Changemakers - Assessment 2
Personal Brand Identity, Marketing plan, Skills for Employment

Summer Davies (1902034)



Skills for Employment

Critical thinking
Great problem solving

Great public speaker Empathy Time management Sense of humour and a

positive attitude
Flexibility \\ / Self motivation

// Soft skills
Clear communication Organisation

Great conflict resolutlon Independency

" Great listener
positive response to feedback

and the willingness to learn Good leadership

My Skills For Employment

Here are the current skills that | have gained from years of personal development

6 years of video editing experience 3 years of Adobe lllustrator experience

6 years of Adobe Photoshop experience
6 years of content creating (on YouTube)

2 years of Adobe InDesign experience

Hard skills

—

5 years of Adobe Premiere Pro experience

A* A level grade in Graphic Design



Creativity skills and innovative thinking

Accuracy and great attention to detail
Knowledge of the many design methods

Excellent ICT skills
\ Superb time management

Skills and Requirements for Employment - Graphic Designer

These are the skills and requirements | found to help get a job as a
Graphic Designer in the industry
/ Organisational skills

Strong response to feedback

Communication Conflict resolution Teamwork skills

Ability to track and follow the latest trends



Brainstorming

I made a brainstorm about my personal brand. | wanted to summon Once | was comfortable to move on, | started brainstorming some
some ideas for my brand before going straight into Adobe Illustrator names and slogans to go with my brand. | focused heavily on my
and designing some logos, | had to think about different aspects such nickname ‘Sumz’ and tied that to the reference for a math equation;
as my target audience, the overall look of my brand and my focus as a ‘Sum: This lead me to a great start as | already figured what slogan to

freelance designer. go for once | had this idea solidified.



Brand Identity research The creative use of symbols to
support the logo design worked
significantly well in gaining my
attention. | feel this represents my
style quite strongly in terms of colour
schemes and a playful approach to
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Although I really liked the
layout for the most part

in these branding identity
designs, | don't feel that they
suit the style | am personally
going for

| really like the creativity in this
branding identity. The utilisation of the
letters H and M were really effective
as it formed a hand




These business card designs are

C2L™RS very sleek and | love the use of

g ——— symbols to form a face or positive

expression. The colour scheme
was also an interest of mine

| really like the idea of portrait
business cards. | will consider
experimenting with this style
in the design phase of my
corporate identity

| really like the pastel and

playful feel with this branding
identity. The colour scheme is
also very attractive to me and
presents itself with a strong »
contrasting look, which is N deflog
what | am looking for in my
personal branding identity

This colour scheme influenced
me because of the very pleasing
contrasting look. | love this style
a lot and the incorporation of
the quotation symbols

o
o
>
<
2]
Ed
o
=
z
o

Gilroy ExtraBold Gilroy Light
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The designs of totebags e o O
has sparked the idea of me

having additional merch for

the promotion of my brand
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This style of branding has reminded
me that not all brand identities have to
have a logo that includes a symbol to
represent them. | love the symbol use
of a wordmark logo and recognise that
this type of logo can be just as effective
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| absolutely love this layout and style for

promotional material, | think it would look really

nice in a poster or small leaflet design that'll
explain what services | offer as a freelance

| like the use of letters to form
an iconography and in this
case a mascot to represent the
individuals brand
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Primary colors
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Logo
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About

1am junior UI/UX & Graphic
designer from Russia

1 work with focus on
usability. My mission is to
build strong brand-name.

If you have any project 'm
always on the lookout for
interesting collaborations

Some more designs that | touroughly liked
for the similar reasons of layout, colour
scheme and mix of symbols and type.

Contact
tpota.a.d@gmail.com
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Primary Logo
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&mint se’_%slgns
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Colour Palette
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Font Paining
This is a Header
Grenadine MVE Medium

This is an example of the body copy.
Montserrat Regular (Tracking 10pts)
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Research analysis and next plans...

After doing extensive research of other

brand identities from companies and artists/
designers, | now feel comfortable to move on by
planning and focussing more on my branding
identity and the elements that go with it.

| really liked the different styles of corporate
identity that | have researched. | took a lot of
inspiration from the “Dots ., branding identity
by Alexander Dedov, “Cine A La Vista" by Leo
Franchi, and some of the colourful identities
that | found via Pinterest and Behance. These
designs have encouraged me to take on a fun,
enthusiastic style of identity that will represent
me and my personality strongly. | have also
been influenced to think and discover fun
fonts to work with, bright colour-schemes that
help showcase how lively | am, and accept
the challenge of creating a short, snappy, and
clever name that'll tie into a nice catchy slogan
which will have great relation to my target
audience.

| will now be starting my brainstorms for my
personal branding, thinking about multiple
elements that are significant when it comes to
starting an identity online, and | will then think
of my brand's name, slogan, mission statement,
logo design and more. Designing these
elements will have key impact to the creation of
my website.



“An interesting example of this is with
fortune 500 companies — the largest
companies in the world. 82% of all
companies only use up to two colours
incorporated in their logos!”

After reading this article, | also realised
that having too many colours is not the
only flaw that can be made, but it can

also be that there are too many vibrant or
monotone colours too. Contrast is seen as
a perfect balance, the paramount. Making
your design black and white is a good and
useful trick to see how much contrast there
is in your work, making it easier to ajust
your work and remove the flaws. When it
comes to how colours should be used in
design, it is suggested that using one or
two colours with a justifiable contrast. Use
of white space is also important according
to UX Planet, as it can help bring forward
those bright colours and attract the
audience to the colours.

Colour scheme research
(phsychology)

My favourite colour is red. | like mixing
red with green, yellow and even blue.
Before | make the decision of which
colour scheme | want to go forward
with, | will take more note on colour

scheme psychology.

