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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 

The website loads relatively quick on both mobile and desktop. Pages open smoothly with minimal delay, depending on the information they contain and the quantity of images. Overall, the navigation between different tabs is fast, which makes the browsing experience an efficient and enjoyable one

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 

Absolutely! The site contains many sub-pages (cooking classes, case studies, shop). These sub-pages contain their own dropdown sub-pages as well. Navigation is mainly through the sub-pages at the middle of the header of the website and a menu bar, located on the top-left of the website page. It is structured clearly but the information can be overwhelming.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 

Yes, prospects will be able to book several cooking classes, starting with beginners. There also a few different cuisines to book lessons in, such as European, Asian etc. Prospects can also book classes in cooking-related Health Management classes and bespoke classes like, one to one or an inclusive class with friends and family.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 

 Based on the report of a website evaluation software, there are some improvements to be made. Firstly, a simpler navigation experience. There quite a lot of classes options that can make it confusing for the user to decide for the right one.
Secondly, a take-action button like ‘Book Now’ and maybe filtering options, would make it clearer for the user to decide. Finally, the website is quite loaded with text material, so using more video or image content is advisable.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: 

The website has a very clean and structured design. Overall, very professional, which makes it more trustworthy in the eyes of the user.
There is a slight change on mobile of course. Even though is very responsive, the information is more compact, making it less usable than the desktop.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: 

High quality images are incorporated in almost all the pages of the website. We find the shades of colour green and white which are calming and professional. There is video content, but they are located in different pages of the site, so you need to explore. Maybe, introducing video content in the landing page, would increase interaction.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:

The online chat tool is present in the website, which makes costumer support more effective. It is accessible with a click of a button, located on the bottom left of the desktop screen. Usually, chat tools are very helpful in clarifying and reducing the time needed to make a decision. However, when trying to ask a question in the chat tool of our website, a subscription is needed.

	Question 2d – How effective are the social media links on the website?


	Answer: 

Social media links are very visible and functional and they are located on the very bottom of the first page of the website. BDC (website assessment site) categorises social media as highly effective with a score of 100. These links provide external engagement and brand presence.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:

They are clearly presented in categories such as classes, workshops, events and online shopping. As mentioned, although with a well-structured and professional website, the information can be simplified and made easier to understand.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Costumer reviews are available as testimonials in the ‘About us’ sub-page. They are very well organised one by one as you scroll down.  As per the timeline of the testimonials is unclear because there are no dates to accompany them.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 

The service is presented as high quality based on the score of more than 80 on the BDC website in addition to the professional design.
 I would recommend it based on the credibility score on BDC and the testimonials of hundreds of satisfied users.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:

Prices are made clear upon the selection of classes you want to attend. They reflect the quality of the service based on the evaluation mentioned above and the level of professionalism these classes have to offer.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cooking

	
	2.Academy

	
	3. UK

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 

Yes, when searching with the keywords, the company’s website is on top of the search page. 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 

Yes, websites are highly relevant in modern UK business. They are essential for costumers to find information about products or services, prices and contact details of businesses. For companies like ‘The Cooking Academy’, the website is vital for credibility, courses purchase and especially marketing (top of Google search). “A website is a powerful marketing tool that enables you to reach a wider audience and promote your brand effectively.” (Arasu, 2023, para. 4).
Overall, websites attract customers, improve access and increase credibility.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 

The only thing I would recommend is to reduce the readable material. The amount of information can be overwhelming, so my suggestion is to make it simpler. “A simple design makes it easier for visitors to navigate your site, find information, and complete actions like making a purchase or filling out a contact form.” (OGCdigital, 2025, para. 2) Substitute the sub-pages with buttons like ‘Book Now’ or ‘Explore the cuisines’ and all the other information, structure it under the ‘About Us’ sub-page. 
This would reduce the overwhelming feeling or the time to read unnecessary information and make the experience smoother. 
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