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For companies seeking to grow, remain competitive, and expand into new markets, international expansion has become their dominant strategy in a more globalised world. Industries in general are influenced by national competitive advantages, institutional environments and global value chains when making investment and operational decisions. Thus, to evaluate international business opportunities and risks, understanding the interaction of these elements is essential (Verbeke and Kano, 2016).
This report provides a comprehensive assessment of the automotive industry in Germany, which is among the most technologically advanced and globally competitive manufacturing sectors. Germany is home to well-known automotive manufacturing organisations, including Volkswagen Group, BMW Group, and Mercedes-Benz Group, and it is attracting foreign multinational investments, such as Tesla. The German automotive industry is an important contributor to Germany's economy by virtue of exports, job creation and technological innovations.
The report first provides an overview of the German Automotive Industry and its major companies. Then, it profiles global competitiveness of the German automobile manufacturing industry using Porter's Diamond Model; lastly, the report provides a critical examination of the key factors that will determine the success of Tesla's operations in Germany using an analysis of Germany's political, economic, legal and cultural environment.
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Germany's Vehicle Manufacturing Sector is one of the world's largest and most profitable. Germany produced around 4.07 million cars in 2024, making it the Largest Production Country in Europe (Bitonto, 2025). Around 20% of all cars sold in the European Union are manufactured in Germany, giving Germany an approximately 20% share of the European Automotive Base (ACEA, 2025).
The German Automotive Industry generated approximately €536 billion in Industry Revenues in 2024 and continues to be an Important Component of the German Manufacturing Base (Bitonto, 2025). The Automotive Industry also generated approximately 3.4 million cars worth approximately €135 billion in Exports in 2024 (Ergocun, 2025). This reflects the Strong Integration of the German Automotive Industry into the Global Automotive Markets.
In 2024, it was estimated that there were over 772,900 workers directly employed in the automotive industry of Germany (Gonultas and Yildirim, 2025). This makes the automotive sector one of the largest industrial employers in the country. In addition to direct employment, there are an enormous number of indirect jobs supported by the automotive sector through its supply chain and across the automotive value chain.
There are also several well-known, internationally recognised German automotive manufacturers, such as Volkswagen Group, BMW Group, and Mercedes-Benz Group (Zinn, 2025). These companies have established large-scale production facilities and markets throughout the world. Also noteworthy is that the automotive sector is in the process of changing from traditional fuel vehicles to electric vehicles (EVs). In Germany, approximately 1.35 million electric vehicles were produced in 2024, which is about one-third of the total number of passenger cars produced (VDA, 2025).
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The German economy relies heavily on the automobile sector. The automobile industry is a major employer, exporter, and contributor to industrial output in Germany. According to recent figures released by the German Association of the Automotive Industry, the automotive sector generated approximately €542 billion worth of turnover in 2024, representing one of the largest economic sectors worldwide (VDA, 2025).
The automobile sector is also a significant source of job creation within Germany, with approximately 770,000 workers currently employed directly within the automotive industry, making it one of the largest industries in Germany based on employment numbers (All-About-Industries.com, 2025). When considering indirect jobs through wholesale distribution networks and suppliers, the total workforce supported by this industry is much larger.
Export sales represent a critical component of the automotive industry’s economic importance, with Germany exporting a significant percentage of its automotive output to other countries around the world. In 2024, Germany exported over 3.4 million vehicles valued at approximately €135 billion, making automobiles one of the most significant exported products from Germany (Destatis, 2025). Major export destination countries include the United States of America, China, and other countries within the European Union.
Along with conventional Internal Combustion Engine Vehicles, electric vehicle development and sustainable mobility options have been increasingly prioritised in Germany. The government's commitment to supporting environmental sustainability and reducing emissions has further accelerated the transition from internal combustion engines to electric mobility. Investment in EVs, battery technology, and charging infrastructure is transforming what the future of the automobile industry looks like in Germany (Darbari, 2024). The country's excellent industrial base, cutting-edge manufacturing technologies, and advanced technology knowledge help keep the German automotive industry competitive worldwide, and as such, continue to be one of the dominant automotive production nations of the world.
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The German automobile industry contains multiple major domestic suppliers that dominate the international marketplace. Volkswagen Group produces numerous brands such as Audi, Porsche, and Skoda; Volkswagen has become one of the largest manufacturers of automobiles worldwide with a vast global network of suppliers, production facilities, and distribution networks for sales (Zheng, 2023).
