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Abstract

This study focuses on the music industry and how Internet music piracy has grown exponentially over the last decade.  The principal aim of this dissertation is to examine the attitudes of young people towards Internet music piracy.  

The review of literature examines previous information and research on Internet music piracy and the issues surrounding it.  A number of ethical-decision making models in relation to Internet music piracy were evaluated and applied in the data analysis exercise.   

The research methodology adopted was a positivist quantitative approach.  A survey was undertaken to determine students’ attitudes towards, drivers to engage in and possible solutions to Internet music piracy at Swansea Metropolitan University.  

The conclusions suggest that young, male undergraduate students are mostly likely to commit Internet music piracy.  Drivers affecting a students’ propensity to illegally download music were identified as:

· social acceptance


(  the price of a CD

· a sense of urgency


(  the availability of songs

The majority of students within the sample knew it was illegal to download copyrighted music for free, yet there seemed to be no social stigma in their free confession of this illegal activity.      

The researcher recommended a two pronged attack by the music industry.  Firstly the music industry should ensure they are meeting the needs of the consumers by providing the music they want in the format they want.  Secondly the music industry should try and increase intensity in campaigning against piracy, featuring the damage to creative artists and possible long term reduction in the range of new music available.     
Chapter One
Introduction
1.1
The Background 

‘Like any culture in a market economy, the role of the music business is fundamentally to transform its culture products into financial rewards’ Garofalo (1999, p318).  The primary aim of the music business is to make money and this ability has been severely undermined with the recent growth in Internet music piracy.  Music piracy has been a problem for the record companies ever since the invention of cassette tapes but since the development and wide-spread use of the Internet and peer-to-peer networks such as Napster there has been a massive increase in piracy levels (Hill, 2007).  Music is not the only material to be subjected to digital piracy, books (Hoorebeek, 2003), software (SPA, 1998 & Thomas et al, 1998) and films (Hill, 2007) are all suffering as a result of the Internet.   

1.11 The Music Industry

The music industry is dominated by four record companies; Warner Music, Universal Music Group, EMI Recorded Music and Sony/BMG Entertainment.  Sony and BMG entertainment merged in 2004.  EMI has tried to merge with Warner Music twice but competition concerns have stopped the merger (OECD, 2005).  In addition to the main dominant record companies there are smaller independent music companies.  The BPI is the trade association for the UK record industry and they represent more than 300 record companies in the UK.  However, the 4 major record labels very much dominate the market with them accounting for over 90% of recorded music sales in Britain (BPI, 2006).      

Music is regarded by many as the primary entertainment business (Vogel, 2004).  In 2003 the global music market was worth $32 billion (OECD, 2005).  The music industry in Britain alone employs more than 125,000 people (BPI, 2006).  According to the IFPI (2006), music piracy is responsible for not only monetary losses but job losses as well.

1.12
Definitions of Piracy 

Originally piracy was defined as ‘the practice or an act of robbery of ships at sea’ Tulloch (1993, p1156).  However it is now commonly used to describe copyright infringement which many would argue as the modern version of piracy as it is essentially a theft of intellectual property.  Intellectual property is ‘anything emanating from the working of the human brain’ Lloyd (2004, p364).  Examples can include stories, poems, songs, films and inventions. As music is classed as intellectual property it is protected by copyright.  Copyright is the legal protection given to protect intellectual property from being copied without the artists’ knowledge (Lines et al, 1996).  Copyright infringement is illegal and punishable by law.  The current law governing copyright is the Copyright, Designs & Patents Act 1988 (BPI, 2007).    Many are unhappy with the term piracy as they believe it insinuates something more ominous than it really is but in the eyes of the law and for the rest of this research, piracy and copyright infringement will be used interchangeably.  

1.13
The Rise of Piracy in the Music Industry  

In the 1970s and 1980s the battleground for music piracy was the flea markets (Landes & Lichtman, 2003) but this has changed in the 21st century and the battleground is now Cyberspace.  The development of technology and the rise in computer usage has created an environment perfect for pirates (Rao, 2003).  The Internet has allowed information to be duplicated so precisely that it is not possible to distinguish it from the original (Langford, 2000), which has not previously been possible.  

According to the IFPI, piracy costs the record industry over $4.6 billion a year. Furthermore it is estimated that on-line music piracy costs British record companies more than £1 billion per year (Dowell, 2007).  The IFPI argue that file-sharing through peer-to-peer networks is responsible worldwide for a fall in sales of 22% between 1999 and 2004 (Hill, 2007).  The Organization for Economic Cooperation and Development (OECD, 2005) conducted a study which showed that 2.6 billion songs were downloaded ever month.  BBC News (2006a) stated that figures showed that there were 40 illegal downloads happening for ever one legal download.  In 2005/6, 20 billion songs were illegally downloaded (Wachamn, 2007).

Despite publicity campaigns and high profile prosecutions the level of music piracy is still rising.  A survey carried out in 2007 by Entertainment Media Research showed that 43% of respondents said they illegally download music.  This is a rise since 2006 when it was 36% (Blakely, 2007a).  In October 2007 a woman in the United States of America was ordered to pay £109,000 in damages for illegally file-sharing music (BBC News, 2007a).  This is a huge problem for the record industry and it shows no signs of slowing down or stopping.  

1.14 Computer Ethics

The development of technology has allowed everybody to become music pirates.  It does not require a mass investment in copying equipment.  It just requires a computer and a connection to the Internet.  Ethics is increasingly being seen as important in the area of information technology (Haines & Leonard, 2007).  Ethics refers to ‘the rules and principles of right and wrong conduct’ (Gbadamosi, 2004, p1145).    As stated by De George (2003) the reliance on information technology raises many ethical issues.  The study of ethics related to information technology (formally known as computer ethics) started as early as the 1940s when Norbert Wiener (1948) wrote Cybernetics: Or the Control and Communication in the Animal and Machine.  The subject did not really take off until the 1980s and with the release of the Internet has flourished.  Freestone & Mitchell (2004) believe the Internet is a totally new environment and should be thought of as distinct from the physical world when examining ethical issues.  Conger & Loch (1995) stated that as the use of computers has risen the unethical use of computers has also risen.  Peterson (2002) goes on to say that the vast amount of information now available via computers and the Internet has enabled opportunities for misuse.  According to Marshall (1999) the rate at which IT is developing is faster than that of ethical guidelines needed for its use.  

1.15
Stakeholders

With the development of technology and the rise in Internet music piracy there are a number of groups of people now affected by music piracy.  Figure 1.1 shows stakeholders affected by Internet music piracy.  


Figure 1.1 
Stakeholder Map of Music Piracy

Record Companies

Record companies are the main group of people to loose out over music piracy as they collect 85-90% of the revenue of record sales (Graham et al, 2004).  Most of the legal action taken in response to music piracy has been started by the record companies.

Artists

Artists are split in their opinion of music piracy. Some argue that it is stealing their livelihood and they are not being paid for what is essentially their job. Others argue that it is not that harmful, especially in comparison to the record companies themselves and are embracing the new technology.  

Consumers

Although there are high rates of Internet users illegally downloading music and it is becoming widely accepted by the general public as socially acceptable, 50% of the general American public still believe music piracy is morally wrong.   However they do not believe in it strongly enough to enforce laws against pirates, showing that although they do think it is unethical they do not believe it is on the same scale as child pornography for example (Strahilevitz, 2003).

Government/Lawmakers

There is controversy over whether or not the copyright laws in place are able to protect material as technology has developed.  Some authors such as Rao (2003) argue that there have been laws in place since the conception of the Internet that protect material from copyright by computer.  However, others (Hoorebeek, 2003) argue that the laws cannot keep up with the development of technology.  As a result of continuing developing technology, laws continually need updating to keep in line with developments.  Some authors also believe the copyright laws in place are suffocating creativity (Lessig, 2004).

Business Ethicists

According to Calkins (2002) business ethicists are in a position to help both the consumers and the copyright holders to develop a deeper understanding of what is fundamentally an ethical problem.  

New Artists

The opinion of new artists on music piracy is split.  Some believe music piracy through file-sharing networks can help publicise their work and others believe that they will suffer as record companies will not have the money to invest in them (OECD, 2005).  

Software Developers

The software developers who are developing the software responsible for music piracy such as Napster and Kazaa believe in free access to copyrighted material.  Recently a number of lawsuits have been filed against these developers by the record companies and they have been found indirectly liable for the actions of people using their software.  There are a number of reasons why the record companies are choosing to take legal action against the software developers as oppose to the individuals using them but primarily it is because it is quicker and cheaper to sue one person or company rather than hundreds of individual copyright infringers (Landes & Lichtman, 2003).

1.2 The Rationale 

Bowie (2005) was the inspiration for this piece of research.  He wrote an article in which he was quite incensed that students thought it was morally acceptable to illegally download music.  Bowie states that students regard music piracy as illegal but not immoral, similar to underage drinking.  Music piracy is particular prevalent amongst students as they are twice as likely to download music compared to all users and with 93% of American college students accessing the Internet in a given month, this is a massive market (Aiken et al, 2003).    

The researcher works in a University and after reading Bowie’s article thought it would be interesting to investigate whether students within her University illegally download music and what factors affected their decision.       

The researcher expected to find that a high percentage of students think it is morally acceptable to illegally download music and that the record companies’ attempts at stopping music piracy have had little impact.  

1.3
The Aims 

In summary, the overall aims for this piece of research are:

· To critically appraise explanatory models and cases which impact on consumers’ willingness to undertake Internet music piracy.  

The study will examine issues surrounding music piracy such as problems with copyright law enforcement, the consequences, different stakeholders’ perspectives, justifications, solutions and who is more likely to commit music piracy. 

· To evaluate whether there are any demographic factors that affect students’ propensity to illegally download music.

The research will examine whether students within Swansea Metropolitan University illegally download music and whether any demographic factors have an affect on their decision to commit Internet music piracy.

· To investigate whether the triggers identified affect students’ attitudes towards Internet music piracy.

This research will examine whether the students within the subject group use the factors responsible for Internet music piracy identified in previous research as justifications for their actions.   

· To explain whether attitudes vary between different cohorts.
This study will examine whether the students propensity to illegally download music is affected by the course they are studying.

· Make recommendations on how to combat music piracy based on the findings of this research.  

Recommendations will be made based on the primary and secondary research findings. 

1.4
How the Aims are to be Achieved

Chapter One introduces the area briefly and states the aims that are to be achieved during the research project.  

Chapter Two examines the secondary research surround the area of Internet music piracy.  The research was gathered from books, journal articles, websites and newspapers.   The majority of the sources are journal articles and newspapers as it is a current issue, information can change daily.  

Chapter Three examines the various research methodology options available and the reasons why a positivists approach consisting of questionnaires was chosen.  

Chapter Four analyses the data found from the primary research and links it back with issues found in the secondary research.  

Chapter Five draws conclusions based on both the primary and secondary data and makes recommendations based on those findings.  

Chapter Two
Review of 

Literature
2.1
The History of Piracy

Although not called intellectual property the first recognition of a new form of property came about in 1476 when William Caxton introduced the printing press in England (Patterson, 1968).  This idea developed over the next 200 years and in 1709 the first statute regarding copyright, the Statute of Anne, was established (Lloyd, 2004).  In the early years before the Statute of Anne was in force copyright rights were only available to a special group and the group themselves decided on sanctions to support their rights, primarily as a result of censorship and press control.  It is believed the reason the rights of the artists were overlooked for so long was because there was no pirating of the publications printed by Caxton as he did not have a competitor with enough capital to be a significant threat (Patterson, 1968).

Since the introduction of the printing press there has been a continual stream of new technology, each proposing new questions about copyright and how to protect it.  The introduction of cinematography in the 19th century (National Media Museum, 2008) raised questions about copyright and as a result the Copyright Act 1956 was established to include films and television recordings (Davis, 2003).  Cinematography also brought up the question of whether it was right for authors to derive others work (Castonguay, 2006).  

The development of the first VCR also threw copyright issues completely up in the air.  In 1982 the President of the Motion Picture Association of America, Jack Valenti said ‘the VCR is to the American film producer and the American public as the Boston strangler is to the woman home alone’ (Valenti cited by Castonguay, 2006).  In America, Universal City Studios and the Walt Disney Company sued Sony and argued VCRs were being used to violate copyright laws.  This issue was taken to the Supreme Court and in an historic decision ruled that it was “fair use” to record a television programme and watch it later at a more convenient time (Beauchamp & Bowie, 2004).  Despite the film studios initial concerns they proceeded to benefit, with Disney alone gaining more than $100 million in 1986 from home videos (Castonguay, 2006).   
Copyright infringement can take place in many forms, from the material on a CD to the designs on t-shirts (Coyle, 2002).  Although the development of technology has evoked a new era of piracy on a scale not previously seen, the issues surrounding piracy are no different to what they were centuries ago.

2.2
The Different Forms of Music Piracy  

There are various forms of music piracy including physical, Internet and new forms of digital piracy (IFPI, 2006).  

Physical music piracy is used to describe a CD being copied to make another copy.   This is a huge market which in 2005 was worth $4.5 billion globally (IFPI, 2006). 

Internet music piracy is another massive market with almost 20 billion songs downloaded illegally across the world in 2005 (IFPI, 2006).  Music on the Internet is a big industry ‘second only to pornography’ (Passman, 2001, p423).  There are several different forms of Internet piracy including illegal websites which host music but do not have permission to copy or share it.  These websites flourish in countries where copyright laws are not as strong. 

