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With reference to established Marketing concepts, critically evaluate the opportunities and challenges being presented to the Motorsport industry by the growth of social networking.
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Introduction
Social networking is the practice of expanding the number of one’s business and/or social contacts by making connections through individuals, often through social media sites. Social networking establishes interconnected online communities that help people make contacts that would be good for them to know, but that they would unlikely to have met otherwise. Depending on the social media platform, members may be able to contact any other member. In other cases, members can contact anyone they have a connection to, and subsequently anyone that contact has a connection to, and so on. Some services require members to have a pre-existing connection to contact other members. While social networking has gone on almost as long as societies themselves have existed, the unparalleled potential of the web to facilitate such connections has led to an exponential and ongoing expansion of that phenomenon. In addition to social media platforms, the capacity for social interaction and collaboration is increasingly built into business applications. (WhatIs.com)

Within this Assignment, I will be covering different strategies and impacts social networking has on Red Bull.  The Focus will be on how they use social networking strategies to connect with fans ad make new connections through the power of social media and marketing strategy and how they take full advantage of promoting this with the sports they advertise and sponsor. I will also be covering how Red Bull compete with their competitors through social networking and what they try and do to sell their product better than other companies. Looking at these points will give me a chance to examine it all to show the impact Social Networking has had on Red Bull and how they still thrive through it in this day and age. 

Social Media & Marketing strategy 
Red bull is mostly known for their famous energy drink which is sold all around the world. They are also a well-known for advertising Extreme sports and being a sport sponsorship to many sports teams. This has given them big recognition over the years and has grown their social media platforms as well. Red bull has a team of social media experts that look and follow the best social media marketing strategies to help give them a better recognition with every project they have given on social media platforms. Red bull updates their social media platforms often as they have to keep up to date with any advertisements and sponsorships they have to show. Their social media strategy isn’t about the Energy drinks, its about the sports they show and what different opportunities and and lifestyles they have to offer to others. Fans/people won’t be interested in only advertisements given out about the Energy drinks they produce, its not exactly interesting to talk about as there only trying to persuade you to by a drink which isn’t exciting. The brand’s most popular posts on social media are extreme sports videos and photos, these videos and photos sometimes can gather thousands of re shares and likes on Facebook, Twitter etc. Interesting content about extreme sports and visual post attract them and its something they love to share and talk about as it gives them something different and it’s something different, they can possibly be apart of. Red bull understands how people use social media and build their ideas and strategies around that to help give them growth and recognition.  Integrating videos content and social media marketing demonstrates the company’s keen understanding of what the audience has their interest in and where they can improve. For example, Red Bull might release a brief video about a motocross event that is happening in Cardiff and receives a tone of likes shares and comments showing that the interest in Motocross is high in this region, so the likely hood is that other similar events could be successful here such as rallycross due to the positive outcome they had on the video. Red Bull have been making video content on social media since it has existed such as YouTube Facebook and twitter, these 3 social media platforms are considered the whole social sphere as so many people around the world tend to use them often and it’s the best way they can keep up to date with any red bull news and video content. Branded contnt is huge in social media, but Red Bull believs that most brands get it wrong as they think they focuse to much on peppering their logo and branding over anything. The key to branded content is to create something that people want to watch and share and that fits into the core values of the comoanys brand and what they have to offer to their audience. 
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This picture of Red Bull’s Facebook page is an example of how they attract their audicne. As you can see in the picture they have a video content, Red bull use a lot of Video content in order to promote the Sports they brand. This helps them increase thri name recgogniton and possibly create a new audience (dependable on what video content they make). It increases their performance and sales. And by doing it through various social media platforms, it helps promote the product and the sports without havint to ptomote any physical product like the Energy drink in Red Bulls case. Although social media and marketing require more time, money and resources, it allows consumers to connect and interact with the brand anytime of the day from all over the world. Red Bull also use Facebook to promote their appealing imagies created through their events and promote their music which pumps viewers, the sports and events their audience love. Their ability to create dynamic social media posts that are so engagine that it stops fans from scrolling past it, they promote and gain their audicne simply by cathing their eye with a cool picture or video that will make their audicine wat to get into more depth of it. With more than 27 millions likes on red bull’s facebook page, this ranks them in the top 50 most liked branded page on the worlds largest social network media. 
