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Introduction 
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· Topic: The Use of Social Media to Promote Business
· Reference: Pricopoaia, O. and Susanu, I., 2022, November. The impact of using social media platforms in business promotion. In Proceedings of the International Management Conference, Bucharest, Romania (pp. 3-4).
· Social media is the regular driver for business promotion, helping brands engage with customers in real-time.
In the recent times, social media has become a regular driver for business promotion, as it allows companies to connect directly with the customers in real-time and establish a steady brand engagement with them. The reference chosen to support the influence of social media on business promotion is illustrated in the above slide. 
[bookmark: _Toc237694961]How the Source was Found ?
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· The source was found over Google Scholar. 
· Important search terms and keywords like “Social Media” and “Business Promotion” were used. 
· Several relevant sources appeared (29,90,000 results).
· Aspects like timeliness and alignment with the research topic were kept in mind before making the selection.
Google Scholar was used as the search platform, to find the source. Important keywords, relating to the topic of research were typed in the search bar, to find relevant sources. A set of 29,90,000 results appeared, out of which the most appropriate version was chosen. The critical aspect of publication date, and alignment with the research topic were considered for the reference selection. 
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	CRAAP Criteria
	Key Evaluation

	Currency
	2021/2022 publication, making it relatively recent and relevant to current social media use.

	Relevance
	Directly related to social media marketing with relevance to business promotion and suitable academic research.

	Authority
	Academic authors with University affiliations and Business/management expertise has framed the research paper.

	Accuracy
	The data is research-based, peer-reviewed conference paper. 
DOI available with suitable evidence and references included.

	Purpose
	The reference can be used for academic research for informative purpose 
It has no obvious commercial bias and it supports scholarly discussion



The research was published in 2022. It has been developed by 2 academic authors, who are affiliated to universities. The research was published in the International Management Conference Proceedings, and DOI is also available.  The reference used is credible, uses evidence-based information and has direct relevance with the chosen research topic. 
[bookmark: _Toc237694963]Difficult Areas in the Task
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· Finding a relevant and reliable academic source was difficult.
· The publication date was confusing and inconsistent.
· Checking the authors’ academic backgrounds required additional research.
· Evaluating peer-review status and publication credibility was challenging.
· I overcame difficulties by cross-checking reliable academic sources.
While, trying to find a suitable source, I found it difficult to identify relevant and reliable information. The publication date was a bit confusing, and created a certain inconsistency. Additionally, checking the academic background of the research, required additional search time. Additionally, evaluating the credibility of the peer-reviewed nature of the research appear quiet challenging. All, in all the reference search process was quiet difficult but detailed cross-checking  has helped me overcome the problems. 
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· Improved my academic source evaluation skills.
· Learned to check authority, accuracy, relevance, currency, and purpose.
· Developed greater confidence in identifying credible sources.
· Learned the importance of cross-checking information before using sources.
· Will apply these evaluation skills in next semester’s assessments.
This task has significantly improved my academic source evaluation skills, and helped me understand the ways to use the CRAAP framework. It has developed my confidence in finding authentic references, and helped me understand ways to cross-check information correctly. I believe that this new skill development will be of help in the future semester assessments.
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