Methodology

Introduction 
The previous chapter analysed existing literature surrounding the use of taser in the UK, how the public perceive the use of force by officers, how the role of a police constable is constantly changing and whether frontline officers are equipped to deal with the role. This chapter will establish how the research will be conducted, the data it produces and how that data is analysed. The literature review identified gaps within the research to which this chapter aims to bridge.
Research is a structured investigation which allows for a greater understanding and insight into a topic with the opportunity for new discoveries. Research provides an evidence-based understanding and can be used to address a variety of problems and situations (Md. Ashikuzzaman, 2016).  This chapter of the dissertation will help answer the question 

‘Should all frontline police officers carry Taser?’

 The objectives that the research aims to establish is how the use of force is perceived within United Kingdom Police and evaluate the opinions and experiences of officers who carry and do not carry taser. This research will provide an insight to how the UK police are perceived and establish the views of Police officers and how equipped they feel they are to conduct their roles. The role of a frontline police officer is a demanding and challenging role which is always changing (THE POLICE FOUNDATION, 2017). This research will help fill the gaps within research surround the opinions of front-line officers who undertaking this challenging role.


Research strategy 
A strategy is a plan set out to establish an overall goal utilising the use of objectives and resources to complete the desired outcome (Cambridge Dictionary, 2019). The primary method of research conducted will be through surveys. Surveys are a series of questions designed to collect data from participants, they allow for specific questions to be asked to gather views, experiences and preferences allowing the researcher to gather a standardised data from a target audience (Hassan, 2022). Surveys allow for a controlled and structured format which aids in research. The scalability of questions means they can be aimed at a target audience in which research is desired or can be largely distributed depending on desired outcome. Surveys provide an effective way of research however considerations need to be made on how questions are worded, clear structured questions provide best results (Einola and Alvesson, 2020). This method will allow for research to be conducted at the specific targeted audience of frontline police officers and will have structed questions to establish the view, experiences and opinions of the audience. 

The survey will be created utilising Google documents and will be posted on the force’s intranet page, allowing the specific audience to have access to this whilst within a secure domain that cannot be accessed outside of the force. Alongside being a structured approach, the use of a questionnaire allows for flexibility for the target audience as officers work a variety of shifts and the intranet can be accessed anytime by officers. 

Utilising the literature review has established clear gaps in the research which can be bridged by the targeted approach the survey allows, this will allow officers to provide their views surrounding the topic by answering a series of yes and no questions. These questions will identify patterns and culminate data which can be analysed. This type of research allows for qualitative and quantitative data. Quantitative research collects measurable numerical data whereas qualitative collects research data such as experiences, experiences and attitudes (McLeod, 2025). The survey will also allow a for a free speech question and answer allowing participants to openly share their view and experiences on the topics which will provide greater transparency from the audience. Utilising free speech and open-ended questions allows the researcher to be more informed around the subject and the target audience, it provides each participant with a sense of individuality (Albudaiwi, D, 2017).

Data collection 

Surveys allow for both qualitative and quantitative data to be produced. 10 questions will be located within the questionnaire for participants to answer, as the research aims to bridge the gap in the opinion of frontline officers, the survey will complete this by offering participants a structured set of questions which will in turn produce quantitative data that can be analysed. Quantitative data refers to numerical information which can be broken down and analysed which identify patterns in research (Hassan, 2024).  
The open-ended question will allow for qualitative data to be collected. The answers will be disseminated, and each read individually to establish key themes and topics. Each reply can be assorted into a category to establish consensus surrounding factors over the use of taser, the question of ‘How equipped offers are to complete the role?’ and related themes such as the of their use of force and concerns surrounding that.

Data analysis 
Data analysis is crucial part of research, analysis allows the data collected to be understood and the findings collected to presented and interpreted (Hoonaard, W, 2008). The data collected will be assorted into pie charts. Pie charts provide a clear informative way of displaying data, they can be easily interpreted and establish a clear pattern in data (Group, 2018). Google documents will be used to produce the data results from the questionnaire which can be visualised and presented in the pie chart form. Data collected from the open-ended questions will be disseminated and assorted accordingly to common themes to present individual experiences.



Limitations and problems

Identifying possible limitations is crucial to the validity and credibility of research, it aims to establish possible areas the undermine research (Hassan, 2023). A potential limitation of the research could be the specific target audience being in one force and survey will be advertised internally in one force. The answers will reflect the demographic of one force and not provide and over all UK picture. This initial data will provide a key insight into the issues raised however my not provide an overall picture. Another possible limitation is participants willingness to take part are share their personal experiences surrounding the topic, this may limit how many participants take place and the overall amount of data collected.

 There are ethical considerations surrounding the research however to overcome this the survey will be advertised and completed anonymously. This will provide participants the opportunity to complete the survey openly and honestly. Another consideration is the security of personal information and the form. No personal data will be collected as all participants will remain anonymous. The survey will also be advertised and stored via the forces secure intranet which cannot be accessed externally.
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