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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	The Cooking Academy website loads really quickly usually in just a couple of seconds. It’s easy to navigate, whether you’re browsing on your phone or a laptop, and everything from booking a class to reading their blog feels smooth and responsive. The pages are clean and well-organized, so you’re not stuck waiting for images or menus to appear. Unless you’re on a really slow connection, you shouldn’t run into any delays. It’s a pretty seamless experience overall.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	 The Cooking Academy website has lots of different pages with a wide mix of content. You’ll find sections for cookery classes, wellness, recipes, and an online shop. They offer classes in Indian, Thai, Italian, and Mediterranean cooking, as well as beginner lessons, nutrition advice, and gut health masterclasses.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Yes, customers can book straight through The Cooking Academy website. Each class has its own page with a clear ‘Book Now’ button. You just pick the date you want, check what’s available, and pay safely online.

	Question 1d - What improvements could be made to the usability of the website?


	Some of the videos don’t always play properly and sometimes show an error message saying they couldn’t load. To fix this, the videos need to be hosted on a reliable platform that works on all devices. Using sites like YouTube or Vimeo, with backup options, would make them more dependable.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	The online version is ok to look at, i would have added more bright colours to lure people in. But the mobile version is more simplified with bigger buttons, single column pages and it also loads faster as its small pages.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The cooking website’s pretty good, but it could be better. It’s got loads of nice pictures and useful info, but the buttons to book stuff aren’t always easy to spot. It’d help if they had a clear calendar to show what classes are coming up. A few videos of people cooking or having fun in class would make it feel more real too. The colours are warm and homely, but they could make the important bits stand out more. Overall, it’s a decent site just needs a few tweaks to make it great.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No the Cooking Academy site doesn’t have a live chat. If they added one, it would make it much easier for people to quickly ask questions about classes or bookings instead of having to call or email. A chat tool would give faster answers and make the site feel more helpful.


	Question 2d – How effective are the social media links on the website?


	Answer: The website has got social media links, but them stuck at the bottom of the page where nobody will see themT they don’t stand out and there no posts or pictures showing the person looking on the website what goes on in classes.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The website does a decent job showing what it offers. It splits things up into clear sections like cooking classes, team events and wellness stuff so people know what’s what. Each class has its own page with details like what you’ll learn and how to book. There’s pictures to help you see what it’s all about and some reviews from past folks too. It’s easy enough to find contact info if you’ve got questions, but adding a simple overview page or a way to filter classes would make things even clearer.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
The site’s got a few reviews from people who have been, but they’re hard to spot and don’t look very fresh. There are no dates on ’em, so you don’t know how recent they are, and they don’t say which class they’re about. You can’t leave a review yourself either, which is a bit of a shame. If they added proper ratings, let folks leave feedback, and showed it on each class page, it’d help people know what to expect and feel more confident booking.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The site makes the service look top-notch with clear info, smart photos, and a proper breakdown of what you’ll get from each class. You’d go there or tell a mate about it if they love cooking, want to try something new, or fancy a fun day out. It’s great for birthdays, team events, or just learning something useful while having a laugh and a good meal.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The site shows some prices, like for private classes and gift vouchers, so you know what you’re paying for. The cost seems fair for what you get—proper chefs, good ingredients, and hands-on cooking. But not all classes show the price straight away, which might be cause they want you to ask or the price depends on what you need. Still, clearer prices on every page would make things easier for folks thinking about booking.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Team cooking events

	
	2.Learning to cook

	
	3.food shops in London. 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Team cooking events don’t appear in the top ten search results. The link for learning to cook does show up in the top ten. Food shops in London also don’t appear in the top ten. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites am still  important for businesses in the UK today. They give companies a proper place online where folk can see what they do, check the prices, and book or buy stuff straight off. Havin’ a website makes a business look more trustworthy, an’ it’s usually the first-place people go when they search on Google. Social media’s useful, but the website’s the main hub that pulls it all together and shows the business clear and reliable.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I had to pick one thing to make The Cooking Academy website better, I’d say put a proper calendar on there showing all the classes coming up. At the moment you’ve gotta click into each page to see dates, which is a bit of a faff. A clear calendar would make it quicker for folk to plan ahead, compare what’s on, and book without messing about. It’d make the site feel tidier and more helpful.

On Trustburn (2025) and the academy’s own site (2025), people say the classes are hands on, fun and well run. One person said the teachers were friendly and knew what they were doing, the place felt welcoming and they’d recommend it to anyone wanting to get better at cooking.
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