The last seven or eight years has seen a dramatic rise in file-sharing.  File-sharing is the most widely used form of Internet piracy and refers to ‘trading digital files with other users over the Internet.  Users trade files by downloading (to obtain them) and uploading (to distribute them)’ BPI (2006, p3).  File-sharing is illegal if the files are downloaded or uploaded without the permission of the copyright owner. The technology used for file-sharing is known as peer-to-peer networks.  These networks allow computers to connect directly with each other to exchange files.   

BitTorrent is a new development in file-sharing designed so large files could be distributed between users without consuming sever and bandwidth space.  FTP (File Transfer Protocol) is another method used by Internet music pirates which ‘provides the facility whereby files can be downloaded into a computer from another computer in the Internet’ Ince (2004, p16).

New forms of digital music piracy evolve as the development of technology continues with examples including LAN File sharing, digital stream ripping and mobile piracy.  LAN file-sharing involves people sharing files via a local area network, for example universities.  Digital stream ripping is a process which allows songs from radio or Internet broadcasts to be converted and stored into individual songs.  Mobile phone piracy enables users to transfer songs, for example, via Bluetooth.  Although these methods are in their infancy it is thought they are an emerging threat (IFPI, 2006).

2.3
Analysis of the Napster Case 

The Napster case was the most significant case in the history of Internet music piracy as it signalled the beginning of using peer-to-peer technology to allow people to exchange music, including copyrighted music, for free.  Analysing and understanding the Napster case is key to understanding music piracy in the digital age.  Napster was founded in 1999 by 19 year old, Shaun Fanning, a student from New Jersey.  

Fanning originally wrote the programme so he could exchange songs with his friends but after seeing how successful it was he left college, acquired venture capital and founded Napster Inc in the summer of 1999 (Halbert & Ingulli, 2005).  Napster was simple to use which contributed to its success. The Napster server acted as a searchable directory which showed users what music other users had stored on their computers.  When a user requested a song Napster would search for which machine had that song and was currently online and then connect them (Hoorebeek, 2003). Napster also allowed users to look at what other songs were in a user’s directory which enabled users to sample music previously unknown to them (Strahilevitz, 2003).  

Napster was extremely popular and grew at an enormous rate.  Within the first 15 months of existence Napster had over 50 million users and 45 employees (Beynon-Davies, 2004).  At its most popular over nine million people a month used Napster (Reynolds, 2003). Napster and other similar imitators ‘have grown into arguably the largest international networks of illegality in human history’ (Strahilevitz, 2003, p507).
In December 1999 the RIAA and its members sued Napster.  They argued the technology used by Napster was being used to steal copyrighted music.  Eventually the United States Court of Appeals judges ruled that Napster was responsible for the actions of their users.  Although it was argued that not all content was copyrighted and the software had legitimate purposes, evidence showed that the bulk of the files on Napster were copyrighted (Strahilevitz, 2003).  The RIAA won their battle and Napster was effectively forced to shut down in 2001 (Madden & Lenhart, 2003).  As Napster battled to become a legal pay-for-service business, users swapped to other file-sharing programmes and eventually in June 2002 Napster filed for bankruptcy and was bought for $8 million by Bertelsmann AG (Halbert & Ingulli, 2005).  Napster 2.0 was launched in the United States as a legitimate online service in October 2003 and as at December 2004 had 270,000 paying subscribers (OECD, 2005).   

A lot can be learnt from the Napster case including the fact that people are happy to illegally download music.  This point was emphasised when the New York Times wrote an article detailing how to obtain file-sharing programmes.  This is surprising as the paper is respected in America and is in a business that benefits from copyright protection (Strahilevitz, 2003).  If illegally downloading music is general accepted by people then it can not be classed as unethical even though it is still illegal.  
Napster also demonstrated that litigation against peer-to-peer software developers does not necessarily work.  Although the record industry was successful with its case against Napster music piracy has not stopped, if anything it has grown.  Other peer-to-peer networks have been developed including Gnutella and Kazaa and users just change to the latest available network.  Gnutella was created a year after Napster began and includes several different applications (for example BearShare and Limewire) all using the same technology.  Gnutella technology allows the exchange of different files not just MP3 files but images and movies as well.  Furthermore it does not have a central server, instead the computers plugged into the network act as mini-servers making it more difficult to shut them down.  There are a number of other file-sharing programmes that combine Napster’s efficiency with Gnutella’s decentralised server including MusicCity’s Morpheus and Kazaa (Strahilevitz, 2003).      

Napster was also responsible for a new form of piracy.  Previously piracy was either commercial and for profit or it consisted of making a copy for your friend or family member.  Napster users were the first pirates to share music not for profit and to people who they did not know and were never likely to know.  This meant people did not look upon it as they would look upon someone selling pirate CDs for profit, they were considered to be more like altruists than thieves (Strahilevitz, 2003).  

The Napster case also demonstrated that even within the recording industry there was conflict as to whether Napster should be stopped or not.  For example, Sony Music Entertainment Inc. was a plaintiff in the lawsuit against Napster but Sony Corporation was also a member of the Consumer Electronics Association who opposed the ruling against Napster because they felt that expanding copyright law could be to the detriment of new technologies (Calkins, 2002).

The lessons learnt from the Napster case can be used when examining current piracy issues including that of other digital material.  Both the movie and software industry can learn from the success and failures of the music industry regarding property rights and commercial opportunities in relation to the Internet (OECD, 2005).  

2.4
Piracy is a Worldwide Problem

File-sharing has had a massive effect on the record industry in the UK.  Between 2003 and 2006 an estimated £1.1 billion in revenue was lost (BPI, 2006).  Internet music piracy is a worldwide problem with some countries more affected than others.    

Figure 2.1 shows the value of global music sales between 1969 and 2003.  As can be seen sales continuously increased to their peak in 1995 and since then have fallen rapidly.  The sharpest fall was between 1999 and 2002 which coincided with the launch of Napster. 
Figure 2.2 shows the break down of sales per country.  As can be seen not all countries experienced a drop in sales between 1999 and 2003, some countries experienced a growth in sales, for example the United Kingdom.  This is thought to be because of lower broadband penetration, stronger music from the record companies, particularly independent labels and more interested consumers (OECD, 2005).  The fall in global sales is due to large drops in large markets such as America, Japan and Germany. 
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Figure 2.1 
Value of global music sales, in billion USD (OECD, 2005, p22)
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Figure 2.2 
CD sales in units for OECD countries (OECD, 2005, p24)

There are 10 priority countries with regards to music piracy; Brazil, Canada, China, Greece, Indonesia, Italy, Mexico, Russia, South Korea and Spain (IFPI, 2006).  These countries were identified based on a range of factors including piracy levels, government action and importance of the legitimate market.  Two of the worst countries for illegally downloading are Brazil and Canada (BBC News, 2006b).  In 2000 Canada saw the largest drop in sales of recorded music (5%).  One possible reason maybe that a considerable percentage of Canada’s population has access to high-speed Internet connections (Aiken et al, 2003).   

The top three countries for software piracy are China, India and Malaysia.  China has a 92% piracy rate (Rao, 2003).  Piracy rates are thought to be high in Asia because there is a lack of established intellectual property rights.  Although countries such as China had to reinforce their intellectual property legislation in 2001 to join the WTO, according to Hill (2007) actual enforcement of those laws has been slack.  However Linek & Iwanicki (2006) argue there has been more cooperation than previously and it is in China’s interest to be seen to be taking intellectual property rights seriously as WTO membership has bought great success to China.  Trade negotiations can be greatly affected by the intellectual property rights of the countries concerned (Lee & Mansfield, 1996).    

Piracy has become a worldwide problem because of the global nature of the Internet.  

2.5
The Internet Context

Technological change is often praised and condemned for the same reason (Brozen, 1952) and that is particularly true in the case of the Internet.  The Internet can be defined as a ‘worldwide network of computers…over which people share files, send electronic messages, and have access to vast quantities of information’ Watson et al (2000, p154).  Although the Internet has bought with it many advantages, as the technology continues to develop new ethical problems emerge (Thomas et al, 1998, Spinello, 2005 & Rogerson et al, 2000).  Forester & Morrison (1994) argue that the use of computers has generated severe problems that were not anticipated and have proved to be extremely costly.  Issues such as piracy that were once considered an irritation are now viewed as a major problem (Gattiker & Kelley, 1999).  

Haines & Leonard (2007) & De George (2003) argue that intellectual property issues are one of a long list of ethical issues that have surfaced as a result of the development of information technology.  According to De George (2003, p7) the Internet ‘is perhaps the first instance of functional anarchy on a large scale’.  Bowie (2005) goes onto say that technology has provided the opportunity to behave unethically, making it more difficult for people to behave ethically.  The lack of respect for intellectual property is just one example where the Internet has led to a rise in unethical behaviour.  Over the last 20 years there has been a massive increase in students cheating through plagiarism by copying content or buying assignments from the Internet (Bowie, 2005).

Weckert (2000) states the Internet has 5 features that are unique when compared to other forms of communication.  These are: 

· it allows communication on a global scale

· it facilitates anonymity

· it is interactive

· it has reproducibility

· it is uncontrollable  

Most, if not all of these factors are responsible for the growth in music piracy.  However the reproducibility factor, the uncontrollable nature and the global scale of the Internet have the main impact.    

Copying other people’s work including art, music and literature is not new and unique to the Internet but the speed, ease and in-expense at which the Internet can copy and distribute electronic material is.  What is unique is that when copying electronic data there is no indication that copies have been made from the original so the creator may never know his/her work has been stolen (Johnson, 2001).   As a result of the ease of reproducing electronic information, Copyright has become a prime concern for many industries.  

The issue of uncontrollability is a huge factor contributing to music piracy as it allows anyone to make copyrighted material available to others.  To say the Internet is uncontrollable is not totally accurate.  It is possible but very difficult to control information on the Internet (Weckert, 2000).  Many believe (Thomas et al, 1998) the uncontrollable nature of the Internet is in fact an advantage as it allows freedom of information and no person, organisation or government can restrict what is published.  

The issue of anonymity provided by the Internet also contributes to its uncontrollable nature and the difficulty in regulating music piracy (Hoorebeek, 2003).  The Internet is not totally anonymous as our activities can be traced but we do have a certain sense of anonymity in that we do not see each other directly.  This factor could be why people still commit music piracy although they know it is illegal.  Anonymity makes the Internet the perfect environment for criminals.    Even with the Internet’s ability to trace every movement you make, the trace still only leads to a computer.  It is then difficult to connect the computer to the person committing the illegal act (Johnson, 2001).  Wallace (1999) argues that individuals may do things on the Internet that they would never do in the physical world.

The global nature of the Internet means that the music piracy market is not just limited to one country or a group of countries.  Someone sitting in their living room in Wales can share a CD they have bought with someone sitting in their living room in China.  The global scale of the Internet also raises the issue of whose law do we follow and who is going to enforce it (Hoorebeek, 2003).  Although political, legal, economical and technological factors stand in the way of a globally coherent law for intellectual property rights, many believe that there is a growing trend towards coherence which will create an effective framework for enforcement (Linek & Iwanicki, 2006).  

2.6
The Negative Consequences of Music Piracy 

According to Garofalo (1999) the record companies are at the centre of the music industry and everyone else including booking agencies, management firms and even the artists themselves are there just to support them.  As a result the record companies are the group most affected by Internet music piracy.  It is mostly the associations representing the record companies that are taking legal action in an attempt to stop music piracy. 

According to the BPI (2006) the majority of third party research shows that online music piracy through peer-to-peer networks has been the main cause of the drop in worldwide music sales.  Michel (2006) found that between 1999 and 2003 file-sharing may have reduced album sales by as much as 13%.  According to Burt (2004) the decline in sales has affected the record companies and has resulted in job losses and cost-cutting, particular affected are the budgets for development of new artists.  In March 2004 Warner Music Group announced 1,000 job losses which represented 20% of its workforce.  Record companies are also trying to cut-costs through consolidation.  The Sony Music BMG merger saved about $350 million (OECD, 2005).  

Some argue the drop in sales is not the result if Internet music piracy but a number of other factors.  Since 1999 there has been a 20% drop in the number of CDs released.  There was also a 7.2% rise in the price of a CD between 1999 and 2001 and strong competition from other forms of media (Lessig, 2004).  Further factors identified as having an impact are physical CD piracy levels, consumer spending on entertainment and a reduction in the variety of music (OECD, 2005).

Artists are also suffering as a result of Internet music piracy as they are not getting paid for what is essentially their job.  New artists are said to be particularly affected as intellectual property involves a great deal of time, money and risk and if intellectual property rights do not protect this investment, industries will not take the risk with new talent (Hill, 2007).  This combined with cost-cutting in new investment dramatically affects new artists. Section 2.11 examines the artists’ perspective in more detail.  

According to the BPI (2006) another negative consequence of file-sharing is that many of the programmes are unsafe for your computer as some make money by installing spyware and as a result of these networks your computer can be open to exposure to viruses.  Also, as these networks are unregulated you cannot be sure what you are getting when you download a file.

2.7
Problems of Enforcing Legislation

Music is defined as intellectual property and is therefore currently protected in the United Kingdom by The Copyright, Designs & Patents Act 1988, later amended by the Copyright and Related Rights Regulations 2003 (Davis, 2003).  A more detailed account of the history of Copyright Law can be found in Appendix A.    