Red Bull & Social Networking Competition (Energy Drink) 
Red Bull’s competition mostly comes through their energy drink, the sports they advertise, and sponsor already creates a competition within itself. With Red Bull being a famous Energy drink brand that sells across 171 countries they are going to have big competition against them such as Pepsi, Coca Cola and Monster beverages. Red bull is now focusing on core markets in western Europe and the U.S as they have realised this is where Red Bull is mostly drinking and is the best places to target for growth. In 2017, the brand sold more than 6.3 Billion cans and its turnover reached 6.282 Billion Euros. Red Bull saw their highest sales in Turkey, India, Netherlands and The United Kingdom. With Red Bull getting recognised Just as well as Pepsi and Coca Cola, they have had to find ways in order to keep them high and competitive in the competition through the power of Social networking. As already explained, Red bull have a big contribution in the sporting world, and this has definitely helped in their favour to promote their Energy drinks. Red Bull try and attract more people towards the drink by creating events for the sports they sponsor, they take this within their advantage to not only promote the sports itself but their energy drink too, they usually give free energy drinks out in events in order to try and promote the drink and give the fans a taste of it. Their first step is to sell their brand by giving some people in the event some brief history about their drink and what gains there are into drinking it. The ability is to sell the brand but not push their product. Their content focuses solely on the enjoyment of the fans, not selling the red bull. In turn, their audience begins to realise and associate with their product with content that they love to consume. As Red Bull have big involvement in the world of sports, it has been much easier for them to gain new audience and fans as they give the brand not just a social Networking approach but also a physical, they can promote their energy drink just like a car dealer ship does. They have gained their physical approach through the power of Social Networking.  This tactic has worked well over the years as statistics tells you there a tough competitor for several brands. 
Red Bulls Strategy’s success
Red Bull has always had the punchline “Red Bull gives you wings.” This gives their audience an idea a different sort of energy they need to do whatever you want. This tagline fuels and relates to a lot of their content because they produce and record some of the most action packed, crazy high-flying sports and activities the world has ever seen. It’s a way Red Bull try and tell you that their drink will give you that bit of extra energy to your day by using their extreme sports as a good example to promote it. Building a strong content core around social media platforms is the intersection between their audience’s interest for extreme sports, festivals and a fast paced lifestyle, its their product that has the ability to keep people going and awake and give them energy during those events, this is the message Red bull gives out well by not pushing and selling their product too much, they use the advantage of social media to capture the audience interest by showing a variety of different content. They create content on social media platforms around what their audience loves, they focus on activities that get a lot more attention on Social media platform such as Facebook Twitter and Instagram Red Bulls attraction and attention will come from the amount of likes comment and shares it may have. Red Bull will then take these activities into consideration and most likely do an event around it where their audience would like to participate or hang out. Red Bull invests a substantial amount into social media channel as well. Red Bull have their own channel called Red Bull TV, the channel can be found on YouTube and through their original website as well. Their video content is segmented into different formats and categories like events and films and clips about the sports they sponsor. They have recently got their brand involved into the music industry, in addition to covering and sponsoring music festivals, this has helped Red Bull boast their own record label, recording studio and an online radio station you can accesses through their Website. Red Bull always keep and eye on what is resonating with their target market and use that to their advantage. Every engagement tactic red bull uses some play time, but the main focus is on the resources that really resonates with their audience. (Anon., 2019)
Conclusion
This assignment has covered many different Social & marketing strategies Red bull use in order to promote and grow their company through the power of Social Networking. It is clear they take full advantage of social media and marketing strategies through their Energy Drink to engage with their audience and try and attract new audience a long they way as well. By now, Red Bull has come to understand their market and the audience they need to target through social media and the opportunities they ca take advantage of. Overall, their social & marketing strategy mainly focuses of their brand, rather than the drink itself. 
What makes Red Bull stand out is how it transform audience into a wider community and making new connections. Red Bull’s unique content reflects who it is as a company itself, and a social and marketing company. They always focus on their core message, making posts on social media eye catching and shareable and always brining fans back for more. 
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