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Corporate Social Responsibility (CSR) is now an important idea in business, especially in fields like tourism and hospitality where effects on people and the environment are always being looked at. CSR, or a company's job to do good things for people as well as the earth, goes beyond what is required by law and the bottom line. In the hotel business, corporate social responsibility (CSR) includes a wide range of programs that support the environment by cutting down on trash and carbon pollution, helping local communities, also making sure that workers are treated fairly. In turn, sustainability is the smart use of resources that meets today's needs without making it harder for future generations to do the same (Costa and Costa, 2022). As an example of how CSR can help make the hotel business more eco-friendly, the London Marriott Hotel, which is part of the Marriott International group, will be used. This essay will discuss some of the most important ways that CSR projects could make hotels more environmentally friendly. Putting CSR policies in place can be hard, but this article will talk about the pros and cons of these policies for both the company and the city. The London Marriott Hotel's CSR policies might give you some ideas on how to run a hotel in a way that is good for the environment.




As a business plan, corporate social responsibility (CSR) makes sure that what a company does is right and helps people, the earth, and the economy. A lot of the time, CSR projects in the hotel business are about being responsible with money, the earth, and folks. Fewer trash bags, better water management, healthy staff, energy savings, and community involvement are a few of these. The travel and hotel business deals with the area and people living there a lot, so CSR is especially important for running a responsible business there (Cooper, 2021). The United Nations World Tourism Organization (UNWTO) says that sustainable tourism is travel that "takes full account of its current as well as future economic, social, and environmental impacts, addressing the needs of visitors, the industry, the environment, and host communities." In this way, corporate social responsibility (CSR) is very important to make sure that hotels help places last for a long time while still making money. Using CSR, hotel companies may be able to meet customer demands for moral business practices, boost their brand image, and follow stricter environmental rules.

Because it is owned by Marriott International, the London Marriott Hotel is a great place to look at how CSR could make hotels more environmentally friendly. The "Serve 360: Doing Good in Every Direction" CSR plan from Marriott International shows that the company is committed to being socially and environmentally responsible around the world. There are four main areas that this goal works on caring for our world (community involvement), running businesses in a way that does not harm the environment, giving people the chance to succeed (diversity and inclusion), and making sure that everyone feels welcome and their rights are respected (human rights support). The main focus of this article, though, will be on the specific CSR projects that the London Marriott Hotel carried out to support environmental sustainability.

One big way that CSR projects might make a difference is by encouraging people to save water and energy (Wickham, Donnelly and French, 2020). The London Marriott Hotel has taken a number of steps to cut down on its carbon impact and use of resources. Some ideas for reducing energy use are motion monitors, smart heaters, and lighting that uses less energy. The hotel has also put money into clean energy sources like solar panels, which help it meet some of its power needs. Low-flow showerheads and taps are used all over the hotel to save water. The 2022 Sustainability Report from Marriott International says that the company wants to cut its general carbon intensity by 30% and its water intensity by 15% by 2025, compared to the baseline year of 2016. These goals go along with the hotel industry's bigger promise to cut greenhouse gas emissions in line with the climate goals set out in the Paris Agreement. The London Marriott Hotel helps with this by taking part in Marriott's world efforts to be more environmentally friendly. For example, the hotel is part of the "Green Hotel" project, which includes using eco-friendly ideas in its daily operations (Sloan, Legrand and Chen, 2017).

Another big way that CSR can aid with sustainability is by taking care of trash. For example, the London Marriott Hotel wants to get rid of single-use plastics, cut down on food waste, and promote recycling as part of a full plan to reduce waste. Marriott's "Food Waste Prevention" program, for instance, uses technology to find food waste in its restaurants and cut it down. People compost biological trash and give extra food to a nearby non-profit to keep dumps from doing too much damage. Things that can be recycled or used more than once are now used at the hotel. As a way to promote environmentally friendly travel, Green Globe says that a lot of hotel owners have made it a priority to reduce plastic waste, especially in places with strict environmental laws. There are rules in the UK that ban single-use plastic straws and stirrers, for example, to cut down on plastic trash. In response, the London Marriott Hotel has given eco-friendly alternatives (Edgell, 2020).

Because it's part of their CSR, hotels should help places close by grow. The London Marriott Hotel is involved in a number of community-welcoming projects through the "Nurture Our World" program run by Marriott. Non-profits assist poor people, and farms and artists in the area give food and materials to local companies. Helping poor people get food and a place to stay during the winter, the hotel works with food banks and shelters in the area. People will be asked to give 15 million hours by 2025 as part of Marriott International's plan to polish off the world. The London Marriott Hotel actively supports community projects such as school programs for kids from low-income families and attempts to clean up the city (Korstanje, George and Nedelea, 2020).