Another significant competitor to Volkswagen is BMW Group, known for producing premium cars and performance engineering. The company has an innovative approach to developing luxury brands, focusing primarily on introducing new technologies for electric mobility and accelerating autonomous driving technologies. Mercedes-Benz Group has gained a reputation for being a high-quality manufacturer of luxury vehicles while also providing some of the most advanced automotive technology for those vehicles (Majid et al., 2024). Therefore, both BMW and Mercedes-Benz have established a presence in the worldwide luxury car market.
Over the course of time, with the addition of many other multinational companies from around the world that have expanded their operations into the German automotive industry, the presence of domestic automotive manufacturers in Germany has been complemented by the entry of several non-domestic automobile companies, including the establishment of a new large-scale manufacturing facility in Germany by Tesla (Gigafactory Berlin Brandenburg) (Autonews.com, 2026). This expansion represents a significant investment by Tesla into an attractive country with a highly-skilled workforce, strong supply chains and access to an important automobile market.
Due to the dual presence of domestic and multinational manufacturers, the German automotive sector is highly competitive. The majority of domestic manufacturers are situated advantageously due to their long histories, well-established brands and technological capabilities. Multinational companies, on the other hand, continue to aggressively enter the German automobile manufacturing sector by investing in developing new and innovative technologies related to electric mobility and digital systems (Wu, 2024).
Ultimately, the German automotive sector continues to evolve as the participants modify their manufacturing strategies based upon changing consumer expectations, changes in technology, and increased competition from manufacturers located around the world.
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Factors associated with the nations on which tourism depends refer to the workforce and technology available to provide support for industries such as tourism. Germany has developed high levels of social support that enhance the performance of the automobile sector. The number of persons who were engaged directly in the automobile industry by 2025 was approximately 780,000 and represented one of the largest manufacturing workforces in the history of the country (VIF, 2025). A substantial number of those individuals have jobs that require them to provide high levels of expertise and technical skill.
The automobile industry also plays an important role in creating new ideas and products in the area of mechanical engineering. The automobile industry accounts for 35% of the research and development expenditures in Germany. Collectively, the automobile manufacturers in Germany are estimated to provide more than €50 billion for research and development activities, making them one of the most significant providers of research and development funding in the world.
The automobile industry also benefits from having a transportation and logistics infrastructure that supports the production of its products. The most efficient and effective means of transporting the automobile manufacturing company in Germany are Europe's most advanced transportation and logistics industries. As a result of the transportation and logistics industries, the automobile manufacturers can produce high-quality automobiles with high levels of production efficiency while simultaneously managing their complex, highly competitive global supply chains.
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The automotive marketplace in Germany is one of the largest automotive distributions throughout Europe. In 2024, more than 2.8 million new passenger vehicle registrations occurred within Germany's domestic marketplace, creating a substantial demand for automobiles by German manufacturers.
German consumers are perceived as some of the most discerning in the world relative to automobile manufacturing. Specifically, German consumers have demonstrated an extremely high level of expectations with respect to quality, safety, and technological innovations found within the manufactured vehicles. The demand that exists within Germany for superior performance from manufactured vehicles results in a commitment by automotive manufacturers to continually raise the engineering standards and the overall quality, in terms of vehicle reliability, associated with their products. In addition, Germany has experienced increased demand levels for environmentally sustainable vehicle production and distribution. In 2024, the registration of electric vehicles represented approximately 18% of all new vehicle registrations in Germany, signalling a significant transition towards sustainable modes of mobility within that marketplace.
Government incentives and environmental policies promoting electric mobility have created an ever-increasing demand level for EV production and distribution. This increasing demand for electric mobility from the German domestic market will serve as an attractive market for both domestic and foreign automotive manufacturers to invest in electric vehicle production and its related technologies.
[bookmark: _Toc224409505]3.3 Related and Supporting Industries
A critical factor impacting a nation's overall competitiveness is the existence of strong related and supporting sectors per Porter's Diamond. Germany has one of the most sophisticated automotive supplier networks in the world, with over 1,000 automotive suppliers providing parts like electronics, engines, batteries and advanced engineering systems.
