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Throughout my research at university so far and my everyday use of social media, on a daily basis I am viewing typography. This made me question where the art of typography came from. My proposal will focus on typography, how these shapes that we see on a piece of paper translate into language and then into typography, that then can turn the letters into a piece of art in its own right. In other words, how the process of assembling shapes convey meaning, whether it be cultural or universal, to typography which then becomes art. I will look further into the keywords; tradition, creativity and modernism. 

Most of us are type designers from birth. “We begin scribbling as toddlers, the most freedom we will ever have” (Garfield 2011:166). As children we are taught to copy text, to learn the shapes and different heights of each letter, we are taught rules of what may be acceptable, for clarity and understanding and even for societal norms. Yet, when old enough we develop our own styles to reflect our individuality, personality and ability. Each child is given the same font to draw over when learning to write, but yet everyone’s handwriting is unique to each individual person, is that not art in its own right? From letters being carved into stone to the present day, the way typography has evolved is fascinating. The history of writing travels the development of expressing language by letters or other marks. 
[image: Related image]Tradition is the first of my key words, looking at how typography has evolved significantly from its origins. It is a largely conservative art, governed by rules and convention that rarely break tradition. This is because legibility is vital, and so the typefaces that are the most readable usually are retained. In addition, the evolution of typography is indistinguishably intertwined with lettering by hand and related art forms which thrived for centuries preceding typography which has to inform and convey meaning. There are three major type families in western printing history, black letter or gothic, roman and italic. No matter how experimental designers get with the typefaces they are designing with these 3 type families. The unconventional, more artistic approach to typefaces came to light with early designers such as Francis Picabia who was part of the Dadaism art movement of the early twentieth century, and David Carson for his work in the magazine Ray Gun in the 1990s. 
     (Ray Gun magazine cover. David Carson)
[bookmark: _GoBack]The design community wasn’t ready for the abandonment of standard practices of typography from Carson, his work wasn’t uniform and did not follow the standard layout and design. He was ahead of his time in some respect, which made a significant change in the way typography was used across the world. Using words to place emphasis on expressing emotion rather than having a concern for legibility, while communicating ideas, which then is bordering on being art. ‘The disorganized use of his typography has its own purpose, such as each stroke of a painter’s brush evoke different emotion, imagery and idea, so does Carson’s designs possess such attributes.’ (www.famousgraphicdesigners.com, 2019). 

Some designers on typography resisted change, believing ‘if it’s not broke, don’t fix it’. Newspaper design has barely changed since they were first published, only with subtle changes which had to be made as the technology changed. The general structure has stayed consistent. The changes that have been made, have been slow and steady improving. The change of font made to newspapers was made to make it look less cluttered and easier to read. It changed from a serif typeface to a san serif making it look more modern and cleaner. A lot of the changes made to newspaper font have been made because of the way technology changed the way newspapers were printed. From the more traditional printing technique, letterpress, which took a long time to print with each induvial newspaper being unique with a limited number of typefaces, to big factory printers which have been designed on computer with a larger selection of typefaces to choose from. 
No one has a clear understanding of what is the most legible typeface, but research has been carried out on the readability and legibility of typography. In particular work by Herbert Spencer, Linda Reynolds and Brian Coe 1988 in the Royal College of Art. They looked at the eye movement when looking at lettering and how the brain responds to different typefaces. Legibility research has been mainly concerned with the conventional typeset and printed word. Linda Reynolds, from the graphic information research unit at the Royal College of Art, documented ‘The effects of these new methods and media on legibility are often given scant consideration, but because of their visual limitations, it is all the more important that the legibility and ease of use of the information should be taken into account. (Journal of Documentation, 35(4)). The fact that the human mind reads different typefaces differently because of the smoothness of the lines, each individual person has their own favourite typeface. It is well known that the typeface ‘Comic Sans’ is arguably the most hated typeface in the design world but it’s the typeface that is recommended by the British Dyslexia Association. “The irregular shapes of the letters in Comic Sans allow the reader to focus on the individual parts of words, while many fonts use repeated shapes to create different letters, such as a ‘p’ rotated to make a ‘q,’ Comic Sans uses few repeated shapes, creating distinct letters (although it does have a mirrored ‘b’ and ‘d’).” (www.thecut.com, 2017). Each typeface has a story that comes with it, whether it be to help dyslexia or the movement of modernism which gave birth to a whole range more typefaces than there once was, each has meaning, and each has purpose.

