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Introduction
This essay will create comparisons between two hotels, the Marriott Hotel and Premier Inn in regards to their marketing methods. 

Marriot hotel
Marriot hotel is an international brand name hotel, all over the world people know Marriot hotel because of their professional customer service, goodwill and prime location. They are known for being the largest hotel chain in the world. Marriot Hotel is a multinational American owned company with core values that put customers first (Barrett 2020). Marriot hotels are situated near city centres or better places in the city, hence why most people from all over the world like to stay there. They have highly trained staff, competitive wages and various facilities such as “spa, and fitness centre facilities, as well as hosts venue for events, meetings, and weddings. In their rooms, it is quite modern and luxurious. Their bathrooms are generally clean and they include a bar for beverages. They have a good Wi-Fi system and contain self-car park facilities. They have single, double and family rooms with air condition or none. Their rooms are fair sized with views over the city and their buildings look nice. 

Current marketing position
In today’s century, technology has advanced and is now heavily relied on for many things and has led to many advantages, such as accessing the internet which is used worldwide that people rely on when retrieving or giving information. Currently, Marriott Hotels heavily focuses on digital promotions for marketing purposes. In particular, promoting their brand through social media. Social media is a heavily used platform by many users, meaning that more people are to find out information through online rather than the traditional way such as reading the newspapers. (Hampton 2009) found that the demand for newspapers was declining by 25% in the USA. Moving on, an example of how they promote their hotel is by creating offers on social media and their very own website, that would attract a great number of customers which leads to them referring this hotel to family and friends, as well as attracting them by using appealing photographs of the hotel itself. Another strong strategic marketing move is the placement of the hotel itself. For instance, Marriott Hotel is carefully designed to be built in specific locations such as near tourist attractions or the airport (Shastri 2021). This leads to attracting many customers as it is viewed as convenient place to stay at which meant that occupancy increases, as many people would choose to stay at a place that is closer to places, they would like to be nearby.
As well as that, Marriott uses trend analysis which contributes to how they are to market themselves into a better position. Trend analysis is a technique used to predict future behaviour, which is a strategic way of creating business plans for example, a football match may increase demand to the area the event is taking place in, which would in turn, increase revenue during that particular timeframe. 

Green environment 
 In terms of ‘green life’, (Breaking travel news 2021) stated that Mariott has outlined plans to reach net-zero value chain greenhouse gas emission by 2050. This ambition shows that the brand is working on creating a better environment and contributing to a more sustainable world. Such plans include the increase use of renewable energy.

Impact from the global pandemic
The global pandemic financially impacted many businesses, and in particular, Marriot Hotel. Due to lockdowns and rules implemented, it meant that people were unable to go away and stay at a hotel, which led to a financial strain on the brand as this meant that they were making a huge loss in business as well as money. Due to difficult impact, the brand had to consider ways to save costs, this included ‘job cuts and hotel closures’[footnoteRef:1]. (Mogelonsky et al 2020) stated that majority of hotels were ‘sinking ship’. However, although the hotels were closed to majority of the population, it was still in use for ‘essential workers. Marriot hotels have implanted an idea called “Rooms for responders”. These are for workers in the NHS, who are in need for a closer accommodation to their hospital and are classed as ‘essential workers’.  [1:  CNBC. 2021. The rise of Marriott and what’s next for the hotel giant post-pandemic. [online] Available at: <https://www.cnbc.com/2021/08/10/how-marriott-became-the-worlds-biggest-hotel-chain.html> [Accessed 19 October 2021].] 

Marriot Hotels are environmentally friendly are environmentally friendly due to reducing their waste and carbon emission by controlling their water and food use, while increasing their use of renewable energy.

Premier inn
Premier inn is a UK based brand name hotel, people, who visit the UK would choose to stay in Premier Inn because of their friendly customer service, good location, compere price. Premier Inn is a British hotel chain and the UK's largest hotel brand. Inside these 800 hotels there are 72,000 rooms altogether.  It runs hotels in a diversity of places including city centres, suburbs and airports competing with other hotel franchises such as Travelodge and Ibis hotels. They have large family rooms, restroom facilities and for kids they have drinks. They offer a range of rates providing customers with “choice and flexibility”[footnoteRef:2]. Premier inn hotels are situated evenly throughout cities but their prices are lower than Marriot hotel’s pricing.  Their facilities are similar to Marriot’s but they are based in the UK only. They use hotel ads to target travellers and tailor biddings, which increases bookings alot.  [2:  Premier Inn.com 2021 [online] l https://www.premierinn.com/gb/en/why/book-with-confidence.html[ accessed 14 October 2021].] 