Major automotive suppliers like Robert Bosch GmbH and Continental AG help to support automotive manufacturing through state-of-the-art component technology and engineering expertise. These suppliers work closely with OEMs during the product development and technology innovation stages.
In addition to the extensive automotive supplier network, Germany has well-established industrial clusters. For example, regions such as Bavaria and Baden-Württemberg are home to large automotive OEMs, suppliers and research institutions, which are located in proximity to one another. This facilitates knowledge sharing and technological collaboration and enables efficient production methods.
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Innovation and competitiveness are greatly affected by domestic rivalry between companies. There is a high level of competitive activity between variables such as Volkswagen Group, BMW Group and Mercedes-Benz Group that produce automobiles in Germany.
All 3 companies are some of the biggest producers of vehicles in the world. In 2024, for example, the Volkswagen Group delivered approximately 9.2 million vehicles worldwide, and the BMW Group sold approximately 2.55 million vehicles worldwide. Therefore, such high volumes of produced vehicles indicate the continued superiority of foreign competitors against German automotive manufacturers.
Domestic competition has allowed companies to make substantial investments in innovation and product development. Many German manufacturing firms are now investing in electric vehicle production systems as they try to compete against their foreign competitors, such as Tesla. Volkswagen alone has committed over €180 billion in EV technology/investment from 2023-27, with a large amount of that total going toward electric vehicle technologies and digitalisation.
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Policies instituted by governments necessarily influence the competitiveness of industries. The German federal government assists the automotive industry through research funding, through the use of industrial policy, and through environmental regulation. For example, Germany has instituted programs offering financial assistance to individuals purchasing an electric vehicle and has heavily invested in building charging infrastructure to allow individuals to transition from conventional automobiles to electric vehicles.
Germany is also subject to EU regulations governing manufacturers of automobiles, and it also provides manufacturers with strict standards of environmental performance and manufacturing standards. European Union regulations encourage companies to produce cleaner technologies and have an implied influence over which strategic paths to pursue.
Industry developments are also influenced by chance events such as technological advancements and other global supply chain disruptions. The movement toward electric mobility and the resulting importance of battery technology are arguably two of the most significant changes that will shape the direction of the automotive industry.
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Tesla Inc. operates one of the most prominent foreign multinational corporations within the German automotive sector, being established in California in 2003 as an electric vehicle (EV) manufacturer and renewables technology provider, and continues to be among the largest global producers of EVs globally, with world-class production facilities that utilise cutting-edge technologies. Many recognise Tesla for its revolutionary contributions to sustainable transport and advanced vehicle technologies: battery systems, autonomous driving systems, and software integration.
The establishment of the Tesla Gigafactory Berlin-Brandenburg, located outside of Berlin, Germany, at the site of the former Tesla Gigafactory Berlin-Brandenburg, was in operation as a Gigafactory on an official basis in 2022; it is one of Tesla's largest corporate investments outside of the United States. This facility focuses primarily on the production of the Model Y for European markets and represents a key point within the Tesla global supply chain as it relates to Tesla's European production capabilities, distribution and delivery of Tesla products, and overall competitive position in the European automotive industry. By building this factory, Tesla will reduce freight costs, increase delivery timelines, and further enhance its competitive position in the European automotive industry through increased manufacturing efficiency.
Germany's importance in the global automotive industry is reflected in Tesla's decision to enter that market. A highly skilled workforce, visionary engineers and an established automotive supply chain exist in Germany for the benefit of Tesla, and its access to larger European Union markets.
On the other hand, Germany also constitutes a formidable competitive challenge to Tesla. Established domestic manufacturers such as Volkswagen Group, BMW Group and Mercedes-Benz Group are improving their production capabilities in electric vehicles. Tesla's long-term success in Germany is tied to its ability to stay on the cutting edge of technology while conforming to the local market.
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The largest automotive manufacturer in Europe has millions of new registrations per year, generating a huge customer base for automotive manufacturers. In addition, the demand for electric vehicles is increasing due to the move toward sustainable mobility from both the government and consumers.
Government policy has made the German market increasingly attractive to manufacturers of electric vehicles, such as Tesla. Incentives to consumers for purchasing electric vehicles and regulations intended to reduce carbon emissions are driving consumers towards the use of electric vehicles and providing favourable conditions for electric manufacturers.