To enforce legislation it is necessary to establish who is committing the crime and therefore liable, what is the appropriate law to apply and finally what acts have been committed under that Act (Reed & Angel, 2000).  Trying to establish who should be liable for Internet music piracy is difficult.  Firstly it could be the person uploading the material, secondly the person who is downloading and finally the companies that set up the networks that allow people to share songs.  Who is responsible is a hotly debated subject on which there are many different views.  The Chairman of the IFPI, John Kennedy, believes that ISPs should take responsibility for their customers’ actions.  Kennedy believes that ISPs should threaten to sue their customers should they use the networks for anything illegal such as music piracy (Richards, 2007).

Although legislation is difficult to enforce, numerous countries are trying to in an attempt to curtail the music piracy industry.  Both file-sharing sites and individual file sharers are being targeted.  In 2006 Kazaa agreed to pay the record industry £53 million in damages and to become a legal music download site after a series of lawsuits (BBC News, 2006b).  In 2007, website Oink which leaked pre-released copies of records was shutdown after a pan-European operation lasting two year (Johnson, 2007).  This case is a good example of cross-country cooperation to fight Internet music piracy.  Legislation is successful in regards to shutting down illegal file sharing websites however the speed at which a new website can set up far outweighs the speed at which it takes record companies to shut one down.  

Record companies are also prosecuting individual file-sharers in an attempt to end music piracy.  File-sharers in 17 countries excluding the United States of America have been prosecuted with almost 2,000 cases announced in 2006 (IFPI, 2006).  In America more than 26,000 individuals have been accused.  The number prosecuted in the United Kingdom is much smaller with legal action taken against more than 100 individuals.  So far all of these cases have been settled outside of court and none have been contested (Blakely, 2007b). 

According to Linek & Iwanicki (2006, p4) the legal action taken by record companies has done nothing but create ‘serious public relations problems for the music business’.  It is a risky strategy for record companies to prosecute the very people that buy concert tickets or albums of artists they really like (Bowie, 2005).  Only 26% of music downloaders say that they never buy the music they download (Lenhart & Fox, 2000) so even if they do download some music the majority are likely to buy some as well.  

Whether or not enforcing legislation is having an affect on Internet music piracy is debatable.  Research has shown that 14% of people who illegally download music have now stopped.  A third said it was due to the fact that file-sharers were being prosecuted (Rainie et al, 2004).  Figure 2.3 shows the decline in users of the Kazaa file-sharing software.  As can be seen there is a rapid decline after the announcement that the RIAA was going to sue users.  This drop may have been due to consumers swapping to other less well know sites as Kazaa was one of the main sites at that time. 
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Figure 2.3 
Graph to show the number of people using Kazaa (Rainie et al, 2004, p2)

Further research has shown that the number of Internet users who illegally downloaded music rose from 14% in 2003, which is when it was at the lowest because of publicity surrounding lawsuits, to 25% in May 2005 (Fallows, 2005).  This shows that although downloading statistics are not as high as they once were, there has been an increase since lawsuits were announced which raises the question of the success of enforcing legislation as a solution. 

2.8
The Ethical Debate

Although Internet music piracy is illegal there is still a huge debate concerning the ethical nature of it.  To establish whether music piracy is ethical or not it is necessary to examine the definition of what is ethical.  Reynolds (2003, p4) described ethical behaviour as ‘behaviour that conforms to generally accepted social norms.’  According to this definition if music piracy is regarding as a social norm then it is in fact ethical behaviour.  Research conducted by Lenhart & Fox (2000) found that 40% of all Americans including both Internet users and non-Internet users think that people who download copyrighted music are not doing anything wrong.  Furthermore 78% of people who download copyrighted music do not think they are doing anything wrong.  Internet music piracy has become common practice and is accepted amongst many, which makes it more difficult to classify this behaviour as unethical.  

There are two ethical theories that can be applied to music piracy in an attempt to evaluate whether it is morally acceptable or not.  The teleological theory which focuses on the consequences of the actions and the deontological theory which concentrates on the actions themselves (Vitell et al, 2001).

One form of the teleological approach is utilitarianism.  Jeremy Bentham, an 18th-century philosopher, is the founder of utilitarianism which argues that something is ethical if it produces the ‘greatest good for the greatest number’ (Lamsa, 1999 cited by Mellahi and Wood, 2003, p12).  Halbert & Ingulli (2005) argue there are more people positively affected by online music piracy than negatively affected and although the shareholders of the recording industry, those employed by them and artists signed with them may loose out financially, it is not clear by how much.  Bowie (2005) however disagrees and argues the utilitarian view point supports copyright.  Bowie argues that artists need money to survive so without copyright protection artists will be less likely to take the risk and produce their art. 

Kant (cited by Boylan, 1995) offers a deontologist approach, believing that people should live by a set of rules considered morally ethical.  Kant argued that for an action to be ethically right you must be prepared for everyone to act in the same way.  Therefore deontologists would argue that music piracy is stealing and wrong no matter what the outcome is and no matter how many people gain happiness from it.  Just because technology allows people to do things it does not make them right.  Furthermore the pirates must be prepared for their own work to be freely distributed online.

The record industry often says illegally downloading music is the same as going into the shop and stealing the CD.  Britney Spears has been quoted as saying ‘Would you go into a CD store and steal a CD?  It’s the same thing; people going into the computers and logging on and stealing our music’ (Hahn, 2003).  Whether or not it is the same is debatable.  The law supports the difference between stealing a CD from a shop and illegally downloading a song as the laws dealing with the two are different.  Theft is dealt with by the Theft Act (1968) and can result in a prison sentence whereas copyright infringement that is on a non-commercial scale is often overlooked (Hoorebeek, 2003).  Further to this Lessig (2004) argues that it is not the same because by stealing a CD there is one less CD to sell but this is not the same with downloads.  According to the RIAA in 2002, 803 million CDs were sold and 2.1 billion CDs were downloaded for free.  If each download was a lost sale there would have been a 100% drop in sales not just a 7% drop as claimed by the RIAA.  Therefore Lessig argues there is a big difference between downloading music and stealing a CD.  

The law cannot always be equated with ethics.  As De George (2003) argues, actions are often judged to be unethical before they are made illegal, for example slavery.  Figure 2.4 classifies music piracy using a legal versus ethical framework adapted from Henderson (1982).  After the recent decisions on Napster and Grockster the legality of music piracy does not appear to be debateable.  What is debatable is the morality of it.  
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Figure 2.4
The ethical versus legal framework adapted from Henderson (1982)
2.9
Identifying the Pirates

Internet piracy is rapidly growing and the most common offenders are college students (SPA, 1998).  This may be because college students are more likely to be using the Internet than the rest of the population.  78% of college students go on the Internet compared to 64% of the population as a whole (Aiken et al, 2003).  Jones (2002) found that 14% of college students compared to 4% of all users are likely to download music files on any given day.  Aiken et al (2003) also found that undergraduates spent more time on the Internet downloading music and movie files (9%) than graduate students (2%).  The digital divide could also have an impact as students tend to be young and although older people are using computers and the Internet more as it becomes more user friendly there is still a divide between young and old in relation to Internet use (De George, 2003).  Hill (2007) confirms this by stating that older people are less likely to commit digital piracy than younger people.      

Fallows (2005) found that significantly more online men (30%) than online women (20%) illegally downloaded music from the Internet.  This may be because men are more confident with installing new software and fixing their own computers (Fallows, 2005).  Women are also more concerned about the criminal use of the Internet and more deterred by potential prosecutions (Rainie et al, 2004).  A number of authors have found that women generally act more ethically than men (Leonard et al, 2004, Deshpande, 1997, Dawson, 1997 & Banerjee et al, 1996).  However there are also authors who argue that there is no difference between men and women’s ethical beliefs (Allmon et al, 2000 & Jones & Kavanagh, 1996).

According to Kini et al (2004), differences in culture can also have an affect on a person’s decision on whether piracy is ethical or not.  In countries where the idea of private property was suppressed and intellectual property rights are not enforced effectively, piracy is more likely to be acceptable.  Furthermore in countries where state-owned companies dominated, many believed that stealing from these companies was not wrong as the companies were “owned by the people” e.g. China (Hill, 2007).  Swinyard et al (1990) states that Asians tend to make ethical decisions on the outcomes of the decision as oppose to the decision itself.  It could be said they are generally more teleological in their approach and therefore more likely to believe Internet music piracy is not morally wrong.    

An area lacking in previous research is the ethical differences between students studying different disciplines.  Malinowski & Berger (1996) found that there was no difference in cognitive, affective or behavioural responses as a result of the discipline being studied by the student.   Barnett & Brown (1994) also found no statistically significant difference between the business and non-business students.  Martin (1981/1982) similarly found no difference between the ethical judgments of business students who had completed an ethics course and engineering students who had not.  Taylor (2004) did find that there were differences between the opinions of music students and business students, with music students believing downloading copyrighted music to be more unethical than business students.  However it should be noted that neither group strongly believed that it was unethical.  

Haines & Leonard (2007) suggested that a person’s locus of control would have an affect on their judgement about ethical behaviour in an IT context.  According to Trevino (1986) people who have an internal locus of control believe that what happens to them is a result of their own behaviour and actions.  People with an external locus of control believe that what happens to them in life is outside of their control and they believe in fate or other forces.  Haines & Leonard found that people with an internal locus of control are more likely to act ethically. 

Kohlberg (1969) described three main levels of moral development; pre-conventional, conventional and post-conventional.  The pre-conventional level is characteristic of children and morally immature adults.  The conventional level is characteristic of most adults and is affected by peer pressure and the post-conventional level is when the person is concerned with how their behaviour affects society as a whole.  Research shows that people who commit music piracy tend to be young males who could be described as pre-conventional (Hill, 2007) and the combination of a low risk of punishment and the self-gratification obtained from music piracy can influence predisposed pre-conventional people towards music piracy 

Interestingly there can be a difference between people thinking ethically and acting ethically.  Madden & Lenhart (2003) conducted research on music download demographics which showed 38% of people earning under $30,000 illegally downloaded music compared to 26% who earn over $75,000.  Lenhart & Fox (2000) conducted a similar study and found 47% of the general public who earn more than $75,000 thought downloading was not stealing, compared to 37% of who earn less than $30,000.  This shows that although people on higher incomes may be more in favour of downloading music, they have the money available to buy CDs and therefore do not participate as much as people on lower incomes.   

2.10
Justifications of Music Piracy

Equity theory describes how individuals look for fairness and equity in social exchanges.  If the relationship appears to be unfair the individual will take action to address it and restore the balance (Adams, 1963 & Glass & Wood, 1996).  Many people believe the price of digital goods is too high (Gupta et al, 2004).  The record industry consists of four main companies operating in an oligopolistic market with each company having a monopoly over their artists (Graham et al, 2004 & Papadopoulos, 2004).  It has been argued that record companies use this power to set high prices for CDs.  There was a 7.2% rise in the price of a CD between 1999 and 2001 (Lessig 2004).  In 2000 the record labels settled a lawsuit launched against them for price-fixing (Easley, 2005).  Many argue (Freestone & Mitchell, 2004) that piracy allows consumers to drive down the prices and fight against price-fixing.  Lunney (2001) believes piracy also allows consumers to protest against the excessive copyright laws.  Recently the price of CDs has in fact fallen as supermarkets have begun to sell music and cheap albums can be bought on line.  60% of CDs now sell for less than £10 in the UK (BPI, 2006).  There are other factors that have also led consumers to feel their relationship with record companies is unfair and unjust, including the fact that albums are produced often with only one or two good songs on that the consumer wants to purchase (Hill, 2007 & Bowie, 2005).  

Another model of ethical-decision making that can be applied to music piracy is Jones’ (1991) model of moral intensity.  Previous researchers (Kini et al, 2004, Tan, 2002 & Hill, 2007) have used Jones’ theory of moral intensity in relation to digital piracy.  The six components thought to have an impact on a person’s decision in relation to ethical subjects are:

· Magnitude of consequences

· Social consensus

· Probability of effect

· Temporal immediacy

· Proximity

· Concentration of effect

Magnitude of consequence relates to the damage done to the victim.  Many argue it is not the artists that are affected by Internet music piracy, it is the record companies.  Record companies are seen by many as massive, impersonal, monopolistic corporations that rip off the artists, so little sympathy is given.  Some artists, for example, Courtney Love have supported this view.  Love has publicly stated that it is record companies that are stealing artists work without paying them for it, not people swapping songs online (Halbert & Ingulli, 2005).  It is unsurprising that people use this argument as a justification for music piracy when the actual artists themselves are supporting it.  Furthermore, consumers do not believe artists are suffering as a result of music piracy as they are still seen to be living the highlife and appear to have a high income (Ang et al, 2001 & Chiou et al, 2005).  

Social consensus can also have an impact.  As stated previously, music piracy has in fact become a social norm and accepted by many.  Zimbardo et al (1995) argue people tend to adopt the behaviour and attitudes of other people in their ‘reference group’.  Insko et al (1985) argue there are two factors that make people conform to other peoples’ attitudes and these are; the desire to be liked and the desire to be right.  A lot of pirates do not believe that what they are doing will cause harm so there is a low probability of effect.  In fact many believe file-sharing helps the industry (Lessig, 2004).  Sampling different types of music is a reason often used and backed up by many artists.  Sampling is not a lost sale and can in fact result in establishing a fan and increasing sales of CDs, concert tickets and merchandise.