Depth Passion

Stability Energy

Trust Power
Confidence Determination

Calm Immediacy

Enthusiasm
Success
Warmth

Creativity

Excitement

Royal Pure
Power Innocent
Arrogant Luxury
Luxury Security
Wisdom Peaceful

Colour Psychology

Red

Excitement
Strength
Love
Energy

Pink

Compassion
Sincerity
Sophstication
Sweet

Source: https://uxplanet.org/ux-design-colour-psych

logy-theory-

Growth
Calm
Nature
Balance
Safety

Sensitive
Caring

Emotional
Love
Sexuality

Bold
Power
Mystery
Elegance
Stability
ibility-40c095¢cc1077

Purple Brown

Royalty Dependable
Luxury Rugged

Spirituality Trustworthy
Ambition Simple

Green

Nature
Healing
Freshness
Quality

Black

Formality
Dramatic

Sophistication

Security

Blue

Trust

Peace
Loyalty
Competence

White

Clean
Simplicity
Innocence
Honest

Colour can have an impact not only on
visual aesthetics and accessibility but
also on evoking particular emotions and
feelings. It is important to choose a colour
that reflects your brand otherwise you're
most likely to choose a colour that doesn't
correlate to the message you are trying

to portray to your audience. This is why |
found it reasonable to research more into
colour psychology. | feel that it is important
for me to familiarise myself with the colour
spectrum and psychology within this

field so that | can be more careful with

my colour use in future works and, most
significantly, my brand.

° Leadership o Sensuality

o Perseverance o ldealism

o Dynamic o Excitation

© Destruction o Repentance

° Power o Friendliness

o Energy o Femininity

o Freedom o Maturity

o Tolerance o Lightheadedness

o Dexterity © Integrity

o Intelligence o Openness -
° Originality o Unity

o Distraction o Ease -
o Stability o Sanity

o Progress o Realism

o Mandatory o Sadness

o Jealousy o Depression

° Carelessness o Reliability

e Calm o Common sense

o Reliability o Depression
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Azoreductase Disappointment

Creation
Foresight
Void
Suppression

Organization
Steadfastness
Idealism
Subordination
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My colour scheme options - continued

Too many colours within this palette. | did initially like
this one, however, | will discard it due to this.
. . This colour palette is too bland. | want something with

more contrast.

My favourite colour scheme is this one. |
really like the contrast between the red and
washed out/pastel yellow and the support of
the navy, dark blue. The contrast between these
three colours work very well, however, before |
determine this colour-scheme as the one for my

brand, | will experiment more in illustrator.

D5F254 F00000 261C15 OFOBOS

I really like this palette. The bright green represents growth
and healthy process, and the red represents excitement, atten-
tion and power. This palette is also supported by dark colours,
which is great for contrasting purposes.

FFFFFF F00000 261C15 OFOBOS

Although I really like this palette since it's clean and formal, |
don't feel like it represents my personality strongly enough.

FBD90S FFC917 F00000 261C15 191308

Although | really liked this palette, | felt that it referred a lot
to the McDonald's branding, and that wouldn't be helpful
while aiming to show authenticity within my brand.



Font choices

Dokde
ABCDEFGHITKLMN
OPQRSTUVWXYZ

POPPINS

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

Gomja Flower

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

These were the choices | shortlisted for
fonts to use in my brand. As stated in the
Assessment 1 process, | was looking for

a slightly decorative/colloquial font that
matched my lively personality the best. After
experimenting with these fonts, | decided
the fonts | will go for are DM Sans (for body
text) and Covered By Your Grace (for the
headings/capture text)

Just Me Ag\mn Down Hepe

ABCDEFOHILLMN
OYQRSTUVIOY Yz

MBODEFGHNELMN
0PORB-STYVWRYZ

Righteous

ABCDEFGHIJKLMN
OPQRSTUVWXVYZ

3 Covered By Your Grace

3% DM Sans

ABCDEFGHIJKLMN
OPQRSTUVWXYZ



Logo design development

| started sketching some basic ideas for a potential logo design.

These were my ideas at the beginning, | wanted to incorporate some
symbolisation of mathematics since design is about problem solving, so
| tried adding some aspects of maths to my logo design. | really liked the
meaning behind the asterisk symbol, but wanted to experiment more
before making a final decision.

Digital logo drafts

SUMS SUM SUMZ sums sum Sumz
SUms sum Sumz gym: (sum?)
SUMS SUM SUMZ oy, (0 (sum)
sums Sum Ssumz stHn=

sum= )
sums sum sumz sunt
z sSUuns
(sum?) Uz
— suni

e0~-90®
0006
. @

These are the digital logo design drafts that | went through. | started out by
experimenting with different fonts and their symbols by stretching out the equals
sign, implementing a superscript to the ‘z; and using brackets (which clarifies
order the order in an algebraic expression). | eventually found out that the asterisk
symbol was used to define a multiplication symbol in mathematics, so | designed
my own version of the symbol using Covered By Your Grace as influence.

- @

(Iemeltnme)




Logos developed

, F Official logo

AMNZ-

Wordmark logo variations

AMNZ-
IMZ- AINZ-

Logo symbols/Iconography

* ¥

| then continued to refine my logo designs by
implimenting the asterisk above the wordmark
logo and center aligned. | came up with this

design and was happy with how it looked. The logo’s colour scheme can

change between the three colours
depending on background colour.




Business cards development

Once | was confident with my current logo design, | moved onto
creating the business cards for my corporate identity. | wanted to put
most emphasis on the symbols at first, and this style appealed to me
the most during the thumbnail design and experimentation phases.

GML- += -

Hey! I'm Summer, a
very cool Junior . .

