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Decision Log
Why I chose Microsoft Power point 
I decided to present my work via power point, this decision was made due to the fact that the task required single digital artefact that clearly communicated business information across to viewers. PowerPoint enables individuals to present the weekly sales data by utilising a structured table with clear headings and convince business recommendations on one slide. Research by Lou Peterson and list (2023) which conveys that well organised PowerPoint presentations with descriptive titles and clear visual organisation can enhance how information is communicated. This made PowerPoint an appt choice for presenting the cafes weekly sales in a format that is easy for the business owner to understand and use when making decisions.
What information I used 
I aimed to use the weekly sales data provided and a methodical strategy of by recording the number of units sold for each product from Monday to Sunday. To provide a clearer overview of performance. I then calculated the total weekly sales for each product and the overall number of drinks sold to identify sales trends. This enables me to acknowledge the highest and lowest selling products, recognise patterns in sale across the week and produce evidence-based business recommendations. This approach also supports effective communication by reducing complex numerical information into a format that can be understood faster, which is a vital objective of days visualisation (Aung et al.,2019)
How I created my artefact 
Firstly, I began with organising the weekly sakes dats into a concise table using consistent formatting. I then calculated the total units sold for each product and highlighted the primary findings. This included the best selling and lowest selling products. During the design process I also reviewed the overall appearance of the slide to ensure it appeared professional. I adjusted spacing between the sections to reduce close wording, aligned the text consistently and refined the wording of the recommendations so they were more specific and relevant to the sales data. Finally, I added business recommendations based on the sales data and used a consistent colour scheme and layout to make the slide clear and professional. These refinements enhanced both the readability and the overall presentation of the artefact.
What changes I made
After reviewing my original draft, I made several minor improvements to increase clarity. I simplified the headings, removed unnecessary symbols, improved the alignment of the table and used consistent colours throughout the slide to match the theme. I also refined the wording of the key findings and recommendations, so they were specific and easier to understand.

Feedback I used
Once my original draft was complete, I peer reviewed it with my peers who recommended making the table easier to read by improving the formatting and utilising consistent headings throughout. They also conveyed asking the key findings stand out more so that the most vital information could be identified with just a skim read. My peers also suggested improving the spacing between the sections to make the slide appear less crowded and easier to follow. Through this feedback I was able to improve the slide clearer and more professional for the intended business audience.

Final explanation 
This artefact highlights the weekly sales data on a concise and visually clear organised format, allowing the business owner (Mr Habib) to promptly identify sales trends in the coffee shop and compare product performance. The benefits of presenting information visually through a structured table and summary supports informed business decisions by making complex data easier to interpret (Rathore et al.,2025). In conclusion the slide not only provides steady information that can aid the business owner in making decisions regarding future promotions and stock management, but it also provides practical value for the business.
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VALLEY COFFEE CO.

WEEKLY SALES REPORT _./\ﬂ]/j.l

MR HABIB'S WEEKLY UNITS SOLD

Latte 6 units 7 units 5 units 9units 8units  5units 2units  42units

Cappuccino 5 units 6 units 6units 8units 7units  4units 2units 38units

Tea 5 units 4 units 6units 7units 6units  3units 2units 33units

Americano 4 units 3 units Sunits Sunits Sunits  3units 2units 27units
Hot-chocolate 3 units 2 units 2units 4units 2units  2units 2units 1%units

Key findings Business sale recommendations

% Best selling product: Latte v" Continue promoting Latte

% Lowest selling product: Hot-Chocolate v' Create offers for Hot-Chocolate ie: buy one get second
“ Total drink sold: 159 % price

«» Sales peaked on Thursday and Friday v Increase latte stock for busier days

v Review weekly sales trends regularly