Temporal immediacy is the time between the unethical action and the consequence.  This is seen by many as irrelevant as they do not see any harm in Internet music piracy and do not believe they will get caught and therefore there are no consequences.  Furthermore those who have been prosecuted and for which there is a consequence, the consequence has come well after the initial action took place.   People are more likely to commit a crime if the risk of getting caught is low (Cole, 1989 & Covington, 1995).  Proximity is an important factor in relation to online music piracy.  As online music piracy happens over the Internet it depersonalises the crime (Hill, 2007) and creates a perceived distance between the pirate and the victim.  The concentration of effect is seen as being low as the victims are seen to be a corporation and not specific individuals.  

Lessig (2004) believes there are four main reasons people use file-sharing programmes (see Table 2.1).
	Type
	Description

	A
	Those who are file-sharing as a substitute instead of buying the CD

	B
	Those who are sampling the music before buying it

	C
	Those who are accessing music that is no longer sold

	D
	Those who are accessing music that is no longer copyrighted or the copyright owner wants to give away


Table 2.1
Table showing the different types of Internet music piracy (Lessig, 2004)

Lessig argues that although reason A is harmful to the record industry, types B, C and D either have no impact or in fact have a positive affect.  Lessig argues that the harm caused by type A piracy must outweigh the benefits gained from B, C and D for the behaviour to be unethical.  He goes on to say that file-sharing is different to physical music piracy in that physical music piracy is illegal and unethical.  This is because physical piracy is classed as type A piracy in other words is a substitute for buying the CD legally.       

Lau (2003) produced a ‘model of leniency’ consisting of five social and environmental factors thought to affect peoples’ attitudes towards software piracy.  Lau’s research supported all but one of the factors which was the sense of urgency and was not seen to have an impact in relation to software piracy.  As the issues surrounding piracy are similar, it is thought these factors could also apply to music piracy.  The factors were:

· social acceptance of software piracy

· the price of the original software 

· the sense of urgency 

· the poor availability of the original software 

· knowledge of copyright law 

Factors one and two and how they are thought to affect attitudes towards music piracy have been previously spoken about in this section.  Whether or not factor three has an impact on attitudes towards music piracy is debatable as leaked copies are often bad quality.  Factor four is a strong argument used for file-sharing.  Many argue that some songs can only be found on the Internet (Bowie, 2005) and therefore they have no choice as there is no legal way to obtain them.  

Factor four is a crucial factor.  If people do not realise music piracy is illegal then they are more likely to take part.  Sherman (2001) found consumers did not know they were breaking the law by downloading copyrighted music for free.  Record companies have spent a vast amount of time trying to raise awareness of the legality of downloading and more recent research states that in the UK 7 out of 10 consumers know that file-sharing is illegal (BPI, 2006).

2.11
Analysis of the Perspective of the Artist

As expected many artists are against music piracy.  ‘Every single day we’re out here pouring our hearts and souls into making music for everyone to enjoy.  What if you don’t get paid for your job?  Put yourself in our shoes’ P.Diddy (Hahn, 2003).  ‘If you create something and someone takes it away, that is stealing’ Mary J Blige (Altman, 2002)

The obvious reason for this is that along with the hundreds of other people responsible for creating a CD, they are not getting paid for their contribution.  Furthermore artists do not like the fact that songs can be taken before the artist has approved it and it may not be how they would like to release it (Pro-music, 2007a).  Essentially Internet music piracy has taken away the artists control over their work.  Prince is one artist who strongly believes artists should have control over their work, which is why he has threatened to launch a sting of lawsuits against major websites including YouTube and Pirate Bay (Kiss, 2007).  

Many argue the biggest losers of music piracy are the up and coming artists as the record companies do not have the money to invest in them (Pro-music, 2007a).  It is also argued that new artists do not have other forms of revenue such as merchandise, so they rely heavily on record sale royalties.  Peter Gabriel in the following quote argues that it is not the record companies suffering from Internet piracy, it is in fact the artists.  ‘Internet piracy…will eventually hurt those who love to make music. Some of the young and minority musicians we work with derive most of their income from record sales’ (Pro-music, 2007b).
However others argue that far from being a disadvantage for up and coming artists, music piracy can in fact help raise the profile of new artists and be used as an alternative form of marketing.  The Arctic Monkeys released their first single on 17th October 2005, which went to number one on 24th October.  The week before they released their first single they played a sell out concert in the London Astoria.  The Arctic Monkeys achieved this success as they had already built up a strong fan base by encouraging fans to swap their tracks and share them on websites (Paine, 2005 & Gibson, 2005).
It is not only up and coming artists who have embraced the Internet.  Radiohead recently released their new album ‘In Rainbows’ directly from their website, cutting out the record companies.  Consumers were asked to pay whatever they felt the album was worth.  People paid everything from nothing to more than a CD would normally cost in a shop (Wachman, 2007).  Radiohead did not expect lots of money from this album but gained thousands of pounds worth of free publicity as the release made national news (The Telegraph, 2007).  

Rainie & Madden (2004) conducted a piece of research examining musicians and songwriters and their perception of file-sharing and the damage it is doing to the music industry.  They found that there was no consensus between the musicians and songwriters on the impact of file-sharing.  35% believed file-sharing was good as it helped promote an artist, 23% believed it was bad as it allowed people to copy material without paying for the work and 35% agreed with both statements.  

As can be seen there is a complete divide amongst artists about Internet music piracy and its affect on the music industry.  

2.12
Solutions

Thomas et al (1998) argue that laws alone cannot be relied on to keep order in the virtual world, just as they cannot be relied upon in the physical world.  Therefore solutions other than legislation need to be examined. 

Papadopoulos (2004) argues that along with legislation lowering the price of CDs is the best way to control music piracy.  He argues that record companies should reduce the price to establish the market especially in countries where piracy rates are high.  This argument is aimed at physical piracy but can also be used for Internet piracy.  This could have a large affect on people on low incomes who think it is wrong to commit music piracy but do so anyway (Madden & Lenhart, 2003 & Lenhart & Fox, 2000).

Thomas et al (1998) recommend the use of codes of ethics.  Donaldson (1992) argues that codes of ethics are helpful when dealing with values and they demonstrate what is acceptable behaviour.  Bowie (2005) argues that codes are a good way of testing the morals of the peer-to-peer companies.  If the company is seen to include a code of ethics in their software it shows they are trying to be ethical.    

According to Hoorebeek (2003) there are two ways to control piracy, legislation and DRM programs.  DRM technology allows copyright holders to limit how digital media is used via encryption mechanisms (Tavani, 2007).  DRM is controversial and it is debatable about how effective it is given that as soon as an encrypted file is released it is just a question of time before someone cracks the code, especially as a result of chat rooms where people can communicate and work together.  As Bowie (2005) states, it is a cat-and-mouse game between the pirates and the record companies.  

There has recently been a u-turn on DRM technology and its use in the music industry.  EMI decided in April 2007 to release all its music DRM free so it can be played on any player.  EMI said they trusted their customers and the best way to stop music piracy was to provide music at a decent price in a convenient format (BBC News, 2007b).  Other record companies have recognised that if the market leader starts selling music without DRM protection, they will also have to follow suit (Sabbaghe, 2007).  This change has been the result of complaints from customers arguing that DRM technology limits the rights previously held by customers purchasing CDs (BBC News, 2007c).  60% of respondents questioned in a survey carried out by Entertainment Media Research said that DRM technology stopped consumers listening to their music on different platforms (Blakely, 2007a).

Lessig (1999) argues that it is possible to regulate the Internet by manipulating four factors:

· the law

· social norms

· the market
· the architecture (or charismatic code)
The law is an obvious factor but in the case of Internet music piracy does not appear to be successfully stopping it.  Norms are also seen as ineffective as society appears to have accepted Internet music piracy as acceptable behaviour.  Market conditions is a factor that could be used to regulate music piracy as it is thought that if CDs and legal downloads were cheaper less people would illegally download music.  The architecture factor relates to rules that are built into the infrastructure of the Internet and software applications that control behaviour.  For example, some peer-to-peer applications are designed so once you download a song the song is automatically available for people to download from you.  This code has been designed to increase the number of songs available (Strahilevitz, 2003).  Lessig argues that all four inter-related factors can be used to regulate the use of the Internet but the architecture is the most powerful factor.  

Thomas et al (1998) argue that problems associated with the Internet such as piracy are caused by people who do not understand fully the consequences of their actions.  The BPI have carried out a number of campaigns to educate people on music piracy.  In 2003 they wrote to hundreds of academic institutions warning them of the dangers of file-sharing.  In 2004 they started sending instant messages to people uploading files onto file-sharing networks.  In 2005 the international music industry supported a campaign by Childnet in an attempt to teach parents about the dangers involved with file-sharing (BPI, 2006).  Much time and money has been spent on education yet music piracy rates are still high so it is debatable whether these campaigns have been successful.  

Strahilevitz (2003) proposes concentrating on uploaders who put material onto file-sharing sites and argues that if these users could be stopped the file-sharing network would disintegrate.  If these networks rely on ‘voluntary cooperation, rampant free-riding may eventually render them useless’ (Strahilevitz, 2003).  This is a difficult strategy as only a small number of uploaders are needed to keep the network alive.  It is made more difficult by the fact that charismatic code is used to highlight cooperative behaviour and hide uncooperative behaviour on file-sharing networks in an attempt to make people feel they should give something back.  Strahilevitz believes the copyright industries should publicise the statistics on upload rates as they are actually lower than many predict which would undermine the idea of the trust developed on these networks, ultimately leading to its collapse.  

In April 2008 the BPI proposed another potential solution for music piracy.  They wrote to all ISPs asking them to warn their customers that file-sharing is not acceptable and if the customer persists, disconnect them.  Understandably the ISPs do not want to lose customers so are reluctant.  This follows on from similar Government proposals announced in February 2008 that were suggesting ISPs would have to take action against their customers who used their Internet accounts to access pirated material (BBC News, 2008).  As this solution has only just been proposed it is unknown how this will develop, however Talk Talk has already rejected the proposal that threatens legal action against ISPs if they do not comply (Cellan-Jones, 2008).  

The aim of intellectual property law is to strike a balance between rights for the creators and access for society (Introna, 2007 & Zonghao, 2001).  However there is a belief that more recently intellectual property law has strongly favoured the creator (Lipinski & Britz, 2000).  As a result Lessig and others have created what is known as ‘Creative Commons’ (Creative Commons, 2008).  Creative Commons is a corporation set up to allow people to make use of artists work while still maintaining the artists’ rights.  The aim is to ‘enable creativity to spread more easily’ (Lessig, 2004, p286).  The creator can decide what licence they want and exactly how they want their work to be used.  Appendix B shows the different types of licences in detail.  According to Walter Leaphart, the manager of rap group Public Enemy, the legal costs of sampling are so high that they are no longer allowed to sample (Lessig, 2004).  This licensing option can allow artists freedom to make their music available for sampling.  

A number of possible solutions have been offered for Internet music piracy.   Many believe it is necessary to use a combination of methods.  The Walt Disney Company (cited by Halbert & Ingulli, 2005) are taking just that approach.  Firstly, using the law, secondly, by working with governments across the globe, thirdly, by educating people that what they are doing is wrong, fourthly using technology, and finally providing products at a fair price.

Hill (2007) summarises the solutions by providing seven strategic solutions the music industry could pursue:
· adopt a permissive stance to piracy

· counter piracy by providing free samples

· lower the price of the legal good

· offer something extra to consumers who purchase the legal good

· switch to a business model that is less vulnerable to piracy 

· embrace the technology used by pirates (such as peer-to-peer networks)

· increase the perceived moral intensity associated with the decision to commit music piracy

2.13
Future Business Models for the Music Industry
Many authors (Bowie, 2005 & De George, 2003) recognise the record industry has not responded quickly enough to the changes in consumer demands and developments in technology which had contributed to the rise in music piracy.  Easley et al (2003) pointed out that the silver lining of Internet music piracy is that it has forced the record industry to embrace technology.  The record industry has tried to respond to the demand for digital music but what remains to be seen is whether it is too late.  

According to a recent OECD (2005) report, 2004 was the turning point for the record industry with a range of legal online sites becoming available. Rao (2003) argued that the music industry has had to change the way it does business.  The IFPI Digital Music Report in 2007 states that there are over four million tracks available legally online and that there are nearly 500 legal download sites available across 40 countries.  In September 2004 the UK’s first official download chart was released, recognising the change in the way consumers listen to music.  The chart consisted of the most popular tracks downloaded from legal UK sites including amongst others iTunes and Napster (BBC News, 2004).  In April 2005 it was taken one step further by combing the download chart and the traditional chart into one.  The singles market effectively doubled overnight.  During the first week 383,000 downloads were sold compared to 393,000 physical singles (BBC News, 2005).   

The record industries are also discovering new revenue streams including advertising-funded models and music videos (IFPI, 2007).  EMI is now increasing their income by collecting revenues on behalf of songwriters instead of performers.  This includes licensing music for games and mobile phone ringtones (The Telegraph, 2007).

Although legal online sales of music nearly doubled in 2006, the market is still no where near successful enough to compensate for the loss of CD sales (Richards, 2007).  The two main reasons that legal digital downloads are unpopular is because of DRM software that prevents the user playing the track on different platforms (The Telegraph, 2007) and the high online prices (Blakely, 2007a).

Some commentators argue that despite the record industries moves to embrace technology, inevitably their business models will have to change as a result of the Internet.  Garofalo (1999) argues that record industries are threatened by Internet music piracy as it enables a new business model that facilitates the artist to connect directly with the consumer.  Wachman (2007) argues that the public have been ‘ripping the industry’s conventional business model to shreds by illegally downloading music for years’. 

