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THE COVID-19 PANDEMIC HAS
PUSHED THE LEISURE CENTRE AND
SWIMMING POOL INVESTMENT CRISIS
TO THE POINT AT WHICH A SIGNIFICANT
REDUCTION IN PROVISION IS NOW INEVITABLE
AND STRENGTHENED THE MARKET'S
IMPERATIVE TO PIVOT TOWARDS A
BROADER HEALTH PROMOTION REMIT.
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SHORT, MEDIUM AND LONG TERM
IMPACT OF COVID-19 ON LEISURE
CENTRES AND SWIMMING POOLS

Initial lockdown Re-emergence Recovery
(March 2020—June 2020) (July 2020—December 2021) (2022—2025)
Closures and cancellations New restrictions put brakes Pent-up demand released
on recovery
Venue closures and event cancellations ] Once the outbreak has fully cleared
caused a sudden and dramatic fall in Recovery slowed as leisure operators dealt consumers will prioritise live or social
market value. Some outdoor with national lockdowns and local experiences again, boosting demand for
visitor attractions were allowed restrictions at the end of 2020 and start of out-of-home leisure activities.

2021. Venues and events remained heavily
restricted by social distancing requirements
until late summer 2021; however, vaccine
rollout should allow pent-up demand for
experiences to be released.

Outbreak drains the pool Closures clip pace of recovery Wellbeing focus for a
healthier future

Market value dived as leisure centres and The sector’s re-emergence has been

swimming pools were quick to close and hampered by a significant number of

among the last venues allowed to facilities remaining closed post-lockdowns
return to restricted opening. and those that have reopened being

to reopen from mid-June, however,
capacity limits restricted trade.

Leisure centres and swimming pools have
a real opportunity to benefit from
consumers seeking to look after their
required to operate at significantly health once the pandemic passes, but
reduced capacities until restrictions facility provision and maintenance will

were lifted in July 2021. remain challenged by pressure
on local authority finances.
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SPENDING DIVES AS PANDEMIC HITS

Leisure centre and
£1.54bn £1.56bn swimming pool revenues
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Market value halved in 2020 as a result
of COVID-related closure periods,

< reduced-capacity operating restrictions
and the failure of a third of facilities to
re-open after the first lockdown.
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ONE IN SEVEN CUSTOMERS
MAY NOT RETURN

Visiting public leisure centres and swimming pools prior to the imposition
of the March 2020 COVID-19/Coronavirus restrictions, 2021
/\

Nearly half of all online adults visited leisure centres and swimming pools prior to the COVID-19 pandemic, but future
use intentions suggest the customer base could be 15% smaller in early 2022 than it was at the beginning of 2020.
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WOMEN AND YOUNG SEEK
LIFESTYLE SUPPORT

IntereSt in Support for healthier More than four in _10 gdults are interes’;ed in gettin_g

support for healthier lifestyles from their local public

Iifestyles from publ iC IeiSU Fe < leisure centre or swimming pool, with women and

younger people particularly open to their help in

centres and SWimming pOOIS, 2021 losing weight and improving mental wellbeing.
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Base: 1,938 internet users aged 16+ who consent to special data category | Source: Lightspeed/Mintel, March 2021
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