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Introduction
COVID 19 and its occurrence had affected the people across the globe, this had created a huge influence in social and economic prospects. This had also affected the global business environment in an extensive manner. All the organisations present in the business environment were affected irrespective of their size, location of industry they belong. Majority of the industries had been through operational disruption. One among the industries that had been affected in the operations is automobile industry; the organisations operating in the industry had been affected to a higher extent. 
This report will be focused of analysing the impact of the COVID 19 pandemic over the automotive industry. This will also develop and suggest survival and success factors for the industry to using the market trends that are present in the operations. 
[bookmark: _Toc90676722]Impact of the pandemic over the automotive industry
The COVID 19 pandemic had affected the organisations in the global automotive industry to an extensive manner. This had affected their capability and growth opportunities by causing disruption, this had occurred as a disaster for the global economies as well as for people. This had happened because the effective of COVID 19 was worsening. To limit further rise in cases and limit this impact in the operations the governmental authorities had chosen to implement complete lockdown. This might had helped in controlling the virus spread but the impact of this lock down had been severe over the organisations. Under the regulations of the lockdown all the operational activities had been stopped and all the businesses, industries and manufacturing units of the organisations were also closed. This had resulted in to huge disruption in terms of their operations marketing and sales. The organisations operating in the industry had to keep their business and operational units shut for time period of 12 to 18 months. This had affected their capability and there was also necessity of taking appropriate actions that can be used for controlling the negative impact of the pandemic (Nayak et al., 2021).
In order to ensure compliance with the developed situations there was necessity of complying with the implied lockdown and this had caused huge loss to the organisations in their business environment. The organisations had been under huge influences during the period initially they were either closed of operating with lesser number of people in their workplace. This had increased the delays in the production and manufacturing process and consumed effective funds in the process. the COVID 19 had also affected the perception of the customer and held a negative impact over them considering their buying behaviour. The organisations had experienced a lot lesser customer engagement in their operations which had minimised their sales and made the organisations suffer (Karthiyaini ET AL., 2020). 
The impact of the COVID 19 has had a huge impact over the operations of the organisation and these impacts had developed because of the implied lockdown all the operational activities were stopped. This had included the closure of the production, manufacturing and also the supplier organisations. This had affected the capability of the organisations to operate in the nations where the impact of COVID 19 was lesser. Overall there had been huge impact over the organisations and there was necessity of taking appropriate actions. the impact over the organisations can be assessed on different perspectives these perspectives are discussed below:
Auto dealers: the dealers had been under effective influence as the pandemic had affected their ability to perform their operations and affected their growth in the working. they were initially experiencing the blockage of resources as there were no customer interests notice during the phase and this had affected their capability to a higher extent (Nayak et al., 2021). 
Auto suppliers: It is anticipated that the absence of immigrant labor from auto suppliers during the lockdown will further delay restoration, resulting in a domino effect on the entire evaluation chain. As fading market conditions may influence suppliers, causing extensive problems across the whole manufacturing chain, suppliers are facing challenges of liquidity.
Sales: the organisations in the operational environment had experienced a huge fall in the sales. The sales of the automotive sector had been to less than 90% in the operational environment and this was due to the impact of the COVID 19 this had made the organisations suffer to a extensive manner and there was necessity of taking appropriate actions to regain pace (Nayak et al., 2021).
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Post COVID 19 there will be effective change in the operational environment as the preference of the customer will change. This will hold impact over the operational capability of the organisations and require them to make effective adoptions in their working so that they can comply with the changes in the demand with the influences made due to COVID 19 and also because of the technological developments. The COVID 19 pandemic had led a huge change over the people in the global operational environment and organisations will be required to make effective adoptions in their operations so that they can comply with the changing demand in the operational environment.
The organisations will be required to take use of the advanced technologies and align them with the changed perception in the operations. This will help them in gaining appropriate attention and also maximise their opportunity to boost the engagement of the customers. The organisation can use these prospects for increasing their sales and overcoming the negative impact caused by the COVID 19 pandemic over their business. Some of the major trends that will gain appropriate attention in the operations are as follows:
Diverse people as customer: With the changing operational situations and increase in the level of knowledge and understanding between the people relating to the technology. This will give rise to the customers who will prefer more and effective accessibility and features that can be used by them to increase the level convenience. To comply with these prospects in the operations the organisation can hold use of IoT technologies in their vehicles will help industries in developing customer transformation vehicles and assist in gaining their appropriate attention (Singh, 2020).