Graphic Designer
I'll do the math...

My main idea was to include a colloquial phrase in
my business card to make me stand out more as a
freelance designer. | decided to go with this phrase

a
cool Junior

assistance?

E’!ry cool Junior

& assistance?

Don't be shy!
sumzdubs@gmeil com
07481094 039

Don't be shy!
sumzdubs@gmail.com
07481094 039

1 (CP““[’\AP (]
ill dothe mat:

Here are the first four drafted designs of my
business card. | decided to experiment with the
Dokdo font to help give my brand a less formal
flair.

| also used a mix of symbols and the catchy
phrase 'Don't worry, I'll do the math’ for the back
of the business card - to make the overall design
look more interesting for my audience.

7. £ [

N ] i h
a very cool Junior

f
a very coo, jor

Your problem solver. Your problem solver.

Don’t be shy!
sumzdubs@gmail com
07481094 039

Don't be shy!
sumzdubs@gmail com
07481094 039

My intended purpose for the business card was
for the back to be placed face-up, encouraging
the audience to flip over the card. This is why |
chose to include a catchy phrase. Despite liking
where the corporate design was going for my
brand, | thought the font itself wasn't quite what
| was looking for when representing my brand'’s
corporate identity.



More business card drafts

a iili iDO! !unl!r
Need some assistance:

Don't be shy!
sumzdubs@gmailcom
07481094 039

iE

(dont worty,
1l do the: mH\)

a ﬁiOl !unlor
Need some assistance:

Don't be shy!
sumzdubs@gmail.com
07481094 039

+

(ot woyry,
o B )

These are the rest of my business card
drafts for the front and back. | continued
experimenting by changing the fonts
from my choices and experimented
with symbols relating to mathematical
equations. | was really liking how the

a iiii iOO! !um!r
Need some assistance?

Don't be shy!
sumzdubs@gmail.com
07481094 039

don't worry,
i do Fho

a ﬁﬁo! !unlor
Need some assistance?

Don't be shy!
sumzdubs@gmail.com
o

7481094 039 sumzdubs@gmail.com

07481094 039

o
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Covered By Your Grace font was working
with my business card designs, and finally

decided that this is the font | will use.

Don't be shy!
sumzdubs @gmail.com
07481094 039

Hey! I'm Summer,
a very cool Junior
Graphic Designer

Need some assisf

| also experimented with moving the
asterisk symbol around my designs and
eventually went into a separate Adobe
lllustrator document and designed
different variations of the symbol inspired
by the Covered By Your Grace font.

My asterisk designs

¥

Covered By Your Grace asterisk

H*

Let’s do this! Let’s do this!
umzgd com wwwsumzgd com
sumzdubs@gmail.com

Wt
sumzdubs @gmail.com

| was pleased with how these designs
were looking so far. After recieving
some feedback, | decided to make some
further changes to my business card
designs. | realised that there were too
many messages within my business
cards, causing it to potentially confuse
the reader.

Let's do this!

sumzgd@gmail.com

| thought the phrase on the
front was unnecessary and
instead, a more equal heirarchy
would make more sense (more
emphasis of the logo design and
connection with the slogan)

AMZ-

Let's do this!
ww sumzgd com
sumzgd@gmailcom

Don't worry,
[l do the

LoWdo this!
sumzgd.com

Don't worry, /1l do the math. zgd@gmail.com

Dot worry. il do the math

Summer Davie:
Junior Graphic
winsumzgd com
Sumegd@Amsicom

s

wwecsumzgd.couk
Sumzgd@gmal.com

Dot wern. M do the math.

UMZ-

Summer Davie:
Junior Graphic

wowwsumzgd com
sumzgd@gmail.com

on't worry,
the math.

Let's do this!
vewwsumzgd.com
sumzgd@gmailcom

v

| went back into Adobe lllustrator and started
making these changes. | came up with these
designs and was leading more into the 5th and
6th designs. | thought the 5th design looked more
minimal and professional and made the most
sense for a corporate brand, but | still enjoyed
the slightly playful feel of the 5th design. Since |
couldn't decide, | sent both in for more feedback.

on't worry,
the math.

Let's do this!
wwwsumzgd.com
sumzgd@gmailcom




Final business card draft

Front

Summer Davies
Junior Graphic Designer

www.sumzgd.co.uk
sumzgd@gmail.com

Don’t worry, I'll do the math.

* Actual size

After further feedback on these new drafts, |
was confident with how they were working.
My lecturer thought this design worked the
best and | chose this business card design
after choosing between the two.

Back

* Actual size

As for the back of the business card

design, | went with the ‘sup!" message as it
didn't look too overwhelming but also had
influence and could easily catch the eye
when placed in an appropriate environment.



Compliments slip development

Draft 1 Draft 2 Draft 3

Thank you f8 an Thank you fSHE®
keeping me P . keeping me dgusyiP

These were the three drafts | carried over from my
business card designs, draft 1 and 2 were made prior
to my first feedback session, and draft 3 onwards were
created after my following feedback session.

Draft 4 Draft 5

Thank you f awz | With
Compli
mwﬂmum._xu‘

keeping me
s e Do %

Junior Graphic Designer

Until next time...
www.sumzgd.com wwwsurmzgd com

| then started developing my compliment slips and took influence from umz-
my business card designs. | readjusted the layout used in my business
cards and thought it was already coming together nicely as my brand
was strongly carried over.

Thank you for Draft 6

keeping me busy!

These drafts were made after the second feedback
session. | made many changes to make the corporate
identity tie in well with the business card designs by
adjusting the layout and putting more emphasis on the
brand’s logo. | eventually went for the third draft after
revision as it strongly reflected consistency with the
business card designs.