Marketing position
Premier in hotels concentrate on their marketing by using email newsletters, social media and they also hold a “Dad of the year” competition. With technology advancing continuously consumers now have the option to book via online rather than phone the reception for hotels as they can look at comparison sites for the best deals. Study shows that “Premier Inn captures 40% more bookings from new customers with Google Hotel Ads[footnoteRef:3]”.  Premiere in taking this information, they have embraced google hotel adds which allows them to gain new clients and capture high-quality traffic while growing direct reservations on its website. This strategy has been implemented so that hotel ads appear wherever people are shopping for hotels on via desktop, smartphone and tablet. Therefore, when customers are looking for deals, they’ll come across Premiere Inn’s advertisements which will lure them away from the comparisons site and increase the chances of them booking with Premiere Directly via their website. Also, Premiere Inn have a better understanding of how customers are searching for hotels and what are their needs within the hotel. Therefore, Premiere Inn are able to adapt and make refinements within the hotel to accommodate for more clientele. As well as a digital approach, Premier Inn still uses advertisement on newspapers as they are still regarded as number one for local advertisement. Therefore, they can reach customers who don’t have social media and likes reading the news physically. However, newspaper marketing is not something that Premier Inn priorities as they would like to go paperless to go greener and cleaner. They have intentions of going paperless and moving everything online. For example, rather than sending out information through the post, they would now send in an email or message to your phone. Not only does this help their business be more cost effective and efficient, but shows customers that they care about the environment and future. Therefore, customers would like to support them by going booking with Premiere Inn. As a result, they have an increase in bookings and increase in revenue.   [3:  Thinkwithgoogle.com. 2015. Premier Inn captures 40% more bookings from new customers with Google Hotel Ads. [online] Available at: <https://www.thinkwithgoogle.com/intl/en-gb/marketing-strategies/search/premier-inn-captures-40-more-bookings-with-google-hotel-ads/> [Accessed 20 October 2021].] 


Impact from the global pandemic
As expected, businesses in the hospitality sector took huge losses during the pandemic. Study shows that Premiere Inn’s owner “sank to a huge £1 billion loss in the past year as the extent of the impact from the Covid-19 lockdown[footnoteRef:4]”. As a result of this the revenue fell by “71.5%[footnoteRef:5]”. This led to hotel closures to reduce the costs and because of this, many employees were placed on the Furlough Government scheme (Ng 2020), due to financial difficulties within the company as well as letting go upto ‘6000 jobs’ (Ng 2020). However, 39 hotels were remained to be open to support the front-line workers and due to Premier Inn restaurant chains being closed down, they were able to provide food to support many charities and was gained more appraisal and recognition through this. Due to covid, Premier Inn have created a plan named “CleanProtect” to daily cleaning regime across all our UK & Ireland hotels. Premier Inn’s CleanProtect has the intention to give customers extra peace of mind so they can book and stay with assurance and won’t be worried as much for covid. In addition, to make it easier for guests, (Jelski 2021) found that reservations made after July, the cancellation fees were waived. (Pasquarelli 2021) stated that Mariott has also started their biggest campaign called “The Power O Travel” as a way to bounce back from the revenue loss during lockdown. Post lock-down, (Williams 2021) stated that trading had eased as soon as lockdown was lifted however (Hancock 2021) found that covid-19 had shaken the confidence of workers.  [4:  Neville, S., 2021. Premier Inn owner sinks to £1bn loss in year of Covid restrictions. [online] Standard.co.uk. Available at: <https://www.standard.co.uk/news/uk/premier-inn-lenny-henry-whitbread-alison-brittain-governments-b931874.html> [Accessed 20 October 2021].]  [5:  Whitbread PLC. 2021. COVID-19 - Whitbread PLC. [online] Available at: <https://www.whitbread.co.uk/about-us/covid-19/> [Accessed 20 October 2021].] 


Conclusion
In Conclusion, I believe that both businesses have various ways of marketing their products which are effective and that they both have improved in terms of advancing and adapting to the new technology to support them in many ways for advertising their product. For example, how they have online booking systems and apps to support the customers. However, I believe more could be done in the environmentally friendly side such as creating more policies for energy wastage, becoming a paperless company etc. As this would not only make the companies more cost efficient, but increase their recognition within the hospitality industry as many companies don’t priorities this factor.
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