Germany has a well-developed industrial infrastructure that supports the manufacture of automobiles; many suppliers, logistics providers and manufacturers provide a highly efficient means of manufacturing. Many multinationals can integrate their operations within existing supply chains through this infrastructure and gain access to a high level of technical expertise.
Germany has access to the European Union, allowing for problems to be solved through the union, and for goods from all member countries to be easily traded throughout the European Union. This means that hundreds of millions of people in Europe could be potential good customers for multinational companies that establish manufacturing operations in Germany.
Even though many global companies, like Volkswagen, BMW, or Mercedes-Benz, are already in the German automotive market, they still have a very strong market presence. These companies have strong reputations within the marketplace and have built up years of loyalty with consumers. In addition, they have made significant investments in electric vehicle technology, which will make it much more difficult for companies from outside of Germany to enter the German automotive market.
So, although Germany has a lot to offer for multinational corporations as a market, global companies considering entering the German automotive market need to be aware of the highly competitive landscape they will be entering.
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Germany is perceived as an economically sound country due in large part to its political stability, possessing dependable political and judicial systems that uphold foreign direct investment. The World Bank evaluates governance in various countries, and Germany has been consistently classified as one of the top-ranked countries in the world in accordance with the criteria of regulatory quality, rule of law, and effectiveness of government. These conditions provide businesses from abroad with a defined and safe environment from which to consider long-term investment opportunities.
Climate change policy and environmental sustainability have had a tremendous impact on the automobile industry in particular. The country has established a commitment to achieving climate neutrality on or before 2045, with transportation being an area that is specifically targeted for reductions in emissions (Appunn et al., 2025). To help reach these objectives, the present government has given electric vehicles increased preference and thus encourages the acquisition of this type of vehicle. To date, at least €6,750 per vehicle has been provided through the government and the manufacturer in the form of subsidies (Bhattacharjee, 2023). The amendments to climate policy have created a dramatic increase in the demand for electric vehicles and positive market environments in which companies engaged in electric mobility may operate.
Electric vehicle charging infrastructures have received numerous investments throughout Germany. By 2025, Germany had constructed over 154,000 public charging stations, making it among the largest EV charging network throughout Europe (EVBoosters, 2025). This infrastructure will help increase EV mobility across the country and provide Tesla with a stronger market environment for its vehicles.
While German EV charging infrastructure creates a supportive EV environment, the country also has very structured environmental and planning regulations, creating a difficult regulatory environment for companies like Tesla. Tesla underwent many regulatory reviews during the construction of its Gigafactory in Berlin-Brandenburg, including reviews for environmental protection, water usage, and land development. Under German environmental law, companies must perform a detailed environmental impact assessment before proceeding with any large-scale industrial project; such assessments can have a major effect on project approval times.
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Germany's economic climate has a great deal of effect on the way multinational enterprises like Tesla perform in both their day-to-day activities and with regard to their long-term strategies. With an estimated GDP of roughly €4,470 billion in 2025, Germany is the largest economy in Europe, representing nearly 25% of the entire gross domestic product in the European Union (KPMG, 2026). The size and diversity of the German economy also create a dependable source for industrial investment and consumer demand, making Germany a very appealing destination for industrial companies to invest in.
With the size of the domestic market, there are many opportunities for automotive manufacturers doing business in Germany to make substantial sales.
Presently, there are conditions that will likely continue to increase the demand for premium and very technologically advanced vehicles in the German marketplace. Germany has a per capita GDP of approximately €51,000 as of 2024, and is comparatively higher than many of the other European economies in terms of its ability to purchase goods (FocusEconomics, 2025). This higher-than-average disposable income gives German customers the ability to buy very technologically advanced vehicles, including electric vehicles manufactured by Tesla.
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Germany has provided many characteristics of its culture which impact multinational corporations, as represented by the example of Tesla.
In terms of the Power Distance Index, Germany has a low score of 35, indicating that there is less of a hierarchical distance in organisations (The Culture Factor, 2025). This means that employees would prefer management styles which promote participation and open dialogue between managers and employees. In Germany, decision-making in the business world typically involves consultation along with professional expertise rather than simply relying on hierarchy alone.
Germany has a score of 79 for Individualism, with this indicating a culture that emphasises personal responsibility, freedom and individual success (The Culture Factor, 2025). Within organisations in Germany, employees want to have clear individual roles and responsibilities to exist within structured systems.