Compliments slip final draft

Thank you for
keeping me busy!

Summer Davies
Junior Graphic Designer

AMZ-

Don’t worry, I'll do the math.

www.sumzgd.com
sumzgd@gmail.com

* Actual size

After recieving feedback from my lecturer, | decided
to not include the back of the business card design
because it was unnecessary and would only cost me
more to print.



Letterhead development

S — Draft 1 Draft 2

|

!

f

|

Once | got to the letterhead, | thought having a Draft 3
more formal approach to design would be most
appropriate.

Draft 4

Here are the various letterhead designs | drafted.
| decided to put less emphasis on the asterisk
symbol and instead keep the focus on the actual
written elements since that's the main purpose
of the letterhead. | did however want to include
the asterisk at the back of the letterhead just to
add to the brand's identity, | was most confident
with the fourth draft, and sent it in for feedback.



Draft 5

14 Marblehsll Road

Lianelli Dyfed

AUMZ- e
January 5. 2022

To Summer Davies
Graphic Designer

14 Marblehall Road
Llanelli, Dyfed, UK
SAISINN

Lorem ipsum dolor sit smet, conssctetusr adipiscing siit, sed diam nonummy nibh suizmod
tincidunt ut lsoreet dolors magna aliquam srat volutpst. Ut wisi enim ad minim veniam, quis
nastrud exerci tation ulsmcorper suscipit lobortis nisl ut sliquip ex ea commoda consequat.
Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequst, vel
illum dolore eu feugiat nulls facilisis at vera sros et accumsan et iuste odio dignissim qui
blandit pragsent luptatum zzril delenit sugue duis dolore te feugait nulla facilisi

Lorem ipsum dolor sit amet, cans ectetuer adipiscing elit. sed diam nonummy nibh suismod
tincidunt ut lsoreet dolors magna aliquam srat volutpst. Ut wisi enim ad minim veniam, quis
nostrud exsrci tation ulamcorper suscipit lobortis nisl ut aliquip ex s commodo consequat

Lorem ipsum dolor sit amet, conssctstuer adipiscing slit, sed dism nonummy nibh suismod
tincidunt ut lsoreet dolors magna aliquam srat volutpst. Ut wisi enim ad minim veniam, quis
nestrud exerc tation ulsmcorper suscipit lobortis nisl ut sliquip ex ea commodo consequat.
Duis autem vel eum iriure delor in hendrerit in vulputate velit esse molestie consequst, vel
illum dolore eu feugist nulls facilisis st vero eros et accumsan et iusto odio dignissim qui
blandiit pragsent luptatum zzril delenit augus duis dolore te feugait nulla facilisi

Lorzm ipsum dolor sit amelt wisi enim ad minim veniam. quis nostrud exsrci tation
ullsmcorper suscipit lobartis nisl ut sliquip ex ea commado

consequatnisl ut aliquip ex giat nulla facilisis st vero eros et accumsan et iusto odio dignissim
qui blandit praesent luptatum zzril delenit sugue duis dolors te feugait nulls facilisi

Lorem ipsum dolor sit amet, cons ectetusr sdipiscing ehit, sed diam nonummy nibh suismad
tincidunt ut lsoreet delors magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis
nostrud exsrci tation ulsmcorper suscipit lobartis nisl ut sliquip ex s commado
consequatnisl ut aliquip ex

Yours sincarey,

ey

wwwr sumzgd co.uk Thank you for
sumzgd@gmailcom keeping me busy!

After taking some criticism, | thought it would
be best to remove the design of the back of
the letterhead. Just like the compliments slip,
the back would have no importance and would
only cost me more money to print, so | decided
to scrap the back design. | also went back into

Adobe lllustrator and removed the red line at the

bottom to make the information flow with the
letterhead as one, as it is a part of the design.

14 Marblehall Road
Llanelli, Dyfed
M-L SA15 INN

January 5, 2022

To Summer Davies
Graphic Designer

14 Marblehall Road
Llanelli, Dyfed, UK
SA15 INN

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.
Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel
illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui
blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.
Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel
illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui
blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit ameUt wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo

consequat.nisl ut aliquip ex giat nulla facilisis at vero eros et accumsan et iusto odio dignissim
qui blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo
consequat.nis| ut aliquip ex

Yours sincerely,

Ll

www.sumzgd.com Thank you for
sumzgd@gmail.com keeping me bUSY!

* Not actual size (shrunk to fit document) - Actual size A4



Freelance services research

GRAPHIC bESIGN
PRICING LIST

Call Us

9582183964
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Call 1800123 456

Business Cards.

Web Design.
WordPress Theme Design.... Price Listing ‘Sowhatdolget formymoney.
Postcard Desigi ® BANNER, POSTER ® PDF FILE EDITING
Product Packagin, ® GREETING, FLYER @ BOOK COVER DESIGN
® LEAFLETS ® BOOK COMPOSING
® BROCHURE ® SOCIAL MEDIA BANNER ign & SEC
® CATALOGUE ® PHOTO EDITING Annal Reports eaveni
© MAGAZINE © VIDEO EDITING SR
@ SLIDE SHO @ PACKAGING DESIGN
@ INTERACTIYE PDF @ PREPRESS WORK
K PRODUCT/3D MOCKUP FE)R FLIPKART / AMAZONE .
& OTHERS ONLINE PLATFORM [RE— conuctosrandoackacom
THANKS FOR CONNECTING WITH US e DB
)
| really liked the layout of this
PHOTOGRAPHER p.os.ter design, | might adapt a
similar layout to my poster or, | may
| like that this design shows prices ) i Freelance construct a CV using this layout in
of each service, however, | will - GRAPHIC e ey, ] the future
. L . \ ewoe DESIGNER .
not be doing this since | am still
at an early stage of setting up my
freelance brand. Instead, | plan to Weeis)
) ) offering: oulf weBSITE:
list the services and my contact
. . AhgelaPhotography.com
information below
| like that these designs show the artist, After looking at these designs for freelance
it gives more connection between the services, | noticed the content they all have
potential client and person that would be in common:
designing the work for them - Title of profession & name of artist

