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The Hilton Hotels Corporation is a worldwide chain of full-service hotels and resorts (now Hilton Worldwide). The firm owns and operates its business activities around six continents (Hilton.com, 2021). This hotel chain has 168 properties in the United Kingdom. The second-largest hotel chain in the world, behind Marriott International, is now Hilton Worldwide.
On the other hand, Premier Inn has more than 72,000 rooms and 800 hotels, making it the largest hotel chain in the United Kingdom. It competes with well-known hotel chains like Travelodge and Ibis, which have cities, suburbs, and airports. The hotel network originally began for business in 1987 under the brand name Travel Inn. As a starting point, a restaurant called "Watermill" Beefeater has opened nearby in Basildon. With Hilton and Premier Inn, the marketing tactics of both local and global hotel chains were compared in this research. After reading this comparison, the reader will be able to tell the difference between the local and multinational hotel chains' marketing strategies.


Hilton's Marketing Plan shows how well the firm understands and meets the needs of its customers. Because of the fierce competition in the industry, Hilton Hotels Group has to come up with original product names, logos, and features to stay ahead of the competition. When formulating a product strategy, factors such as reliability, diversity, functionality, branding, brand name, and improved services are all taken into account (Talbot, 2021). In terms of ambience and experience, it separates its services into packages and other auxiliary services like spas and gyms, sanitary factors, price, and the availability of staff, such as the brand. For its pricing approach, the company charges a premium to attract well-to-do businesspeople and social elites. It is a viable choice for its clients because of its different approaches. Most of Hilton Hotel's development efforts go toward constructing hotels in areas where the company's target consumer is most likely to travel (Research-Methodology, 2021). The core market for the brand is affluent middle-aged and senior professionals between the ages of 26 and 60. 
Products and services are also geared at individuals who like living a posh existence. As a result, it assesses a premium to cover them. The Hilton Hotels Group employs credit terms, payment periods, and discounts to determine the list price as part of its pricing strategy. In order to achieve price penetration, the Hilton Hotels Group will have to give rates that are Hilton than those of its rivals. Lower pricing encourages customers to buy more from the company (Burkard, 2017). Competitors' replies might lead to a pricing war, so management should keep an eye out for it. With clients unwilling to spend as much as previously because of the epidemic, the hotel has modified its pricing approach. The company now adopts competition-based pricing strategy.  The Hilton hotel advertises its goods and services using a wide range of media. There are ads on television and radio, for example. As a result, a large number of people may be interested in attending. Online and social media advertising has also lately been employed, which is less expensive and more beneficial as the number of individuals utilizing the internet continuously increases. This site promotes YouTube, Facebook, and Twitter because of how much traffic they receive every month (Marketingdive.com, 2021). It has over a hundred thousand fans on various social media sites. Recently A key component of their sales marketing strategy was participation in a wide range of trade exhibitions and events throughout the year (Awario Blog, 2021). It employs a large sales force to perform personal selling in order to improve its retail presence. A proportion of sales is used to determine the yearly promotional budget.When it comes to hotel chains, there is no doubt that Marriott International is the best. In the United Kingdom, the firm has a 4.34 per cent market share (Csimarket.com, 2021).
Previously, this company's major target market was the senior corporate executive. Hilton hotel charges much price for its customers. It depends on value-based marketing system. Hilton previously used only traditional media for its marketing. It does not use any online or social media marketing before. This organisation has changed its marketing to a great extent. Previously this organisation did not participate in any trade exhibition or any fair. Personal selling was not prevalent in this organisation to a great extent.
