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Effective ways to communicate with customers online



Introduction

Over time, technology has advanced and expanding companies have developed methods and techniques to build profitable and long-term relationships with their customers.
It is effective to look back, we can see how things have changed and the methods of relationship between companies and customers.  If some time ago customers were forced to physically present themselves in the company's headquarters to solve their requirements, today things have evolved and we can have more solutions to keep company-customer relations under control, to improve them and  to remedy them, from one case to another.
This report will present the relationships between customers and companies today and highlights both the advantages and disadvantages and it is come with the conclusion of this theme so common and often encountered today.


Advantages of online communication with customers

It is effective to refer to the situation of the last 2 years, we can see that the technology has been very useful to us, during the pandemic, in March 2020 there was an economic and social collapse, a break in all sectors of activity.  The companies have lost enormously and it will even take a while for the situation of each of them to recover.  On the other hand, marketing, social media and all methods of online communication have helped a lot in maintaining the relationship between companies and customers.  Office work has been replaced by home work, conferences have been held online through various applications, traditional shopping has been replaced by online shopping and many other examples.
It is effective to take into account traditional marketing and online marketing it can easily see that the latter is much more beneficial and involves a lower cost, making small businesses that are at the beginning have an advantage in allocating a lower budget to this segment “internet can extent market reach and operational efficiency of small and medium enterprises (SMEs)“ (Dholekia, 2004). 
Another advantage is the large audience, an online marketing can be easily accessed from all over the globe.  Another feature is that the online information is permanently valid and can be accessed at any time;  Another benefit to consider is the relationship between customers, as they can easily interact on the same platform and also be able to check feedback from other customers(Varbadova, 2013).

Disadvantages of online communication with customers 

Like any subject it  approach, it has advantages and disadvantages. In this paragraph it is necessary to highlight the weak points of communication with customers through online methods.  So it is necessary to point out that in the case of online marketing it can be copied by other competing companies and can be used against the company that initiated it, with some adjustments, so even if theoretically marketing ideas and strategies belong to a certain company it has no right to do  accusations against another or to sue because they are called marketing strategies and ideas are clearly borrowed to increase profit. Another disadvantage in online communication with customers may be the representation of the Internet.  It can have interruptions or certain problems that can delay the resolution or requirements of customers and in most cases customers do not have the patience or time to fix them. 
Below it is necessary to list other disadvantages such as the fact that in the case of online shopping the customer can not touch the product purchased, can not try it and if this product does not meet customer expectations it can be returned to the store.  Another factor is the lack of confidence in online payments due to fraud that inevitably happens, customers lose confidence and become reluctant to buy online.  Other disadvantages that may arise refer to the situation in which "ghost" companies use reputable companies and make marketing strategies only to defame large companies.  They can lose a lot, especially the trust of customers even if they are not guilty.
Highlighting all these disadvantages we can realize that online marketing strategies can take some time to reach measurable success (Safko,2009).

Comparison

It is necessary to intend to make a comparison between online and traditional marketing, it  will identify a series of pros and cons.  A first fact is due to the situation in which you want a faster result.  For example, in the case of traditional marketing the results appear faster especially if you have a clear and developed strategy for a certain type of customers, while in the case of online marketing it may take some time to get results.

Another advantage of traditional marketing is the level of trust that customers have.  They prefer to buy from stores, to see the product and test it, while in the case of online marketing they are reserved due to fraud that keeps happening on various platforms and sites, in the order of unsecured payments or superficially executed products. 

On the other hand, in the case of targeting, online marketing is gaining ground because it can see a customer's interest in a product and comes with other suggestions for similar products that he is looking for, while in the case of traditional marketing offers are limited and addressed  certain categories of customers, not individually. 
It should be noted that the Internet has become a necessity, it is useful and helps to grow and develop a business through advertising and increase its visibility but customers are divided into two groups, the group of the elderly who prefer traditional shopping, read newspapers and magazines, listen to radio and  watching TV and the new generation group that prefers everything related to online.



Conclusion

In conclusion,  it is necessary to do a market study for 10 years ago, it could predict that traditional marketing will disappear because online marketing is growing rapidly and was expanding, but this is not true, because opinions and customers are  divide between the two methods. 

Marketing is everything a company can do to meet the needs and requirements of a potential customer.  In order to excel in their relationship with their customers, companies need to know them very well and identify their future needs.  Current marketing focuses only on one customer and how much he can buy and not on a category or a group.  Online marketing helps to know the clients either through websites, social networks or calls and makes their analysis correct and complete.  In my opinion, for a company to progress, it must combine online marketing with traditional marketing in order to include a wide range of customers and potential customers.
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