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This article will offer comprehensive understanding of two well-known international hotel chains, Marriott International and Premier Inn. There are plenty criteria for choosing those two businesses. Marriott was founded in 1927 in Washington, D.C. by J. Willard and his spouse Alice Marriott. Marriott now operates 7642 hotels globally, with the majority of its properties located outside the United States. Similarly, Premier Inn is a significant player in the hospitality sector, with over 650 hotels and 54,000 rooms spread throughout the United Kingdom and Ireland. Premier Inn is expanding at a breakneck pace and has retained the title of 'Best value hotel' for 10 consecutive years.











Marriott International was founded in 1927 in Bethesda, Maryland, USA, by J. Willard and his wife, Alice Marriott. It originally operated as an A&W root beer stand. Following that, Marriott introduced a hot meal menu, at which point the term 'Hot Shoppes� was coined. Marriott then built its first foreign hotel in Acapulco, Mexico, in 1969. Marriott then bought Delta hotels and resorts in 2015 and Starwood hotels and resorts in 2016. Marriott's primary differentiator is that it offers basic goods at competitive rates. Whitbread founded Premier Inn in 1987 (Palmer, 2018). At the time, it was known as Travel Inn. Whitbread acquired Premier Lodge in 2004 and combined it with Travel Inn. Premier Travel Inn was renamed Premier Travel Inn in 2005, while Premier Inn was shortened to Premier Inn in 2007. Then Premier Inn added a pool and gym to each of its properties. Premier Travel Inn introduced new bedroom layouts to eliminate distinctions between Premier Lodge and Travel Inn. Whitbread said in 2008 that Premier Inn will invest $100 million over the next three years. Premier Inn celebrated their 600th hotel opening in Stratford-upon-Avon in 2011. Premier Inn later sold several of its smaller properties to Premier Inn.


Premier Inn managed to grow by 3% (Mitchell, 2020). Premier Inn now operates 72,000 rooms across 800 hotels. Premier Inn operates motels in Ireland, Northern Ireland, the United Arab Emirates, Germany, and Qatar; its headquarters are in England, United Kingdom. Both hotel chains use distinct business methods in terms of manufacturing, location, marketing, and product price. Premier Inn may offer additional standard rooms with additional amenities. Marriott International's rivals include IHG, Hilton Hotels and Resorts, and Wyndham Worldwide Corporation. However, their approach to social media marketing and commercial tactics set them apart in the hotel sector. Premier Inn's rivals include Travelodge Hotels, Jurys Inn, and Holiday Inn Express, among others. Premier Inn's unique selling point is that each hotel is completely bike-friendly and offers complimentary Wi-Fi. Additionally, Premier Inn's excellent and delectable cuisine has the chance to draw additional guests. These hotel companies make a concerted effort to help nations achieve their sustainable development objectives (Mitchell, 2020).


Marriott International & Premier Inn is both market leaders in the global hotel sector. Both hotels get their own marketing tactics, which vary from past methods; they are described below. Premier Inn is the biggest hotel chain in the United Kingdom. It utilises a variety of effective promotional methods, including television, radio, film, print, and banner advertising. Additionally, direct mailing and exhibits are some of the ways they market their businesses (Pearce, 2019). In May 2010, Premier Inn recruited comedian Lenny Henry to appear in a commercial. The primary objective of this commercial was to get visitors to stay at Premier Inn; one night to four persons costs just $29. Premier Inn's weekend promotions have aided in the company's ascension to the top spot in the United Kingdom's hotel sector. Premier Inn's spokesperson even said they will award clients with a complimentary weekend stay to explore Britain. Premier Inn makes excellent use of the internet; the majority of reservations are made online. A business's target market is critical. Premier Inn addressed the middle-class demographic in the United Kingdom by introducing a weekend package; similarly, they offer higher-standard amenities for international travellers and business visitors. Marriott does have some stunning tactics that have aided in its ascension to the top of the hotel sector (Ralph Starr Butler and Hamilton, 2020b). 


Corporate Responsibility will become a significant value in the future, influencing how businesses manage their expenditures and income. Being dependable enables us to save money, particularly on electricity. Additionally, it enhances the hotel's compatibility with its customers' temperature and geographical preferences. This perspective is important when they are attempting to address the difficulties of environmental change and other specific biological and social issues pro-actively. This report will detail how they are implementing their Corporate Duty concept. These measures are necessary if they want to accomplish their main objective of producing Remarkable Hotel Visitors Love. I hope you will make the most of its third Corporate Responsibility Report and will express your views to us in a timely manner.


Marriott has established an elegant pricing strategy that prioritises providing the appropriate product at the right price; it also sometimes pursues a competitive pricing approach (Mahesh Chandra Singh, 2020). Another clever approach that Marriott employs is its placement plan. Marriott locates its hotels in naturally attractive areas, where they can easily attract visitors or guests. Apart from this, Marriott locates its hotels near airports, popular marketplaces, and highways. Marriott favours digital marketing; it has a separate website from which consumers can quickly book rooms; they promote their brand via online platforms like Facebook, Instagram, and others.