Hoteliers need to care for and help their workers grow as part of their CSR. Equal rights, justice, and variety are important to the people who work at the London Marriott Hotel. Because of the hotel's rules, everyone has the same chance, no matter where they are from, what colour they are, or what gender they are. Also, the London Marriott Hotel wants to make the workplace friendlier, just like Marriott International's "Empower Through Opportunity" plan to help people from under-represented groups move up in their jobs. Health and wellness programs, flexible work hours, and chances to advance in their careers are just some of the ways that the hotel shows it cares about its workers. The London Marriott Hotel not only makes employees happier and more likely to stay with the company, but it also helps the local economy by creating steady jobs and putting employee health first (Haski-Leventhal, 2018).

The UNWTO says that sustainable tourism has become an important part of the global travel business, which employs tens of millions of people and makes up about ten percent of the world's GDP. The hotel business shows how sustainability is becoming more important because Corporate Social Responsibility (CSR) actions are very important for reducing bad effects on people and the environment. Green Globe, a major licensing group for sustainable tourism, says that hotels that use sustainable methods may cut their energy use by up to 20% (UNWTO, 2023). Up to 15% less water may be used thanks to programs that help people save it. Things that are good for the business and the earth are also pushed by the World Trade Organisation (WTO). Two examples of these practices are cutting down on trash and using green energy (WTO, 2023). EIC research shows that 79% of people choose hotels that are good for the earth. Environmentally friendly companies can cut costs by 10% on average and make customers more loyal to the brand, which backs this up. If hotels like the London Marriott include CSR in their business plans, they might be able to meet global environmental standards, lower their carbon footprint, and help the UN reach its Sustainable Development Goals (Jauhari, 2021).

There is a strong commitment to sustainability in the London Marriott Hotel's CSR programs, but it takes a lot of work to make them work. A lot of money has to be spent on new tools that make things better for the world. Some hotels might not be able to afford to buy systems and green energy sources that use less energy all at once. In a business with low profit margins and lots of competition, this is especially true (Inkson and Minnaert, 2018). Corporate goals that are short-term and natural goals that are long-term are much harder to balance. Though they do not always make money right away, CSR programs can improve a hotel's image and bring in people who care about the environment. However, hotels have to make long-term investments that might not pay off for years in order to make the money their owners want. Other things that may be very different between countries are how customers feel about the law and the environment. Hotels in the UK, like the London Marriott Hotel, may have to take steps to be better for the earth because of the strict rules they have to follow. However, hotels may not feel as compelled to follow environmental rules in places where rules are not as strict. So, the hotel business around the world is not as level.

And yet, the London Marriott Hotel's CSR projects show that hotels can be more eco-friendly in many ways. People want homes that are better for the earth more than ever. 79% of tourists in 2021 would rather stay in eco-friendly places, according to a study by Booking.com. These numbers show that a lot of people want to travel in eco-friendly ways. To stand out from its competitors and draw more eco-friendly tourists, the London Marriott Hotel may need to use environmentally approachable methods. In the long run, CSR schemes might save money. For instance, programs that reduce waste and tools that use less energy would help hotels save money on their running costs by lowering the costs of energy and garbage removal. Hotels can also improve their image as well as keep customers coming back by building strong ties with nearby towns and helping local companies (Management Association, 2018). This will benefit the local economy to grow in the long run.

[bookmark: _Toc178671291]Conclusion
In conclusion, corporate social responsibility is an immense part of making the hotel industry more environmentally friendly. Hotels like the London Marriott Hotel can make a big difference in the environment by starting programs to save energy and water, cut down on waste, get involved in the community, as well as look out for the health and happiness of their employees. Although there are problems, like high implementation costs and balancing corporate goals with sustainability goals, the benefits of CSR projects, like attracting guests who care about the environment along with saving money in the long run, show how important it is to include sustainability in hotel management. Sustainability is not only the right thing to do, as shown by the London Marriott Hotel's commitment to CSR, but it's also a smart business move that could make a hotel more competitive and aid in making the hotel industry more environmentally friendly. As people become more conscious of environmental as well as social problems, the hotel and tourism industry will need to adopt strong CSR policies if they want to stay competitive and make money in the global market.
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