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Nowadays, the hotel industry has a great impact on the environment through energy and water consumption. In this case, this writing will give the idea of sustainability in the hotel industry. This writing will come up with a discussion of why sustainability is a key focus. Then this writing will come up with a discussion of how the hotel industry is responding and adapting to sustainability.
[bookmark: _heading=h.30j0zll]Main body
Sustainability consists of fulfilling the demands of the current generations without hampering the future needs of the future and making a balance between economic growth, environmental issues, and social well-being (Tarkang Mary and Ozturen, 2019). In the concept of business, sustainability indicates that the current operations of the organisation do not compromise the future growth of the organisation. In business, an organisation needs to ensure sustainability by performing corporate social responsibility, and the hospitality and tourism industry is included here. 
In the case of sustainability, the organisation needs to work on three elements which are people, profit, and the planet (Gürlek and Tuna, 2019). Those three elements are the pillars of organisational sustainability.  The business organisation needs to support the local people to make the growth of the local community. In the hospitality and tourism business, when the organisation makes jobs for the local community without hampering nature and society, it supports the local people and the organisation gets a positive vibe from the local government and community which delivers a sustainable condition for the organisation (Kim, Barber and Kim, 2019). The hospitality and tourism organisation needs to work to make a profit in an ethical way which indicates the organisation delivers valuable things for society. When profit is done without hampering nature, the local economic condition is developed and the business of the organisation is in a sustainable condition (Gürlek and Tuna, 2019). In business, the organisation needs to ensure the government rules and regulations where it needs to ensure that the activities of the organisation do not hamper nature. The organisation has to deal with legal action when the organisation does activities by hampering nature. In this case, the business operations of the organisation are compromised by facing legal action from the government which indicates the negative impact on the organisational sustainability. Based on the above concept, the hospitality and tourism organisation has an effective relationship with the three pillars of corporate social responsibility to ensure sustainability in business. 
Why sustainability is a key focus in the hospitality and tourism industry?
In business, sustainability is considered a key concept because working on it, the organisation increases the healthy activities for nature and the people and works on decreasing the negative activities. In business, the organisation needs to ensure the best use of resources to gain sustainable conditions for the organisation (Calisto et al., 2021).  Making less use of natural resources, the organisation works on ensuring a better future for the generations. In the case of the hospitality and tourism industry, there has a huge use of energy in the hotels and tour packages. In this case, the government of the UK makes the rules for using green energy to ensure sustainable conditions for nature.  Using green energy, the organisation decreases the cost of energy which indicates the economic betterment of the organisation (Widjaja, 2021). In this current time, destination travel packages are increasing where the organisation needs to ensure the safety of the local community and act in a way that ensures the welfare of nature otherwise the destination packages are compromised by the legal actions of the local government.  Besides this, in the hospitality industry, water is used highly and makes a sustainable condition for the business, the organisation needs to ensure the sustainable use of water to ensure better use of natural resources. In the hospitality and tourism industry when the organisation promotes the well-being of the employees, the turnover rate of the employees which makes the continuous growth of efficiency and improves the economic condition (Camilleri, 2017). Under sustainability, the organisation uses greener technologies, works on preventing government legal actions against the organisation, and makes the economy sustainable which ensures continuous business operations and the growth of the organisation is in a balanced condition (Abram and Jarzabek, 2017). Ensuring sustainability, the organisation ensures that the business will not stop suddenly, and by practising corporate social responsibility, the organisation improves the brand value. That is why for the continuous growth of the organisation, sustainability is a key focus for the hospitality and tourism industry.
How the hotel industry is responding and adapting?