One particularly important aspect of German culture is that Germany has a high score of 65 for the Uncertainty Avoidance Index (The Culture Factor, 2025). As such, Germany strongly values rules, planning and structure. There tends to be a great deal of emphasis on detailed planning, following prescribed procedures, and complying with the rules and regulations. The strong cultural preference toward certainty can influence how multinational companies develop and manage production processes, quality control, and workplace organisation.
Germany has a score of 57 in the Long-Term Orientation dimension of culture, suggesting a predominantly long-term orientation with respect to planning, persistence and decision-making. This is consistent with the emphasis placed on engineering precision, durability of products, and long-term technological innovation within the German automotive industry.
In addition to being characterised by punctuality, efficiency and technical proficiency, German workplace culture places a great deal of emphasis on the quality control and technical excellence of manufacturing industries, which historically have made German manufacturers well-known throughout the world (University of Europe, 2025). Among multinational companies like Tesla, adapting to these cultural expectations is an essential requirement to maintain effective global operations in Germany.
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Tesla has the most substantial possibility to accelerate their electric vehicle sales through the rapidly growing popularity of electric vehicles throughout Germany and all of Europe. In Germany alone, battery electric vehicle registrations surpassed 524,000 units in 2023, accounting for nearly one in five of all new vehicle registrations (WifiTalents, 2026). Furthermore, the EU had enacted regulations banning the sale of all new conventional ICE vehicles by 2035, which it then paused due to lack of global EV sales (Blenkinsop, 2025). These new regulations present a long-term advantage to companies engaged in the production of electric vehicles.
Tesla's Gigafactory Berlin-Brandenburg, which began EV production in 2022, has quickly established itself as one of Tesla's primary EV production facilities within Europe. Currently, Tesla estimates that Gigafactory Berlin-Brandenburg produces approximately 500,000 Model Y EVs per year for the European marketplace (Graupner, 2022). Tesla's presence in Germany and the EU enables it to reduce transportation costs and enhance its ability to deliver vehicles efficiently throughout the European market.
Nonetheless, Tesla is highly challenged by competitors due to existing home-grown automotive companies that have established positions within the automotive sector: Volkswagen Group has pledged to invest €180 billion from 2023 to 2027 on electric vehicle, battery factory production, and digital technologies, creating strong competitive pressure within the electric vehicle segment (Osborne, 2023).
There are also significant risk implications associated with the supply chain. The production of electric vehicles relies largely on access to key raw materials such as lithium, cobalt, and nickel. Global price fluctuation and a short supply may limit the production cost for electric vehicles and the capacity to manufacture battery products.
Germany's strict environmental laws and the approval of industrial companies to expand their operations can create delays in growing the production capacity of manufacturing plants. The delays Tesla has incurred during the construction of its Gigafactory due to the complexity of regulations surrounding environmental reviews and water usage accurately describe the regulatory pressures that exist when you manufacture products in Germany.
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This report explored how competitive the auto-making sector is in Germany, as well as the various circumstances that affect the ability of foreign multinationals to do business in this sector. The automotive industry remains one of the world's most successful and technologically sophisticated sectors of the economy today as a result of its long-standing tradition of engineering excellence, large network of suppliers, and highly-trained workforce. Because of these variables, the automotive industry within Germany remains very competitive on a global basis.
The overview section of the report demonstrated how significant the automotive industry is to Germany's overall economy. It is one of the largest contributors to Germany's total export volume and total employment, along with being one of the most important contributors to Germany's total industrial output. The analysis using Porter's Diamond Model indicated that there are many inherent economic advantages for Germany, which are a basis for the automotive industry's continued global success. Some of these inherent advantages include the presence of favourable factors such as access to a high-skilled workforce and advanced physical infrastructure.
The report also examined the performance of Tesla, Inc., a foreign multinational corporation within the automotive sector in Germany. Although the German market is very favourable for Tesla due to the high level of economic stability, strong demand from consumers, and favourable regulations regarding the environment, challenges exist as a result of very strict government regulatory requirements and the existence of established domestic businesses that manufacture similar products.
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Description
In this assignment, I was asked to create an International Business Report on a certain industry in a nation and also evaluate the environment for a foreign multination corporation to do business in. For my report, I decided on the automobile industry in Germany because of its global importance and the amount of reliable data available for use. My report will consist of a brief overview of the automobile industry, followed by an analysis using analytical frameworks such as Porter's Diamond Model, which assists in evaluating the operational environment for multinationals.
