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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Eden Spa site loads super-fast, no waiting around. As soon as you click, everything seems quickly and smoothly. No problems or slow pages, which is great because visitors do not want to wait. A quick-loading site keeps people from leaving and makes booking feel easy.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: No, it’s simple it has : Home, The Spa, Treatments, Contact, and a small extra menu. You click what you want from the top menu and that’s it. It’s easy to move around without confusion. Everything you need is just one tap or click away. Even if someone doesn’t use websites often, they can find things without clicking too many times.

	Question 1c - Can a customer make a booking via the webpage? 

	Answer: No online booking on the site, but they list a phone number clearly in the Contact section. You can call to check availability. That’s easy enough but adding a web form or online booking link would improve usability. Some people prefer booking online rather than making a call. It would save time and make it more convenient.

	Question 1d - What improvements could be made to the usability of the website?

	Answer: The font is a bit basic and could be more readable and polished. The site looks good, but the text quality feels simple. Adding an online booking system or form would also help – then people can book without calling. A few more service details and a bit better contrast in fonts would make reading easier and improve the overall experience.

	Section 2 – Pleasure – Customer Experience
(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 

	Answer: The website looks clean and relaxing, with soft colours and spa-friendly visuals like flowers. It sets the right vibe. On your phone it shrinks to fit, but it still looks good. Nothing breaks or moves strangely. It gives visitors a calm, welcoming feeling whether they’re on mobile or desktop.

	Question 2b - How does the website use imagery, video and colour? 

	Answer: It uses calming pictures and a soft colour palette that matches spa and skincare vibes. There aren’t any videos. The photos do the job, showing a relaxing atmosphere. The site could be better with some short video clips or more visuals, like treatment rooms, to boost the experience. But overall, the colours and images feel right for a spa setting.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No chat tool on the site. Adding a chat feature, even a basic one, could help answer quick questions like opening hours or how long treatments take. Some people prefer texting to calling. It’d make asking questions and booking easier and might help convert visitors faster by giving instant answers.

	Question 2d – How effective are the social media links on the website?

	Answer: There are icons for Facebook and Twitter at the bottom, but they’re tiny and easy to miss. Clearer social links (like “Follow us on Instagram”) would be more effective. That helps new customers check out photos, reviews, and promotions. Social media is a big tool for attracting clients, so making these links more visible would boost engagement and trust.

	
Section 3 – Perceived Value
(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?

	Answer: The homepage and “The Spa” section explain that they offer skin treatments and massages in a relaxing environment. It mentions quality, personal service, soothing music, and scents. It gives what feels like a spa description—but there’s no full price list or service menu. It’s clear enough to know what they do, but more details about each treatment would help customers decide.

	Question 3b - How are customer reviews made available? Are these up to date? 

	Answer: There aren’t any customer reviews on the site itself. That’s a downside because reviews build trust. Having up-to-date testimonials would help people feel confident booking. They could add a “Testimonials” section or embed reviews from Facebook or Google. That makes it look more trustworthy and shows real experiences, making it easier for new clients to take the leap.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 

	Answer: The site talks about personal attention, soft ambiance, nice smells, and warm corners. That gives a high-quality feel. I’d recommend it to someone because it sounds relaxing and professional. The vibe looks welcoming, and the focus on atmosphere shows they care. If they add actual photos of the spa space or staff, that’d make it even more convincing.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 

	Answer: No, there are no price details. Maybe they want people to call so they can explain package options or adjust prices. Talking directly might help them upsell or personalize bookings. But most customers like seeing prices upfront. Adding a simple price list would help visitors decide quicker and look more transparent.

	Section 4 – Searchability

	Question 4a - What three words would you type into Google to find this type of service? 
	1. Spa Harborne

	
	2. Skin treatments Harborne

	
	3. Eden spa Harborne

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 

	Answer: 1. Spa Harborne
2. Skin treatments Harborne
3. Eden Spa Harborne

	Section 5 – Reflection and conclusion
(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: es, absolutely. In the UK, people check websites before visiting or booking anything. It’s like a shop window—gives them info, vibe, and trust. If a business doesn’t have an informative website, people might skip it. Since so many start their search online, a modern site is a must-have for bookings and brand image. Even small touches like environment and contact info make an enormous difference.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 

	Answer: Add online booking, price lists, and customer testimonials. Booking online makes life easier for customers and reduces phone calls. Price info boosts transparency and trust. Reviews help people feel confident. Together, these additions would turn casual site visitors into confirmed bookings and make the business look polished, professional, and user-friendly.
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