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Abstract
The aim of this dissertation was to investigate the local economic impacts of Swansea Air Show and evaluate how local businesses are affected. The researcher has conducted both primary and secondary research throughout the study to help ascertain whether the hosting city is seeing economic impacts. 
A substantial literature review has been provided on the key economic impacts generated from events and what models can be used to assess and measure them. The findings from this literature have been used to create and develop the researcher’s questionnaire. 
An online questionnaire was created and distributed through social media platforms as the survey was created for the public and local businesses. There were 116 respondents in total. The data collected from both questionnaires found themes relevant to chapter two. The findings supported major events bringing economic benefits to a hosting city, it was found that the event is providing an additional income to Swansea’s economy, food and beverage stalls were the most visited among respondents and the attendee type was playing a factor in the amount of economic activity generated. Recommendations made to Swansea Council and event organisers to extend the ‘After Dark’ event and advertise to a wider audience, conduct primary research into the social impacts of Swansea air show and to see if advertising to a wider audience would increase footfall around Swansea and the surrounding areas. 
Coronavirus:
After the announcement of a UK lockdown the University took steps in supporting the research student and research during the closing of University building closures. Some research during this study was at risk of delays and unable to be completed due to physical presence to undertake interviews, field work and data collection. University supervisors have had to urgently review research plans throughout this study. Formal supervision meetings continued, and meetings arranged through appropriate software were conducted with documents shared electronically. UWTSD understands that the researchers project was designed to require in-person research and data collection that is impossible to obtain during this period of remote learning. Considerations to any changes made to the project plan should be considered offset, wherever possible and all fieldwork conducted by the research student has been through electronic means. 





















1.0 [bookmark: _Toc41896847] Chapter 1 – Introduction
The purpose of this dissertation is to analyse how an annual event held in Swansea is economically impacting the local area. Tourists/visitors coming to a visit a destination means that their expenditures are recycled through the local economy making many events beneficial to local communities and businesses (Zima K, 2011).  The case study that will be investigated will be Swansea Air show which creates 200,000 attendees each year and continues to grow Harding (2017). A major event can be defined as an event that ‘possesses such significance, in terms of tradition, attractiveness, quality or publicity, that the event provides the host venue, community, or destination with a competitive advantage’ (Getz , 2005, p.16). This will then result in the destination and event becoming inextricably linked. This dissertation will be investigating what scale of economic impact this specific major event is having directly on the local area. 
1.1.1 [bookmark: _Toc41896848]Background
Swansea Air Show is a free two-day annual event which has seen attendance figures grow each year, Williams (2019). The event was estimated to be worth £9.7 million to the economy whilst generating 250,000 visitors in 2018, compared to 200,000 in 2015. Walesonline.co.uk, (2015). The event draws in visitors from all over the UK to watch the air displays which feature the Battle of Britain Memorial Flight and The Red Arrows, the event also provides a range of ground displays/activities. The event continues to develop each year, adding an ‘After Dark’ element to 2019’s display helped to draw in more tourists and local attendees than previous years.   
Chalip & McGuirty (2004) argue that an event is a part of a tourists over all experience and it becomes more attractive to the attendee once they can incorporate an array of tourism experiences. Swansea Air show continues to draw in more tourists each year Williams (2019). There has been an increasing interest in event attendee spending patterns of tourists Laesser and Crouch (2006), and the purpose of this study is to investigate local business perceptions of costs and benefits in order to determine if local businesses/organisations within the local economy are benefiting from this event. The event’s marketing/advertising, along with media coverage, will help to benefit and enhance the destination’s image, thus helping to build visitation at other times of the year (Chalip, Green, & Hill, 2003, p. 214). Creating attendees or tourists to visit at other times in the year can create additional visitor spend for Swansea. Preuss (2005) argues that event attendees can have both a positive and negative effect which could create a problem for Swansea Air Show. Negative environmental impacts could cause issues for the event as well as money leakages. Tourists can bring in new money from outside into the hosting region directly into the economy therefore creating a positive impact, however, money can also leak out of the local economy therefore producing a negative impact for local businesses. However there remains a paucity in academic literature that identifies specific spending around major events such as Swansea Air Show.
1.1.2 [bookmark: _Toc41896849]Rationale 
All events have tourism potential according to Getz (2008) but only larger events such as mega and major events, dominate throughout literature and in event tourism development. There is a growing need for academics and event managers to accurately measure the economic impacts generated from major events and as Swansea Air show continues to draw in more tourists each year Williams (2019), this study is needed to gain a deeper understanding and insight into the economic impacts this event is generating. Chalip & McGuirty (2004) argue that an event is a part of a tourists over all experience and it becomes more attractive to the attendee once they can incorporate an array of tourism experiences. There has been an increasing interest in event attendee spending patterns of tourists (Laesser and Crouch, 2006) and the purpose of this study is to investigate local business perceptions of costs and benefits in order to determine if local businesses/organisations within the local economy are benefiting from this event. The event’s marketing/advertising, along with media coverage, will help to benefit and enhance the destination’s image, thus helping to build visitation at other times of the year (Chalip, Green, & Hill, 2003, p. 214). Attracting attendees or tourists to visit at other times in the year can create additional visitor spend for Swansea. Preuss (2005) argues that event attendees can have both a positive and negative effect, which could additionally create a problem for Swansea Air Show. Tourists can bring in new money from outside into the hosting region directly into the economy therefore creating a positive impact, however, money can also leak out of the local economy therefore producing a negative impact for local businesses.  There remains a paucity in academic literature that identifies specific spending around events such as Swansea Air Show.  
1.1.3 [bookmark: _Toc41896850]Aims & Objectives 
The overall aim of this study is to investigate the local economic impacts of Swansea Air Show and evaluate how local businesses are affected.
To fully meet the aim of this dissertation will look to meet the following objectives:
[bookmark: _Hlk41147590]•	To critically analyse previous academic literature on how destinations/local areas can economically benefit from staging events.
· To establish whether local businesses see a benefit to their profits whilst Swansea Air Show is displayed.
•	To conduct mixed method primary research in the form of two online surveys and 10 interviews to help address the key economic impacts of Swansea Air Show. 
1.1.4 [bookmark: _Toc41896851]Structure
To successfully attain all objectives set and therefore achieve the aim of this study chapter two will analyse and evaluate all pre-existing literature about economic impacts generated from major events. This will aid the researcher in identifying if there are any weaknesses in current academic literature. 
Chapter three aims identify the appropriate methodology that will be used throughout this study in to conduct primary research in accordance with the weakness in pre-existing literature of chapter two. 
Chapter four will include all of the data collected through a mixed methods approach; the online questionnaire will firstly be analysed followed by the interviews. Allowing the researcher to gain a wider insight towards the economic impacts of Swansea air show.
1.1.5 [bookmark: _Toc41896852]Conclusion 
This research has analysed the economic impacts that can be obtained from a major event such as Swansea air show. The following chapter of this study will explore and review existing literature around this subject forming a foundation for the basis of theory in economic impact factors.
 