- Service offerings
- Contact details



Poster layout research

POSTER

LOBEM IPEUM DOLOR ST AMET.

pu;:s YOUR DESIGN DES|G|! )

Lemgs UM
DOLOR SIT AT,

— | like the layout of these posts because it
ONLINE T focuses on the heading, | do like the idea of
SHOPPING ‘ having my headline play the part of capturing
the audience’s attention, however, | think
Consumers spendan verageof more emphasis needs to be brought apon
SRR R the text below as it'll showcase my services

+

These poster layouts make
more sense to me for graphic
design services. | really like the
heirarchy used and think the

ETINUS MACER

layout is distributed more fairly in
07/27 YOUL S Y
comparison to the others above, |
SIMPLE . . . .
LAYOUT will consider taking influence from
DESIGN

these poster designs in the process
of my graphic design services
poster process

+

| do like the uniformed layout in this

VectorStock

infographic. Having the services sectioned POSTER
: _ TEMPLATE
off in boxes would make sense if | were DESIGN 07/27
. . . SUMMER SIMPLE . . .
to give more detail about each service - SPORTS EACTH | like the use of illustration as the focal

however, | don't think | will be doing that
since most people understand the titles of
each service

point here. | also liked the placement of the
text as it's not seen as vastly less important




Freelance services poster development
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| started out by brainstorming the services

| provide and sketched some thumbnails of
my freelance services poster design layout. |
really liked the last thumbnail but wanted to
experiment more with other thumbnail designs
in Adobe InDesign.

Draft 1

Draft 2

Draft 3

AMZ-

Free[ance
Services

Summer Davies
Freelance Graphic Designer

*ackaging Proctct dosin
IBrand Identity s
Wideo Editing
Publication
Promotional i
Logo Design

Let's do this!

sumzgd.co.uk to view my portfaiio

visit my

AMZ-

Free[ance
Services

Summer Davies
Freelance Graphic Designer

¥ac kaging eouetcosen

¥Brand Identity s

¥ideo Editing
Publication
Promotiona
Logo Design

Let’'s do this!

Sociel media banners,
posters, flyers

sumzgd co.uk to view my portfolio

MZce ¥ackaging

Services ﬁ&scgpawggn!vdentity

Summer Davies Promotional

Freelance Graphic Designer Social media banner
po:

sters, flyers, etc

Logo Design
Eublication
ideo Editing

Let’s do this!

eel free to contact me for design services via email: sumzgd@gmail.com
Visit my website: www.sumzgd.co.uk to view my portiolio,

Draft 4

il

Services tﬂgkaging
Summer Davies *Scorugmgmqm!ydentity

Freelance Graphic Designer

Promotional
235m1 media bnr‘lgws

ci

Logo Design
Publication

Book jackets, magazines, etc.

#Hideo Editing

Here are the four drafted designs of my freelance
services poster. At first | decided to stick with
the left aligned text to help the reader with the
flow of the poster. | also put less emphasis on
my brand's logo by dominating the ‘Freelance

Services' text instead.

Leading onto the third draft, | decided to swap
out the title and replaced it with ‘sup! instead,
which appears on my business card and
website. | liked this heading more as it would
appeal the target audience more than the
previous design. | also re-adjusted the layout
and in draft 4, the layout was making a lot more

sense to me.




Services poster development - continued

Draft 5

Services ackaging

Draft 6

o,
]

I
CASWES

Freelance

Services

Packaging

Draft 7

Draft 8

#Brand Identity
& Corporate Identity

Summer Davies
Freelance Graphic Designer

Promotional
Social media banners,

medi
posters, fiyers, etc.

Logo Design
Publication

Book jackets, magezines, etc.

#ideo Editing

Let’s do this!
Feel free to contact me for design
services via email: sumzgd@gmail.com

Visit my website: www.sumzgd.co.uk to
view my portfolio.

After taking a step back and reviewing my
work, | noticed the over-use of type. | started
to think about ways | could improve this
poster design by adding elements of my work
so that the audience isn't left completely
blind. | thought adding a clipping mask of my
work into the asterisk shape would provide

a nice tease of my work to the audience, so |
experimented with this by incorporating some
of my projects into the asterisk symbol.

Summer Davies
Freelance Graphic Designer

Let’s do this!
Feel free to contact me for design
services via email: sumzgd@gmail.com

Visit my website: www.sumzgd.co.uk to
view my portfolio.

Brand Identity Services

& Corporate Identity

Summer Davies
Froclance Graphic Designor

Promotional

Social media banners,
posters, fiyers, etc.

Logo Design
Publication

Packaging

cds

Brand Identity
ookt
Promotional

Services

Summer Davies

Freclance Graphic Designer

e

L

: 3
Logo Design Publication
Publication Video Editing

Video Editing

Video Editing

| then began to re-arrange the symbols to
make it fit nicer within the poster and put
more emphasis on my proudest designs. |

also experimented with changing the colour
scheme (draft 6), however, | thought the poster
would work better printed in lighter ink despite
the increase of contrast when put up against a
darker background.