The whole Premier Inn visitor experience is around making sure that guests enjoy a good night's sleep while they are there. Different people have different comfort preferences. Therefore, pillows come in a wide range of styles. The colours, furnishings, and designs of the hotel rooms are all consistent, and each of the beds has been carefully inspected and picked out. So Premier Inn knows exactly what its guests want and provides it - a restful night's sleep with no interruptions or inconveniences (Jefferson, 2021). Business travellers and families on a budget are the hotel's primary focus segments. This organization's target customers are also tourists and budget travellers. This organization's positioning plan is to be the best value for money hotel in the United Kingdom. However, the organization's target market has shifted recently. It also serves elegant or wealthy consumers, depending on their demands, in addition to the present market group it serves now (MobileGroove, 2021). Despite being a "cheap" hotel, Premier Inn does not advertise as such. Promotional deals include discounted rates at certain hotels on specified nights starting at £29, with prices ranging according to the day and location. Because the final cost is calculated based on rooms rather than per person, no one is disappointed during the Bill.
Premier Inn prices are lower than those at luxury hotels, but they are still more than those at low-cost competitors, creating the impression that the Premier Inn provides a superior quality of service (Johnson, 2021). Premier Inn uses a marketing mix that is trustworthy, accurate, and fluid. When Premier Inn's TV commercial first aired, an email was sent to the company's list of subscribers so they could get a sneak peek at it. For instance, Premier Inn is competing to choose the year's best parent and uses social media to promote family vacation destinations and new hotels. When it comes to marketing, Premier Inn makes good use of all of the resources at its fingertips. Lenny Henry, the well-known face of Premier Inn, gives video advice on having a good night's rest. There is still more to come (Johnson, 2021). Owing to the pandemic, there has been a 40 per cent increase in guests since Google AdSense was implemented. In London, this hotel has a market share of 11.4% (Sharesmagazine.co.uk, 2021). In local market it has the highest market share.
Product differentiation is not prevalent in this market. According to the customers comfortness, this organisation offers different types of pillows to its customers. The organisation had only served budget friendly customer previously. This hotel previously did not send any mail to the customers regarding product advertisement but recently this organisation offers advertisement to its customers
The Green Engage system gives Hilton's hotels access to a complete online sustainability platform, which helps them better track their carbon footprint and utility consumption over time. To help hotels increase resource efficiency and decrease their environmental impact, the system provides over 200 "Green Solutions" and extensive technical assistance (Chhabra, 2021). The company's purpose includes being socially and environmentally responsible. While still being a beneficial influence, Hyatt's hotels are spread out across the world's cities and villages to minimize their environmental effect. Journey to Tomorrow, a compilation of the company's 2030 Responsible Business Commitments, was presented as one of several projects in February of that year. However, this pledge includes specific objectives for reducing carbon emissions while also addressing issues such as water efficiency (Hilton Corporate Responsibility, 2021). No one can deny the fact that Premier Inn cares deeply about the health and well-being of its people and the environment. Aiming for positive change inspires all they do, including giving unsold food to charity and raising more than £17 million for GOSH's worthy causes while sustainably sourcing all of the bedding they provide for customers (Premier Inn Hotel, 2021).
A coronavirus (COVID-19) is causing increasing uncertainty around the world; therefore, the health and safety of visitors and employees is a major issue. Their consumers have asked for an update on the epidemic response measures they have implemented, so they are doing it now. Various international organizations and country-specific regulatory agencies keep in touch with them to ensure that the steps they take are suitable, including WHO, the CDC, and others (Help.hilton.com, 2021).
To ensure that they open and operate following the numerous regulatory constraints in different parts of the UK, they maintain the hotel and restaurant laws while at the Premier Inn. This means that before visiting the UK or any of the other countries in that region, you should double-check the guidelines and laws that apply to you and your chosen destination (Premier Inn, 2021).


To better serve its customers and grow the business, Hilton implemented a real-time marketing strategy. Batch marketing should be abandoned in favour of delivering more relevant content to customers when they want it. To accomplish this objective, Hilton has invested money and effort into establishing procedures and structures that support a new marketing strategy. This brand's hotels attest to the importance of getting a good night's sleep. In addition to Premier Inn's signature purple colour, all Premier Inn hotels have a similar structure and design, providing guests with the sensation of being at home away from home. Curtains that block out light, additional pillows, and comfy, high-quality mattresses all help you sleep better at night. The rooms are usually large, spotless, and well-lit, thanks to the abundance of windows that let in the natural light.
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