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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Fast: The website loads fully in 2 seconds or less.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:  Yes, the Suited Cars Website contains several sub-pages that are accessible via a clear and user-friendly navigation menu, typically located at the top of homepage.
The website contains many sub-pages, including dedicated sections for products, services, case studies, and blog posts. Navigation is clear, with a well-organised top menu and drop-downs that help users access sub-categories easily. There is also a search bar and breadcrumb navigation to assist with browsing.




	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customer can make a booking via the Suited Cars website. The site typically includes a Book Now or Get a Quote button, which leads to an online booking form. This form allows customers to enter key details such as pickup preference, and contact information.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Several usability improvements could enhance the Suited Cars website experience for customers: Mobile Optimization, Faster Load Time, Clearer Call-toAction Buttons, Consistent Visual Design and Navigation Enhancements.
It’s important to ensure that links have clearly discernible names and properly labeled interactive elements. This assists users who rely on screen readers and improves the overall navigability of the site.  



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
Computer: 
The layout is wide, with large visuals, spacious navigation, and imagen displayed at high quality menus are fully visible in the top bar, making it easy to jump between pages.
 Mobile:
The site adapts to smaller screens, but elements can appear comprendes or slightly cluttered, navigation typically colapses into a hamburger menu, which is functional but may require extra taps compared to desktop large images sometimes scale down and may load more slowly depending on the connection.
Computer vs Mobile:
 Computer experience feels more polished and impactful thanks to the large, high-resolution visuals.
 Mobile experience is functional but slightly less smooth — navigation takes extra steps, and readability can suffer on smaller screens if text scaling and contrast aren’t optimized.


 



	[bookmark: _Int_biJsVgyc]Question 2b -  How does the website use imagery, video and colour? 


	Answer:   Imagery
  The website makes heavy use of high-quality images of cars, especially in the gallery and service sections. These images are not just decorative they act as visual proof of service quality, showing different styles of wraps and finishes. Large banner images on the homepage immediately capture attention and set a professional tone.
    Video
If present, video content is likely used sparingly (e.g., to showcase car wrapping in action).
Where included, video helps demonstrate the process and adds a more dynamic, engaging element to the site compared to static imagery.
If not heavily used, adding short promotional or process videos could strengthen user engagement.       
  Colour
The colour scheme is bold and modern, fitting the automotive and premium services sector, Strong contrasts black, white, metallics, and accent colours are used to give a sleek, high-end appearance however, some text-to-background contrast could be improved to enhance readability and accessibility.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
While SuitedCars doesn’t currently use live chat, it’s worth noting why many automotive and service-oriented sites often do.
Real-time support boosts engagement: Car wrapping—or similar specialized services—can involve complex questions about materials, turnaround time, or cost. Having support on standby improves user satisfaction.  
Improved conversion rates: Studies demonstrate that live chat can lead to significantly higher purchase likelihood (e.g., a referenced example shows users being 4.85× more likely to buy). Capturing leads even after hours: Automated chatbots can gather email or phone contact details when staff are offline, enabling follow-up later.  


	Question 2d – How effective are the social media links on the website?


	Answer: 
1. Visibility & Accessibility
Having social media icons or links readily available (usually in headers, footers, or contact sections) helps users easily explore SuitedCars’ broader content and portfolio beyond the static website pages. This encourages deeper engagement and social proof.
2. Content Showcase
Instagram, in particular, adds dynamism through reels and regular image posts—great for visual appeal. The June 2025 reel demonstrates real project results, which works well for automotive services that depend on visual persuasion.
Facebook likely reinforces Instagram content with additional images and updates, offering another familiar engagement channel—especially for more conversational or community-driven interaction.
3. Brand Trust & Engagement
Active social media presence fosters trust and transparency. It demonstrates that the business is operational, responsive, and invested in ongoing content platforms allow users to comment or reach out directly, facilitating communication and providing another touchpoint for enquiries or feedback.
4. Room for Enhancement
While Instagram and Facebook are well-used, the website might consider adding more platforms (such as TikTok, LinkedIn, or YouTube) to broaden reach—particularly with video content that shows behind-the-scenes wrapping processes or showcases client stories.
Additional user-generated content, such as client-tagged posts or testimonials on social media, could further enhance credibility.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	[bookmark: _Int_mCe6IVEb]Question 3a -  How are the services offered by the company made clear to customers?