Premier Inn is committed to sustainability and has a mission of 'Force for Good'. As part of the benevolent force, Premier Inn donates half a million meals to a UK charity. They established a goal of halving their food waste by 2030 (Lester, 2016). In 2012, Premier Inn partnered with Great Ormond Street Hospital Children's Charity (GOSH). They have collected funds to construct a Premier Inn clinical facility devoted to treating children with vision and hearing impairments. Premier Inn is committed to reducing carbon emissions; they have committed to halving carbon emissions by 2025 and to eliminating single-use plastic from all of their hotels and restaurants by 2025. Premier Inn is the first hotel chain in the United Kingdom to provide complimentary water bottles. The power their hotels entirely using renewable energy (Kinderlerer, 2018). Marriott also has some obligations in terms of achieving the United States' Sustainable Development Goals; they have set a goal of increasing hospitality skills and creating opportunities for young people, women, disabled persons and displaced persons by 2025, and have invested nearly $35 million toward this goal. They want to enhance biodiversity by establishing green roofs and reducing water waste. They've educated their colleagues about human trafficking. Additionally, they established a goal for carbon emission reduction (Slattery, 2021).





The hotel and tourism industries suffered significantly as a result of the pandemic crisis. Now that the world has returned to normal, this sector is recovering. To adapt to the new normal, both of these global hotel companies adhere to certain rigid standards. According to a statement issued on the Premier Inn hotel authority's website, they have altered their check-in times (Holliday and Sheffield, 2020). All of their hotels in Republic Of Ireland, England, Germany, Scotland, Britain, and the Republic of Ireland are scheduled to open in the coming months. Between 7th July and 30th September, check-in begins at 4:00 pm. Face covering and physical separations are required, and all visitors must adhere to all current government regulations and limitations about covid-19 (Stone, 2019). The hotel's management made a few adjustments to better handle current reservations. They've altered their room rate offerings to provide consumers a clear option for cancelling or rescheduling reservations. Additionally, Premier Inn's hotels in Germany fully adhere to the 3G regulation (Chaumier, 2019). The 3G rule refers to the three stages of testing, vaccination, and recovery. Guests staying in Premier Inn hotels in Germany must provide a second dose vaccination certificate, evidence of a test result indicating that they are covid-19 negative, or evidence of a PCR test that is no older than six months old (Stone and Jacobs, 2020). Likewise, Marriott is very conscientious in this regard; their first concern is the health and well-being of its guests and employees (Webster, 2017). They carefully adhere to WHO and local authority standards addressing these covid-19 concerns (Szende, 2021). They are disinfecting surfaces and the air using hospital-grade antiseptics and have included technology such as electrostatic sprinklers and air purifying devices (Baum, 2019). For individuals who received their second dose of immunisation, face covering is no longer required. Additionally, they adhere to WHO-mandated food safety standards, and the colleagues and supervisors who oversee the food department are specifically educated to address the problems (Walker, 2018).








The preceding research discussed the history of two international hotel chains based in the United Kingdom: Marriott International and Premier Inn. Both of these companies establish themselves as market leaders in the hotel sector. Both of these hotel companies use brilliant marketing techniques that have propelled them to the top of the hospitality sector. One might argue that both hotel chains are committed to achieving their respective nations' Sustainable Development Goals. Finally, it can be stated that, despite the fact that the hospitality and tourist industries were severely impacted by the epidemic, both sectors are now recovering. Marriott International and Premier Inn are both carefully adhering to the new coronavirus's standards and regulations.





�
References


Baum, T. (2019). Hospitality management. 15th ed. Los Angeles: Sage.


Chaumier, J. (2019). The modern methods of documentation offered to marketing. Industrial Marketing Management, 1(3), pp.309�314.


Holliday, S.J. and Sheffield (2020). Hospitality management. Sheffield: Sheffield Hallam University, School Of Leisure And Food Management.


Kinderlerer, J. (2018). Responsible hospitality: microbiology for the hospitality industry. International Journal of Hospitality Management, 16(3), pp.313�315.


Lester, B. (2016). Changing Methods in the Marketing of Industrial Equipment. Journal of Marketing, 1(1), p.46.


Mahesh Chandra Singh (2020). Hospitality management. 12th ed. New Delhi Centrum Press.


Mitchell, P. (2020). Human resource management in the hospitality industry. International Journal of Hospitality Management, 16(1), pp.122�123.


Palmer, A. (2018). Multichannel Marketing: Metrics and Methods for On and Offline Success20091Akin Arikan. Multichannel Marketing: Metrics and Methods for On and Offline Success. Sybex, 2008. Direct Marketing: An International Journal, 2(4), pp.248�249.


Pearce, F.T. (2019). Analytical methods for marketing management. Industrial Marketing Management, 6(2), pp.147�148.


Ralph Starr Butler and Hamilton, A. (2020a). Marketing methods. 21st ed. Miami, Fla.: Hardpress Publishing.


Ralph Starr Butler and Hamilton, A. (2020b). Marketing methods,. 21st ed. New York, Alexander Hamilton Institute.


Slattery, P. (2021). Social scientific methodology and hospitality management. International Journal of Hospitality Management, 2(1), pp.9�14.


Stone, B. (2019). Successful direct marketing methods. 5th ed. Lincolnwood, Ill., Usa: Ntc Business Books.


Stone, B. and Jacobs, R. (2020). Successful direct marketing methods : interactive, database, and customer-based marketing for digital age. 12th ed. New York: Mcgraw-Hill.


Szende, P. (2021). Hospitality Management. 23rd ed. Delmar Pub.


Walker, J.R. (2018). Introduction to hospitality management. 14th ed. Boston: Pearson.


Webster, M. (2017). Hospitality management: Case study assignments. International Journal of Hospitality Management, 12(2), pp.214�215.











� PAGE �5�














� PAGE �7�














