1.a) PepsiCo that apply several global strategies to increase its value in the international market, and to expand its market share. PepsiCo was formed in 1965 with the merge of Pepsi- Cola company and frito lay. Importance of International trade the buying and selling of goods and services across national borders is known as international trade. International trades is the backbone of our modern, commercial world as producers in various nations try to profit from an expanded market, rather then be limited to selling within their own borders.
b) PepsiCo uses cost leadership as its primary generic competitive strategy, this strategy focuses on cost minimization as a way to improve PepsiCo s financial performance and overall competitiveness, for example to compete against Coca Cola products, PepsiCo offers low prices based on low operating costs.
2 a) Elasticity of demand refers to the degree in the change in demand when there is a change in another economic factor, such as price in income. If demand for good or service remain unchanged even when the price changes demand is said to be inelastic.
B) Supply and demand, in economics, relationship between the quantity of a commodity that producers wish to sell at various prices and the quantity that consumers wish to buy.
3 a) Market failure is a situation defined by an inefficient distribution of goods and services in the free market. In market failure , the individual incentives for rational behavior  do not lead to rational outcomes for the group.
b) Abuse of monopoly power imperfect markets restrict output in an attempt to maximize profit, environment  concerns effect on the environment as important consideration as well as sustainable development ,positive and negative, externalities and public goods, the sole buyer of a factor of production, improper or incomplete distribution of information.