2.0 [bookmark: _Toc41896853] Chapter 2 – Literature Review 

A literature review can be broadly defined by Baumeister & Leary (1997) as a systematic way of collecting and synthesizing previous research. This chapter is designed to investigate the secondary research that is already provided within this subject area and seeks to achieve the first objective of this study:
· To critically analyse previous academic literature on how destinations/local areas can economically benefit from staging events.
This chapter will be using a mixture of resources that will include peer-reviewed journals and articles to help gain a better understanding on how events can have an economic impact on the local economy. Literature included within this chapter will also assist the researcher in the design of the methodology included within chapter three. 
The purpose of this literature review is to provide and identify the economic impacts of major events from pre-existing literature which is relevant to this field of study. Additionally, it will analyse current theoretical concepts and previous economic models. Lastly this chapter will identify any limitations of the current research and recognize any gaps within the literature.
[bookmark: _Toc41896854]2.1.1 Event Impacts 
Since the early 1990s, there has been an expanding recognition of the longer-term economic benefits that hosting a major event can bring to a destination, through the growing profile/brand of the hosting destination and the extra induced tourism this can generate (Jago, Chalip, Brown, Mules, & Ali, (2003); Macfarlane & Jago, (2009). As a result of this, the hosting of events has become a significant part of the tourism strategy for a lot of destinations (Dwyer, Forsyth, & Dwyer, 2010). Getz (2008) classified events on scale and put them into four different categories, these being: mega events, periodic hallmark events, regional events, and local events. For the current research, the term major event encompasses the first two events: mega events and hallmark events. Mega events such as sporting World Cups and Championships, will have large scale investors resulting in large impacts and hallmark events can be described as a ‘major one-time or recurring events of limited duration, developed primarily to enhance the awareness, appeal and profitability of a tourism destination’ (Getz, 2005, p. 16). Major events can have a huge economic impact on the hosting destination and when investing public funds into a major event which will generate tourism, the decision to host a major event is almost always preceded with an economic impact study that shows the return of investment to local businesses and the community, (Loftsgaarden, 2017). For many years, there has been wide recognition of the highly desirable economic impacts that major events can bring whilst attracting visitors to an area to participate or observe an event. The spending of these visitors flows through the local community generating economic benefits for the host destination and local businesses. (Jago & Li, 2012). There are a range of different approaches event managers have developed in assessing the impact of major events due to the evaluation of economics being applied to events for many years. Previous literature shows that one of the main issues when investigating the economic impact of major events on a hosting region is the lack of knowledge on consumption patterns of visitors and the number of persons that are visiting the event. To assess and to calculate the overall economic impact driven from spectators of the host city/region, many models are available (Preuss, 2005). The TEIM (Travel Economic Impact Model) was the first comprehensive bit of event research to be conducted and is among the most famous. Developed by Burns, Hatch and Mules after they measured the economic impacts of the 1986 Grand Prix (Getz, 2008). 
2.1.2 [bookmark: _Toc41896855]Economic impacts of major events
Economic impact can be defined as ‘the net economic change in the income of host residents that results from spending by visitors outside the community’ (Crompton, 2006, p71). For years there has been a huge recognition of the positive economic impacts that major events can create in attracting tourists (Jago & Li, 2012). As previously noted, and explained by Gratton et al (2000), major events, especially including major sports events, are now regarded as a very important part of a destination’s tourism strategy. It is necessary for the economic benefits to be measured accurately so that the hosting city can decide between the estimated investment and estimated return of a major event. Previous literature from academics such as Getz (1949) and Tyrell and Johnston (2001) has shown that researchers have been imprecise about the distinctions between economic benefits, economic impact and increased spending and have often interlinked them. It is found that increased spending in an area does not necessarily lead to increased incomes and therefore may not provide an economic benefit. Whilst most practitioners of economy would define the benefits of an event to a hosting city as being related to the income generated for its locals, an economic impact report always correspond to spending (Matheson, 2009). 
2.1.3 [bookmark: _Toc41896856]Assessing and measuring the economic impacts of events 
Due to a rise in the construction of public financed event stadiums and arenas in 1990-1998, this is when most economic impact research was conducted (Seigfied & Zimbalist, 2000). Since then, the measurement and assessment of economic impacts has come under increasing criticism over the years, with a range of academic authors such as Delpy & Li (1998), Crompton & Mckay (1994) and Manete (1999) stating that this research can often overestimate the economic benefit to hosting communities (Noll & Zimbalist, 1997). However, other analysts and researchers have discovered that visitors to events, whether it be a sporting, music or food event can help produce a considerable economic impact for the hosting destination (Gazel & Schwer 1997; Hodur et al, 2006).
 Primary data collection is essential when undertaking an economic impact assessment. Determining event attendee’s residence, expenditure, motivations for attending the event and what they would have done if the event didn’t go ahead is important information to obtain from participants in order to determine the full economic impact (Hodur & Leistritz, 2006). Tyrell & Johnston (2001) also emphasise the significance of addressing attendees motivations for attending the event and in contrast to Wang and Irwin (1993) noted that local attendee expenditures could have a positive economic impact , only if the attendees had travelled outside of the local area to attend a similar event in the absence of the main event. 
Secondary research is highly important in an economic impact study. Using the input-output models (I-O model) helps to provide a means of estimating the effect of additional expenditure on every sector of a local economy. The model includes those that are affected indirectly through the expenditure of event tourists spending and re-spending within the local economy that is set in motion by the initial expenditure (Hodur & Leistritz, 2006). Once the direct impacts from the event have been estimated, indirect and induced economic impacts need attention. These come from the spending and circulation of the initial expenditure and are sometimes termed ‘multiplier effect’. Several different types of economic impact models are available to estimate the secondary effects of an events with the I-O model being seen as the best and most useful to academics (Loveridge, 2004). The income multipliers and base models captured from these models are the oldest economic impact estimation approach however these models have recently replaced by regional input – output models as a tool to help local economic development decision making (Loveridge, 2004). 
With the economic evaluation of events becoming more widespread, even more event evaluation studies are used in the policy arena (Deply & Li, 1998). This is usual for event organisers and promoters to find financial assistance from councils or governments and will heavily highlight the economic impacts when seeking assistance.  Studies have previously found various measures of impact: impacts on gross output, impacts on gross domestic or regional product and jobs created (Dwyer et al, 2006). Invariably, the model and technique used to make this assessment is that of an I-O analysis or variant of it. The analysis will start with the estimation of the flow of expenditure into the economy and this would come from the event expenditure itself. 
Although, Kesenne (2005) suspected that some economic impact studies can have hidden motivations. It was expressed that ‘many economic impact studies have been made in the interest of politicians and administrators’ (p. 133). In the same sense Getz (1991) noted that economic studies can be biased towards the increase of economic activity and benefits in order to help gain assistance and credibility for organisers and stakeholders. Mondello & Riche (2004, p.333) also confirm previous academics suspicions by disclosing ‘economic impact studies are undertaken not necessarily to provide an accurate assessment of the impact but rather to legitimize positions.’ 
[bookmark: _Toc41896857]                    2.1.3 Key factors of the economic analysis 
Economic impact studies are among the most popular tools to help investigate both major and small-time events in order to contribute to the assessment of the direct and indirect economic futures for the hosting countries and surrounding local areas (Porter & Chin, 2012). Walpole and Godwin (2000) state that to properly consider the local impacts of the economic impact of an event, effects on employment, local businesses and tourism must be considered. Visitor spending is also of great importance to determine the economic impacts. Frechtling (2006) also agrees that visitor expenditures are crucial for the estimation and assessment of economic benefits and impacts. Scientists and researchers have been investigating different methods to help establish a suitable methodology for calculating the economic impacts of different typologies of events. Some researchers focus solely on ‘primary economic effects’ whereas others aim to add an analysis about the indirect and direct effects/impacts of the event itself (Diedering & Kwiatkowski 2015). The economic impacts of specific events have become clearly established with researchers such as Grado, Strauss & Lord (1998) looking into conventions and conference events whilst Dywer (2002) provided an overview of convention tourism. The economic impacts of public events such as Swansea Air show have also been studied by Andersson & Samuelson (2002) with huge social and economic impacts being recorded. When referring to the purpose of economic impact studies within the context of events Crompton (1995) goes on to say that an economic impact event analysis is purely created to study the effect of extra expenditure caused by an event, which should then be compared to the equivalent investments which were designed to create economic stimulus in other sectors of an economy. Economic impact analyses are needed when trying to convince sponsors, investor’s and governments to invest public and private money into event (Diedering & Kwiatkowski 2015). As stated by Crompton et al (2001) to create economic impacts by investing public money in an event with the sole purpose of economic intent, it can be described by the succession of actions that are illustrated below in Figure 1. 
[image: ]












Figure 1: Basic understanding for undertaking economic impact studies 
Source: Crompton, Lee & Shuster (2001, p.80)
Firstly, residents and local businesses are funding the local council through paying their taxes. The council will them use some of this money to support the building of more facilities or the realization of a certain event. This then results in the event drawing in attendees and visitors from other destinations. These incoming visitors will spend money in the hosting city pre, during and post event both inside and outside of the facility. This money then helps to generate extra income and jobs for the hosting community. By local businesses and residents giving money through taxes and other means they are then in return rewarded with additional jobs and the possibility of a higher household income (Crompton et al, 2001). 
2.1.4 [bookmark: _Toc41896858]Issues in economic impact estimation 
In almost every economic impact assessment a range of issues must be addressed. Among these issues are, (1) selecting the study area, (2) collecting data, (3) estimating the direct economic impacts, (4) selecting a secondary economic impact estimation and (5) using and analysing the results. Data collection issues almost always arise as well, such as event selection (problems can be caused when a venue hosts more than one type of event) and estimating event attendance can also cause problems due to the fact not every event is controlled, for example a festival (Hodur & Leistritz, 2006). 
[bookmark: _Toc41896859]                    2.1.5 Event attendee spending on a host region
The flow of money originating from tourists coming into the destination has been distinguished as the ‘engine’ of an event’s economic impact (Crompton et al, 2001). With Kwiatkowski (2016) confirming this statement explaining that this group of event attendees increases the highest economic impact expectations between event supporters and politicians. However, as Fourie & Santana-Gallego (2011) expressed whilst some tourists may be only attracted to the event, regular tourists who could visit the destination on a frequent basis may cancel their trip due to a certain event taking place. This is known as the ‘crowding out effect’ (Preuss, 2011). Crowding out can be distinguished between supply side and demand side. Supply side occurs when due to the capacity constraints of the hosting destinations tourism-related infrastructure (transport, food and beverage, accommodation) tourists who come especially for the event will replace regular tourists. Demand side occurs when traffic, noise or other disturbances caused by the event will put off regular tourists (Kwiatkowski, 2016). It is important to consider the length of stay and the consumption patterns of the event tourist as they differ from the regular tourist due to the fact they are far less likely to spend time and money shopping or on visitor attractions (Litvin, 2007).
Local resident’s expenditures are usually neglected by academics when estimating the total economic impact of an event (Crompton, 1995). The exclusion of locals spending has been promoted by an argument offered by Crompton & McKay (1994) with them stating that any money spent by people who reside in the local area do not represent the circulation of new money, they only represent the circulation of money that was already there in the first place. Any expenditure related to the event by local residents are more likely to be ‘switched spending’ and therefore offers no net economic incentive to the community and therefore should not be included when calculating the economic impacts. However, more recent methodological donations argue that the spending of residents during the event hosting time may not solely create a relocation of money but could entail some relevant impacts (Tyrell & Johnson, 2001). For example, Baade & Matheson argues that “it is conceivable that some locals may dramatically change their spending given their desire to avoid the congestion at least in the venue environs” (p. 345). A variety of academics and researchers have stated that some locals could opt to remain at home to attend the event (McHone & Rungeling, 2000; Tyrell & Johnson, 2001). Dwyer et al (2010) states that the spending of locals caused by an event induced trips out of the region must be counted as a loss due to the event. Following on from existing methodological literature, Kwiatkowski (2016) conveys that the behaviour of local residents can be put into 3 categories: (1) residents can decide to cancel a trip and stay for the event, (2) locals can decide to leave the local area whilst the event is on, (3) locals can shift they’re spending in the hosting destination due to the event. According to Getz (1991) evidence suggests that major events do help to keep residents at home who would normally leave the area for a trip. Due to this, their expenditure would have been spent outside of the hosting region, but the event will help to keep the money within the hosting destination (McHone & Rungeling, 2000). Resulting in these expenditures acting as a benefit for the community (Mules & Faulkner, 1996). Agreeing with McHone & Rungeling, Preuss (2005) defines the group of local residents as ‘residents who opt to stay in the city and spend their money at home rather than on a vacation outside of the region at some other time in the year’ (p.283). 
[bookmark: _Toc41896860]                    2.1.6 Multiplier Effect and Analysis 
Multipliers have been used since early economic studies were conducted. Kahn (1931) was the first person to design a detailed and accurate model showing the primary and secondary effects of an increase or decrease in economic activity on an economy (Archer, 1982). B, Archer is among one of the first academics to apply multiplier models towards tourism and has a range of journal articles, books and topics on the subject such as the theory of multipliers (see Archer, 1984) and application of multiplier models to the economic impacts of tourism (see Archer, 1995). With reference to the economic impacts of major events, a multiplier is a proportion which helps to measure the positive or negative changes in an economic indicator such as high employment or sales, in response to change of demand, such as a change in event related tourism demand (Jago & Li, 2013). Dwyer et al (2010) stated that there are five common tourism multipliers, sales, output, income, value added and employment. The multipliers capture small adjustments in economic activity such as what change of income is due to one unit of increase in tourism expenditure (Archer, 1982). 
To help assess the multipliers, it is important to look at the three components of expenditure: direct, indirect and induced expenditure. Direct expenditure is referred to as the initial money spent by the tourist, for example in the event or on shops and restaurants therefore flowing back into the economy. Indirect expenditure can be explained as additional expenditure that occurs when the business or organisation that first received their direct expenditure then goes on to purchase stock or supplies from other businesses in the hosting destination. (Jago & Li, 2013). For example, a restaurant purchasing food from its suppliers with the money it made through the tourists direct spend. Induced expenditure refers to the further expenditure which is generated. It can be described as ‘the beneficiaries of direct and indirect effects spend their increased incomes on consumption or investment goods’ (Khan, Seng, & Cheong, 1990, p. 409). For example, the staff from the restaurant spending their wages being spent outside of the restaurant or hosting city. This then causes leakages instead of the money circling back to the hosting destinations economy. A multiplier analysis can be performed by using 3 models according to Jago & Li (2013). The base model, Keynesian and input-output models are the most used, however in regards to events and tourism, the I-O model is the most popular method.  
When assessing a major event, the tourism multipliers become even more problematic. During a major event, the destination will see more economic activity than normal due to more people being in the area, such as Swansea air show. Most multiplier models are based upon the region’s economic normal production rate and pattern but as stated by Porter and Fletcher (2008) since usual economic multipliers are not the same during a major event, any analysis made using these multipliers could be inaccurate. According to Matheson (2009) there is a reason to believe these multipliers are highly increased and their use could overestimate their true impacts. These multipliers would not be reliable to assess Swansea air show as the destination will produce economic activity at a faster rate than normal, meaning the use of multipliers would make this study inaccurate. 
[bookmark: _Toc41896861]2.1.7 Conclusion
This chapter has provided a substantial amount of research on economic impacts of events. There has been numerous academic theories and practises within the event economic impact study area, and it is evident that major events can have an impact on local communities and businesses. It has found that there are various methods towards conducting an economic analysis and this will help the researcher to develop the study and methodology. The gap in the literature review has identified that there is a need for Swansea air show to be economically investigated as the need for economic benefits grows within tourism strategies. 