Connected Living Solutions Integrated Cars: the customer presence will be over owning cars that are smart and can help them in majority of the operations. There will be huge preferences of the connected cars that will integrate with other operational functions and living solutions. The manufacturer will be focusing on the internet connected or 5g enabled vehicles that uses voice recognition and will use personal assistants. This will be connected to different aspects using vehicle to vehicle or vehicle to home and vehicle to everything connectivity. This will be required to be focused by the organisations for gaining effective growth in the operational environment. 
E-vehicles: electric vehicles were among the major trend that was gaining growth in the business environment of the automotive industry before COVID 19 pandemic. And after the end of the pandemic there will be effective rise in the needs of the E vehicles in the business environment. The customers will prefer e vehicles in an extensive manner to comply with the needs of sustainability and help in ensuring environmental safety (Singh, 2020).
Self driven and autonomous cars: this is another big trend that will be preferred by the customers in the business environment. Self driven and autonomous cars will be preferred by the customers to a higher extent, the vehicles that will allow the customer to take effective actions. These vehicles will the drivers to relax and do hands free driving, this will increase the ease as well as help them in complying with the needs and necessities of the least contact or contact less driving. These vehicles will be high tech and comply with the growing trends and will comply with the tech savvy peoples and gen Z too. This will be an effective prospect that will allow the organisation to gain growth and development in their operations (Singh, 2020).
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Some of the major prospects that can be used by the organisation in their operations to gain growth and development in their operations are making adoption of the technology. Along with the adoption of the technology there is also necessity of complying with the prospects that had been observed during the COVID 19 pandemic. The major prospects that can be used by the organisation in their operations is the adoption of the vehicles that can allow the customer to take effective actions are the ones that will be preferred by the customers to a greater extent, the self-driving cars and autonomous cars. By using these vehicles, the drivers will be able to relax and drive hands-free, which will increase convenience and help them complete the needs and necessities of the least contact or contact-less driving. The vehicles will be highly technologically advanced and conform to the newest trends, while forming a bridge between gen Z and the digitally savvy people.
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In order to take advantage of the opportunity, the organization should focus on developing the next generation of E vehicles and hybrid vehicles. The manufacture of these vehicles is beneficial due to the continuous hike in the price of fuels. Using electric vehicles is on the rise, so this is greatly beneficial to the organization and will aid it in its growth. Automated vehicles are also gaining tremendous attention in the organization.
Based on the newsletter of the Ford motors published in October 2020, it had been stated that the organisation is working actively in developing vehicles that can run hands frree for drivers assistance and ensure their safety in the process. in this it has been stated that the organisation had used its F-150, Mustang Mach-E. This is an all electric vehicle manufactured by ford and had included Ford Co-Pilot360™ Technology, this is an Active Drive Assist technology developed by ford to help the drivers of its vehicles. Through advanced computer algorithms and camera and radar sensing technology, Ford developed Active Drive Assist, which provides hands-free driving capabilities in real-time, and will eventually enable the addition of more devices of this type (Ford, 2020).
Based on the next article published on March 2021 titled as “Exploring How Smart Infrastructure Can Help Ford Build A Great Self-Driving Service for Miamians”. In this article the organisation had stated the development of the plan that will be focused on creating a smart infrastructure that can be used for the development of an effective and more efficient self driving services for the people (Ford, 2021).
In the next article published on May 19 2021, the organisation had stated its whole strategy of the E vehicle development and To lead the way in electrification in areas of strength, Ford invests $22 billion in electrification through 2025. Ford electrifies its most iconic vehicles - the Mustang, F-150, and Transit - with many more to come. With the electrification of Ford's most popular vehicles, for example, it offers zero-emission versions of those models as well as providing the capability, the performance, and the productivity that customers need from a vehicle (Ford, 2021).
The newsletter published in September 27, 2021 the ford motors had stated its overall strategy of its shift towards the e vehicle manufacturing and growth. This had included all an effective information relating to the mega campus and battery plants (Ford, 2021).
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This report had been focused on analysing the impact of the COVID 19 pandemic over the automotive industry. This had also develop and suggesting survival and success factors for the industry to using the market trends that are present in the operations. this had assessed the newsletter of the organisation and highlighted appropriate sets of information
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