Creativity, it is original, there are no set rules, that’s why I’ve chosen it as one of my key words. But typography has to follow rules to make sense and to be legible creative typography. This is where the two paths cross. It has to be legible, congruent with the message being conveyed, and has to create emotion whether it being positive or negative. Creativity can be free, but in practice there are certain considerations which must be held. You can’t be too eccentric if your audience is going to be niche that a handful of people are going to enjoy what you have created especially if you are looking to sell the pieces that you make and not just making it for your own enjoyment. You have to make your pieces last, artists such as Picasso are timeless but a lot of art you see is every outdated, as an artist you have to find something that is new, creative and in with the time that you are designing for. But there is a fine line, creativity is a phenomenon which has to have value to someone or something. 
[image: Image result for Ged Palmer]Artists such as Ged Palmer are making typography exciting again with the way he arranges his type and creative approach, creates each letter in to its own piece of art. With over twelve years of experience working with letterforms Ged has mastered his craft and keeps evolving with changes in the creative world taking influence from all eras of art but still making it modern and relevant. Typography, calligraphy, sign painting and lettering each of his briefs are unique, no two are the same, which keeps him relevant. It makes people stop and look at the signs he has created, making the general public stop and appreciate the art of the letter forms which is a job well done in the art world. 
(Palmer, 2013)

A lot of typographers come from a fine art background such as Wim Crowuell, he is a creative typographer that has created some beautiful art in both practices. Crowuell designed two of his own typefaces for London type company ‘The Foundry’ both of them pixeled which works with the style in which he used them, in his posters for his own exhibitions. Is there a point where the creativity becomes overpowering? Using Colour and composition influenced by abstract paints which doesn’t work with the piece that the current designer is working on. There is a fine line between just enough and too much when it comes to art. Especially with typography, as a designer, you need to know when enough is enough. As it is good to be creative there is an argument whether less is more and this is where my third key word, modernism, comes in.

‘Before the concept of Modernism, graphic design and typography was 'overly decorated' and elaborate, every possible inch of a typical poster would be filled with imagery and type‘. (www.creativebloq.com, 2013) This is why the massive art movement of modernism came in to place. Designers were taught to strip back their idea’s, making white space more prominent, easier on the eye, and minimal colours used. This reflects technology, it is an important consideration in typography but that is not the main thing that changes the way we design. As the way we print changed from manual labour letterpress to computers, so did the style of everything that artists and designers produced. From art and design to literature to music, modernism changed all creative disciplines. The upgrade in technology forced artists to rethink the way they designed, the results were revolutionary and are still influencing the designers, artists and musicians of today. The income of new ways of designing also made the introduction of mass production which wasn’t an opinion before. 
The modernism movement changed everything in the design world, making it less cluttered and with cleaner designs coming to light. This made it arguably the most influential movement of the 20th century, especially in the practice of fine art where the era from ‘ism’ came to light, impressionism, cubism and surrealism being the most well-known.
[image: W_i_l_spread_3_wood_its_nice_that]The thinking process of communication typography and graphic design was changed drastically when modernism came on to the scene. Before modernism a lot of posters were completely covered with type and imagery, sometimes not getting across the message as the viewer was lost in the clutter of the poster. The new strict grid system way of designing with the emphasis on negative space started to force designers to be just as creative but in a smarter way, using negative space and minimal colours making it easier on the eyes of the viewer. Clean typefaces used in the modernism era were clean sans-serif such as Helvetica and franklin gothic, this introduced the idea to create strong graphics that reinforced the values of commercialism, cheapness and greed. 
      (Edward Johnston: a case of unknown identity, designed by Paul Felton) 
Paul Felton was a modernism designer who changes his field of work when he fell in love with graphic design. Felton is a London based graphic designer currently working on personal projects as well as freelance studio work. He uses a lot of white space when designing books and layouts. It works well and a lot of designers use this style when designing. There are far more modernist designers working in today’s world than ever before because students in school learning about graphic design, this is all they’ve known so it’s their default way of designing. It’s how they are taught and with every poster or different campaign’s around are very minimalist a lot of negative space and a smart way of designing. But there is still a market for the ‘vintage’ way was designing, bringing the old school way of designing back, as is a lot of other things people buy, such as clothes and ways of listening to music is going back to vinyl more and more very day. The mix between the two styles is bringing more style back in to the design world, instead of everything being in a grid system making it more interesting to look at. It is more than just type on a page, it is art. The medium of letter press is coming back which can make things look minimal but with an old feel to it. But again, there is the worry that some designers may go too far, and make designs look cheap or tacky.  

After researching my 3 keywords more I am now certain that I want to look at how typography has turned in to art. Looking at which point lettering turned from just a form of information, informing the person reading it, to posters for the public to gaze upon as a piece of art as well as informing. How the lettering style changed and the birth of new typefaces and then also look in to how technology changed the whole world of typography, from the way it’s designed to the mass production of it. There are a lot of paths I can go down with this subject and it is something I am really interested in as an aspiring graphic designer and would enjoy learning about where the art of typography came from and how it has changed over the years. I will look at the negative and positive changes, what worked and what didn’t and how people view the same things differently. Looking in to different artists and comparing them against each other is something that fascinates me. As everyone has different rules in their own head that they follow when designing a piece of typography, the point size, the typeface, how many columns there are on the page, and how big the heading needs to be. These ideas and thoughts fascinated with typography. In particular how typography has gone from a legibility functioned conservative practice to an art from through creative expression and modernism. 

My dissertation title: ‘How typography has gone from a legibility functioned conservative practice to an art from through creative expression and modernism’ 
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