Once | changed the background colour back to
the light faded yellow, | decided to remove the
asterisk symbols that appear on the services
titles since they didn't showcase their purpose
well anyway. By the 8th and final draft, | re
adjusted the text and changed the margin and
columns, making the text fit more within the
poster rather than on the edge. | was pleased
with this draft and considered it the final draft
of my poster design.

goJ besign




Freelance services final poster design

F
Services

Summer Davies
Freelance Graphic Designer

Let’s do this!
Feel free to contact me for design
services via email: sumzgd@gmail.com

Visit my website: www.sumzgd.co.uk to
view my portfolio.

M\ DACTIT B
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Packaging

Products

Brand Identity

& Corporate Identity

Promotional

Social media banners,
posters, flyers, etc.

Logo Design
Publication

Book jackets, magazines, etc.

Video Editing

* Not actual size (shrunk to fit document) - Actual size A4




Sticker designs development
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Y, Don't worry,
I'll do the math
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Here are the drafted sticker designs for my
freelance brand promotion in the real world. |
thought it would be cool to include some stickers
to promote my brand'’s presence offline since it's
just as, if not, more important to maintain.

At first | chose to surround the asterisk symbol
with my contact details, slogan and name, but
thought this design didn't look too interesting. |
then moved onto putting more emphasis on the
slogan and including relevant information there,
however, | thought there should've been more
symbolisation to my brand.

Don’t worry,
I'll do the math

| experimented by replacing the asterisk with my
iconic sup! text, but still wasn't keen on having
my important contact information surrounding
it. I thought of removing the information and just
keeping the ‘sup! text there as it appeared to be
quite trendy isolated, but | still wanted to focus
on promoting my brand by including my contact
information.

This resulted me to develop some designs where
I incorporated both. The use of a tagline and the
relevant information formed a great heirarchy.

Final designs

|
%*

Summer Davies Summer Davies Summer Davies
Junior Graphic Designer Junior Graphic Designer Junior Graphic De:

sumzgd@gmailcom e sumzgd
www.sumzgd co.uk wiwwsu

3
M

Summer Davies

Summer Davies Summer Davies
Junior Graphic Designer Junior Graphic Designer Junior Graphic Desij
sumzgd@gmail.com su mail.com d
www.sumzgd.co.uk " 2gd.co.uk

ner

* Not actual size (shrunk to fit document) - Actual size 5x5cm

| decided to go with these six variations of

the sticker designs (three using the 'sup!
tagline, and three with my brand'’s logo). These
final drafts were perfect and were developed
strongly from the first draft.

These stickers can be used in the real
environment; given to clients to stick on
whatever they want, used to stick them onto
signs or poles to promote my brand, and more.



Full Corporate Identity

14 Marblehall Road
Llanelli, Dyfed

January 5,2022

To Summer Davies

Thank you for
keeping me busy!

Summer Davies
Junior Graphic Designer

www.sumzgd.co.uk
sumzgd@gmail.com Dot Woity,

Lorem ipsum dolor sit ameUt wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nis! ut aliquip ex ea commod

consequatisl ut aliquip ex giat nulla facilisis at vero eros et accumsan et iusto odio digr
qui blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor

tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation u| & mmodo
consequat.nis! ut aliqui

Yours sincerely,

Ly

www.sumzgd.co.uk Thank you for
sumzgd@gmail.com keeping me busy!
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Marketing plan
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| did a lot of research before constructing my
brand and corporate identity. | looked at different
social media platforms and their qualities for
growing a brand and for marketing purposes, and
was falling more into Instagram as a platform to
promote myself as a freelancer/graphic designer.

To get more knowledge on how to build a brand, |
watched a video on Shopify: https://www.shopify.
co.uk/blog/how-to-build-a-brand

And dissected each step to get a better
understanding about how to market myself as a
brand in the future.



Personal Branding Identity

Personal branding is very important
to market yourself as a freelancer for
freelance work and potential hire or
job offerings from companies. | plan to
market myself mainly from the social
media platform; Instagram, however,

| will use other platforms such as
Behance, Dribbble and other portfolio
websites to promote my brand and
myself as a freelancer. | plan to use
LinkedIn to connect with people of the
same profession and creative industry
employers.

Social Media

It is vital that | promote my brand via
my social media, Instagram is the
most desired platform for me because
of the apps’ focus on visuals. Instead
of constantly directly promoting my
brand and it's offerings, | wish to
develop a strong design profile on
Instagram that'll work as a portfolio to
showcase to my audience. | will have
set dates where | will promote my
brand and offerings/commissions via
Instagram stories, but, I'll keep it quite
subtle and use other ways such as the
bio ‘Email’ features on Instagram, my
website referral in my social media
bios and the use of my corporate items
such as a business card to promote
my brand offline to smaller businesses
and clients.

Connections and Networking

Expanding my network is very
important to me so | aim to join
multiple communities across the
internet and engage with people

both online and in the real world by
joining clubs, workshop sessions, and
going to design events. | also wish

to gain more knowledge about the
workforce, what skills are required,
and how to approach an interview for
specific companies within the desired
industries | wish to be part of.

| plan to email and interview
employers and employees of certain
companies that interest me to get a
better insight about the industry and
perhaps their role.

Pricing

As a freelancer, | will need to

know what | charge clients for any
design work. Having set prices for
commissions makes your business
very reliable and well established. |
plan to have set prices for separate
services based on time spent. | will
also work out my hourly rate based on
experience and how much I'll need to
cover monthly personal expenses.

14 Marblehall Road
Llanelli, Dyfed

%

January 5, 2022

To Summer Davies

Thank you for
keeping me busy!

Summer Davies
Junior Graphic Designer

www.sumzgd.co.uk
sumzgd@gmail.com Don't worry, l do the math.
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Lorem ipsum dolor sit ameUt wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nis! ut aliquip ex ea commodo

consequat nisl ut aliquip ex giat nulla facilisis at vero eros et accumsan et iusto odio dignissim
qui blandit praesent luptatum zzil delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ul i o —— mmodo
consequatnisl ut aliqui

Yours sincerely,

www.sumzgd.co.uk Thank you for
sumzgd@gmail.com keeping me busy!




