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ECPS6001: Psychology Empirical Project
Research Proposal

Assessment Component 1: Research proposal (1,000 words) worth 10% of the overall module mark for the Psychology Empirical Project. The proposal form will be marked in line with the Level Six Grading Rubric. The boxes below will expand as you type.  
	Student Name and University ID number:
	Nakomi Perrott - 1900973

	Proposed Supervisor’s name:
	Karen Eaton-Thomas.



	Suggested Research Title/Area: (between 10-15 words and must reflect the essence of your proposed research question, study design and study population and should be more specific than a broad topic area).

Media influence, body image and self-esteem in females.



	Please state the aim and rationale of your study:

This study aims to gather research on how the media can have a prominent role on the influence of body positivity and self-esteem in females of all ages. Previous studies such as Stephen and Perata’s research only focuses on the negative effects that media usage has on a females’ perceptions of their own body image and self-esteem (Stephen and Perata, 2014). However, more recent research suggests that media usage can have a positive influence on body positivity and self-esteem within females of all ages (Kumar, 2020). With media usage on the rise, it is important to explore if the media can influence body positivity and self-esteem levels within females regardless of age.
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Please state the hypothesis/hypotheses (if appropriate):

There will be three hypotheses.
1. Participants body positivity levels will differ according to their media usage.
2. Participant's self-esteem will differ according to their level of body positivity. 
3. Participant's age and levels of body positivity will impact an individual's self-esteem.



	What theory and empirical research evidence supports your research question? (Please provide a brief review of relevant psychological literature and theory and a minimum of eight references). 

Media usage has grown rapidly over the last decade and whilst media usage has risen so has body image dissatisfaction (Kirby, 2020).

Research by Dittmar, 2009 in relation to the social cognitive theory suggest that body image dissatisfaction has risen because individuals are learning and are copying behaviours of other in the media, such as ‘influencers’. As a result, females are feeling dissatisfied with the way they look and are coping the ‘influencers’ behaviours in the hope to look similar to them (Dittmar, 2009). 

However, newer research has discovered there is a new trend within the media. Body positivity, which is the movement of accepting the body you have. The research found that social media is now more likely to promote body positivity accounts and as a result 68% of those who use social media regularly show higher levels of body positivity compared to those rarely use social media (O’Reily, 2018)

However, research by Gorman in 2015 found that body positivity levels differ dramatically according to their media usage. The research found that despite body positivity levels in females being higher compared to previous years, those who spend at least 3 hours a day using media have lower body positivity than those who spend less than 30 minutes a day using media (Gorman, 2014)

Furthermore, research by ED Care in 2018 found that despite there being more and more body positivity awareness in media today, 60% of those they interviewed said they still struggle with body positivity. The research also found the more time an individual spends viewing media, the more likely they are to suffer lower levels of body positivity. The research also found that those who have lower body positivity are also more likely to suffer from low levels of self-esteem (ED Care, 2018).

Sparhawk in 2003 also found similar findings in relation to self-esteem to ED Care. Sparhawk’s research found that irrelevant of age those with lower body positivity levels show lower levels of self-esteem, and those with higher body positivity levels show higher levels of self-esteem. This research suggests that self-esteem levels differ according to body positivity levels (Sparhawk, 2003).

However, the research by O’Reily in 2018 found opposite findings to Sparhawk’s research. O’Reily’s research found that a person’s self-esteem levels are completely irrelevant to body positivity, and no correlations could be found between the two (O’Reily, 2018).

Research in 2014 also found that females are highly influenced by the images that they see in the media. The research also found that those aged between 18-29 suffer from lower body positivity levels and show lower self-esteem levels compared to those over 50. However, the research did note that as the age of an individual increases so does their body positivity levels and in turn their self-esteem (Stephen and Perara, 2014) 

Research by Bell also found similar findings to Stephen and Perara in 2014, Bell’s research found that body positivity in over 50’s was drastically higher than those under 29, suggesting that as a person ages, they become more body confident and as a result show higher self-esteem (Bell, 2016)
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Methodological Details

	Please describe the intended participant group – including anticipated numbers, target population, and any specific inclusion/exclusion criteria:  

Participants will be female only and over the age of 18. This study is an inclusion criterion as females are more likely to participate within a study of this nature, therefore there will no bias. Participants will be a volunteer sample and must be based within the UK. It is hoped that this study will have approximately 150-200 participants in total. The questionnaire for the study will be posted online through social media platforms and through the UWTSD’s experimental management system in the hope to gather a wider audience and ages.



	Please describe the anticipated design (e.g., Qualitative/quantitative, between/within-subjects, mixed design, regression, focus groups, interviews, experimental, questionnaire, etc.):

This study will be a quantitative design. It will be a three way between subject anova. All participants will be asked to complete all the same three questionnaires. These questionnaires will be based on body appreciation, social media usage, and self-esteem. The data gathered from each participant results from the questionnaire will then be analysed/collated and entered SPSS 26 to gather finding and results. 

