




The role of social networks such as LinkedIn and Facebook in recruiting personnel






MODULE NAME: DIGITAL SKILLS 
MODULE CODE: LCLM 4002 
STUDENT'S NAME:Nadiia Onufrak
 STUDENT'S ID:2418187
 GROUP:7
 LECTURER'S NAME: Jia Miao


Contents
1. Introduction………………………………………………………………..3
2. Digital Skills in the University Course………………………………..3
3. What is Social Media…………………………………………………….3
4. Recruitment: Past and Present Methods…………………………….3
5. Social Media Platforms for Recruitment……………………………..3
5.1. LinkedIn…………………………………………………………………...3
      5.2. Facebook………………………………………………………………....3
6. Advantages of Using Social Media for Recruitment……………….4
7. Disadvantages of Using Social Media for Recruitment……………4
8. Conclusion…………………………………………………………………4-5
9. Reference list………………………………………………………………6






















Introduction
Social media is a big part of our lives now. It helps people connect and share information quickly. This report I will look at how social media platforms like LinkedIn and Facebook can help in hiring new staff. I will talk about what social media is, it’s good and bad points, and how it has changed the way companies find new employees. Social media can be a great tool for hiring, but it also has some challenges. According to (Rahman et al.,2021) "Social media can have a significant impact on the operation, effectiveness, and success of a business, making it a valuable tool for recruitment and selection".
In my university course on Digital Skills, we have been learning about a wide range of digital tools, including how to use essential programs like Word, PowerPoint, and Excel. We also focus on important topics like digital safety, which help us understand how to protect ourselves online. Recently, our lessons included a module on social media and its growing role in recruitment. We explored how platforms like LinkedIn and Facebook are increasingly being used by companies to find and hire employees. This topic caught my attention and inspired me to dive deeper into how social media is changing the recruitment process and the way businesses connect with potential candidates.
Social media includes websites and apps that let people create and share content or join social networks. In recent years, social media has grown from simple communication tools to complex platforms for business and marketing. Facebook, LinkedIn, Instagram, and Twitter have millions of users, making them important for both social and professional activities. These platforms not only provide a way to connect with friends and family but also offer opportunities for professional networking, marketing, and recruitment.
Recruitment means finding and hiring the best people for a job. In the past, companies posted job ads in newspapers, held job fairs, and used employment agencies. These methods took a lot of time and money. Now, many companies use digital platforms, including social media, which are faster and cheaper ways to find job candidates.

Recruitment means finding and hiring the best people for a job. In the past, companies posted job ads in newspapers, held job fairs, and used employment agencies. These methods took a lot of time and money. Now, many companies use digital platforms, including social media, which are faster and cheaper ways to find job candidates.

LinkedIn is a professional networking site where career and business professionals connect. Employers can post job openings, search for candidates, and network with others. LinkedIn profiles act as online resumes, showing users' skills, experiences, and endorsements from colleagues. Users can join industry-specific groups, follow companies, and stay updated with industry news. LinkedIn is useful for job searching, recruitment, and professional development. It also offers LinkedIn Learning, which provides courses to help users improve their skills and stay competitive in their careers.
Facebook is mainly a social networking site, but it also has tools for recruitment. Companies can create pages to promote their brand and post job openings. Facebook ads can target specific groups of people, making it easier to reach a larger audience. Job seekers can also join groups related to their industry and connect with potential employers.

Advantages of Using Social Media for Recruitment
· Social media platforms have millions of users. Posting a job on LinkedIn or Facebook can reach a larger and more diverse group of candidates than traditional methods.
· Creating a job post on social media is often cheaper than placing ads in newspapers or holding job fairs. Companies can also use free tools to promote their job openings.
· Social media allows for quick communication between employers and job seekers. This speeds up the recruitment process, from posting the job to receiving applications and scheduling interviews.
· Social media platforms have advanced tools that can target specific audiences based on location, skills, and experience. This helps make sure job postings reach the right candidates.
· Companies can use social media to build their brand by sharing content that shows their values, culture, and achievements. This attracts candidates who fit well with the company’s mission and vision.

Disadvantages of Using Social Media for Recruitment
· The large number of applications that can come from social media posts can be overwhelming for recruiters to go through.
· Candidates might feel uncomfortable with employers looking at their social media profiles, which can contain personal information that doesn't relate to their professional skills.
· Some candidates might provide false information on their social media profiles, leading to potential mismatches in hiring. As (Passman 2014) notes, "Credit unions are using sites such as Facebook, LinkedIn and Twitter to publicize job openings as well as screen potential candidates" 
· There is a risk of unconscious bias when recruiters look at candidates' social media profiles, which could lead to discrimination based on personal attributes rather than professional qualifications.
· Relying too much on social media for recruitment might exclude people who are not very tech-savvy or do not use social media often, so companies might miss out on good candidates.
In conclusion, social media tools like LinkedIn and Facebook are important in modern recruitment. They have many advantages, such as reaching more people, being cost-effective, and speeding up the hiring process. However, there are also disadvantages, like information overload, privacy concerns, and potential biases. To improve the use of social media in recruitment, companies should balance social media methods with traditional approaches, ensure privacy standards are met, and focus on fair hiring practices. This way, organizations can find the best candidates while respecting privacy and reducing biases. As (Tudur et al.2014) highlight, "While digital tools have proven useful in recruitment, their full impact and effectiveness often remain unclear due to a lack of rigorous analysis."
From my point of view, the benefits of using social media for hiring are greater than the problems. Social media platforms make it easy to reach a lot of people and connect with potential employees quickly. Even though there are some issues, like privacy concerns and the risk of bias, I think these can be managed with careful planning and fair rules. Overall, social media has changed the way companies hire, making the process faster and more inclusive. It will be interesting to see how these tools continue to improve and impact the future of recruitment. 
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