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Digital Opportunities for Customer Engagement at BrightWave Café.
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Digital opportunities for Customer Engagement at BrightWave Café.

Social Media.
Using social media is very beneficial for all businesses as it can promote the business for a very low cost and reach customers directly. A research was conducted from 1000 small to medium  businesses and found that 77.6% of businesses use social media for promoting and marketing their products and services (BIA/Kelsey, 2026). Using social media is much more productive than traditional marketing techniques such advertisement, posters, leaflets etc. This marketing tool can also help small businesses to build relationships with customers and promote most current deals (Chaffey, 2022).

Digital Menus and Online Ordering.

For a small business it would be very useful to create a QR code which when scanned, customers could view the full menu of BrightWave Café and make orders online. Digital menus would allow customers to see what is available, warn about allergen, and would safe time and also reduce errors in orders (Kotler, Keller and Chernev, 2022).

Automated Responses and AI Chatbots

Using automated AI chatbots for a small business is very useful as it can safe a lot of time and customers could easily access answers for their questions. It could help with common questions such as opening times, services available etc. It could also come up with measurable possible solutions (Davenport and Mittal, 2022). 

Email Newsletters and Promotions

Electronic newspapers and promotions are also very useful for small businesses as it keeps customers constantly updated. It BrightWave Café was ti introduce online menus and ordering it could collect customers emails this way effectively.

Use of AI statement
I have used AI to provide me with a brief outline for this assessment and then I had to go over it and do some secondary research online. I had to check AI for accuracy by accessing reliable sources online. I had to change the tone so that it is more appropriate for this level 4 assignment. 

Ethical and professional reflection.
I generated an idea for AI and asked it to give me a statement, I then had to look online to see If I can confirm the facts using reliable sources. I did not find any bias in AI responses but there were some limitations. I had to make sure that this report is suitable for BrightWave Café as it is a small business and AI was also giving me information for much bigger business. AI is also repeating the same ideas which is pointless. 
Using AI for a small business can be very useful and save a lot of time. It is absolutely recommended to use AI for small businesses, but a human should also have a last say and keep a close eye on the process. Every business needs a human point of view and only people working in the business will know best what is needed. (OECD, 2024).
Small businesses can benefit from all the digital tools for examples the online ordering can save time. 
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