Graham et al (2004) predict great changes in the music industry, especially for the major record companies.  At present the record companies hold all the power.   The record companies start by discovering new artists and then they do everything from recording the work to producing the CD to promoting and distributing it (Sviokla & Rayport, 1995).  Record companies act as a barrier between the artist and the consumer.  Significant investment is needed to record an album, produce it, distribute it and promote it.  As artists are unlikely to have this kind of money at the start of their career it is necessary for them to have a recording contract with a record company.  The development of technology and the Internet and the success of music piracy websites has totally revolutionised this.  The Internet will result in disintermediation (Chen, 2005) for the record companies whereby the traditional supply chain will be replaced with one where artists can directly distribute to their consumers.  
Table 2.2 compares the consequences between the current supply chain and the future where artists can directly distribute their material to consumers. 

	Traditional
	Future

	Dominant position of major record companies because of:
	Elimination of the dominate position of record companies:

	Entry barriers due to high transaction and production cost
	Low entry barriers due to decreased transaction and production costs

	· Economies of scale and scope (competitive advantage due to high vertical integration)
	· Economies of scale and scope do not apply (vertical integration means no longer competitive advantage

	· Control all distribution and marketing channels
	· Loss of gatekeeper position

	· Artists depend on record companies

· 
	· Artists gain more control (over their music and activities)

	· Consumers are restricted (in terms of choice of music)
	· Consumers gain bargaining power
· 


Table 2.2
Table showing the different supply chains (Graham at al, 2004, p1096)

Alan McGee who ran Creation Records and made Oasis a household name now manages the Charlatans and believes the new business model will involve the Internet increasing the fan base and artists getting paid more for concerts and merchandise (The Telegraph, 2007)

Taylor (2004) points out that music business students who are partaking in Internet music piracy now, will in the very near future be working in the record industry.  It will be interesting to see whether the values of these students change as a result of working in the industry or will they be instrumental in introducing a new business model for the music industry.   

Passman (2001) agrees that record companies will have to change and argues that because of the Internet and its capacity to distribute music both illegally and legally, there will be a fall in the cost associated with producing and distributing CDs.  This will in turn provide artists with the ability to get their music to fans without the need for record companies.  As a result artists will have stronger bargaining powers with record companies as they will be able to look for contracts after they have become successful.  Furthermore as a result of anybody being able to distribute new music, the record company’s new role will become marketing and promoting their artists’ music so that it stands out from the rest on the Internet.  

Other commentators also argue that record companies will still be needed although their role may change.  Although bands such as the Arctic Monkeys and Lily Allen have used the Internet to establish a fan base they have still signed with record companies.  Many artists do not want the hassle of marketing and distributing their own music (Wachman, 2007) and if this is the case there will always be a role for record companies.  

Chapter Three
Research Methodology

3.1
Research Paradigm

When choosing a research method it is necessary first to consider the difference between the positivist and the phenomenological paradigms of research.  The positivist paradigm focuses on ‘the facts or causes of social phenomena with little regard to the subjective state of the individual’ (Collis & Hussey, 2003, p52).  In other words it could be described as quantitative, objectivist, scientific, experimentalist or traditionalist research.  In simple terms it is concerned with numbers and facts using large samples and producing specific precise data.    

The phenomenological paradigm on the other hand is ‘concerned with understanding human behaviour’ (Collis & Hussey, 2003, p53).  This approach could be described as qualitative, subjectivist, humanistic or interpretive research.  It tends to produce in-depth data using small samples. 

It was decided that a positivist paradigm was most appropriate for this piece of research as the researcher wanted to obtain a bird’s eye view of the subject and that involved collecting a large amount of data.  Although this is a positivist piece of research, it is not hypothesis based but more a piece of exploratory research, using a large sample to produce an overview of what the issues of Internet music piracy are.  

3.2 
Research Method

The researcher decided to conduct a survey of students at Swansea Metropolitan University for this study.  Surveys can be defined as ‘methods of extracting attitudes and opinions from a sizeable sample of respondents’ (Sharp & Howard, 1996, p12).  This design was chosen for a number of reasons.  Firstly Robson (2002) argues that surveys are a straightforward way of studying people and their attitudes, motives and beliefs.  Surveys also give information that can be analysed, allowing the researcher to look for correlations between variables, work out percentages and look for statistical differences.  In this research project it will allow the researcher to examine whether students think it is morally acceptable to illegally download music and to establish whether the factors identified in the literature affect the attitudes of students within Swansea Metropolitan University.  According to Bell (2005) surveys are a relatively cheap and quick way of gathering information, if it is well structured and piloted.  However, it is unlikely that a survey will provide a causal relationship and explain why something has happened.  Surveys can be time consuming taking into account the time taken to obtain the completed questionnaires.  Robson (2002) points out that the data is affected by the characteristics of the respondents, for example their memory.  He also suggests that respondents may not report their true opinions as they may respond in a way that is socially desirable.  

3.3 
Data Collection Method – Focus Group

The researcher decided to conduct a focus group with Computer Programmers relatively early on in the research.  This is a qualitative research technique that was purposeful and was aimed at clarifying some ideas that had emerged from the literature review and to understand more about the technical side of Internet music piracy.  
A focus group is a ‘carefully planned discussion, designed to obtain the perceptions of the group of members on a defined area of interest’ (Langford & McDonagh, 2003, p2).  Focus groups can be a valuable research tool when conducted properly (Murray, 2006).  The group members were selected as they were all Computer Programmers with a great knowledge and interest in Internet music piracy and the technology used.  The key benefit of a focus group is that because of the synergetic nature of discussion groups, a more in-depth analysis of why people do things is possible.  Like interviews the researcher is able to respond to answers given and probe deeper into responses given by participants.  A possible drawback of the focus group is that the topic for discussion concerns illegal behaviour and the participants may not have wanted to admit this as in a focus group comments are not anonymous.  The researcher did however emphasise that all comments would be confidential.  Langford & McDonagh (2003) also argue that being part of a group offers security and participants are likely to say more once they realise other people are in the same position.  

The focus group provided the researcher with a more in-depth knowledge of the different types of technology used to commit music piracy.  It also provided some of the more current websites offering illegal music downloads as this is an area that changes rapidly.  

The focus group also helped develop the format of the questionnaire.  One way in which the focus group informed the design of the questionnaire was the phrase that would be used to describe the act of illegally downloading music.  The researcher did not want to use the term ‘illegal’ as it was felt this was judgemental and could influence respondents’ answers.  The term put forward by the researcher was  “downloading music for free” but the focus group felt this was not clear enough as some music was available to download for free but not illegal.  The focus group came up with the term “downloading copyrighted music for free” and this was then used in the questionnaire.  

Appendix C contains a copy of the Feedback Form given to the focus group participants and a copy of the Draft Questionnaire they were asked to look over.  

3.4 
Data Collection Method – Questionnaires

Questionnaires were chosen as a data collection technique because according to Bell (2005) questionnaires are good if you want to collect information quickly and cheaply. 

The researcher obtained permission from the Swansea Metropolitan University Ethics Committee and relevant teaching staff to go into specific lectures and ask the students to complete the questionnaire in their lecture time.  The lectures chosen were ‘core’ lectures across different programmes, which made it virtually impossible for the same person to complete the questionnaire twice.  The researcher also ensured the modules were not servicing modules for other courses.

The researcher used self-administered questionnaires, this is where each ‘respondent reads and answers the same set of questions in a predetermined order without an interviewer being present’ (Saunders et al, 2003, p489).  The advantages of self-administered questionnaires are pointed out by Fowler (1988).  Firstly the respondent does not have to tell the interviewer their answers so therefore may be more open in their responses. This is important as this research concerns illegal behaviour.  Also self-administered questionnaires are good for questions with long or complex response categories.  The researcher felt that the questionnaire deals with quite complex issues and self-administered questionnaires give the respondent more time to think about the questions as they feel less pressured, making the responses more accurate.  However there are drawbacks. Fink & Kosecoff (1988) suggest that if the respondent does not understand a question, there is very little assistance for them.  To try and overcome this, the researcher was present to distribute and collect the questionnaires, so if a respondent had a query the researcher was on hand to assist.  Money et al (1998) indicates that if a self-administered questionnaire is used, it must be highly structured with mainly closed-ended questions, which made the questionnaire design crucial.  Self-administered questionnaires were also chosen as postal questionnaires are very expensive and have a very low response rate (Collis & Hussey, 2003).  

The questionnaire was completed over a two week period. Ideally they would have been completed at the same time but due to logistics a two week time period was decided on.  

3.5 
Sampling Framework

The sampling method chosen for this piece of research was convenience sampling, which is a non-probability method of sampling.  A non-probability sampling method is when not everyone in the target group has an equal chance of being selected (Fink 1995).  Convenience sampling can be defined as ‘the choice of a sample from the population whose views you want to discover, on the basis of convenience only’ (Jankowicz, 2000, p194).  Who is included in a convenience sample group is based on who is in the right place at the right time to be selected (Gomm, 2004).  Therefore if a student attended a lecture where the researcher was present they were included.  If however the student was absent they were not included in the sample group.  

Convenience sampling was chosen as the researcher is a member of staff at Swansea Metropolitan University and in order to get a large sample saving both time and money, the student body was targeted.  Staff members could have been chosen but students were selected as they are a bigger group and as this is exploratory research trying to examine the attitudes of why people illegally download music the researcher wanted a sample group that was more likely to download music, therefore allowing their attitudes to be investigated.  As stated in Chapter Two students are one of the most common groups that use the Internet to illegally obtain music (Aiken et al, 2003 & Jones, 2002).

It should be noted however that as a result of choosing a non-probability sampling method the sample used is not representative and generalisations cannot be made from this research.  To choose a probability sampling method would have been more difficult and the researcher would have had to use postal questionnaires which would have been more expensive and would have taken more time. This sampling technique allowed the researcher to gain information quickly and effectively.  Although many researchers feel convenience sampling should not be used for good research, there are researchers that accept sometimes it is inevitable.  Stake (1995) states ‘Our time and access for fieldwork are almost always limited.  If we can, we need to pick cases which are easy to get to and hospitable to our inquiry’ (Stake cited by Denscombe 1998, p17).
3.6 
Questionnaire Design

The researcher felt that it was necessary to ensure that the questionnaire was no longer than one double-sided page as if it was any longer it would put respondents off completing it.  The length of the questionnaire was also important when asking teaching staff if it could be completed in their teaching time. 

In order to limit the questionnaire to this length, the information regarding the research was put onto an overhead projector sheet and displayed in the classroom.  This contained information on who the researcher was, what the research was for and the fact that the research had been passed by the Swansea Metropolitan University Research Ethics Committee and was to be totally anonymous (please see Appendix D).

The questionnaire consisted of both open and closed questions in order to obtain a variety of data.  Question one regarding gender and question three regarding age were included in the questionnaire as in Chapter Two previous research found gender and age to be factors affecting how ethical a person was.  As identified by Fallows (2005) significantly more men than women download music so the researcher wanted to identify whether this was true in the sample group.    

Question four was included as the researcher felt the respondents’ nationality could have an affect on their views on piracy.  As stated by Hill (2007) in Chapter Two, countries like China for example do not enforce intellectual property rights as strictly as America or the UK.  This question was included to examine whether the respondent’s nationality had an affect on their attitudes towards music piracy. 

Questions five and seven were included to examine if people did download music and if so how many tracks a month did they download.  The responses to this showed whether the issue of Internet music piracy was as big an issue as previous research showed or whether within this sample group it was not that much of a problem. 

The responses to question eight examined a number of factors. Firstly whether respondents knew what technology they use and secondly if there is a rise in the newer methods and a turn away from file-sharing, which from previous research is considered the biggest problem.  The response also indicates what level of expertise the respondents posses, the more options ticked the greater the problem of policing Internet music piracy as all avenues must be blocked.  If there is a low level of competency amongst the respondents then technology-based solutions will be affective within the group.  

Question nine was included to see how many respondents legally download music.  This in turn shows how successful the music industry’s response with a legal alternative has been.  
Question ten was included as a result of the research found in Chapter Two that examines the phenomenon of uploading songs onto file-sharing networks.  Strahilevitz (2003) argues that without people willing to upload songs and making them available people would not be able to download.  This question was designed to examine whether respondents within the sample were willing to upload as well as download and if not the reasons behind their decision.  If the reasons identified in question eleven were then used to put people off uploading songs this in turn could cause the downfall of peer-to-peer networks.  

Question twelve was included to attempt to categorise people into the different types of music pirates based on Lessig’s (2004) classifications.  According to Lessig only people who illegally download music instead of buying the CD are causing harm to the music industry.  This question identified whether the sample group are harming the music industry by downloading copyrighted music for free. 

Question thirteen lists a number of statements that the respondent must either agree or disagree with.  There is also a “not applicable” choice.  Statements H, N, O, P, Q & R are related to possible solutions of Internet music piracy and whether they have worked or may work in the future.  Statements D, E F and G are included to try and identify whether the factors identified by Lau (2003) in Chapter Two had an affect on Internet music piracy.  Whether the respondents were aware of the law (addressed in question 15) is also a factor identified by Lau.  Statements A, J, K and L examine the ethical side of music piracy and whether the respondents feel their actions affect others. 