	Answer 
1.Dedicated Services Page
The website includes a clear services section where the different types of car wraps are explained (e.g., full wraps, partial wraps, colour changes, custom designs).  Each service is typically described in simple terms, supported by visuals to help customers understand what’s being offered.
2. Use of Visuals & Gallery
 High-quality images in the gallery demonstrate the end results of various services, making it easy for potential customers to see exactly what they would receive.
3. Navigation & Labels
  Services are accessible directly from the main navigation menu, so customers don’t need to search extensively. Call-to-action buttons (e.g., “Get a Quote” or “Contact Us”) are strategically placed to guide customers from learning about a service to making an enquiry.
4. Supporting Information
 FAQs, testimonials, and social media links reinforce the clarity by showing real examples and answering common customer questions.


	[bookmark: _Int_Pb6pkRRG]Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
The site effectively showcases customer feedback through prominent testimonial quotes, reinforcing trust and quality. However, these testimonials would be even more trustworthy if they included time stamps or indications of when they were posted.
To strengthen credibility further, you could consider.
Adding dates next to each testimonial to indicate freshness, embedding links or star ratings from Trust-pilot, Google Reviews, or Facebook Reviews directly on the site rotating customer photos (with permission) or linking to full-length reviews to add authenticity.

The website features a section—likely on the homepage or a dedicated page—where multiple customer testimonials are displayed. These are short quotes from actual clients, offering feedback like:
	• “Fantastic service… personalised… perfectionist…” (Molly).
	• “Honestly hand on my heart best car wrapping company I have ever been to…” (Kaleem).
	• “Incredible quality and service… top man…” (Jack).

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
SuitedCars presents its service as high quality through professional branding, detailed service descriptions, and extensive visual evidence. The website features a gallery of completed car wraps, showcasing clean finishes, attention to detail, and variety of designs, which visually communicates the company’s expertise. Testimonials from satisfied customers emphasises personalized service, reliability, and superior workmanship, reinforcing the perception of professionalism. Additionally, the company’s active social media presence, featuring reels and posts of recent projects, demonstrates ongoing skill and up-to-date techniques. Clear contact methods, transparent services, and positive client feedback create reassurance for new customers.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
 The SuitedCars website does not display explicit prices for its services. Instead, customers are encouraged to request a quote through contact forms, phone, or WhatsApp. This approach is common for specialized services like car wrapping, where the final cost can vary depending on factors such as car size, type of wrap, colour or finish, and any customisations requested. Even without posted prices, the quality of service is clearly communicated through testimonials, visual galleries, and social media. Customers can see examples of high-end results, which justifies the need for tailored pricing. The lack of listed prices does not diminish the perception of professionalism; instead, it emphasises the bespoke nature of the service.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Car – specifies the type of vehicle.

	
	2. Wrapping – identifies the service offered.

	
	3. Birmingham for local search results.

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer
: Yes, when you search for Car Wrapping Birmingham similar terms, SuitedCars appears prominently in the search results.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, websites remain highly relevant for modern UK businesses. A website acts as the central hub for a company’s online presence, providing detailed information about products or services, contact methods, pricing, and testimonials. Unlike social media, which can be fleeting or algorithm-dependent, a website gives a stable and controlled platform where businesses can fully communicate their brand identity.
Websites also enhance credibility and trust. Potential customers often expect a professional website before engaging with a business, particularly for high-value or bespoke services, such as car wrapping or home improvement. Additionally, websites improve search engine visibility, making it easier for people to find a business via Google or local directories finally, websites are increasingly integrated with other digital tools—such as e-commerce, online booking, live chat, and social media links—allowing businesses to convert visitors into customers efficiently. Even in a world dominated by social media and apps, a website remains a crucial and reliable touchpoint for both marketing and customer engagement.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
One key recommendation to improve the SuitedCars website would be to implement a live chat tool or chatbot. This would allow prospective customers to ask questions and request quotes instantly without needing to call, message, or wait for an email response.
I suggested this improvement because live chat enhances user engagement, convenience, and conversion rates. Many visitors prefer immediate answers, especially when considering a specialized service like car wrapping, where details about pricing, materials, or customization options are important. Additionally, a chatbot can collect leads outside business hours, ensuring no enquiry is missed, while also providing guided support for common questions. By adding this feature, SuitedCars could improve the customer experience, responsiveness, and overall usability of the website.
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