3 [bookmark: _Toc41896862]Methodology 
[bookmark: _Toc41896863]3.1.1 Chapter Overview
This chapter has the aim of addressing the third research objective: To conduct mixed method primary research in the form of two online surveys and 10 interviews to help address the key economic impacts of Swansea Air Show. This will aid the researcher in developing key understandings.
The method of primary research used will be analysed using Saunders, et al (2016) ‘Research Onion’ which has provided helpful to the researching in helping to understand the importance of different research and will aid in the process of justifying and identifying what type of methods (data collection) and research strategies will provide to be more useful to the researcher. 
Firstly, research has the aim of investing a truth which has not yet been discovered according to Kothari (2004) however Rajasekar (2013) argues it is defined as a logical and systematic search for new and useful information on a specific topic. Research can be explained as an enquiry process which is both highly organised and explore a proposed question to test hypothesis (Punch, 2016) and similar to this Hussey (2003, p.1) explains it as ‘a process of enquiry and investigation which can increase knowledge’. 
[bookmark: _Toc41896864]3.1.2. Research Onion
An effective research strategy has been created by Saunders et al (2009), The Research Onion, which is made up of layers that relate to certain stages of research. The researcher will use ‘The Research Onion’ to help the establish a correct research methodology. 
Understanding the many different types of research is extremely important to the researcher as they need to choose the appropriate/correct method for their research. Understanding the different methods also enables the researcher to establish good practice for implementing their methods correctly (Bryman & Bell, 2007). Please note the circled sections is the path chosen by the researcher. 
[image: ]

Figure 2 – ‘Research Onion’ (Saunders, et al 2007).
Following the above diagram and for the purpose of this study quantitative and qualitative research will be conducted. A mixed methods approach will combine both quantitative and qualitative research components, it will help to strengthen and expand a study’s conclusion, and therefore contribute to resolving the title of this study. Online questionnaires were put to participants on 20th February 2020 and all data was collected by 1st April.
[bookmark: _Toc41896865]3.1.3 Philosophy 
The philosophy taken for this research will be both positivism and interpretivism. A positivist approach will be used by the researcher to analyse the closed ended questions in the questionnaire and interpretivism will be used to evaluate and analyse all open-ended questions from the questionnaire and interviews.  Williamson (2002) states that the interpretivism form of research philosophy allows data to be distorted by perceptions of the participants chosen and this allows for different views to the same problem to be analysed.  Interpretivism also applies to this study as the researcher will be using the questionnaire and interviews to gather quantitative data, this research method usually requires large samples (Saunders et al ,2012).
For this study, the researcher has chosen to identify the economic impacts within a hosting community and therefore online questionnaires and closed questions will be used and will involve a deductive approach, positivist. All interview questions will involve an inductive approach, interpretivism. 
[bookmark: _Toc41896866]3.1.4 Strategy & Approach
The researcher will be using the deductive approach. The deductive approach helps to develop a hypothesis upon a pre-existing theory and then formulates the research approach to test it (Silverman, 2013). Research conducted during this dissertation will follow this approach where pre-existing theories based on the economic impacts of events will be tested and advanced and a hypothesis will be made based on the researcher’s findings. To conduct this research the researcher will be using a mixed method approach, using interviews and online questionnaires. Tashakkori and Teddlie (2003) state that multiple methods of research are useful as they can provide the researcher with better opportunities to answer the questions they need to. 
The researcher will use online surveys through platforms such as google forms and will utilise social media such as Facebook and Instagram to help advertise the survey to create a wider participant response. Interviews will also be conducted through online social media platforms. Any information/data gained will be used to provide a framework for a hypothesis and the research conducted will have the purpose of linking with this dissertation. 
[bookmark: _Toc41896867]3.1.5 Data collection
Saunders et al (2006) states that if a researcher uses multiple data collection methods this will enable them to gain wider knowledge, for example, interviews can be used to identify the key impacts/issues whereas questionnaires or surveys can then address the topic in further depth. Collin & Hussey (2009) explain that numerical data (quantitative) can be collected using positivist studies due to the high reliability of this study type. Collecting data using online surveys/questionnaires the researcher is going through the positivist process. Using two surveys the researcher is helping to ensure high validity and will be shared through social media platforms daily, to ensure a high number of participants. One survey will be targeted for the public whilst the other will be aimed towards local businesses. Survey A (The public) will consist of twenty-five questions whereas Survey B (businesses) will consist of 16 questions. The extensive literature review has enabled the researcher to develop closed questions for both online questionnaires, please see appendix A for matrix table. The researcher will use statistical analysis techniques to find similarities in results once all primary research has been completed.  
[bookmark: _Toc41896868]3.1.6 Sampling 
Due to the nature of this research project and to collect the credible primary data several selective participants were chosen by the researcher to be interviewed. This was conducted on platforms of social media such as Instagram, Facebook and Twitter. This is known as a purposive sample according to Saunders et al (2009) who describes purposive sampling as one that is non-probability as the researcher used their judgement to select participants who are involved within their certain topic area. This type of sample is most used for small-scale samples which helped the researcher collect informative samples and has allowed the researcher to select people who were the most appropriate in helping the researcher answering the research question.
For the first survey (participants from the public) random sampling has been used, enabling the researcher to gain as much information as possible. This sample size will be put together of roughly over one hundred participants, the larger the size of the sample the finer it will be to represent the public who have attended Swansea Air Show (Collis & Hussey, 2009). 
For the second survey (businesses) participants were selected through purposive sampling. The researcher wanted to gather the information through businesses within a one-mile radius, making this sample size smaller than the first survey to help minimise any inaccuracies. Collins & Hussey (2014) explain that having an incorrect sample can result in data becoming misleading making the research invalid. 
[bookmark: _Toc41896869]3.1.7 Sampling Framework
[image: ]Figure 3 – Sampling Framework (Saunders, et al 2016, p. 276)
As shown in figure 3.2 there are many forms of sampling frameworks. Brown (2006) states there are five advantages to sampling. Cost savings being one, makes research of any size a lot easier to manage, can results in a more accurate result of findings, opportunity to process information in a more efficient manner and it also helps to accelerate the speed of primary data collection. Non-probability sampling best applies to this dissertation paper as the researcher will choose participants in a non-random manner. The researcher will mainly be choosing specific individuals and will be focusing upon interviews and surveys meaning their main focus will be purposive sampling. The researcher will focus upon business owners in the local area within a one-mile radius (of Swansea Bay) to help aid the researcher in understanding the local economic activity.  
[bookmark: _Toc41896870]3.1.8 Reliability & Validity
According to Cohen, et al (2011) the threat to reliability and validity can never be completely deleted therefore the researcher must do everything they can to minimise these threats whilst collecting their research with Robson (1993) agreeing there are many threats to reliability such as bias from participants or errors from the researcher themselves. Human error can also occur whilst inputting data from results, this can be minimised by the researcher using online survey software such as google forms. As Hammersley (1987) expressed there is many definitions for reliability and validity. However, Denscombe (2014, p.271) states that ‘’reliability refers to whether a research instrument is neutral in its effect and consistent across multiple occasions of use’’ similar to Hernon and Schwarts (2009) which state reliability is a concept which evaluate to ‘the extent which data can be constant’. 
Validity can be referred to as the accuracy and precision of data (Denscombe, 2014). It is very important any research gathered demonstrates high validity and reliability. This will be achieved by conducting all the research in a fair and non-biased way which will make it equal to all participants. Due to the correct sample of people being targeted online with the questionnaires, it is almost certain this research project will have high validity. Robson and Mcartan (2015) go on to state that validity estimates how credible all research is. When the researcher is analysing the data, the results need to be believable otherwise this could result in the researcher having doubts about the reliability of participants and therefore their research answers. This could result in the questionnaire lacking credibility and therefore could have to be dismissed and not used for the final results. 
This study will ensure that the interviews and questionnaires developed are piloted to help limit any concerns regarding the validity of the research/study. 
[bookmark: _Toc41896871]3.1.9 Pilot Study
A pilot study was conducted before the interviews were handed to help limit the potential for the interviewee to misunderstand any of the questions (Saunders et al, 2016). A pilot study can be defined as a small-scale test of the questions the researcher will be putting forward to participants conducted prior to the to the official study to help ensure all potential issues are identified in order for the researcher to be able to make adjustments (Daniel & Sam, 2011).  Both surveys were piloted by peers and various lecturers from the University.
[bookmark: _Toc41896872]3.1.10 Limitations
The research conducted will be open to the limitations of all undergraduate investigations. Including time frame as there is a deadline for which the research must be completed by. The researcher has produced a Gantt chart and will mitigate these limitations by efficiently managing time throughout the research process. 
Another potential limitation concerned with this study is sample bias. As the questionnaires will mostly be distributed by social media and social media groups, participants are self-selecting to participate, meaning the sample may not be representative of the population at large and therefore could have an effect on  generalizability of the results and some may need to be excluded from the research. 
[bookmark: _Toc41896873]3.1.11 Ethical Considerations
One of the primary ethical concerns when conducting research involving members of the public is confidentiality. To stay within Data Collection Act, no identity of the interviewees will be disclosed, and all participants will be over the age of 18. No vulnerable individuals have been involved with this research and have all given consent to be interviewed prior to the interviews taking place. All data has been stored under password protection which only the researcher has knowledge of. The guidelines and policies of the University of Wales Saint Trinity David will always be adhered to and all data will only be viewed by the researcher and the University supporting this research. For a copy of the ethical form approval granted by the university prior to this dissertation please see Appendix B. For the consent provided by the interviewees and questionnaire please see Appendix C. 
[bookmark: _Toc41896874]3.1.12 Conclusion
This chapter has discussed the strategic ways data will be collected for this study by gathering quantitative and qualitative data to find the true economic impact of Swansea Air Show. Research gathered has been done so through a mixed methods approach as the researcher felt this was the most appropriate way to answer this study’s aims and objectives. All research has been carried out in a systematic way. Any new information obtained throughout this study could provide useful to Swansea council enabling them to develop this major event. 