Question fifteen was included to see whether people did realise that downloading copyrighted music for free is illegal.  Research in Chapter Two states most people are aware, especially after a number of campaigns launched by the music industry to highlight the legality of it.  This question was deliberately left until the end of the questionnaire in order not to influence responses.

Question sixteen was included to examine what respondents believed would be suitable solutions to the problem and whether any of these agree with the solutions offered by the music industry. 
3.7 
Pilot Survey

Collis & Hussey (2003) argue it is essential to pilot your questionnaire.  The questionnaire was given to a small group to pilot before being completed by the sample group.  This was necessary to ensure the respondents understood the questions asked and that there was no ambiguity.  The pilot survey also checks for reliability.  Appendix E contains the questionnaire given to the pilot group and the Feedback Form they were asked to complete.  

As a result of the feedback provided by the pilot group a number of amendments were made.  Firstly it revealed that there were a few questions (seven and eleven) that did not allow for people who did not download music and therefore there was no response they could select.  These questions were amended to include ‘not applicable’ as an option.  Question 12 which includes a number of statements for respondents to agree and disagree with was also reworded so the final option ‘Don’t know’ was replaced with the phrase ‘Not applicable’ as it was unlikely people did not know whether they agree or disagree with a statement, but there may be some statements that do not apply to all respondents.  A final copy of the questionnaire can be found in Appendix F.    

3.8 
Data Analysis

As this piece of research is quantitative in nature and consists of a large sample, the computer package SPSS, Version 15.0 was used.   SPSS is a computer programme that stores and analyses large quantities of data.  SPSS is a well known package and one of the two most popular statistical packages for analysis of social research. SPSS is ideal for large quantities of complex quantitative data as it can deal with it simply and quickly (Babbie et al, 2007).    

When using SPSS each question on the questionnaire needed to be coded for the data to be inputted.  The researcher decided that the codes for each question would not be included on the questionnaire completed by respondents as it may have caused confusion.  A framework for data input was then created, which was made up from all the questions and all the possible answers.  As the answers were coded, instead of the researcher having to enter the answer in full, a number was entered which the computer recognised and associated with the correct answer.  This made the process of data input and analysis much quicker.  Once all the data was entered SPSS was used for univariate and multivariate statistical analyses.  Chi-squared tests were used in this research to determine whether the variables identified were significantly associated.  Although this research was not conducting any hypothesis testing the researcher used the vocabulary associated with statistical testing to identify any significant relationships.  The null (n0) hypothesis states there is no association between the variables identified and the alternative (n1) hypothesis states there is a significant association between the variables (BPP Learning Media, 2007).  The final advantage of SPSS is that it can produce all the visual representations needed, such as labelled tables detailing frequencies and percentages and graphs (Kent, 2001).  The findings were then linked to the secondary research conducted which informed the conclusions and recommendations.

3.9 
Reliability and Validity

According to Terblanche & Boshoff (2008), validity and reliability are not just “nice to have” when conducting research, they are crucial.  Reliability refers to ‘the consistency of a measure of a concept’ (Bryman, 2001, p70).  The researcher checked for reliability during the pilot test by ensuring all respondents understood the questions and that there was no ambiguous questions included.  

Validity ‘refers to the issue of whether an indicator (or set of indicators) that is devised to gauge a concept really measures that concept’ (Bryman, 2001, p72).  In other words, validity needs to be addressed to ensure that the questionnaire undertaken actually measures what it is meant to measure.  According to Bryman (2001) at the very least a research project must address face validity.  Face validity involves making sure the research tool, for example the questionnaire, reflects the concept that is being researched.  As the intention of the research was to provide a broad overview of the subject and not an in-depth analysis of a handful of respondents, the researcher feels that the research tool chosen was definitely the most appropriate.  The researcher is also content that the research is valid as all questions included stem from the findings in Chapter Two.  

3.10
Limitations

There are a number of limitations that must be noted for this piece of research.  Firstly, as the research is examining illegal activity there is the possibility that respondents may not be truthful in their responses as it would mean admitting breaking the law.  Gbadamosi (2004), Peterson (2002) and Warren & Tweedale (2002) all argue that when questioned about ethical issues respondents may provide socially desirable responses.  The researcher believes that as the questionnaires are anonymous this factor should not influence the results significantly.    

As the sample is a non-probability sample then an obvious limitation is that the results cannot be generalised as they cannot be said to be representative.  However the sample will provide some interesting exploratory data that can be analysed in the context of this research.  

Another possible limitation regarding this research is that there is an element of compulsion regarding completing the questionnaires.  As the researcher was present in the lecture with the cooperation of the teaching staff the respondents may feel they have to complete the questionnaire.  This enforcement factor may result in a bias or negative attitude towards the questionnaire.  It may also result in incomplete or unusable questionnaires.  

Finally the complex nature of the subject being researched may also be considered a limitation of the research.  Linked to this issue is the difficulty in trying to establish a phrase that encompassed all the different forms of Internet piracy and can be understood by everyone.  This may lead to confusion for some respondents completing the questionnaire.  

3.11 
Ethical Considerations

There were a number of ethical concerns surrounding this piece of research so the Research Ethics Committee at Swansea Metropolitan University were asked to review the research and decide whether they felt it should proceed and if the research was breaking any codes. According to Lilley (2003) review boards are necessary to independently examine the research proposal and ensure the protection of human subjects.  The issues were that the researcher was a member of staff at Swansea Metropolitan University, the sample was going to consist of students and the activity discussed was potentially illegal.  The Committee ruled that this was a legitimate area of research and that the ethical risk to students were minimal.  There was however a ruling that the results would have to be carefully written up, especially if the research was to be put in the public domain.  The researcher decided that Internet music piracy was a legitimate area of research within the public domain and that as can be seen in Chapter Two there is lots of academic and legal discussion surrounding it.  As these concerns were all taken into consideration, it can be deemed that there was no ethical risk in the research process.  Although the sample within this study is not representative it is interesting and the researcher would like to make a small contribution to this area of discussion.  

Bell (2005) states the two major ethical issues of concern are: anonymity and confidentiality.  This research was anonymous as the questionnaire was administered with large groups and the researcher was unable to identify individual’s responses.  The only possible area of identification was regarding different subject areas which may be examined to see if different educational and cultural backgrounds have an affect on perceptions of Internet music piracy.     

Chapter Four
Data Analysis

4.1
Introduction to the Findings

This chapter will examine and discuss the findings of the research undertaken as part of this study.  The total sample consisted of 551 respondents.  50.4% were male and 49.6% were female.  There were a range of age groups but the majority (86.9%) were in the 18-29 age group.  The respondents were from eleven different course areas.  The courses consisted of eight undergraduate programmes and three postgraduate programmes.  There was a range of nationalities represented but the researcher grouped them into categories for the purpose of analysis with the majority being British (80.6%).   The findings will be presented based on themes and will examine the following information:

· profile of the sample in relation to propensity to download

· factors affecting the students’ decision to illegally download music

· possible solutions offered by respondents

4.2 
Profile of the Sample in Relation to Propensity to Download

The first area to be examined is whether there was any link between the demographic factors identified and whether the respondent illegally downloaded music.  Of the sample group, 61.3% of the respondents said they did download copyrighted music for free.    Fallows (2005) found 25% of respondents in her study admitted to downloading music.  This is dramatically lower than the results for this study.  The sample group for this study were students and as Jones (2002) found college students are more likely than general users to download music files.  Therefore the sample is skewed towards illegally downloading music compared to the population as a whole but it provides the researcher with more information on the attitudes and reasons for illegally downloading which is what the researcher wanted to examine.     

Figure 4.1 (Appendix G) shows the extent of the problem by showing how many tracks the respondents download in a month.  As can be seen the greatest number of respondents download less than 45 tracks a month with only 60 respondents admit to downloading 46 or more.  69 respondents state they only download 1-5 tracks a month which would indicate they are downloading singles only.  This would appear to show that although they have the technology that would allow them to download whole albums for free they only want certain singles.  This would support the argument that the music industry is not serving the needs of the customers and providing what they want (Bowie, 2005).  By assuming that the average price of a CD is £10.00 and on average there are 12 songs on an album it is possible to estimate that the record industry looses £7900.83 a month from this sample group as a result of online music piracy.  However it must be noted that both previous research and the research from this study shows that respondents do not always illegally downloading music as an alternative to buying the CD and as a result not all download activity is a lost sale.      

It can be noted that there is a highly significant link between the sex of the respondent and whether or not they illegally download music (see Table 4.1).

	 
	Value
	df
	Asymp. Sig. (2-sided)
	Exact Sig. (2-sided)
	Exact Sig. (1-sided)

	Pearson Chi-Square
	15.207(b)
	1
	.000
	 
	 

	Continuity Correction(a)
	14.532
	1
	.000
	 
	 

	Likelihood Ratio
	15.288
	1
	.000
	 
	 

	Fisher's Exact Test
	 
	 
	 
	.000
	.000

	Linear-by-Linear Association
	15.180
	1
	.000
	 
	 

	N of Valid Cases
	550
	 
	 
	 
	 


a  Computed only for a 2x2 table

b  0 cells (.0%) have expected count less than 5. The minimum expected count is 105.73.

Table 4.1
The h1 is accepted, there is a link between the sex of the respondent and whether they illegally download music. 

This shows that significantly more men than women illegally download music.  Fallows (2005) also found that men were more likely to illegally download music than women.  There were various reasons cited in Chapter Two for this, one being that men were more technically able than woman.  The results of this study support this theory.  Table 4.2 (see Appendix H) shows that men are significantly more likely to use more than one method to illegally download music.  These results indicate that men are more comfortable with technology and happy to use various different methods.  14.5% of the female respondents also admitted to not knowing which method they used, compared to only 5.9% of men.  This could indicate a lack of knowledge and interest in technology amongst the female respondents.  

Rainie et al (2004) argued that men were more likely to illegally download music because women were more deterred by potential prosecutions.  Table 4.3 (see Appendix H) shows that this research supports this theory by demonstrating that there is a strongly significant link between the respondent’s sex and whether they would stop illegally downloading if they thought they would get prosecuted.  Women were much more likely to stop downloading if they thought they would get caught.    
The research also proved that within the sample group there was a significant relationship between the age of the respondent and whether or not they illegally downloaded music (see Table 4.4).

	 
	Value
	df
	Asymp. Sig. (2-sided)

	Pearson Chi-Square
	17.594(a)
	2
	.000

	Likelihood Ratio
	17.093
	2
	.000

	Linear-by-Linear Association
	16.522
	1
	.000

	N of Valid Cases
	543
	 
	 


a  0 cells (.0%) have expected count less than 5. The minimum expected count is 8.12.

Table 4.4
The h1 is accepted, there is a link between the age of the respondent and whether they illegally download music.

This research shows that the older the respondent, the less likely they are to illegally download music.  In the over 60s category there is a 100% rate of piracy.  If this is accurate it would appear to contradict the idea that there is a digital divide (De George, 2003) between the young and the old but as it is only 3 respondents it is not significant.      

It should be noted that 2 respondents in the sample ticked that they were under 18.  This is impossible as the only course within Swansea Metropolitan University where students under 18 can apply is the Foundation Art and Design course and the researcher did not conduct the questionnaires with this group of students.  The researcher has to assume that the respondents was confused when completing the questionnaire and as an 18 year old saw 18 and ticked it.  It is not believed that this has caused a great problem as there were only 2 such responses out of 551.   

A significant relationship was also established between the nationality of the respondent and whether they illegally download music (see table 4.5).

	
	Value
	df
	Asymp. Sig. (2-sided)

	Pearson Chi-Square
	9.820(a)
	2
	.007

	Likelihood Ratio
	10.552
	2
	.005

	Linear-by-Linear Association
	1.196
	1
	.274

	N of Valid Cases
	511
	 
	 


a  0 cells (.0%) have expected count less than 5. The minimum expected count is 10.07.

Table 4.5
The h1 is accepted, there is a link between the nationality of the respondent and whether they illegally download music.

The British, European and Chinese were the only groups that had enough responses to test for statistical significance.  The research shows that there were a significantly higher number of Chinese students illegally downloading music than British or European.   This supports what has previously been stated about China.   An IFIP report (2006) stated China was a high priority country and Hill (2007) argued that the culture within China is conducive to music piracy.  

Table 4.6 (Appendix H) compares whether or not the respondent illegally downloads music with what course they are studying.  The course with the highest percentage of respondents admitting to downloading music is Computing (92%).  This is as one would expect as this is the group that best understands the possibilities of technology and how to use it.  Leisure and Tourism is the second largest group (80%) but it should be noted that this was the smallest group in the study with only 15 respondents.  Engineering is the next largest group with 76.9% of respondents stating that they illegally download music.  These differences might be due to the number of male and female students in each course.  As can be seen in table 4.7 (Appendix H) both Computing (80%) and Engineering (100%) have a high percentage of male respondents within the group.  Also interesting is the fact that the undergraduate course with the lowest number of respondents illegally downloading music is Education which is made up of 91.3% female students.  As stated previously the sex of the respondent is highly significant with whether they commit music piracy which would in turn have an affect on the results by course.      

The three groups with the lowest percentage of people illegally downloading music are the three postgraduate courses.  This supports Aiken et al (2003) who stated that undergraduates illegally download music more than graduates.  This may be due to the fact that postgraduate students are usually older than undergraduates and as stated previously there is a significant link between the age of the respondent and whether they illegally download.    

