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Introduction  
Bright wave café is a small welcoming coffee shop know for lovely food and drinks the caffe is known as a welcoming cafée it’s a very close communication with the community, the cafée is a perfect place to stop off for a relaxed coffee with friends and family the caffe services some lovely food either take away or stay in and eat . As the business is starting to grow, we want to try an explore a way to communicate using  daily task, streaming we want to tryand use customer experience through using digital tool. 

How Bright Wave Café Could Use Digital Tools & Social Media 
The hospitality industry is very competitive today, and cafés, bars, and restaurants need more than good food and drinks to stand out. You also need a social media plan that actually works. At Bistro Social, we help businesses like yours turn online likes into real, loyal customers. Here are five simple social media ideas you should start using now 
1. Short Videos Get Big Attention
Short videos on TikTok, Instagram Reels, and YouTube Shorts are very popular. A quick 15‑second clip of your staff making a drink or serving food can reach thousands of people. Try this: Record a short “day in the life” or show how you make your most popular drink.
2. Let Your Customers Create Content
When customers post photos or videos of your café, it helps your marketing for free. Sharing their posts shows you care about your community and builds trust. Tip: Make a simple hashtag for your café and share your favourite customer posts each week.
3. Use Local Ads to Reach Nearby People
Social media ads work best when they target people close to your café. Geo‑targeting lets you show ads to people who are within walking distance. Example: Advertise your lunch deal to nearby office workers between 11am and 2pm.
4. Use Stories, Polls, and Stickers
Instagram Stories are great for quick updates. You can use polls to let customers vote on new menu ideas or use countdown stickers to build excitement for events. Bonus: Stories keep your café in people’s minds without filling up your main feed.
5. Keep Your Branding the Same
Your social media should match the look and feel of your café. Use the same colours, fonts, and style so people recognise your brand. Think about: Does your feed feel cosy, modern, fun, or calm? Make sure your posts match your café’s vibe. according to Jennifer payling 
www.bistrocal.co.uk 

(Ai) and digital tools will help small businesses communication bright wave cafe have opened up on all flatform social media to communicate with customers and make every day easier and connect with people over social media. The Social media platforms are so bust these days such as Facebook, Instagram, TikTok, snapchat allow the café to share new updates instantly you can upload all new food menus , special offers threw out the days, you can also change the time you open close or if there is any emergency’s . This helps customers stay informed and encourages them to visit more often and enjoy the friendly community. An example By using social media and digital tools together, Bright Wave Café can build a stronger online presence, reach new customers, and keep regular visitors engaged. It also helps the café run more smoothly by reducing manual tasks and improving communication

Newsletter and marketing 


Digital marketing can save café owners a lot of time. Instead of making every post or page by hand, automation tools can help you create content quickly. These tools can write simple articles about coffee, your local area, or seasonal menu ideas. Good tools make content that feels real and helpful, not like basic AI text.
Email automation is also useful. It sends messages to customers even when you are busy. You can set up welcome emails, updates about new drinks, or special offers for quiet times. This helps customers remember your café and visit more often.

Review tools can watch your Google, Yelp, and Facebook reviews for you. They tell you when someone leaves a review so you can reply fast. Quick replies show good customer service and help future customers trust your café.
Many café owners worry that automation is too hard, but modern tools are simple. If you can fill in a form, you can use them. They take only a few minutes to set up and save hours every week.
Analytics tools help you see what is working. They show which posts bring customers in and which posts don’t matter. This helps you focus on the things that actually grow your café. by Shaun McManus
(Ai) Bright Wave Café can use digital tools to help with newsletters and marketing. A newsletter is an email that tells customers what’s new. The café can send updates about new drinks, food, deals, or events. This helps customers remember the café and come back more often.
Digital menu
A digital menu is a screen that shows your café’s food, drinks, prices, and offers. It replaces old, printed boards and is much easier to update. You can change items or add new deals in minutes. Most cafés use TV screens above the counter, but some use tablets or QR codes on tables. The main idea is simple: make the menu easy to read, quick to update, and helpful for customers when ordering.  Thomas Garood   
The Complete Guide to Coffee Shop Digital Menus - Juuno

(Ai) A café can use digital tools to show its menu on a screen instead of paper. This makes the menu easier to read and much quicker to update. Staff can change prices, add new drinks, or show special offers in just a few clicks. Digital menus can be shown on TV screens, tablets, or through QR codes on tables. This helps customers order faster and makes the café look modern and organised.

So what I fort how I checked ai generated content for accuracy 
 1. Read it slowly and look for mistakes. Check names, dates, prices, and facts. If something feels wrong or confusing, change it.
2. Compare it with a real source. Look at a website you trust, like the café’s own menu, your notes, or an official page. Make sure the AI text matches the real information.
3. Ask yourself, “Does this make sense?” If the AI says something that doesn’t fit your café or your topic, edit it or remove it.

Any bias or limitations you noticed 
“Sometimes AI gets things wrong or misses details. It can also sound too formal or not like my own voice, so I have to check the facts and edit the writing to make sure it’s correct and feels like me.”
Responsible Use of AI in a Small Business
Responsible AI use in a café means using AI to help with simple tasks but still checking everything yourself. The café can use AI to write posts, make menus, or plan marketing, but staff should always review the content to make sure it is correct, safe, and matches the café’s style. AI should support the business, not replace human judgement. It’s about saving time while keeping control over the final decisions.

1. Responsible Use of AI AI should help with work, but humans must still check the facts and make sure the content is safe and correct.
2. Human Editing Matters AI can make mistakes or sound too formal. Human editing makes the writing clearer, more accurate, and more personal.
3. Avoiding Bias AI can sometimes give biased or unfair information. It’s important to check the content to make sure it is fair and fits the café or project.
4. Professional Standards Using AI professionally means keeping the café’s voice, staying honest, and making sure everything is correct before sharing it.
5. Transparency It is good practice to say when AI helped. For example: “AI wrote the first draft, and I edited it to make it accurate and in my own words.


Digital tools make this easy. The café can set up emails that send automatically, even when staff are busy. For example, new customers can get a welcome email. Later, they can get simple updates about seasonal drinks or special offers.
Marketing tools also show what is working. They can tell the café how many people opened the email or clicked on a link. This helps the café understand what customers like.
Using newsletters and digital tools helps Bright Wave Café stay connected with customers, save time, and bring more people in.
Bright Wave Café can use AI to help write posts, emails, and marketing ideas. But to get good results, you need to use clear prompts and then edit the AI’s work.
Good prompting means telling the AI exactly what you want. For example, you can say the tone you need, the style, the length, and who it is for. Clear prompts help the AI give you better content that fits your café.
Human editing is still important. AI can write fast, but it does not always sound personal or match your café’s voice. After the AI writes something, you can read it, fix any mistakes, make the sentences simpler, and add your own personality. This makes the final content feel real and friendly.
Using both good prompts and human editing together helps Bright Wave Café create strong, easy‑to‑read content that works well for newsletters, social media, and marketing.
“I used AI to help me create a first draft, and then I edited the writing myself to make it clearer and in my own words.


Importance of Human Judgement 
Human judgement is important because AI doesn’t always get things right. AI can make mistakes, miss details, or sound too formal. A person needs to read the content, check the facts, and make sure it feels real and matches the café’s voice. Human editing makes the final work clearer, more accurate, and more personal.


*responsible AI toolkit.jisc(2024)
* Bias Awareness AI can sometimes give unfair or biased information. It is important to check the content and make sure it is fair.
* Responsible AI Use AI should help with tasks, but humans must still check the work to make sure it is correct and safe