If relevant, include details of the…

· IV(S) and number of levels:
Age – three levels. 18-29, 30-49, 50+
Amount of media usage – three levels. Low, Medium, High.
Body positivity - three levels. Low, Medium, High. 

· DV(s): 
Self-Esteem.

Levels defined by questionnaire scales.




	What materials/measures are you planning to use for data collection? (E.g., questionnaires, tests/tasks, interview schedules, auditory/visual stimuli, computer programme, etc. Be as detailed as possible here - what specific topics/measures/scales/instruments will you be using and what will you do with this data?)

Participants will be required to complete three questionnaires to gather the data needed for this study. These questionnaires will be based around social media usage, body positivity and self-esteem. All questionnaires will be based on their own scales.
The first questionnaire to be used will be: The Self-Esteem Scale by Rosenberg in 1965 (the shortened version questionnaire), the questionnaire is based of 4 potential scale answers.
The second questionnaire to be used will be: The Body Appreciation Scale by Avalos, Tyka and Wood-Barcalow, in 2005, this questionnaire is based of 5 potential scale answers.
Lastly, The Media Usage Scale by Rosen, Whaling, Carrier, Cheever and Rokkum in 2013 will also be used. This questionnaire is based of 10 potential scale answers. 
Each questionnaire has between 10-15 statements/questions that participants will be required to complete.
SPSS 26 will then be used to gather and group the scores from the data each participant has given. A 3x3 ANOVA and post-hoc test will be used on SPSS to analyse the data and potentially find differences.



	Please describe the study procedure (what will your participant have to do from start to finish? It should be clear from this how you are actually planning to carry out your study, and what will happen to participants):

A brief description of what the study will entail, and the criteria needed to participate will be shared via personal social media pages and on the UWTSD EMS website to try and find potential participants for the study. If an individual would like to participate and meets the criteria to participate, they will be required to read an online in-depth information sheet this will include what the study entails, the researchers and supervisors contact details if they wish for more information, and the participants rights (such as the right to withdraw at any stage, and anonymity throughout the whole study). If after reading the information sheet an individual would still like to participate, they will be required to complete an online consent form. Once the consent form has been completed participants will then be required to complete three online questionnaires (self-esteem, media usage, body positivity), this will be done either through the EMS UWTSD page or through a link shared on personal social media accounts. Each questionnaire should take between 5-7 minutes to complete and before every questionnaire participant will be reminded that all data given will remain anonymous, and participants can withdraw from the study at any time. Once the questionnaires have been completed and the answers have been submitted participants will then be debriefed online. The debrief will include information on why the study took place, remind them that the information they have given will remain anonymous, and will provide the contact details of the researcher and their supervisor if the participant has any concerns or queries. The debrief form will also include the last date if participants wish to withdraw from the study. The data given from the questionnaires will then grouped and analysed by competing a 3x3 ANOVA on SPSS.



	Please describe the data you will obtain and how it will be analysed (e.g., test or questionnaire scores calculated as a mean and analysed quantitatively, recorded verbal reports analysed qualitatively, etc.):

Data for this study will be quantitative and will be obtained from the three questionnaires participants will be asked to complete. This data will then follow each individual questionnaires grading scales. The data will then be grouped and analysed by completing a 3X3 ANOVA on SPSS.

If relevant, what statistical test will you use and how will your data be analysed through this test. 
Descriptive statistics and homogeneity tests will be used to test and analyse the data through SPSS. A Post-Hoc test will also be used. The study will be a 3X3 ANOVA. 




	Appendix (not included as part of the 1,000 words but must still be completed)
1. Attach any questionnaires/materials to the end of this proposal as an appendix.

Rosenberg Self-Esteem Scale.  (Rosenberg, 1979).

Please record the appropriate answer for each item.
Potential answers – Scale.     1. Strongly agree. 2. Agree. 3. Disagree. 4. Strongly disagree.

1. On the whole, I am satisfied with myself.
2. At times I think I am no good at all. 
3. I feel that I have a number of good qualities. 
4. I am able to do things as well as most other people. 
5. I feel I do not have much to be proud of. 
6. I certainly feel useless at times.
7. I feel that I’m a person of worth.
8. I wish I could have more respect for myself.
9. All in all, I am inclined to think that I am a failure.
10. I take a positive attitude towards myself.



The Body Appreciation Scale.  (Avalos, Tyka and Wood-Barcalow, 2005).

Please record the appropriate answer for each item. 
Potential answers – scale.     1. Never. 2. Seldom. 3. Sometimes. 4. Often. 5. Always.

1. I respect my body. 
2. I feel good about my body.
3. On the whole, I am satisfied with my body. 
4. Despite its flaws, I accept my body for what it is. 
5. I feel that my body has at least some good qualities. 
6. I take a positive attitude towards my body. 
7. I am attentive to my body’s needs.
8. My self-worth is independent of my body shape or weight.
9. I do not focus a lot of energy being concerned with my body shape or weight.
10. My feelings towards my body are positive, for the most part.
11. I engage in healthy behaviours to take care of my body.
12. I do not allow unrealistically thin images of women presented in the media to affect my attitudes towards my body. 
13. Despite its imperfections, I still like my body.


The Media Usage Scale. (Rosen, Whaling, Carrier, Cheever and Rokkum, 2013).

Please record the appropriate answer for each item. 
Potential answers – scale.   1. Never. 2. Once a month. 3. Several times a month. 4. Once a week.                       5. Several times a week. 6. Once a day. 7. Several times a day. 8. Once an hour. 9. Several times an hour.            10. All the time.

1. How often do you use the internet?
2. How often do you use social media?
3. Do you search the internet for information?
4. Do you watch YouTube videos?
5. Do you take regular selfie pictures on your phone?
6. Do you read social media postings?
7. Do you comment on social media postings?
8. Do you post status updates?
9. Do you post selfie images on your social media accounts?
10. Do you “like” social media postings and images?
 



References.

Avalos, L., Tylka, T., & Wood-Barcalow, N. (2005). The Body Appreciation Scale: Development and Psychometric Evaluation. Online Publication. DOI: /doi.org/10.1016/j.bodyim.2005.06.002

Rosen, L., Whaling, K., Carrier, M., Cheever, A., & Rokkum, J. (2013). The Media and Technology Usage and Attitudes Scale: An empirical investigation. Computers in Human Behaviour, 29(1) 2501-2511. Online Publication.  The Media and Technology Usage and Attitudes Scale: An empirical investigation - ScienceDirect

Rosenberg, M. (1979). Conceiving the Self. New York: Basic Books. Online Publication: Measures Package (apa.org)

2. Ethics: Describe the main ethical issues of your study and explain how you will address them here (Refer to the BPS ethical guidelines and address all issues not just informed consent. Please note all students will need to complete a full ethics form, which must be approved prior to any data collection commencing).


In line with The BPS Code of Human Research Ethics and The Society Code of Ethics and Conduct (2018) the following ethical considerations will be taken; 

An information sheet will be produced so that all potential participants are made aware of what the study is about, what it entails, and what is expected of participants who take part. By doing this there will be no deceitful behaviour within the study.

A consent form will be provided to participants who wish to take part, this is to ensure again that they are aware what the study is about, what it entails, and what is expected of them. If they still wish to take part after reading the information for a second time they will then be required to fill in and sign the consent form.

Participants will be informed right from the start before the study even commences that if they wish to take part that they have the right to withdraw from the study at any given time without being questioned as to why they want to withdraw, they will also be informed that any data they have already given before wishing to withdraw will be destroyed in accordance with data protection.


Participants will also be informed before the study even commences that they will remain anonymous throughout the whole study and the write up report. At no time will the information a participant gives be able to be linked back to them, unless under the circumstance that they wish to withdraw from the study. If this happens on every consent form participant will be asked to give a unique word – this is then how the data will be linked back and their data destroyed from the study.

Participants will also be provided with a debrief form at the end of the study, this is to inform participants the full purpose of the study, thank them for participating, and give the contact details of the researcher and the supervisor of the study. Contact details will be given as if any participants have questions regarding the study, or wish to withdraw after completing the study, they can get in touch quickly and easily.

Due to the nature of the research with participants being asked to complete a body positivity and self-esteem questionnaire, there is a risk of emotional distress. However, as there is no deception involved within the study, participants will be told the nature of the tasks and the questionnaires that will be used beforehand on the information sheet prior to giving informed consent. Therefore, participants can make their own judgements in whether they will feel comfortable to participate or not. Participants will also be informed that they can withdraw from the study at any given time if they feel they are becoming emotionally distressed. In addition to this those who do wish to participate will be given a list of mental health charities and helplines on their de-brief sheet in relation to body image and self-esteem if participants with to seek further information/help. 

The research also carries a small risk in relation to transfer of data as participants will be required to give their age. However, this risk is minimal as the research will follow the transfer of personal data guidelines. Furthermore, this data will be kept under password protected files, password protected computers, and a password protected USB drive. Again, this will be explained to the participant prior to them taking part within the study.

As most of the research will be done online and participants being required to complete an online questionnaire.
The British Psychological Ethic guidelines for Internet Mediated Research (2017) will also be utilised.
Furthermore, as a student at The University of Wales Trinity St David and most of the research being taken and gathered into the university, the university’s; research ethics and integrity code of practice will be adhered to alongside the universities research data management policy.
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