4.3
Factors Affecting the Student’s Decision to Illegally Download Music

4.31
Factors Identified by Lau

The first factor Lau (2003) identified as having an affect on a person’s propensity to commit software piracy was social acceptance.  The results of this study showed that there was a significant link between respondents saying that all their friends illegally downloaded music and whether they themselves illegally downloaded music (see table 4.8).  

	
	Value
	df
	Asymp. Sig. (2-sided)
	Exact Sig. (2-sided)
	Exact Sig. (1-sided)

	Pearson Chi-Square
	36.997(b)
	1
	.000
	 
	 

	Continuity Correction(a)
	35.627
	1
	.000
	 
	 

	Likelihood Ratio
	35.935
	1
	.000
	 
	 

	Fisher's Exact Test
	 
	 
	 
	.000
	.000

	Linear-by-Linear Association
	36.921
	1
	.000
	 
	 

	N of Valid Cases
	486
	 
	 
	 
	 


a  Computed only for a 2x2 table

b  0 cells (.0%) have expected count less than 5. The minimum expected count is 39.26.

Table 4.8
The h1 is accepted, there is a link between whether the respondent agrees that their friends illegally download music and whether they themselves do. 

What remains unknown is whether respondents use the excuse that all their friends are illegally downloading music to justify it to themselves and others or whether all their friends are actually doing it and this convinces them to take part.  

The second factor identified by Lau was the price of the software.  The price of the CD is definitely seen to have an affect on a respondent’s decision to illegally download music in this research.  66.9% of the respondents who admitted to illegally downloading music said they downloaded copyrighted music for free because CDs were too expensive.  See section 4.42 for result on lowering the price of CDs as a solution for music piracy.    

Lau found that the third factor believed to have an affect, a sense of urgency, was not significant amongst software pirates.  Interestingly this research shows that there is a sense of urgency amongst the sample group in relation to CDs.  Over half of the respondents who admitted to illegally downloading music, admitted that if they cannot wait for the CD to be released they will download it illegally (58.3%). 

The fourth factor identified by Lau was poor availability.  Poor availability of music was seen as a reason for illegally downloading music amongst 34.9% of the respondents who illegally downloaded music.  The percentage agreeing with this factor is lower than both the price of the CD and then sense of urgency.  A possible reason for this is that the sample group is skewed towards the 18-29 category which is more likely to be interested in mainstream music which is more likely to be readily available on CD.  

The final factor that Lau identified as having a significant affect on software piracy was knowledge of the law.  This research found that there was no significant link between whether the respondent illegally downloaded music and whether they were aware of the law (see table 4.9).  

	 
	Value
	df
	Asymp. Sig. (2-sided)
	Exact Sig. (2-sided)
	Exact Sig. (1-sided)

	Pearson Chi-Square
	.012(b)
	1
	.914
	 
	 

	Continuity Correction(a)
	.000
	1
	1.000
	 
	 

	Likelihood Ratio
	.012
	1
	.914
	 
	 

	Fisher's Exact Test
	 
	 
	 
	1.000
	.508

	Linear-by-Linear Association
	.012
	1
	.914
	 
	 

	N of Valid Cases
	541
	 
	 
	 
	 


a  Computed only for a 2x2 table

b  0 cells (.0%) have expected count less than 5. The minimum expected count is 24.61.

Table 4.9
The h1 is rejected, there is no link between whether the respondent knows that is illegal to download copyrighted music for free and whether they carry it out.  

The results showed that there was the same lack of knowledge regarding the law between those who downloaded illegally (11.5%) and those who did not (11.7%).  IFPI research (BPI, 2006) showed that 7 out of 10 consumers knew it was illegal to download copyrighted music for free.  The results for this study are slightly higher with 86.6% of the sample being aware of the legality of the issue, but there was still 11.6% who did not know it was illegal.  

4.32 Lessig’s Different Types of Music Piracy

Lessig (2004) believes that not all file-sharing is bad for the record industry.  As can be seen in figure 4.2, 187 respondents stated that they were type A pirates who illegally downloaded music instead of buying the CD.  Although this results in revenue loss for the music industry it must be examined in conjunction with the other types of music piracy.  Illegally downloading music as a means of sampling the music before you buy it actually benefits the music industry as the person would not have bought the album without hearing it, but might do so if they like it, so it can in fact result in increasing sales.  Illegally downloading music that is no longer available in the shops does not negatively affect the music industry as it is not losing sales they would have otherwise had.  Downloading music the artist has allowed access to is not even illegally downloading music and can in fact help build a fan base for an artist and can be used as a very effective mechanism for publicity.  If the number of respondents for type B, C and D are combined it comes to 165.  That is nearly the same amount of respondents as type A which according to Lessig are doing no harm to the record industry at all.    Effectively only 34% of the whole sample group are have a negative affect on the record industry.

[image: image5.jpg]



Figure 4.2 
Graph to show the number of respondents who fit into Lessig’s four categories of piracy 

4.33
Other Factors Identified

The researcher identified some further factors that may affect a person’s decision on whether or not they would commit music piracy.  One of these factors was the respondent’s competence.  70 of the respondents who said they did not illegally download music agreed that they would if they knew how to.  A further 25 respondents who said they did not illegally download said they would but their computer is not capable of doing it.  These findings are interesting because if you combine these totals with the 338 respondents who said they already illegally downloaded music, you would have 433 respondents out of a sample of 551 who commit music piracy.  This would work out that within this sample group, 78.6% of the respondents would be willing to commit music piracy.   

Whether the respondent believes illegally downloading music is morally acceptable will also have an affect on whether they choose to participate.  If it is assumed that all the respondents within the sample group believe stealing a CD from a shop is morally wrong it is possible to examine whether they believe illegally downloading music is morally wrong as well.  As can be seen from table 4.10 (Appendix H), 11.6% agree that downloading music is the same as stealing a CD from a shop but do not care and still do it.  16% agree that downloading music is the same as stealing a CD and do not commit music piracy.  The remaining 72.4% see it as a grey area and do not believe that illegally downloading music is the same as stealing a CD from a shop.  This group consists of both those who do commit music piracy and those who do not.    

The consequences of music piracy were also examined by asking respondents who was hurt by illegally downloading music.  37.4% of all the respondents argued that nobody is hurt by music piracy.  42.3% of the respondents argued that the artist suffers as a result of music piracy which is interesting when compared to 51.9% who argued that the record companies suffer.  This supports secondary research that people believe the record companies suffer more than the artist.  Alarmingly for the record industry roughly half the respondents in the study believe no one suffers as a result of music piracy.  It can be assumed that if the respondents do not feel anyone suffers as a result of their actions then they are more likely to commit music piracy.  
Interestingly of the respondents who do not commit music piracy there is an almost even split between those who approve and those who disapprove (68 respondents approve and 69 disapprove).  This shows that there are other reasons for people not downloading copyrighted music illegally and that it is not just because the respondents think it is wrong.       

4.4
Solutions

4.41
Better Enforcement of Copyright Law

Papadopoulos (2004) and Hoorebeck (2003) both argue that legislation is important in the fight against music piracy.  These results indicate that there is very little fear of the law and a belief that although there is a law regarding downloading music it is unlikely to be enforced and result in prosecutions.   The results show that if the law could be enforced there would be a dramatic cut in the percentage of people downloading copyrighted music for free.  235 out of the 338 respondents who said they illegally downloaded music said they would stop if they seriously thought they would get caught and only 77 respondents disagreed with this statement.  Effectively the music industry could cut Internet music piracy within this sample group by 69.5% if they enforced the law more effectively and made people believe they may get caught and prosecuted.   

4.42
Lower the Price of CDs
As suggested by Papadopoulos (2004) one solution for music piracy is lowering the price of CDs.  Table 4.11 (see Appendix H) shows the responses given when asked if they would buy more CDs if they were cheaper.  As can be seen 81.1% of the respondents who admit illegally downloading music agree that they would buy more CDs if they were cheaper.  Out of the sample group as a whole 76.4% agree that they would buy more CDs if they were cheaper.  What is interesting is that nearly 70% of the respondents who do not illegally download music agreed they would buy more CDs if they were cheaper which would indicate it is not just the respondents who are committing music piracy that are not buying as many CDs as they would want to.  

4.43
CD Extras

Hill (2007) suggested offering something extra to consumers who purchased a CD as one possible solution that should be considered by the music industry.  Table 4.12 (Appendix H) shows the results from respondents on whether they would buy more CDs if more was offered with the CD like a DVD or extra information in the booklet.  Although the results were not as strong as lowering the price of CDs they still show that 44.7% of those who illegally download and 39.8% of the overall sample would buy more CDs if they contained extras.  It may be beneficial for the record industry to explore this idea based on these findings.  
4.44
Legal Download Sites

Nicoli (BBC News, 2007a) argued that in order to combat music piracy, music had to be made available at a decent price in the format wanted by the consumers.  This research shows very little legal download activity.  Only 26.7% of respondents stated that they had paid to download music.  Interestingly out of the 147 respondents who said they had paid to download music, 63.9% also illegally downloaded music.  This would indicate that legal downloading is not a substitute for illegally downloading.  This would appear to support Lessig’s (2004) theory that not all file-sharing is about not paying for the music.  
4.45
Stopping Uploading

As stated previously by Strahilevitz (2003) if it was possible to stop people uploading material then file-sharing would be a thing of the past.  Of the respondents who said they illegally downloaded music, 41.7% said they also uploaded files.  As nearly half the respondents admitted they also upload files the researcher feels this is not a valid solution for music-piracy amongst this sample group.  Given the fact that just one person is needed to upload material it is unlikely that all the respondents who said they uploaded would stop.  Various reasons were given by respondents for not choosing to upload files.  The most common reason given was that the respondent did not know how to upload files (24 respondents).  This was closely followed by the fact that it takes too much time and effort (23 respondents).  The fact that it can slow down the speed of the computer or Internet connection (14 respondents) and the fact that it can cause viruses on your computer (12 respondents) were also mentioned as factors.  If the record industry wanted to try and persuade people not to upload material, these factors could be used in an attempt to put people off but as stated previously the researcher does not feel this is a realistic solution.  

4.46
Miscellaneous Solutions
In an attempt to identify other possible solutions to music piracy the questionnaire contained an open question at the end.  When analysing the open question the researcher grouped any common factors but it should be noted that there were a wide variety of answers and finding common themes was difficult.  There was also a low response rate to the question with only 223 respondents giving an answer.  The most common answer given was to lower the price of CDs (106 respondents).   The second most common factor was to use technology (21 respondents) and the third most common factor was to make downloads cheaper (7 respondents).  There were numerous answers given that could not be taken seriously such as ‘Chop their mouse hand off’ and ‘Shoot half the British population’.  However there were also some more interesting answers such as ‘Completely remove the record labels and only supply music from the artist themselves’ and ‘Download songs for free with some form of advertising attached to it.’

4.5
Data Analysis Conclusion

This piece of research provided much more data that could be analysed and discussed but the most pertinent results have been displayed and commented on.  Only a small sample of the data collected was displayed in this research but all the data was seen by the Dissertation Supervisor who can verify the authenticity of it.  
Chapter Five
Conclusion and Recommendations

5.1 Conclusion

During the course of this study both primary and secondary data has been analysed in an attempt to examine the attitudes and perceptions of students towards Internet music piracy.  As previously stated Internet music piracy is a massive problem for the music industry that has arisen out of the development and wide-spread use of the Internet. 

Defining Internet music piracy was a difficult issue for this piece of research. The word ‘piracy’ indicates something illegally and provides connotations of an unethical action.  Just as euthanasia can be called ‘mercy killing’ or ‘institutionalised murder’ the words we use can impact on peoples’ opinions.  This made it very difficult for the researcher to use a phrase to cover Internet music piracy without influencing peoples’ opinions.  Downloading copyrighted music for free was used in the primary research but was thought to be complicated and possibly not understood by everyone.  As a result the researcher has had to conclude that there is no best term to use and this must be considered in any future research.
5.2 Stakeholders Conclusions
Record Companies
As stated previously prosecuting their customers is a risky strategy for the record companies (Bowie, 2005) and one that seems not to have paid off.   As a result of both the primary and secondary research found in this study the researcher has concluded that Internet music piracy is not stopping any time soon and is not seen as morally wrong by many.   Furthermore by prosecuting individuals the music industry is reinforcing the opinion that they are big, impersonal, monopolistic companies that only care about profit and not the consumer, which adds to the feeling that committing Internet music piracy is not morally wrong.  The researcher believes the only real way forward for the record companies is to rethink their business models and to adapt to the changes in technology instead of fighting it.      
Artists

Many argue that established artists are not greatly affected by Internet music piracy as they have other revenue streams and record companies take most of the revenue from CD sales.  However the new music industry business models will result in a new relationship between artists and record companies.  Artists will gain more power and the ability to have more control than they have previously had as they will be able to deal directly with the consumer (Garofalo, 1999). 
Consumers

The rate of people committing Internet music piracy is still very high and it is still widely seen as acceptable behaviour.  Amongst the sample group the rate was 61.3% and the rate willing to if they had the resources and know how, was 17.2%.  It will be interesting to see if the new proposed solution involving ISPs disconnecting people who persist in downloading is successful (Cellan-Jones, 2008).  If this is successfully introduced then consumers could find themselves without Internet access.  
Government/Lawmakers