It's important to have a marketing plan as it
encourages brands to have a stronger vision of their
future and to solidify and establish their brand for
the world of work. After years of building my portfolio
of freelance work, | wish to make my way into the
entertainment industry and eventually work for video
game companies as a Graphic Designer - preferrably
in the marketing department. Before getting to this
point, | know that it is important | develop my skills
in-line with the required skills of the desired role.

There are many companies | have in mind offering
in-house Graphic Designer jobs within the
entertainment industry, however, | do still have a
backup plan or secondary goal, which is to perhaps
work in a design agency. | would probably see myself
working in an agency before advancing onto scoring
a position within an entertainment company, as this
will encourage me to grow skills and experience.

Rockstar Games - Graphic Designer

Rockstar Games is one of the primary companies
that | wish to work for in the future. | am really
mesmarised by their graphic design and advertising/
marketing promotional content. Rockstar Games
posts job listings via their own website in the careers
section. When taking a look | found a Graphic
Designer role and was able to see what skills the
company is looking for and a brief summary of

the role. Reading these skills and qualifications, |
know that to prepare for this job | definitely need

to development my experience. In order to exceed
expectations, | wish to learn 3D, work on campaigns,
expand on my typographic skills and learn how to
work as a part of a larger team.

ROCKSTAR NEW YORK  MEDIA ASSET CREATION
GRAPHIC DESIGNER

At Rockstar Games, we create world-class entertainment experiences.

A career at Rockstar Games is about being part of a team working on some of the most creatively rewarding and ambitious projects to be found in any
entertainment medium. You would be welcomed to a dedicated and inclusive environment where you can learn and collaborate with some of the most talented
people in the industry.

Rockstar Games is seeking an experienced and talented Graphic Designer to be based in our NYC headquarters. The successful candidate will be responsible
for design and development of creative concepts primarily for the marketing department.
WHAT WE DO
+ The Creative Services team at Rockstar works on projects that include a wide variety of creative assets to promote and support the brand and our games.
+ We make creative assets for company branding branding, print & package design, and advertising campaigns.

+ We also create promotional materials, assets for events, in-game creative, and other marketing materials to support all of our games.

RESPONSIBILITIES
+ Work collaboratively with a team of in-house designers, illustrators, and animators to develop creative materials from concept to final artwork.
+ GContinue to push and evolve Rockstar Games' heritage of innovation and unique brand creative.
+ Work closely with the marketing team to effectively manage our creative projects.

+ Work on multiple projects simultaneously to realize the organization's creative marketing goals.

QUALIFICATIONS
« Strong Photoshop, lllustrator, and In-design skills. 3D skills are a plus, but not essential.
+ Graphic design experience in creative conception, illustration, and campaign development.
+ Knowledge and understanding of print and production processes.
« A strong Interest and passion for art, design, games, music, film and contemporary culture in general is essential.

= Strong typographic skills.

SKILLS
» Highly conceptual, with the ability to communicate ideas clearly and effectively.
« Ability to be proactive, to identify new creative ways to help support the brand and the games.
= Very detail orientated.
« Ability to work autonomously as well as a part of a larger team.

« Ability to pricritize and manage multiple projects at the same time.

PLUSES

Please note that these are desirable skills and are not required to apply for the position.

+ 3D skills are a plus, but not essential.

+ The ideal candidate will have previously worked with entertainment properties or appropriate lifestyle brands.

Qualities | already meet

https://www.rockstargames.com/careers/openings/position/4728932003



Epic Games - Graphic Designer

What makes us Epic?

At the core of Epic’s success are talented, passionate people. Epic prides itself on creating a collaborative,
welcoming, and creative environment. Whether it's building award-winning games or crafting engine
technology that enables others to make visually stunning interactive experiences, we’re always innovating.

Being Epic means being a part of a team that continually strives to do right by our community and users.
We're constantly innovating to raise the bar of engine and game development.

Discipline at Epic:

Psyonix is a video game developer best known for Rocket League, the award-winning game that combines
soccer, driving, and highly competitive and addictive gameplay. As part of the Epic Games family, we are an
industry-leading game studio rooted in a crunch-free philosophy that emphasizes an amazing employee
experience, located in the heart of San Diego. For nearly 20 years, we have been a driving force behind
some of the most successful games in the industry, including Gears of War, Mass Effect 3, XCOM: Enemy
Unknown, Bulletstorm, Unreal Tournament 11l and Unreal Tournament 2004.

We are looking for a creative and versatile Graphic Designer to join our team. You will work closely with an
array of teams to create graphic assets for video games. Our ideal candidate must be collaborative and self-
driven.

Role and Responsibilities:

Work with existing graphic designers, esports, marketing, and production teams to determine and
plan the scope of a visual project
Create assets that embolden and glorify Psyonix and its brands

Develop graphics for product promotion, logos, websites, social media outlets, in-game branding,
print, and internal projects

Praduce still and animation-ready graphics for use in video (live and taped), movies, television, and

internet broadcast

Select colors, images, text style, and layout for multiple applicable mediums

Present design and layout ideas to marketing for approval and execution

Incorporate changes recommended by marketing into future and already-established designs

Review designs for errors or additions before approval, publishing, and/or print. Maintain a continued

archive of images, logos, photos, and related items

Prepare instructions for coworkers that equip them with the information necessary to recreate your
work

Work closely with the graphic design team throughout execution of an idea or initiative.

https://gamejobs.co/Graphic-Designer-at-Epic-Games

After some searching on mulitple websites, | found
a past job offering from Epic Games - another
video game focused company. After reading the
requirements, | noticed that | fit more requirements
already, however, | do know that | need to advance
my work experience skills and perhaps work within
the design industry so that | am more confident and
prepared for the role.

Qualifications & Requirements:

» Proficiency in Adobe Photoshop and Adobe lllustrator

» An obvious talent for artistic design and a penchant for creativity

* Superb time-management skills that allow you to work on multiple projects at the same time

» Strong analytical skills that allow you to imagine how our players and fans would perceive your
artwork and messaging

» Excellent communication skills that will allow you to effectively confirm and express information to the
marketing and production teams

» A working knowledge of page layouts, both print and web

» A passionate understanding of Rocket League, Psyonix, and our products

= Strong interest in the video game and graphic design industries; marketing, trends, and innovations.

» Knowledge of the Unreal Engine is a plus.

» A bachelor's degree or equivalent experience in graphic design or related field

Like what you hear? Come be a part of something Epic!
About Us

Epic Games spans across 12 countries with 32 studios and 1,800+ employees globally. For over 25 years,
we've been making award-winning games and engine technology that empowers others to make visually
stunning games and 3D content that bring environments to life like never before. Epic's award-winning
Unreal Engine technology not only provides game developers the ability to build high-fidelity, interactive
experiences for PC, console, mobile, and VR, it is also a tool being embraced by content creators across a
variety of industries such as media and entertainment, automotive, and architectural design. As we continue
to build our Engine technology and develop remarkable games, we strive to build teams of world-class
talent.

Epic Job + Epic Benefits = Epic Life

Our intent is to cover all things that are medically necessary and improve the quality of life. We pay for
100% of the premiums for both you and your dependents. We offer coverage for Medical, Dental, Vision
HRA, Long Term Disability, AD&D and Life Insurance, 401k. Additionally, each year, we celebrate the Epic
family with company-wide paid breaks, generous paid time off, and recognize individuals for 7 years of
employment with a paid sabbatical - we think our people are pretty awesome

Qualities | already meet



Google - Visual Designer

Visual Designer, Brand Studio GD share [ save

Google In-office: San Francisco, CA, USA New York, NY, USA Portland, OR, USA + 1 more location

Apply &

@ This role may also be located in our Playa Vista, CA campus.

Note: By applying to this position you will have an opportunity to share your preferred working location from the
following: San Francisco, CA, USA; New York, NY, USA; Portland, OR, USA; Los Angeles, CA, USA.

Minimum qualifications:
Bachelor's degree or equivalent practical experience.
4 years of experience at a creative studio, interactive agency, or in-house interactive team.
Experience with design tools (e.g., Figma, Sketch, Adobe Suite, etc.).
Experience with developing and designing digital experiences (e.qg., websites), and graphic design (e.g., typography, layout,
and art direction).

Preferred qualifications:
Experience working with web platforms and/or design systems.
Experience in creating prototypes (e.g., Figma, InVision, Adobe After Effects, etc.) to express ideas.
Experience coding for the web (e.g., HTML, JavaScript, CSS, etc.) and/or mobile apps.

Knowledge of design and technology trends.

https://careers.google.com/jobs/results/100927490265883334/distance=50&q=graphics

Since | mentioned working in the entertainment
industry, | thought it would be appropriate to look for
jobs within Google. | found a Vusual Designer role
which is another name relating to Graphic Designer,
the design tools mentioned do not fit within my
experience at all so this leads me to believe the job is
more focused on web design and UX design. Perhaps
in the future | will lead to this niche, however, for the
time being | am more interested and comfortable
working in advertising, marketing and promotional
material departments.

About the job A~

By embracing user insights, strategic thinking, and beautiful design, we strive to create intuitive and inventive experiences that
will define Google's brand.

As part of of this team, you will help to create experiences through interactive storytelling, filmmaking, brand identities, and
product experiences.

As a Visual Designer for Brand Studio, you will work with creative leadership and marketing partners to tell product/program
stories. You will contribute to the development of interactive experiences, and the design language that captures the character
of Google’s brands. You will work with a variety of teams (e.g., Information Architects, Strategists, Marketers, Project
Managers, Writers, and Developers) to deliver designs, campaigns, or experiences.

Know the user. Know the magic. Connect the two. At its core, marketing at Google starts with technology and ends with the
user, bringing both together in unconventional ways. Our job is to demonstrate how Google's products solve the world's
problems--from the everyday to the epic, from the mundane to the monumental. And we approach marketing in a way that only
Google can—-changing the game, redefining the medium, making the user the priority, and ultimately, letting the technology
speak for itself.

Responsibilities A~

Craft visual designs and experiences for Google's brand and design by utilizing established design systems.

Partner with designers, writers, strategists, engineers, marketers, and other agencies.

Communicate ideas for content and audience needs by developing visual designs, storyboards, mockups, prototypes, and
more.

Manage several workstreams and deliver conceptually based experiences.

Understand how to design for the web across browsers, screen sizes, and audiences.

Apply @
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Conclusion

| thouroughly enjoyed this part of the project because
it helped me understand more about growing a
personal brand and creating my own professional
online (and offline) identity. | did a great job building
my corporate identity and feel | did a lot of research
on how to build a brand, what social media platforms
work the best for growing a brand, and thinking
about how to market myself as a freelancer in the
future.

| still have a lot to learn about growing a brand but
I'm grateful to have been given the opportunity to
research more into these subjects and gain more
knowledge about many aspects of creating a brand.
I'm excited to see where my brand will be within the
next 5 years after now having this knowledge and
gaining more along my journey, and can't wait to see
how much | have matured within that time.



