information about the culinary academy and go to the culinary academy's personal online store.
Just move your mouse over the page title in italics to see the items and the short description, or click it to open the page.




	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The client can buy different things on the website, such as a master class or a cooking course, gift certificates, spices, tea, and several books.
Customers can choose from whole or ground spices. There are also spice gift sets with different flavors to suit every taste. In addition, an accessory set for Indian bread is available.



	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website can be improved by adding a clear search icon, such as a small magnifying glass, to help visitors find information faster. It is also useful to improve the loading speed of the pages so the website opens quickly on all devices.
The site could add more reviews with photos to help customers trust the classes and products.
Adding a simple FAQ section would also make it easier for visitors to get quick answers to common questions.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: In my opinion, the Cooking Academy website looks pretty good and professional, although I would change the colours and design to my liking.
On a computer, the full menu is displayed in a row at the top, but on a phone, it appears as a small menu on the side.
The page design looks the same, but the photos look a little less crisp on a mobile device.


	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The website uses bright images of food and the cooking process.
Most of the colours on the site are different shades of green (olive, dark green, light green) and white. The food images look very tasty, which can make customers more interested in learning to cook.
In the shop section, there are also pictures of the products you can buy, which makes the website easy and convenient for customers to use.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website has a button called “Ask Questions” or “Chat Now”. When you click it, you need to wait a few seconds for the chat to open.
You can ask questions about cooking courses, gifts, or any information you need, and you will receive a quick reply. This chat is effective because it provides quick and clear answers to questions asked.




	Question 2d – How effective are the social media links on the website?


	Answer:
On some pages of the website, social media links can be found, but they are not clearly visible everywhere.
On most main pages, these links are missing or hard to notice.
Because of this, users may not easily find the company’s social media accounts.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services of the company are shown through the main menu of the website, where different sections can be seen.
Each section opens a page with information about what the company offers.
This helps visitors understand the services and choose what they are looking for.



	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: This website has a “Reviews” page under the “About Us” section.
By clicking on it, you can read reviews from people who have completed the training or course.
However, the reviews are not dated, so it is impossible to say whether they are current at this time.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The services are presented as high quality because the website has a nice design and good reviews.
I would use the services of this website because I like cooking and I am interested in learning recipes from other countries. The website offers courses in many different cuisines, which makes the services more interesting.
I would recommend this website to my friends because some of them cannot cook well and there are courses for beginners. I would also recommend it to friends who like cooking, so they can learn more recipes and dishes from other countries.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: On this website, prices are shown under the cooking courses. There are also prices on the gift voucher page and on the shop page, where all products have prices.
In my opinion, the prices match the services shown on the website.
From the reviews, it is clear that people who bought courses or products are satisfied, which gives a good overall impression.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. cooking 


	
	2. courses



	
	3. UK


	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when I type these three words into Google, in my case our website appears as the first search result.
This confirms that these three words describe the website accurately and help users find it easily in search results.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: My answer is yes. In my opinion, in the modern world every business needs a website, whether it is a business in the UK or in any other country. This is because the internet is very popular today and most users rely on online services. It makes people’s lives easier and saves time, as there is no need to travel to a physical location.
Through a website, you can read the information you need, check prices and offers, and see reviews from other customers who have already used the services. You can also compare services and prices on different websites and choose the best option without leaving home.
Therefore, websites are very important for any business, including businesses in the UK.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
If I could give some recommendations to improve this website, I would suggest making the social media links more visible and adding dates to the reviews, possibly with photo reviews as well.
This would help users find the company on social media more easily, which is very important and popular today. It would also help the company get more customers and allow users to see more information about the website and its products.
In addition, the company could add a section on social media or on the website with simple step-by-step recipes. This would make the website more interesting and increase the number of visitors.
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