In the business, the organisation performs corporate social responsibility to increase the brand value of the organisation (Aznar et al., 2016). But the government pressure and the actions of the competitors influence the organisation to perform more in the corporate social responsibility to improve the brand value of the organisation and ensure the sustainability of the business. At this current time, the UK government focuses on the circular economy for the welfare of the nation. Under the circular economy, there comes the refuse, reduce, reuse, repurpose, and recycle whose main agenda is to ensure the best use and reuse of materials for the betterment of the economy, people, and the planet. In this case, the circular economy has a great connection with corporate social responsibility. In the circular economy, the organisation focuses on minimizing waste and focuses on recycling to decrease the carbon footprint from the operation and brings reusable products. Minimising the waste from the operations, the organisation ensures the best use of natural resources which indicates sustainability for the future generation (Tarkang Mary and Ozturen, 2019). Under the 3ps of CSR, the organisation needs to perform on the welfare of nature by working on the recycling, and reusable concept to decrease the carbon footprint from the operations which ensure the sustainable use of energy that works both to ensure the wellbeing of nature, economy, and people (Hsu et al., 2021).  That is why there is a connection between the circular economy and corporate social responsibility.  In the concept of corporate social responsibility, the organisation has to take different actions for the policies of the government. For the current environmental issue, it is evaluated that the hotel industry is now responsible for 1% of global carbon emissions (Mercade Mele, Molina Gomez and Garay, 2019). In this case, it needs to reduce more than 90% of its carbon emissions per room by 2050 (Zizka, 2021). That is why the UK government brings a new environmental law where hotels need to decrease the use of plastic, ensure the usage of green energy, decrease the use of water, and others. In this case, a hotel called IHG takes different steps to ensure the new policy of the UK government. In this case, the management takes the decision to use low-energy LED lights which saves energy. Besides this, the use of electric transportation and use of green energy in the operations works on decreasing the carbon emission from the operations which indicates the performance of corporate social responsibility under the pressure of the government. In the hotels, there are single-use toiletries for the guests where a huge number of plastic bottles are used. For the current government policy, the organisation called to remove the single-use toiletries from the hotel where they save 200 million small bottles per year from their services and save over 14 million pounds (IHG, 2023). In the policy of the government, hotels like InterContinental Hotels Group (HIG) works on minimizing food and plastic waste from the operations. Under the concept of decreasing the carbon footprint, the organisation works on a concept called Travel without Plastic which works on creating a toolkit to ensure the best practice for reducing, reusing, replacing, and recycling plastic from single-use items (Gurlek and Tuna, 2019). For government policies, the management of the organisation takes various approaches to work on decreasing carbon emissions. Working like this, the organisation responds and adapts sustainability by working on nature-friendly activities from the pressure from the government (Miranda, Arteaga-Ortiz and Cardona, 2019). For government policies, nowadays, the hotel industry takes action to ensure sustainability by performing nature-friendly activities in business. In this case, considering the government policies, an organisation like IHG takes different projects to decrease carbon footprint is considered the response and working on it like removing single-use toiletries is considered the adoption to ensure the sustainability to perform environment-friendly activities. In the current time, competitors’ activities in corporate social responsibility influence the organisation to perform on corporate social responsibilities to ensure sustainability for the business because it is evaluated that 88% of customers purchase the products and take the services from the organisation which performs CSR activities in business (Morales-Contreras et al., 2019). At this time, the competitor of InterContinental Hotels Group called Hyatt recruits local employees to ensure the local food taste to the guests. Nowadays, people want to explore the local foods while travelling to a new place. In this case, recruiting the local people indicates the practice of corporate social responsibility by supporting the local people and also ensures customer engagement by ensuring the quality taste of the local foods. In this case, to do well in the marketplace, IHG takes a project where the local people learn new things and make them effective to perform well in the hotel industry and corporate life. IHG Academy is a collaboration where they work on linking up the education provider with the local community to give opportunities to local people to develop their links and get chances to get jobs. In this way, IHG works on supporting the local people and recruits them to ensure better services to guests which gives better customer engagement and ensures the sustainability of the organisation. In this way, getting competition, the organisation called IHG takes local community welfare projects in the concept of responsiveness and including the concept of IHG Academy, they work on adopting business sustainability. In the UK, the state government makes it hard to open a hotel without ensuring the welfare of the environment.  In this concept, a competitor called Belmond Ltd works on bringing eco-friendly hotel services to ensure the state government rules. This kind of activity of Belmond Ltd influences IHG to ensure the continuousness of the business in sea areas. To respond to it, IHG takes an idea to become a greener hotel and adopting this, the green energy system is included where less use of energy, electric vehicles, and reduced waste are included. In this way, the organisation ensures continuous operations with customer engagement and response and adopts sustainability for the organisation (Mondejar-Jiménez and Ferrari, 2022).
[bookmark: _heading=h.1fob9te]Conclusion
In the business, sustainability is the key concept for the growth of the business and the hotel industry is not an exception. In this work, it is discussed sustainability in the hotel industry. The hotel industry has a great impact on the environment through energy and water consumption. This writing comes up with the discussion of why sustainability is a key focus where the continuous growth of the organisation is indicated by ensuring sustainability in the business by dealing with corporate social responsibility. This writing comes up with a discussion of how the hotel industry is responding and adapting to sustainability. In this case, government policies like the environmental act influence the hotel organisation called IHG to work on reducing carbon emissions by removing single-use toiletries, decreasing water consumption, and using green energy. The activities of the competitor influence the organisation to work on a greener hotel under responsiveness and adopting the sustainability of the organisation. In this way, sustainability is responded to and adopted by the hotel organisation.
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