[bookmark: _Toc41896875]4.0 Chapter 4 – Analysis 
4.1.1 [bookmark: _Toc41896876]Introduction
This chapter intends to address the results of the primary research which involves two online questionnaires investigating the economic impacts of a major event, Swansea Air Show. The number of participants involved in the data collection is 116 in total counting respondents from both questionnaires. Analysis of this data will be interpreted manually, and all collected data was sequential. The researcher felt this was the most appropriate way to gather data as the first questionnaire will help inform the second. The questionnaire targeted towards members of the public had 104 respondents and the second questionnaire had 12 participants from businesses. An investigation into the members of the public spending behaviours will be called questionnaire A and the questionnaire completed by local businesses will be referred to as questionnaire B. Please note that the data presented will be in the form of percentages. All data discussed within this chapter is based upon research methods stated in chapter 3, however, a mixed method approach was not feasible as interviews were unable to be conducted due to the Covid-19 pandemic. 
This chapter aims to find a solution to the third objective of this research study which has been previously discussed in chapter one. Please find it stated below: 
· To conduct mixed method primary research in the form of two online surveys and 10 interviews to help address the key economic impacts of Swansea Air Show.
For the analysis of data collection for survey A the results have been grouped into two sections: section 1: Demographics and section 2: Public and visitor spending. For survey B, the data has also been grouped into two sections: section 1: Business information and section 2: Impacts. For survey A, questions 1,2 and 3 were asked to enable the researcher in understanding whether age, gender or where they lived were a factor in Swansea Air Show producing economic benefits. Questions 6-10 are centred around attendance and questions 13 and 14 are based on accommodation. Questions 16,17,18 and 19 focus on attendees spending before, during and after the event. For survey B, the questionnaire also has two sections, the start of the survey is focused on services of the business and location (Section 1). Section 2 is focused on Impacts. Questions 6-10 were centred around the economic impacts and impacts perceptions on the businesses, questions 8, 9 and 14 are open ended allowing more room for a detailed answer and discussion. 
4.2 [bookmark: _Toc41896877]Questionnaire A - section 1: Demographics
[bookmark: _Toc41896878]4.2.1. Gender 
The first question in questionnaire A asked participants to specify their gender. Analysis of content is depicted in figure 3. Gender demographics were as expected for this study. 
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Figure 4: Pie chart depicting the gender of participants (Questionnaire A, Q1). 
[bookmark: _Toc41896879]4.2.2 Age
Question 2 asked participants to specify the age bracket they belonged to. 
[image: ]
Figure 5: Pie chart depicting the age group of participants (Questionnaire A, Q2). 
Question 2 found that the largest age bracket was 18-24 at 35.3% followed by 65 years or older (16.7%). The smallest age group to participate in the survey being 36-35-year olds with only 8.8%, 25-35 were the second smallest age group at 12.7%. The findings of 18-24-year olds being the largest could be due to questionnaires being distributed through social media platforms. This age group is the most likely to use social media and therefore participate in the questionnaire (Waterson, 2019).
[bookmark: _Toc41896880]4.2.3 Location
Question 3 asked participants if they lived in Swansea. This question is important to the researcher as it shows whether people are visiting from outside of Swansea bringing money into the local economy. Analysis of the content can is depicted in figure 5. 
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Figure 6: Pie chart depicting whether participants are residents of Swansea (Questionnaire A, Q3). 
As defined in chapter two, an economic impact can be defined as ‘the net economic change in the income of host residents that results from spending by visitors outside the community’ (Crompton, 2006, p71). It was found that 68.9 of people who participated in the questionnaire were living in Swansea whilst the other 31.1% lived outside. This shows the event has attracted non-locals and visitors from outside of the local area bringing in an additional income to the economy. Jago and Li (2012) outlined previously that spending of new visitors to a destination will circulate around the local community, therefore generating economic benefits for Swansea and local businesses.
[bookmark: _Toc41896881]4.3 Section 2 
[bookmark: _Toc41896882]4.3.1 Attendance
Question 6 was asked to identify whether participants had ever attended Swansea Airshow. Analysis of content is depicted in figure 7.  
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Figure 7: Pie chart depicting how many participants have attended Swansea Air Show. (Questionnaire A: Q6).
[image: ]Question 7 was asked to participants to enable the researcher to determine how likely repeat business is for Swansea air show. Analysis of the content can be found in figure 8. 

