  1.Market segmentation:
· Demographics: I have a organic products which my targets is young adults who prioritize sustainability.
· Psychographics: involves lifestyle value for a organic product and interest of wellness.
· Geographic: I target the city in my region.
· Behavioral:Brand loyalty and product consumed frequency.
2.Targeting:
· Prioritize a city costumer for a organic product which is home made and use less sugar. City costumer with a strong interest in sustainability for my products because they are willing to invest in green alternatives. We chose this segment because they are frequent online shoppers, and easily reach them through digital marketing and social media channels.
3.Position:
· High quality products made from 100% organic fruits and vegetable that do not compromise our sale.
4.Reaching Your audience:
· Marketing channels like Facebook, Instagram and TikTok help focused on creating visually storytelling.
· Promotion strategy:
a) Discounts: offer a free jar at 10 buys
b) Online ads: use Facebook to reach my defined demographic.
