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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 

The website loads relatively quickly on both desktop and mobile, with no major delays. However, the Google Maps embed in the header loads before anything else, which can be distracting and creates a usability issue by covering the main navigation menu.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: 

The site contains sub-pages such as Home, Offers, About, and Contact. However, navigation is poor because the site’s menu is hidden behind the Google Map header on all pages, making it hard to access the other sections without scrolling or guessing.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 

There is a “Visit Us” button, but it does not link to a fully functional booking system. It opens a basic contact form instead of showing available times, staff, or services, which may cause uncertainty for new customers.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 

The navigation menu should be made visible by removing or repositioning the Google Map. A real-time booking system should also be integrated. Additionally, the layout and links should be restructured for easier browsing and quicker access to service information





	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:

The website has a calm, clean aesthetic with spa-appropriate colors. It displays reasonably well on mobile devices, although some elements are cramped or stacked awkwardly. With the embedded Google Map splitting the header. On desktop, spacing issues and alignment problems reduce the site’s visual appeal. The Fonts used are hard to read.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:

The site uses background images and floral visuals, but there are no videos. The use of soft colors fits the spa theme well. However, the imagery lacks variety, and two image links are broken, in the footer, which harms the professional look of the site.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:

No, It has not.


	Question 2d – How effective are the social media links on the website?


	Answer: 

There are two social media icons in the footer, but they appear as broken image links and are not clickable. This gives the impression that the site is outdated or not properly maintained, reducing the effectiveness of its online presence





	
Section 3 – Perceived Value

(75 words maximum for each answer)


	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:

The website lists general spa treatments but does not provide detailed service descriptions or packages. Customers are left guessing about what’s available. A full services page with descriptions, benefits, and prices would greatly improve clarity.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:

There are no customer reviews available on the website. Including real, recent testimonials would help build credibility and reassure new clients that others have had positive experiences with Eden Spa.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 

The site aims to present a relaxing environment through its design and tone. However, the lack of content and broken links reduce its professional image. I would only recommend the spa if I had a personal referral or saw better online reviews elsewhere.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:

Prices are not listed on the site. This could be intentional to encourage direct contact or hide pricing from competitors, but it may also frustrate users who want quick comparisons. Including prices would increase transparency and improve trust in the business.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Harborne

	
	2. Spa

	
	3. Treatments

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 

No, the website does not appear in the top ten results when searching with these keywords. This indicates poor SEO performance, likely due to the lack of keyword optimization.

	
Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 

Yes, websites are still crucial for UK businesses. They serve as a company’s digital storefront and often form a customer’s first impression. A well-designed website builds trust, provides essential info, and enables bookings or inquiries. Even with social media, a website adds legitimacy and improves search engine visibility, especially for local services like spas, hair salons, and clinics.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 

The most important recommendation is to fix the navigation menu. The current setup hides it behind a Google Map, making it nearly impossible to explore the rest of the site. Fixing this would drastically improve usability, encourage deeper engagement, and allow customers to find services, contact info, and offers more easily. 
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