Figure 8: Pie chart depicting how many times participants have attended (Questionnaire A, Q7). 
It was found that only 10.7% returned to the event more than seven times. The results show that 21.4% of participants visited the air show equally twice or three times. As only 3.6% of participants visited once and did not return this indicates the event is seeing a lot of repeat visitors which will continue to spend money in the event and its surrounding areas thus creating the multiplier effect as discussed in chapter two by various academics such as Dwyer et al (2010), Jago & Li (2013) and Porter & Fletcher (2008). 
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Figure 9: Pie chart depicting whether participants attended day 1 or 2 (Questionnaire A, Q8). 
It is highly likely local businesses will see more of a profit if attendees are to participate in the whole duration of the event (2 days). Only 18.1% of participants stated that they attended both days at Swansea Air Show, with day 1 and day 2 both receiving 41%. If attendees are travelling from outside of Swansea, when attending the event for 2 days it is more probable for them to need accommodation, restaurants, and facilities, generating additional and secondary spend throughout Swansea. This then relates to Q9, 
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Figure 10: Pie chart depicting who visitors attended with (Questionnaire A, Q9). 
Figure 10 shows that 39.3% of participants attended the air show with family, this plays a major part in what economic impacts the air show will bring. The more family members and children attending means that more money will be spent. The second highest option chosen by participants was ‘group of friends’, this also suggests that this category would be spending money throughout the event and afterwards, as people who attend events with friends are likely to go to restaurants and bars afterwards, again spending additional money within the local area and putting back into the local economy. Out of 84 responses for question 9 only 2.4% said they attended alone, this is a positive indication for the air show as it indicates they will have a higher footfall due to mainly families and friends attending. 
[bookmark: _Toc41896883]4.3.2 Duration
Question 11 was asked to participants to gather information about the duration of their time at the air show. Analysis of the content is depicted in figure 11. 
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Figure 11: Likert scale depicting the duration participants attended Swansea air show (Questionnaire A, Q11).  
This question was asked to determine how long attendees spent at the event, according to Getz (1991), the longer the duration attendees spend in the event the more likely the event is to see a profit. It was found that only 9.6% of participants attended the evening event of Swansea Air Show. This could be due to the evening event ‘Air show After Dark’ only being launched in 2019, as a one-off event to celebrate the 50th anniversary of Swansea’s city status Walesnationalairshow.co.uk, (2019). This could also be because families are the main type of attendee according to the results, families with young children will not want to keep them up late so would leave before the ‘After Dark’ event has started. 
[bookmark: _Toc41896884]4.3.3 Tourism
Question 12 of the questionnaire asked participants if they travelled outside of Swansea to attend the event. Analysis of the content is depicted in figure 12. 
[image: ]Figure 12: Pie-chart depicting whether participants travelled outside of Swansea to attend Swansea air show
Data collected from question 12 shows that 34.9% of 86 responses did travel from outside of Swansea with 8.5% travelling from England (see figure 12) thus bringing additional spends to Swansea. As previously discussed in chapter 2 Jago and Li (2012) stated that the spending of these visitors flows through the local community generating economic benefits for the host destination and local businesses. 65.1% said they travelled from within Swansea to attend, implying that this percentage reside in Swansea. As the researcher discussed previously Getz (1991) made the point of expressing evidence suggests that major events do help to keep residents at home who would normally leave the area for a trip. 
Question 13 (open ended) asked participants how far they travelled to attend the event. Analysis of the content is depicted in figure 13. 
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Figure 13: Bar chart depicting how far participants travelled to Swansea Air show (Questionnaire A, Q13). 
The graph shows that people are willing to travel to attend Swansea air show. Attendees have stated they travelled from England and Ireland to be part of this event. Incoming tourism creates extra money in the area through direct spend of tourists, thus creating indirect spends and seeing the multiplier effect take place as Jago & Li (2013) convey throughout chapter 2. It is also evident that a large proportion of respondents did not travel more than 20 miles to attend the event which would suggest a circulation of money throughout Swansea’s economy. 
Question 14 asked participants about accommodation choices when attending Swansea Air show. 63% stated they stayed at home; hotels were the second choice with 14.8%. Analysis of the content is depicted in figure 14. 
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Figure 14: Pie chart depicting where respondents stayed when attending the Swansea Air Show (Questionnaire A, Q14). 
As the event is drawing in visitors from outside of Swansea and the surrounding areas, hotels and other accommodations are likely to see an increase in bookings and enquiries due to visitors needing somewhere to stay. When asked how much they had spent on accommodation (Q19, see appendix C) the results showed that 18.3% of respondents chose the option of ‘prefer not to say’ indicating they spent over £120. 15% said they spent more than £120 on accommodation due to visiting Swansea for the air show providing evidence that the event is creating a positive economic impact for Swansea. 
[image: ]Question 15 asked respondents how long they stayed in Swansea before and after the air show. Analysis of content is displayed in figure 15. 

Figure 15: Pie chart showing how many days respondents stayed in Swansea before and after the air show. (Questionnaire A, Q15). 
This is an important question for the study as research from chapter 2 by Crompton et al (2001) confirms, the incoming visitors will spend money in the hosting city, pre during and after an event, both inside and outside of the facility. This money then helps to generate jobs and extra income for the hosting city. As the pie chart displays 43.3% of respondents stayed an extra 5+ days after or before the event meaning that would have generated additional expenditures in the shops, restaurants, and accommodations of Swansea. 43.3% of respondents also said they stayed in Swansea an extra 1-2 days. Daniels and Norman (2003) agree that visitors who visit a hosting city for longer than the duration of the event are more inclined to spend money on food and accommodation. When participants were asked if they spent money in any local food shops 73.3% of respondents said yes with 61.6% stating they visited a restaurant or café due to visiting the air show. As previously discussed in chapter 2 the circulation of money originating from tourists coming into the destination has been distinguished as the ‘engine’ of an event’s economic impact (Crompton et al, 2001).Kwiatkowski (2016) agrees this statement explaining that this group of event attendees produces the highest economic impact expectations between event supporters and politicians.
[bookmark: _Toc41896885]4.3.4 Attendee Spending 
Question 16 asked participants if they spent more money at Swansea air show than the average weekend. Analysis of content is shown in figure 16. 
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Figure 16: Pie chart depicting whether participants thought they spent more money at Swansea air show than an average weekend (Questionnaiere A, Q16). 
59.3% of respodents stated that they do spend more money at Swansea air show than an average weekend, with 73.3% of people stating they spent money on the food stalls inside of the event, however, when participants were asked if they had any comments relating to the survey, it was clear that visitors think the food is too expensive inside of the event and would go to a local food shop next time. This is still a positive impact for swanseas economy as local businesses and shops will benefit. Clothing shops provided least popular with participants as 57.1% said they did not viist or spend money in any clothing shops. 
Question 23 (open ended) asked participants where did they think they spent most of their money. Analysis of content can be found in figure 17. 
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Figure 17: Open ended question depicting where respondents spent most of their money (Questionnaire A, Q23). 
Question 23 was asked to participants to gather information on where they believed they spent most of their money. It is evident from the results that food and beverage was the top consumer for respondents with 34 out of 57 respondents stating that is where they spent most of their money. Daniels and Norman (2003) stated that food and drink varies substantially across events but are the main expenditure for event attendees. Local shops came second, however this could be due to people wanting to purchase food and drink from local shops instead of purchasing from the air show.
4.4 [bookmark: _Toc41896886]Survey B – Section 1: Services 
4.4.1 [bookmark: _Toc41896887]Awareness
Question 1 asks the businesses whether they have heard of Swansea air show.  
[image: ]
Figure 17: Pie chart depicting the percentage of businesses who have heard of Swansea air show. (Questionnaire B, Q1). 
This question was asked to gather information on how aware businesses in the local area are of the event. 83.3% said they had heard of Swansea air show. 14.3% of respondents agreed with the following statement from Q12, ‘more communication is needed between Swansea air show and local businesses/organisations. This shows that businesses need to be more informed by the council in order for them to be more aware of the event and the footfall created, this gives businesses the opportunity to advertise and increase additional custom. 
[bookmark: _Toc41896888]4.4.1 Service provided
Q4 asks respondents what service their business provides to the public. Analysis of content can be found in figure 19.
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Figure 19: Open ended question asking participants what service their business provides (Questionnaire B, Q4).
This question only gathered nine responses out of twelve participants. Every respondent stated they sold some type of food or beverage. This question was asked to enable the researcher to gather an understanding in the services offered and the most popular businesses visited. 
[bookmark: _Toc41896889]4.4.2 Location 
Question 5 asked businesses where their store was located. Analysis of content is shown in figure 20. 
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Figure 20: Likert scale depicting how far away participants businesses are located from Swansea air show (Questionnaire B, Q5). 
Data collected from question five shows that all businesses who responded were within a 2-mile radius from Swansea air show. The researcher wanted to gather information from local businesses that are local to the event, with all respondents being less than 2 miles away this is sufficient to carry on with the research study. 
4.5 [bookmark: _Toc41896890]Section 2
[bookmark: _Toc41896891]4.5.1 Economic Impacts on local businesses 
Questions 6-14 addressed the economic impacts businesses felt the event had on their company. Please see Appendix C for questionnaire A and B.
83.3% of respondents stated the event had an economic impact on their business with 42.9% stating it had a positive effect. 28.6% of respondents thought it had a negative effect whilst the other 28.6% believed their business had not been affected from the event. Research from chapter 2 demonstrates how increased spending in an area does not necessarily lead to increased incomes and therefore may not provide an economic benefit to all businesses (Getz, 1949 & Tyrell, and Johnson, 2001). Please see Appendix D for matrix table. According to Fourie & Santana-Gallego (2001), tourists and locals who visit an area regularly may cancel their plans due to a major event taking place and this could be why not all businesses with-in a 2-mile radius are seeing a direct positive economic impact. Question 11 asked participants whether they thought the event increases footfall in the local area, 57.1% said yes with 42.9% stating no. The questionnaire also found that 71.4% of participants had more staff working than they usually did at the time of the event, providing evidence that there is more footfall in the area than usual. 
Analysis of the data has identified reoccurring themes that have emerged from both online questionnaires. It is evident from the data collected and analysis of the literature review in chapter two that this major event is providing an additional income to Swansea’s economy and that attendees and local businesses are aware of the event. One of the reoccurring themes throughout both questionnaires was the use of food and beverage facilities being the most visited, reasons for this could be down to attendee type, such as families with children or limited options of where to spend additional money. The literature review has agreed with the findings of this research study and found three themes which are discussed in depth in the following chapter. 
[bookmark: _Toc41896892]4.5.2 Conclusion
It is apparent from both online questionnaires that economic impacts can be generated from Swansea air show. Both questionnaires have proven that this event is increasing footfall throughout the local area. With families and friend’s groups being the main attendee, food and beverage stalls and shops have seen a benefit from the event. Chapter five will discuss and evaluate the analysis. 











[bookmark: _Toc41896893]5.1 Conclusion
[bookmark: _Toc41896894]5.1.1. Introduction
This chapter will go on to discuss and evaluate how this study has achieved the aims and objectives of this dissertation and at length given a resolution to the title of this study. This chapter will conclude the research study and provide strategic recommendations to event organisers and will propose further areas of research that would be conducted if the researcher were to repeat this study. A Gannt chart can be found in appendix D. 
[bookmark: _Toc41896895]5.1.2 Aims and Objectives
Based on this study’s three objectives, this final chapter will go on to conclude and summarise the findings from the research conducted whilst providing conclusions. The overall aim of this study was to investigate the local economic impacts of Swansea Air Show and evaluate how local businesses are affected.
There were 3 objectives to this research study: 
· To critically analyse previous academic literature on how destinations/local areas can economically benefit from staging events.
· To establish whether local businesses see a benefit to their profits whilst Swansea Air Show is displayed.
· To conduct mixed method primary research in the form of two online surveys and 10 interviews to help address the key economic impacts of Swansea Air Show.
Having researched previous academic literature and economic assessment models, the researcher was able to provide an extensive literature review, therefore, achieving the first objective of this research study which was to critically analyse previous academic literature on how destinations/local areas can economically benefit from staging and hosting events. It was found throughout the literature a repetitive theme of multiplier analysis and visitor spend was found. Visitors/tourists additional expenditure was also found within the data collection in chapter four. The literature review has provided clear evidence that major events do create positive and negative economic impacts, however these are mainly positive, Jago and Li (2012). The critical evaluation of the literature in chapter two however, has established criticism from academics associated with how to assess and measure the economic impact from a major event. Multiplier models are usually based upon a region’s normal rate of economic production but as Porter and Fletcher (2008) and Matheson (2009) argue, the economic multipliers will never be the same throughout a major event, thus any analysis made could be incorrect and overestimate the true impacts. The themes were made apparent in chapter four of this study that the economic benefits produced are positive, as the results show an increase in additional spending through food and beverage stalls/shops.  As pre-existing literature shows from chapter two Walpole and Godwin (2000) outline that to properly consider all the local impacts of the economic impact on an event, effects on employment have to be considered. Respondents from questionnaire B stated they had to hire more staff for before and after the event, again creating the multiplier effect (Dwyer et al 2010).
To achieve the second objective of this research study, primary research has been used to aid in identifying the views of the public and businesses on the economic impacts of Swansea air show. The data collected from both questionnaires found three themes: 
1. Swansea air show is providing an additional income to Swansea’s economy.
2. Food and beverage stalls/shops were the most visited. 
3. Attendee type (families, group of friends) are playing a huge factor in the levels of economic activity pre, during and after the event.
Results from both online questionnaires showed that respondents are aware of Swansea air show and believe that it is generating and increasing more footfall and economic activity around Swansea. This finding confirms the pre-existing literature provided in chapter 2. Questionnaire A was conducted using random sampling whereas questionnaire B was produced using purposive sampling. A major reoccurring theme throughout both questionnaires was the amount of money spent on food and beverage. The research shows that this is where participants spent most of their money. Accommodation would have been the first producer, although only 31.1% of respondents travelled outside of Swansea, this results in locals spending more money than tourists, however, this still produces economic benefits for the hosting city as it is money that would not usually be spent (Jago and Li, 2012). 
Having researched previous academic literature and economic assessment models, the researcher was able to provide an extensive literature review, therefore, achieving the first objective of this research study which was to critically analyse previous academic literature on how destinations/local areas can economically benefit from staging and hosting events. It was found throughout the literature a repetitive theme of multiplier analysis and visitor spend was found. Visitors/tourists additional expenditure was also found within the data collection in chapter four. The literature review has provided clear evidence that major events do create positive and negative economic impacts, however these are mainly positive as stated by Jago and Li (2012). One of the negative impacts found within this research study was that not all businesses were seeing a positive economic impact, this could be due to the business being located out of the area from Swansea air show so would not receive the highest level of footfall. The critical evaluation of the literature in chapter two however, has established criticism from academics associated with how to assess and measure the economic impact from a major event. Multiplier models are usually based upon a region’s normal rate of economic production but as Porter and Fletcher (2008) and Matheson (2009) argue, the economic multipliers will never be the same throughout a major event, thus any analysis made could be incorrect and overestimate the true impacts. The themes were made apparent in chapter four of this study that the economic benefits produced are positive, as the results show an increase in additional spending through food and beverage stalls/shops.  As pre-existing literature shows from chapter two Walpole and Godwin (2000) outline that to properly consider all the local impacts of the economic impact on an event, effects on employment must be considered. Respondents from questionnaire B stated they had to hire more staff for before and after the event, again creating the multiplier effect (Dwyer et al, 2010). 
The third objective of this research study was to conduct mixed method primary research in the form of two online surveys and 10 interviews to help address the key economic impacts of Swansea air show. The full objective was not achieved by the researcher as they did not conduct a mixed-method approach. Due to the outbreak of Covid-19 (Coronavirus), businesses were told to shut by government guidelines resulting in the researcher not being able to conduct any interviews. The survey questionnaires provided quantitative research that was sufficient enough to analyse the research collected as it provided an in-depth analysis on the economic impacts produced by attendees, whilst also providing analysis on how business owners perceived their economy activity before, during and after the event. Key economic impacts produced by the event have been addressed throughout this dissertation however the researcher felt this study could have developed greatly through using a mixed-methods pathway. 
As it is evident, this event is generating an additional income for Swansea’s economy, theme one provides a great opportunity for Swansea as a destination and local authorities. As the researcher was unable to obtain information on the cost Swansea council pay for the air show, it has been proven by this major event, that a free event can generate a positive economic impact. The council could look to develop this event whilst also conducting primary research into the feasibility of other events. A food and beverage event could prove popular as one of the main findings of this study was how popular these businesses were with attendees. This will not only help boost Swansea’s image as a tourist destination but could also see Swansea develop a strategic events plan which would in time, generate more economic activity throughout Swansea and its surrounding areas. 
Large scale businesses and brand organisations will see a profit from Swansea air show, such as, Tesco and Sainsburys however, the event is providing great opportunities for micro businesses pre, during and after the event. Businesses could look to develop and increase advertisement before and during Swansea air show. As shown in questionnaire B, the increase in footfall each year provides businesses with an opportunity of repeat custom from the year before and the chance to create new custom. Stalls provided by Swansea air show also offer a great way for micro businesses to advertise and create a positive brand image for themselves. 
[bookmark: _Toc41896896]5.1.3 Recommendations  
As the results show from chapter 4, it is acknowledged that Swansea air show is creating an economic impact for its hosting city. These recommendations have been provided to increase and enhance this event’s economic benefits.
1. Turn the after dark event into an annual event, however, event organisers would need to increase advertisement for this evening event as only 9.6% said they attended the evening show out of participants from the research questionnaire. 
2. Provide different varieties of food and stalls.
3. Primary research to be conducted to see if advertising and branding to a wider audience would increase foot fall in Swansea.
4. Primary research to be conducted to investigate local’s perceptions of Swansea air show (social impacts). 
[bookmark: _Toc41896897]5.1.4 Limitations
As previously discussed throughout chapter 3 of the methodology, a mixed method approach was to be taken by the researcher as they felt this was the best way in answering the title of this dissertation. The greatest limitation of this dissertation study can be attributed to the researcher not being able to conduct any interviews due to the Covid-19 pandemic. This study would have benefited greatly from collecting qualitative research as it would have enabled the researcher to develop a deeper understanding on what economic impacts this event is having on local businesses. 
[bookmark: _Toc41896898]5.1.5 Further Study 
This analysis has derived from an annual event Swansea air show, which has focused upon the economic impacts generated from the event. The literature review provided in chapter 2 enabled the researcher to gather and formulate questions for the questionnaire. To replicate this study would secure the validity and reliability of all the research obtained. It would also enable the researcher to gain a wider understanding and knowledge into the specific economic factors generated from this major event. The fact that all respondents to questionnaire B were food or beverage suppliers arguably could bring into question the effectiveness of this research. The researcher could look to provide a follow up study by conducting primary research including in – depth interviews allowing for triangulation and a mixed-methods approach to take place. The researcher could also additionally look to conduct primary research into whether wider advertising would help Swansea air show increase footfall for Swansea and the surrounding areas. 
[bookmark: _Toc41896899]5.1.6 Final Summary 
The aim of this study was to investigate the local economic impacts of Swansea Air Show and evaluate how local businesses are affected. This dissertation has provided an in-sight into the economic impacts this event has been generating for businesses, it has identified its main attendee and where they have spent most of their money. It has identified significant areas for further study whilst providing recommendations for Swansea council and micro-businesses. 
[bookmark: _Toc41896900]5.1.7 Self-reflection
As mentioned at the start of this research study, the researcher wanted to investigate whether Swansea air show was having an economic impact on local businesses, this was due to studying BA Events Management and getting experience from her university placement. 
This dissertation has proven to be very hard for the researcher to complete at times, however this research project has been thoroughly rewarding and has enabled her to develop in her independent process of self -learning whilst also developing rich knowledge on economic impacts as a whole.
Through the duration of this dissertation, the researcher has gained a wider knowledge and understanding on the economic impacts that surrounds hosting a major event and has come to the realisation that not all local businesses will see a positive impact. 
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Questionnaire A: An investigation into the economic impacts of Swansea air show.
This survey will be aiming to critically investigate the economic impacts generated from Swansea air show. 
This research is part of an undergraduate final year research study. If any participants wishes to contact me regarding the survey, please e-mail me at 1705103@student.uwtsd.ac.uk. A copy of the results can be found at www.roisinhannon.blogger.com from 9th March. Thank you for giving up your valuable time and participating in this survey.
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Questionnaire B: 
This survey will be aiming to critically investigate the economic impacts generated from Swansea air show. 
This research is part of an undergraduate final year research study. If any participants wishes to contact me regarding the survey, please e-mail me at 1705103@student.uwtsd.ac.uk. A copy of the results can be found at www.roisinhannon.blogger.com from 9th March. Thank you for giving up your valuable time and participating in this survey.
[image: ]

