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Coca-Cola
The national soft drink



   The Coca-Cola Company is the global soft-drink industry leader, with world headquarters in Atlanta, Georgia. The Company and its subsidiaries employ about 30 000 people and is represented in nearly 200 countries around the world. Approximately 70 percent of the company volume and 80 percent of the company profit is coming from outside the United States
   Coca-Cola is not only a refreshment, it’s an image. It is a product that evokes images of childhood, freedom and summer time. Coca-Cola is in the same league as hot dogs, apple pie, and baseball.
   Coca-Cola has promised us luck since Asa Candler, who acquired the Coca-Cola Company for US-$ 2300, has filled the first bottle. Today it is an enterprise with a market value that exceeds 190 billion pounds. Coca-Cola is the most famous trademark in the world.
   It sells feelings that are fundamental to everyone. Coca-Cola is like a religion, it sells feelings of equality (colour, appearances), companionship, friendship – and refreshment.
   When people are together, then they are happy and drink Coca-Cola and when they drink Coca-Cola, then they are happy. Coca-Cola is a symbol for freedom.
   The company has a secret. This secret is kept in a safe. Although everywhere in the world it is enjoyed, there have never been more than three persons who know the formula definitely.
   People love to speculate about the secret ingredient in Coca-Cola. Some say it could be ferreted out by analytical chemistry. Others are sure that they taste a distinctive flavour base. But most are simply delighted that it makes Coca-Cola, the world’s premier soft-drink, taste so consistently delicious.
   What is the secret ingredient? One secret is locked safely away in a secured vault. But an other is just an arm’s length away. It’s the consistent quality of Coca-Cola. Wherever business is done by the Coca-Cola Company, the Coca-Cola Company adheres not only to local, state and federal laws for food processing and labelling, but also to their own strict standards for exceptional quality.
   Everything they do, from the selection of ingredients to the delivery of their finished products, reflects their commitment to offering us the highest quality products. Most of the flavours are produced as concentrates. With the addition of sweetener and water to the concentrates syrups are produced. Precise control over water and sweetener components must be demonstrated, and quality control professionals must oversee each step of the process.
   The Coca-Cola Company has a commitment, more than a century old, to social responsibility through philanthropy and good citizenship. The company’ reputation for good citizenship results from charitable donations, technical assistance and other demonstrations of support in thousands of communities world-wide.
   The Coca-Cola Company continues to activate sponsorship throughout the world, including associations with World Cup Soccer, The National Football League, NASCAR, The Tour de France, The Rugby World Cup, Copa America and numerous local sports teams. The Coca-Cola Company has sponsored the Olympic Games since 1928.
Like for example, at the Olympic Games in Atlanta, the Coca-Cola Company paid 240  million pounds for advertising, and it was worth, because one year later the company had a before-tax proffit of  12 billion pounds



  

 Coca-Cola Romania

   The company that I worked for in Romania is called Coca Cola HBC Romania and it`s a bottling partner of The Coca‑Cola Company and a member of the Coca‑Cola system, the most extensive soft drinks distribution system in the world.

   Coca‑Cola HBC Romania is part of the Coca‑Cola HBC Group, one of the leading bottlers of The Coca‑Cola Company, selling more than 2 billion unit cases per year. Coca‑Cola HBC has a broad geographic footprint, operating in 28 countries and addressing 595 potential consumers across 3 continents with 136 brands in the diverse portfolio.

   The Coca‑Cola Company together with its 300 bottling partners, including Coca‑Cola HBC, form the Coca‑Cola system. The system creates value for both customers and consumers, which makes it unique among businesses. In Romania, the Coca‑Cola System consists of Coca‑Cola Romania, a subsidiary of The Coca‑Cola Company and Coca‑Cola HBC Romania (CCHBC). The  entire value chain generates locally a total added value of EUR 448 mil., the equivalent of 0.3% of the Romanian GDP.

   Coca Cola Romania is the largest company in the beverage industry and the second largest in the consumer goods industry. It  produce and bottle locally and distribute drinks in the Coca-Cola Company's portfolio in Romania and in ten other countries in the region. The company is  also the largest exporter in the beverage industry, with a share of nearly 30 percent of all beverage exports.
   Coca-Cola has been present in Romania since 1991 and it currently operates 3 plants located in Ploiesti, Timisoara and Poiana Negrii. The company serve close to 22 million consumers on the local market. 
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