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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads straight away, as shown on Page Speed it has a performance rate of 98% this the speed of desktop. But on a mobile device the speed performance is 73% compared to the speed of a desktop its not great to use the website on a mobile device.  


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has 4 sub-pages, including the homepage.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The customer cannot make a direct booking through the webpage, to make a booking the customer will have to call the spa. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Improvements that can be made would be they should add a sub-page for customers to make direct bookings without contacting the spa via phone call, this would save the customer time. 
Another improvement they can make is change the font on the writing to a much more clearer understanding style so anyone can read it.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The layout on a mobile device is slightly different to a laptop/computer. On a mobile device to see the title of the sub-pages, you have to press the three lines tab on the top right-hand corner and the sub-pages will come up and you can click on the one you are looking for. Compared to a laptop you will find the sub-pages straight away on the homepage but on a mobile it is not on the homepage. 


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The Eden Spa use neutral and bold colours, this is good for a customer who is exploring on their website looking to book or to find any information because it’s easy to access as the titles to different sub-pages are in a different colour and its easy to find when you go straight to the website, it stands out. Furthermore, on the homepage it has a big image with, and it says what the spa provides ‘Wellness & Skincare for men and women.’ On the image it also has a tab saying ‘Visit Us’ which will take the customer to a page where they contact them via message, or they call them it also gives the location on the Spa so the customer can visit. The image they have used is bright image and it stands out to the customer as soon as they get onto the website.
 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: To enquire about the services, they provide its effective as you can contact them via direct message, email or by phone call. There are multiple ways of getting in touch with the Spa.   


	Question 2d – How effective are the social media links on the website?


	Answer: The Spa does not have any social media links.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The company have made their services clear by having a sub-page about treatments and when the customer goes to the treatment page it gives a clear list of the different types of treatments they provide with the pricing next to it.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: There are no available reviews for the customers to see directly on the website. If customers want to see any reviews or to give a review on the spa the customer will have to go onto TripAdvisor or Trustpilot. The reviews on these websites are up to date in 2025. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The services is presented to a high standard, I would recommend the spa to family and friends as they offer many treatments, when ging for the treatment you feel very calm and relaxed. When booking you are very well spoken to the staff are very much helpful and if you are unsure of any treatments, they will provide you with further information about the treatment.  


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are made very clear to customers on the treatments page. Shown on a review on Trust Pilot a customer has said if you want to rearrange a booking you will have to pay an extra charge of £20 per person, this customer rang a week before to rearrange and they want an extra £100 for ‘admin charge’.   


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Relaxing

	
	2.Spa

	
	3. Harborne 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, this company comes up in the top 10 websites. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, website still has relevance because customers are always looking online on websites before buying anything or booking something, they also do their research before doing any of this by checking the reviews to see how good or bad it is. Customers also look at how quick the website is to respond in terms on loading if its slow in loading they will look at other websites.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: To improve the website, I would suggest they add a section where customers can book treatments quickly instead of sending messages or having time to ring up to book this would save time. By them doing this it can possibly lead to more bookings. I would also improve the font of the writing this is because it may be hard for people to read or people with any reading difficulties to read.
I would finally add a section on the website where customers can add reviews instead of them going onto a different review site to write their review on the spa, 
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