[bookmark: _Toc41896906]Appendix C – Questionnaires
Questionnaire A: An investigation into the economic impacts of Swansea air show: copy of online questionnaire. 
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Questionnaire B: An investigation into the economic impacts of Swansea air show: copy of online questionnaire.
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§ University of Wale PG2/E1FORM
SECTION J: Data Protection and Storage
In completing this section refer to the Uriversity’s Research Data Management Policy and the
extensive resources on the Universitys Research Dafa Management web pages
(hitp/luwisd.ac uklibrary research-data-management’)
YES [ WO
Does the research aciviy involve personal data (as defined by the Data
Protection Act)?
“personal data means dafa wich reate o a ving indvidual who can be
identiied—
() rom those dts, or o =
{5) rom those dals and offer information which s in the possession of, or s lkely fo
come o the possession of the data controlle, and includes any expression of
opinion about the indivcual and any indicaiion of the nfenfons ofthe data coniroller
orany otherperson i respect o the indvidusl
1§ YES, provide a description of the data and explain why this data needs to be collected:
pis box shouid expand as you ype
Does finvalve sensilive personal data (as defined by the Data Protection
Acy?
“Sensitive personal data” means personal data consisting of informeation as o~
(@) the racial or etnnc orgin of the data subject,
6) hs poltical opinions,
(<) hs religious beliers or other belies of & similr nafure,
() wheher he is a member of a rade union (vitin the meaning of the Trade Union | o
and Labour Relations (Consolidation) Act 192
() his physical or mental heaith or condiion,
0 his sexual I,
(o) the commission or alleged commission by him of any offence, or
() any proceedings forany offence commited or alleged fo have been commied by
i, the disposal of such proceedings or the sentence of any court in such
proceedings.
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If YES, provide a description of the data and explain why this data needs to be collected: -
s b shout cxpa o voutpe)

ill the research activity involve storing personal data on one of the YES NO

following:
Manual files (i.e. in paper form)? = [§]
University computers? = [§]
Private company computers? a =
Home or other personal computers? a =
Taptop computers/ CDs/ Portable disk-drives/ memory sticks? = [§]
“Cloud" storage or websites? [a] 5]
Other — specify: a 5]
For all stored data, explain the measures in place to ensure data confidentiality, including details of
password protection, encryption and anonymisation:
All data will be protected by passwords. Devices such as memory sticks will be stored in a locked
draw. Computers fully encrypted
s box shoud expan 25 vou e
auy 2017 9 Etvical Approval Form v
0‘ Prifysgol Cymru
% . niversity of Waios PG2/E1FORM
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Will the research activit involve any of the following activities: YES | No
Electronic transfer of data in any form? o ]
Sharing of data with others at the University? o =
Sharing of data with other organisations? o ]
Export of data outside the European Unfon of importing of data from outside | 1
=

the UK?
Use of personal addresses, postcodes, faxes, emails or telephone numbers? | B [=]
Publication of data that might allow identlfication of individuals? o =
Use of data management system? o =
Data archiving? o =

IFYES to any question, please provide full details, explaining how this wil be conducted in
accordance with the Data Protection Act (andlor any interational equivalent):

Al data will be protected by passwords. Devices such as memory sticks will be stored in a locked
draw. Computers fully encrypted

i bose should expand as vou tpe)

List all who will have access to the data generated by the research activity:

Student
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Tistwho will have control of, and act as custodian(s) for, data generated by the research activity
Student
s b shoud expand as vou e
Give detalls of data storage arrangements, including where data will be stored, how fong for, and in
‘what form. Will data be archived — if so how and if not why not
Storage will be secured by the student and advise will be taken on how to dispose of data. After 5
years there will be no paper storage.
s b shoud expand as vou e
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SECTION K: Declaration =
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Prifysgol Cymru
N University of Wales PG2/E1FORM
SECTION K: Declaration
The information which | have provided is correct and complete to the best of my knowledge. | have
attempted to identify any risks and issues related to the research activity and acknowledge my
obligations and the rights of the participants.
In submitting this application | hereby confirm that | undertake to ensure that the above named
research activity will meet the University’s Research Ethics and Integrity Code of Practice
Signature of applicant:
R Date:  25/11/19
For students:
Director of Studies/Supervisor: | James Prosser
Signature:
Date: 251119
For staff:
Head of School/Assistant
Dean:
Signature:
Date:
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Chec}
according to the quidelines and attached any required documentation:

: Please complete the checklist below to ensure that you have completed the form

® | I have read the guidance notes supplied before completing the form.

I have completed ALL RELEVANT sections of the form in full

=
® | I confirm that the research activity has received approval in principle
=

Ihave attached a copy of finalfinterim approval from extemal organisation (where appropriate)

I have attached a ful risk assessment (and have NOT completed Section H of this form)
(where appropriate)

® | understand that it s my responsibiity to ensure that the above named research actviy wi
meet the University's Research Ethics and Integrity Code of Practice

| understand that before commencing data collection all documents aimed at respondents.
& | (including information sheets, consent forms, questionnaires, interview schedules etc.) must
be confirmed by the DoS/Supervisor, module tutor or Head of School

RESEARCH STUDENTS AND STAFF ONLY
All communications relating to this application duringits processing must be in writing and emailed to
paresearch@uwtsd ac.uk . with the tille Ethical Approval followed by your name.

You will be informed of the outcome of your claim by email therefore it is important that you check

your University and personal email accounts reqularly.

July 2017 1 val Form v6
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Prifysgol Cymru B
S University of Wales PG2/E1FORM
STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submil_
his form (and receive the outcome) via systems explained to you by the supervisorimodule leader
"This form is available electronically from the Academic Office web pages:
http:/www uwtsd ac.uklacademic-ofiicel
Application Process
All staff research projects and all research students must submit the Ethical Approval Form 10 the
University Ethics Committee via the Acadeic Ofice (pgresearch@uwisd acuk) Staffresearch directly
in relation to persona study for taught undergraduate or Masters programmes should be submitted via the
Faculty procedures explained belov.
Taugnht masters and taught undergraduate research Ethical Approval Forms are considered within
Faculties. Facultes wil provide defails of the specifc processes fof ths. \Where the Ethical ssues within any
single ethical appiication are of heFaculty vil refer these to the University Ethics
Gomittee.  Any student actv thatinvolves the collection of primary data needs o undergo Ethical approval.
his includes assignment work as well as dissertaions.
Notes for guidance in completion of this form
Section A: About You
Please complete all relevant sections
Section B: Approval for research actvity
Research proposals must be approved in principle before applying for Ethical Approval. The proposal approval
only becomes final when the ethical approval s receved.
“The process for proposal approval varies according the individual and programme of study.
+ Research students, by application on form PG1 10 the Research Degrees Commitiee
+ Taught students by review of esearch proposal within Facultes (Faculties provide speciic detals of
these processes)
+ Staf, by agreement by the Head of SchoolAssistant Dean =
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Section C: External Ethical Guidance materials
Many discipline areas are required o operate with the discipline specific codes of research ethics (for example
health, psychology, education etc.), any such codes must be listed and you must tick to confirm that you have
consulted with these.

Section D: External Collaborative Research Activity
Provide detais o the external collaborative partners, where appropriate you might want to submit a copy of
the extemal collaboration agreement with the Ethical Approval Form. If the pariner requires the research to
be subject to its own intemal Ethical approval process then please provide defails of that process and a copy
of any final (or nterim) approvals received from the organisation

Section E: Details of Research Activity
Remember that the individuals reviewing this Ethical Approval Form may not have seen your research
proposal, and alsa may not be experis n the specifc area of your research. The information provided should
therefore be jargon free and clearly stated

Indicative Title: please use the same fitle as used on the research proposal.

Purpose: the Ethical approval process will want to ensure that the methods you propose are adequate and
appropriate to address the research aims and objectives. Excessive additional data collection can.be seen.as.
unethical

Proposed Methods: the Ethical approval process seeks {0 ensure that you understand the methods that are
intended, and that the implementation of those methods vil be appropiate and without unnecessary impact
on respondents. Please be specific.

Location:_this needs to mention geographical location and. also local situation (for example, wihin Local
Authority Offces in Cardiff, using a prvate foom but close {0 other individuals). Ifyou are collecting data within
an organisational setiing then you need to explain the permissions that you have obtained {o o this
Research Activity outside of the UK: please complete this section in detail_and note any guidance you
have received. Also describe your own familiarty (or nof) vith the location that you willbe uilsing.

Juy 2017 12 Ethical Approval Form v6

. University of Wales PG2/E1FORM
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Section F: Scope of Research Activity

Please fick ALL.of the research activities that might be undertaken
intended then please add an exira box and describe these.

1f you have answered no to all questions in  then sections G and J do not need to be completed. Section H
‘should be considered. and may be completed. Signatures are stil required in section K-

Styles 5l edting Voice | sensitivity | Editor

If any addiional types of activity are

Section G: Intended Participants

Please tick allcategories that might apply.

Numbers & Source: if you are using a series of diferent methods or research acivities please list numbers
for each stage/phase. Be clear about how you wil find respondents. - Will you use intermediaries, and if so
how? How will you ensure compliance with your sampling sirategy?

