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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website is fast. The website connection to hub is about 2 second loadings.
The website follows a less is more approach, focusing on essential elements only. By avoiding heavy 3D graphics, complex animations, and large background videos, it reduces the amount of data a browser must download , probability less users connected in the same time. The hub connection its not losing data. (Major, 2026)



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains many sub-pages option to open. The customers are confused that to many details sub-page to open and making hard to decision.
The webpage is missing the Search button what is making easy to navigate. (Crow, 2017)

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the website allowed to be booking. The bookings are mostly full and cancelling. A flowing class, using sequences designed to improve movement quality and awareness, while supporting the nervous system.
(Yoga, 2026)


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Usability for the Yoga Reading timetable can be enhanced by implementing direct book now buttons, real-time booking integration, and sticky navigation for mobile users.
Additional improvements include using interactive class details, color-coding for class types, and ensuring mobile-friendly, accessible design needed. (Yoga, 2026)


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The use of real practitioner testimonials and likely photos of the studio space adds a personal and authentic touch that professional stock photos often lac, feedback is more important from customers. (Crow, 2017)
 If you use the computer, you likely see a full horizontal navigation bar with all major links timetable, styles, prices visible across the top.
If you use the mobile phone then the menu is usually condensed into a Sandwich icon lest say example three horizontal lines to save screen space, requiring an extra tap to access other pages. Hosting by (Markmonitor Inc., 1999)


	Question 2b - How does the website use imagery, video and colour? 


	Answer: Occasional soft tones, often related to nature, are used to highlight key sections like the pass or booking buttons without being visually jarring, high contrast dark grey or black text is used for high readability, especially for the detailed, but graphic designed have clear quality. (Crow, 2017)


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer Without a chatbot, responses are handled by actual instructors, which is highly effective for students seeking specific advice on which yoga style, unlike a live chat tool that offers instant automated replies, you may have to wait for an email response, particularly outside of studio hours.
You won't get an "instant" answer at 10 PM on a Sunday. If you have a quick question about a class starting in 20 minutes, email or a contact form is too slow and taking so long to processing, this can bring negativity for product. (Crow, 2017)


	Question 2d – How effective are the social media links on the website?


	Answer: Teacher features are meeting the instructor " posts (e.g., Raili Maripuu) help you build a personal connection before your first class. (Emma, 2026)


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: New customers can easily find low-barrier entry points, such as a 5 pounds for first class or an into pass in order £30 for 6 classes over 30 days , they could adding free trial. (Emma, 2026)

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: For those dealing with anxiety, this welcoming atmosphere makes it easier to attend regularly compared to more competitive gym environments.
Last time the website lists specific course dates running through march, April and in June to ,2026 , this is probability, looks like every two months. (Major, 2026)


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  By offering structured blocks and deep dive workshops, they present yoga as a skill to be mastered, giving students a clear sense of achievement and progression progressing time managing. 
Why can we have recommended? If a family member has bad knees or a pain back, you can trust that the instructors won't just tell them to "push through it but will provide medically informed modifications. (Emma, 2026)


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Because the prices are built into the punch pass system, the buy now buttons lead directly to a secure payment gateway, confirming the price once more before you pay.
The prices are higher than average or expensive, but they accurately reflect the superior instruction and for small classes financial lower will be to high price , my be clinical service provided by the yoga instructors.
 the yoga  does include its prices, but if you find a specific section or service where they are missing ,such as certain high-end workshops or bespoke corporate packages, it is usually for these strategic reasons. (Emma, 2026)



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga studio reading and meditation

	
	2.Specialism yoga reading exercise

	
	3. Beginner yoga reading and relaxing

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: It is highly visible due to its central location in Caversham and perfect 5 star ratting feedback from the community. (Major, 2026)


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  This website acts as a tireless salesperson, providing information, answering feedback, and taking bookings or orders even when physical stores are closed. In the UK massive commerce market, the third largest globally this always on accessibility is a standard expectation. (Major, 2026)


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: For improvement need sprinkle short, 1-sentence quotes from happy students across the entire site. Put a review about back pain relief on the yoga, and a quote about relaxation on the yoga studio and easy access web page. This validates the service exactly when the user is considering it.
When a website has too many separate pages or a complex menu, users often feel overwhelmed and leave. By simplicity the navigate website, you make the path to purchase obvious. You want the user to spend their mental energy thinking about yoga, not trying to figure out how your website works. (Crow, 2017)
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