Information was collected about the automobile industry in Germany by using academic journal articles, reports from the automotive industry and the German Government. The data was used to identify key statistics regarding the automobile industry in Germany, such as its economic contribution to Germany, employment numbers and export performance. An analysis was completed on Tesla, a foreign multinational corporation that is doing business in Germany. Through the analysis, several analytical frameworks were used to evaluate the level of attractiveness of the market and environmental factors related to operating in the market, such as political, economic and cultural.
Feelings
In the beginning stages of the project, it seemed difficult to complete the assignment because of how much information was necessary to collect. There were many analytical tools that were required for analysing both the business environment and the industry that a multinational corporation operates in; this made organising and planning a difficult task. The most challenging task to complete was determining which combination of country and industry would give enough data to analyse.
After settling on Germany's automotive industry, not only did the research become easier due to having an abundance of information available from reliable sources, but also, as the research continued, my confidence with regard to completing an industry analysis and using appropriate theoretical models also increased. In addition, I gained a better understanding of international business concepts as the research study allowed me to compare actual data with academic theories. Ultimately, while completing this project required an enormous amount of time and effort, it was very stimulating from an intellectual standpoint and was a tremendous learning experience.
Evaluation
Positive factors included selecting an industry and country context that had been thoroughly researched and documented. This allowed for access to credible statistical information and also established a large body of scholarly literature related to the industry; therefore, it provided the basis for developing a complete overview of the industry and increasing the credibility of the analysis. Another positive aspect was that the analysis was structured using theoretical frameworks such as Porter's Diamond Model. By applying the Diamond Model as part of the analysis process, a methodical way of evaluating the competitive advantage of the German automotive industry was developed. The use of the political/economic/cultural analytical framework helped to further clarify the external environment of MNCs.
There were challenges associated with the research process as well. One challenge involved synthesising information from various sources into one coherent argument, where some sources provided conflicting views regarding current trends or policies within the automotive industry. Evaluating each source for reliability and relevance regarding its content was challenging as well. Additionally, time management posed another challenge, as there needs to be adequate time spent on the research portion of the assignment prior to being able to begin writing.
Analysis
Completing this assignment has given rise to several learning experiences associated with international business analysis. One such lesson illustrates the need for teams to rely on analytical frameworks while analysing complex international business environments. By using structured and reliable analytical frameworks, information can be sorted into smaller sections so that you can identify important business factors that influence industry competitiveness.
Another lesson reflects the notion that international business environments are supposed to exist as a system of systems. Unlike multinationals, which determine their success via their company's internal strategies, there are many other external components of an international business's success that can affect overall operational success, such as the local government policies, economy, and regulatory culture.
The process of researching for this project has once again reinforced the importance of using credible and reputable academic sources and quality–based statistical data in analysing international business environments. The collection of data from credible academic sources supports your argument by creating a credible argument and allows you to create more informed conclusions based on the data available. Similarly, by comparing academic literature with examples from real-world industry developments, I have developed a more critical perspective in better understanding multinational companies' long-term challenges within international business.
Conclusion
Working on this assignment gave me useful information about analysing worldwide sectors and major companies that operate internationally. My research allowed me to gain insight into the automotive sector in Germany and the issues impacting the competitiveness of the automotive industry on a global scale. Using theoretical frameworks enabled me to improve my analytical ability, as well as demonstrating how academic models can be applied to study real-world businesses. In addition to providing knowledge concerning analytical techniques, this experience demonstrated how important effective research planning, managing time and critically evaluating sources will be when producing strongly structured and sound academic reports at a postgraduate level.
Action Plan
There are many lessons learned from this assignment that can help to make improvements in both academic and professional work in the future. One improvement that could be made for research planning is to have a clearer research strategy at the start of the project. This would make it easier to find the right resources and help to ensure a more efficient use of time when collecting information.
Another area of improvement would be in developing critical analysis skills to improve the quality of reports in the future. This would involve reading more comprehensively in the academic literature and comparing the various theories. Lastly, developing better time management and organisation skills will ensure that more complex assignments can be completed more efficiently.
Using these improvements for future research projects will enable a researcher to further develop analytical skills and have a better understanding of the international business environment.
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