Information for participants: all participants should be appropriately informed about the research, what is
expected of them and what will happen {o the information tha they provide. The Ethical review process does
not ask o see this documentation, but requires this to be revievied and approved by the Director of Studies in
the case of research students, the supevisorimodule tutor in relation to students on taught programmes and
the Head of School/Assistant Dean n relation to staff research.

Section H: Anticipate Risks
All esearch carres some love o rsk. The ansiers you provide fo questons in this section vilbe revievied
1o ensure that you have an appropriate understanding of the type of risks involved and how you can mitigate
against hese rsks. 1 you have completed a ful ik assessment, as required for exampl fo abaratory work
field work, clinical tests, dving operation, or by a collaborative partner, you may append that o this form. In
that case. please ick the box indicating this has been provided. You wil not then be reauired to compiete
Secton H
Risk to partcipants _ Think very carefuly about how your aconsiquestionsidiscussions might afect the
people you are involving as participants. You might identify the risk as small but it would still be a risk. Many
types of question have the potential to make respondents less content with their life / job; you need to recognise
and try to ameliorate any such effects.
fthese are business onners, ime with you may reduce proft
In some locations physicalrisk s very eal {0 both patcipants and yoursef, please consider thi.
Risk o you, the researcher Think about here you vil meet peopl,  there are any dangers involved in
the location. If you are meeting people as individuals think about using a public place. In general do not visit
people i heir wn homes or emote focatons. 1 you are taking o ndividuals about cerai fssues tink about
how e responses migh afectyou emational. What abou the ik ofcalecing nsufficien cala?
Risk to the University When undertaking your research, you are acting as a member of the University
(student or staff). Professionalism is important, so it is important to be well organised and well prepared.
Punctuality, clarity etc. are all part of this. What will you do to ensure this? You must ensure you do not harm
he good name of the Universy in any way and do nothing to undermine the reputaion of he research it
conducts and sponsors. Upholding high standards of conduct and integrity are vital in this regard. You must.
5o conduct the research n such a viav fo minimise the botential for ciaims of nealigence made aaainst the
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Universty, s researchers and any collaborating InGiiGual or OrgamSaton.In s respect you should ahways
romply wih ethica, legal and professional frameworks, obigations and standards s required by tatutory and
reguialory authorties as well as the universitys Research Integrty and Ethics Gode of Pracice. Research
misconduct i ths respect can take many forms, Including
+ fabrication: maling up resuls or other oUtpus (gg, atefacts) and presenting them as i they were real
+ falifcation manipulating research processes of changing or omitting data without good cause
+ plagiarism: using other people’s material without gving proper credit
+ failre to meet ethcal,legal and professional obigations: for example faiure to deciare competing
interests: misrepresentation of involvement or aulhorship: misrepresentation of nterests; breach of
confidentalfy; fack of inormed consent; misuse of personal data; and abuse of research subjects or
material
+ improper dealing with allegations of misconduct.faling to address possible infringements such as
attempts to cover up misconduct and reprisals against whistie-blowers

Adverse Outcomes. Think carefully about the possibiltes, and cover here

Section I: Feedback, Consent and Confidentiality
Feedback to participants: outline your approach. - Will interview transcripts be shared with respondents to
check accuracy? Wil summaries of questionnaire analysis be made available to respondents in some way?
Wil an overview report be provided? How and when?

Juy 2017 13 Ethical Approval Form v6

Prifysgol Cymru
" University of Wales PG2/E1FORM

Informed consent. Dratletter / e-mail / or heading (or footer) section of questionnaire must be approved by
DoSisupervisor (i research student), supervisor/module futor i taught student, or Head of School / Assistant
Dean if a member of staff.

Confidentialty/Anonymity. Explain clearly how you will ensure confidentialty and anonymity.

Section J: Data Protection and Storage
Before completng this section s necessary o read the University's Research Data Managementnformation
The questions that follo are designed fo ensure compliance ith the Data Protection Act as well as
estabished research orotocals
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Many research activities wil involve electronic transfer of data and use of data management systems in the
‘summarisation and analysis of ata. You will need to explain these in relation to compliance with the Data
Protection Act.

‘Think carefully about who will have access to your data, tis will include supervisors and examiners. Also that
a thesis wil be made available via the Universiy library and the Brish Library system. If you are seeking an
access barfor a period of tme after complefion then mention ithere. If you wil provide a copy of your indings,
or intend o give a presentation, to a faciltating/ supporting/accessing organisation then explain that in this
section. But also think about the general principle of data sharing, as explained in the Research Data
Management information

Interms of storage of data please ensure security, ad 3ls0 mitigate against loss of data.

Section K: Declaration
Ensure the appropriate countersignatures have been provided
Look carefully at the checkist and ensure that you comply with and tick allthat are relevant to your research.

T Focus
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tial sources of bias. Altogether, the outcome of this paper aims
firstly, to give the reader en overview ebout economic impact
assessments of events, end it will serve secondly &s the ref-
erence guide for further studies including empiricel attempts,
Notably, the latter is of great value for local event and destine-
tion menegers, decision mekers end students whose effort is
to calculate direct economic impact but ere at the seme time
facing the lack of reference in this regard.

‘The remainder of this article is organized as follows: Sec-
tion 2 briefly reviews definition and key features of economic
impact analysis. Section 3 presents commonly epplied meth-
ods of economic impact enalysis. Section 4 discusses the po-
tential sources of bissed. Finally, Section 5 concludes.

Key Features of Economic Impact Analyses

Research on the economic impect of events covers en im-
‘mensely diversified rangs of approaches and perspectives. Re-
seerch varies from investigating economic impacts of events
or facilities on housing values [21, 22], stock markets [23, 24],
employment end wages [25], tourism [26], civic pride [27] a5
well as the general economic impact on the host region [28] -
neme but a few (see Porter and Chin [14] for & comprehensive

few). However, both Walpole and Goodsvin [29)] &s well &s
Frechtling [30] provide arguments in order to demonstrate the
importance of primary data retrieved from visitor spending.
Walpole & Goodwin argue that especially when considering
local impects such &s effects on employment and tourism in
relatively small communities, input-output enalysis is rather
‘misplaced dus to the lack of respective date. In this case, direct
estimation by using primary data will more likely thoroughly
identify those impects [29)]. Frechtling [25] states that visitor
expenditures are crucial for estimating economic benefits for
host regions.

For that reason and in order to focus on current wyork, the
following literature review will place main emphasis on re-
seerch papers about topics concerning economic impact de-
rived from additional expenditures that are directly attribut-
ablo to en event.

Recently, a number of scientists have been examining dif-
ferent methods to determine an appropriste methodology for
calculating the economic impect of different events. Examples
stem from several National Leagues up to World Champion-
ships or Olympic Games, sither compered worldwide or ane-
Iyzed on & regional level. A mumber of researchers concentrate
on so called primary economic effects’ only, whereas others
add enalyses ahout the direct, indirect and induced effects of
the event itself.

‘The term ‘economic impect used in iscletion can have sev-
eral meenings end can be interpreted from different angles.
Nevertheless, in the context of events, definitions still vary
considerably within the literature. While there is no scope to
entirely recite ell debates fully in this paper, it is nonetheless
necessary to outline the main features of the term. A very com-
monly quoted definition in sport literature stems from Turco
& Kelsey [31] who define economic impact as follows: “In the
context of sport, economic impact is defined as the net economic
changs in a host community that results from spending attrib-
uted to a sport event or facility:” [29].

Referring to the purpose of economic impact studies in the
context of events, Crompton additionally states the following;
“An economic impact analysis is designed to study the econom-
ic effect of additional expenditure attributable to a sports event
and should be compared with equivalent investments designed
to create economic stimulus in other sectors of the economy”
[11]. “Economic impact is defined as the net economic change
in the incomes of host residents that results from spending at-
tributed to tourists. It is the return that residents receive that is

Diedering and Kiwiatkowski: ECONOMIC IMPACT OF EVENTS ...

important, rather than only that proportion of the total retum
that filters back to the council® [11].“The purpose of economic
i to measure the economic benefit that accrues
1),

To summearize, the main point the presented definitions
have in common is the emphasis on the fact, that economic
impect is derived by edditional expenditure that is directly at-
tributable to an event, Generally spseking, economic impact
enalyses are primerily needsd to convince stakeholders, spon-
sors, governments as well as event orgenizers that investing
public end private money into mejor events i necessary [9].
In addition to that, Saayman et al. [33] accentuste components
such as the extent of tourist expenditures, tourist figures of the
respective country, region or town end length of stay that f-
fect economic impact. According to Crompton et al. [17] the
underlying scenario of creating economic impact by investing
events andlor fecilities with economic intent,
ed by the sequence of actions that are illustrated
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Figure 1. Basic principle for undertaking economic impact
studies according to Crompton, Les & Shuster

In the first instance local inhebitents ere actively ‘funding’
the city council of their hometown by paying taxes. Secondly;
the city council uses some percentage of these financial re.
sources to support the construction of & fecility or the fmple.
‘mentation and reelization of an event. Thirdly, either & fecilit
or the event dravws visitors and spectators from abroad or other
cities into their community. Subsequently; those visitors spend
‘money in the host city either during the event or inside the
facility as well as before and fter the event or outside the facil-
‘This 50 called ‘fresh’ money in turn generates income end
bs for the residents of the host community, which completes
the cycle. Residents give funds to the community end are in
exchange rewarded with additionel jobs and higher household
income &s & return on their initie] investment [17].

Methods in Practice

Economic impect analyses have been deployed since the
‘mid-805 [34] however as previously mentioned, researchers
find themselves in a continuous debate ebout the most eppro-
priste method to essess events,
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