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Digital Opportunities for Customer Engagement at BrightWave Café
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Section 1: Professional Report
1. Introduction
BrightWave Café is a new and growing business, so building strong relationships with customers and encouraging them to return is important. Digital technology can help the café attract new customers, communicate with existing customers and improve the overall customer experience. Many people use their phones to search for cafés, view menus, make bookings, order food and find information about offers and events.  AI could monitor sales after a new upselling strategy is introduced. This would allow the business to see which recommendations or promotions are actually increasing sales.
This report will explore how BrightWave Café could use digital opportunities such as social media, email newsletters, automated responses, online bookings, mobile ordering and digital menus. It will also consider how artificial intelligence (AI) could support the café with marketing, customer service and business tasks such as analysing sales and stock information. The aim is to show how these technologies could improve customer engagement and make the café more efficient, while staff continue to make important decisions and provide a friendly, personal service.


2 Social Media and Customer Engagement
Facebook and Instagram could help BrightWave Café get its name out there and attract new customers. The café could post photographs of food and drinks, new products, special offers and what is happening each day. During the holiday season, weekend live music could also be advertised through social media. This could increase awareness of the café and encourage people to visit.
The café could also use social media to remind customers about daily specials, new menu items or last-minute availability. AI could help staff think of ideas for posts, write captions and prepare promotional wording. This could save time and help the café keep its social media active. However, staff should check AI-generated content before posting it to make sure the information is correct and suitable for customers. AI could also support the café by analysing customer and sales data.


3. Email Newsletters and Promotions
Email could be another way of keeping existing customers interested. Customers who choose to receive emails could be told about new menus, special offers, events and seasonal products.
For example, the café could send an email about a new Christmas drink, a special lunch offer or live music at the weekend. This could remind customers about the café and encourage repeat visits. AI could help create ideas for newsletters and promotional messages, making it easier to communicate regularly. The café would still need to make sure emails are only sent to customers who have agreed to receive them. AI could also help identify products that have lower sales and create targeted promotions for them.


4. Automated Responses and Customer Service
Automatic replies could make it easier for customers to get information without waiting for staff. Through the café’s website or social media, customers could find out the opening times, see daily updates, learn how to book a lunch table or find out how to leave a review.
The café could also allow customers to book a table directly from their phone. Another useful option could be ordering food from a phone, either before arriving or while sitting at a table. This could make ordering quicker and could be especially helpful when the café is very busy.
Customers could also use their phones to check the daily menu, special offers or whether something is available. This would reduce simple questions and give employees more time to concentrate on customers. However, automated information would need to be kept up to date so customers are not given incorrect information.


5. Digital Menus and Business Efficiency
A QR-code menu would allow customers to view the café’s menu on their phone. This would make it easier to keep information current because prices, products and special offers could be changed without printing new menus.
Digital menus could also provide information about allergens and dietary requirements. Customers could look at this information themselves before ordering. AI could help organise menu information or create descriptions of food and drinks. However, information about allergens should always be checked by staff against accurate ingredient information before being shown to customers.
Digital technology could also help with stock. AI could analyse sales and stock data to identify which products are selling well and make recommendations about what the café may need to order. Staff would then check these recommendations and make the final ordering decision. This could help reduce waste, avoid ordering too much and lower the risk of popular products running out.
6. Conclusion
Overall, digital technology could make a big difference to BrightWave Café. It would make information easier to update and allow the café to keep existing customers informed while also reaching new ones. Customers could use their phones to check the menu, book a table, order food, see daily updates and find out about offers or events.
This could be especially helpful during busy periods because customers would be able to find information themselves, giving staff more time to concentrate on providing good service. AI could support tasks such as creating promotional content and analysing sales information, while staff would remain responsible for checking information and making important decisions. This would allow BrightWave Café to benefit from technology while still providing the friendly and personal service customers expect.

Section 2: Ethical and Professional Reflection
7. Ethical and Professional Reflection
Using AI for this assignment showed me that it can be useful, but it does not always give the perfect answer. Some of its ideas were quite general and seemed more suitable for a larger business. I had to think about what would actually work for a small café.
I also think AI should support staff rather than replace them. Customer service still needs people who can understand customers and deal with complaints properly. Information produced by AI should always be checked before being used, especially when it involves food, allergens or bookings. Overall, I have learned that AI can save time and give businesses useful ideas, but people still need to use their own judgement. Technology should make the café more efficient while keeping the personal service customers expect. AI was used to help generate an initial outline and ideas for the report. I then reviewed, edited and adapted the content myself to make sure it was accurate, relevant to my business and written in my own style.
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