The researcher is in agreement with authors (Rao, 2003) who believe the laws in place do protect digital material from piracy.  The problem is not with the laws themselves but with the difficulty enforcing them.  Although the primary research showed that a large percentage of students would stop illegally downloading if they thought they would get prosecuted, this would not be effective unless they thought there was a serious chance they would get caught.  Given the size of the Internet music piracy market it would be very time-consuming and costly to prosecute on a rate that would make consumers fear that they are likely to get caught. The researcher does not believe that laws can be successful given the widespread use of the Internet to illegally download music.  The researcher does not feel this is an issue for the Government and lawmakers but an issue to be resolved by the music industry itself.    
Business Ethicists

In Chapter One Calkins (2002) stated that business ethicists were in a place to help overcome this issue as it is fundamentally an ethical problem.  Another way business ethicists could help is to help record companies recognise the importance of being seen to be an ethical company towards both the consumers and the artists.  If the record companies were seen to be more ethical it makes it more difficult for the music pirates to justify their behaviour.  
New Artists

Internet music piracy can be positive for new artists by providing an ideal way of publishing their music and as a result could establish themselves without the need for a record company.  This would then enable them to either sign with a record company on better terms as they have already got an established fan base or even deal directly with the consumers themselves without the need for a record company.  The downside for new artists is that record companies are not investing as heavily as they have done previously in new music as a result of Internet music piracy (Pro-music, 2007b).  
Software Developers
A number of software developers have been found indirectly responsible for the actions of the consumers and have had to pay damages to the music industry.  This appears to be changing possibly as a result of the music industry realising that for every one file-sharing programme they shut down more pop up.  The latest evidence shows that the music industry is going after the individuals through the ISPs.  Software providers could try and protect themselves and be seen as more ethical if they displayed codes of ethics on their sites (Bowie, 2005). 
5.3 Limitations of the Study

There were a number of limitations to this piece of research that must be noted.  One limitation of the study that should be noted is the fact that Internet music piracy is a very current problem and Internet research is transient in nature.  Therefore the issues surrounding it can change almost daily.  One example is that as the researcher was coming to the end of the study there was an announcement that the music industry had approached ISPs to effectively police the Internet and stop their customers using file-sharing networks.  This has been included in the study but it is impossible to be certain of its impact.  Hence this study should be taken as an evaluation of the issue of Internet music piracy as of April 2008.  

There were also limitations within the primary research that have to be noted.  Firstly as previously stated the sample group was not representative for the population as a whole so none of the findings can be generalised but they are none the less interesting.  There were also issues with the questionnaire that on reflection the researcher may have organised differently.  There were a lot of questions on the questionnaire and after completing the research it is felt that it could have been shortened.  In particular question thirteen that consisted of a number of statements that were perhaps repetitive.  The researcher noticed that some participants ticked ‘not applicable’ or left the answer blank when it was applicable and they could have given a response.  The researcher believes this was because there were a number of statements and this put the respondent off reading all the statements thoroughly.   

The researcher also noted that there were a few silly answers to the final question which raises issues about the level of maturity of the respondents and whether their answers can be considered reliable.  However after considering this fact the researcher feels that this is just the result of a sample group consisting of mainly young people who can be flippant in an environment where they may think it is funny to write silly answers.  The numbers of these responses are low so the researcher has concluded that it does not adversely affect the research.
It was also noted that when the students were completing the questionnaires many found the topic interesting and discussed it amongst themselves.  The researcher was concerned that by discussing the questionnaire respondents may be influenced in their responses.  This was unavoidable given the size of the groups and the researcher felt that stopping them from discussing it may make it feel more forced and may affect their willingness to take part.  Although the questionnaire was not voluntary on the basis that the respondent had to complete it before they could leave the classroom, they could have completed only a few questions or they could have deliberately completed it incorrectly.  On reflection the researcher felt that the discussions showed that the students were interested in the topic and were therefore happy to complete the questionnaire thus reinforcing the answers as a true reflection of their actions, opinions and beliefs.  As a result the researcher felt that the element of compulsion in relation to completing the questionnaire did not have a significant bearing on the results.  This also showed that a qualitative approach for example interviews or focus groups is viable for future research.
As stated previously the phrase ‘downloading copyrighted music for free’ and whether it was understood by the respondents was problematic.  It has to be noted that some respondents answered ‘no’ when asked if they downloaded copyrighted music for free and then selected answers from other questions that would indicate that they do in fact illegally download music.  This showed they were either confused or did not want to admit that they did illegally download music when directly asked but answered the questions as if they did further on into the questionnaire.    

The researcher has had to accept a certain amount of researcher bias in relation to grouping and analysing the data gained from open questions.  When analysing the results of question 16 the researcher had to group answers into possible solutions.  The researcher decided that the answer ‘make music cheaper’ would be put into the classification of making CDs cheaper and not making downloads cheaper.  Another researcher may have classified this differently.  However, the answers given were not very informative and therefore were not used in the analysis in Chapter Four. 
5.4 Achievement of Aims

5.41
Aim One

To critically appraise explanatory models and cases which impact on consumers’ willingness to undertake Internet music piracy 
The secondary research undertaken provided a number of models that have an impact on the consumers’ willingness to undertake music piracy.  Firstly the Equity theory (Adams, 1963 & Glass & Wood, 1996) was identified, which showed that consumers feel that there is an inequality in the relationship between themselves and the record companies.  This inequality consisted of high prices (Lessig, 2004), excessive Copyright laws (Lunney, 2001) and not providing the music consumers want in the format they want (Hill, 2007 & Bowie, 2005).  Internet music piracy is one way they can re-address the balance and attempt to even out their relationship with the record companies.  

Moral intensity was also identified as having an impact on consumers’ propensity to illegally download music (Kini et al, 2004 & Tan, 2002).  The higher the moral intensity towards Internet music piracy the less likely the consumer will be to take part.  Moral intensity consists of a number of components and increasing the moral intensity towards Internet music piracy is one solution for music piracy offered by Hill (2007).  Lessig (2004) identified the main reasons people illegally download music, with only one of them being harmful to the record industry.  Lau (2003) identified a number of factors that affected peoples’ propensity to commit software piracy including; whether it was socially acceptable, the price of the software, how urgently the consumer needed it, the availability of the software legally and knowledge of the copyright law.          
5.42
Aim Two

To evaluate whether there are any demographic factors that affect students’ propensity to illegally download music
The primary research conducted supported previous research (Jones, 2002, SPA, 1998 & Aiken et al, 2003) that students are high contributors to Internet music piracy.  There were also a number of other demographic factors identified as influencing students’ propensity to illegally download.  The secondary research found that there were mixed views on whether there was a difference in the ethical nature of men and women but there were a number of studies that found that women were more ethical than men and in particular were less likely to commit Internet music piracy (Fallows, 2005).  The primary research conducted in this study supported this theory.  

The primary research also supported secondary research (Hill, 2007) on the subject of age, with younger students being more likely to take part in illegally downloading music than older students.  Nationality was another factor identified by secondary research (Kini et al, 2004) as influencing a person’s propensity to download and this was supported by the primary research.   

The sample weaknesses made it problematic to identify all the demographic factors affecting a students’ propensity to download.  The research identified some of the factors but a more representative sample would be needed to identify all of the demographic factors.

5.43 Aim Three

To investigate whether the triggers identified affect students’ attitudes towards Internet music piracy
The primary research found a number of interesting results relating to the triggers affecting attitudes towards Internet music piracy.  The data collected from the sample of Swansea Metropolitan University students found that consistent with Lau’s (2003) findings, social acceptance of Internet music piracy, the price of a CD and the availability of music were all seen to have an affect on a person’s likelihood to undertake Internet music piracy.  Contrary to Lau’s results there was a sense of urgency amongst over half of the respondents and this was seen as an influencing factor.  Also contrary to Lau’s results was the fact that this study found no link between whether the respondent knew it was illegal to download copyrighted music for free and whether they undertook Internet music piracy.  Knowledge of the legality of the issue was very high, with only a small percentage not being aware it was illegal.  

The primary research also showed there were a number of students (17.2%) who would like to download copyrighted music for free but do not have the equipment or knowledge to do so.
5.44 Aim Four

To explain whether attitudes vary between different cohorts

This aim was only partially achieved as the researcher was able to find little previous research into ethical differences between students from different cohorts.  There have been studies conducted into whether undertaking a course in ethics has an affect on a person’s ethical stance (Martin 1981/1982) but the researcher could not find studies comparing a number of different subject areas.  The primary research showed that the courses with the greatest number of students within Swansea Metropolitan University illegally downloading music were the courses with the greatest number of male students, which links back to research on men being more likely to commit Internet music piracy than women.  The primary research also found the students least likely to commit music piracy were the students on postgraduate courses which confirmed what was found in Chapter Two (Aiken et al, 2004).      

To summarise, combing the demographic factors found to have an impact and the factors identified above, young, male, undergraduate, Chinese, Computing students are the most likely students to commit Internet Music piracy.    

5.45
Aim Five 

Make recommendations on how to combat music piracy based on the findings of this research  

As a result of the negative attitude of consumers towards record companies and the problems associated with enforcement of copyright law the researcher believes a totally different approach is necessary and even then it is debatable if it will be successful as people are now use to free music.  As stated by Easley (2005) the record companies are in danger of killing the innovation and development of technology that could ultimately lead to more money for the industry.  The aim should not be to protect intellectual property but to maximize the value of it.  In order to maximize the value of music the researcher feels the music industry should take a two pronged attack.  

Firstly the music industry must ensure they are providing what the consumers want.  Recent years have seen a change in the record industries supply of music and they are finally providing more and more music legally to download.  However they have to accept that they were late in responding to the changes in consumer demand.  ‘They’re not just shutting the stable door after the horse has bolted – the horse has left town, got married, and started a family’ (Dunstone, 2008, cited by Cellan-Jones, 2008, p1).  People were willing to pay for music in digital format but were unable to get it (Easley, 2005).  Although the music industry is now responding instead of enticing consumers back and admitting they were late in responding to their consumers needs they are prosecuting the very people who are paying their wages.

In conjunction with offering a legal alternative the music industry could do more to stop consumers committing Internet music piracy by increasing the perceived moral intensity associated with the decision to commit Internet music piracy.  This is one of the seven strategic solutions offered by Hill (2007) and the researcher feels it is the best choice given the current situation within the industry.  To increase the consumers overall moral intensity towards Internet music piracy it is necessary to look at the individual components and see where the record industry could make changes.   

Magnitude of Consequence
As stated in previous chapters the record companies are seen to be the main players in the music industry and as a result they are seen as the victims of Internet music piracy.  The record industry needs to change public opinion on this and try and put the focus back on the artists, in particular new artists.  Secondary research has shown that new artists are the ones that will suffer the most as a result of Internet music piracy and these are the people the public are most likely to empathise with as there is a lot of publicity surrounding current artists and how wealthy they are (Chiou et al, 2005).     

Social Consensuses 
As people become more conscious that individuals are suffering and are not just impersonal wealthy companies, the less people will commit Internet music piracy and the more it will be seen as socially unacceptable.   

Probability of Effect  
By publicising how Internet music piracy affects new artists, it will provide an effect and a consequence to their actions.  

Temporal Immediacy  
Research has shown that the music industry is sending out instant email messages to people who are going onto file-sharing networks.  This is productive as it provides the consumer with recognition of what they are doing when they are doing it.  However instead of threatening legal action the researcher believes the music industry should be drawing attention again to the new artists and how they will be affected. 

Proximity 

There is nothing that can be done in this area as it takes place over the Internet there will always be a perceived element of distance.  The researcher believes sending the instant messages to people who go onto file-sharing websites will make it seem a little closer to home.  

Concentration of Effect  
If the music industry can show that new artists are suffering then the number of people affected by their actions increases from a handful of rich companies to thousands of struggling artists.  

Although this sounds like a marketing campaign it does require more from the record companies.  Every article published from an artist saying how their record company has ripped them off will reinforce the beliefs that record companies are big monopolistic corporations driven by profit.  In order to increase the moral intensity towards Internet music piracy, record companies are going to have to become more ethical companies themselves.  If they are not willing to change the researcher believes they may well become obsolete in the way some people have anticipated. 

In summary the researcher recommends the music industry:

· ensures they are meeting the needs of the consumers and offering an attractive legal alternative.

· increase the consumers’ moral intensity towards Internet music piracy
5.5
Recommendations for Further Research

One area of suggested further research is to examine the use of legal download sites in more depth.  The researcher chose not to examine it in depth in this study as it was necessary to keep the questionnaire short, but it is necessary to understand this area more to fully examine the modern music industry.  Secondary research explained the lack of activity on legal sites as a result of the high prices and DRM technology installed that stopped them being played on various different devices.  It would be interesting to see if there were any other factors that had an influence and whether there was anything the music industry could do to make them appeal more to customers.  

Another area that the researcher feels would be worth further investigation is how much the ethical-decision making models actually influence a person’s decision to undertake Internet music piracy.  The researcher attempted to relate a couple of the questions in the questionnaire to the models but to really investigate the factors it would be necessary to undertake a totally different research process.  This type of study would require a qualitative approach to get a more in-depth analysis of why they choose to commit Internet music piracy.  

A research project that would be particularly useful for the music industry would be to undertake a qualitative piece of research with a sample consisting of just those who commit Internet music piracy to try and establish what they see as possible solutions.  As stated previously as students are happy to discuss their activity in this area the researcher feels a qualitative piece of researcher would be highly informative and would allow possible solutions to be examined in more depth.    
The researcher would also like to conduct similar research but with a more representative sample in order to establish any other demographic factors that affect a person’s propensity to illegally download music.  This could then provide research that could be generalised to the population as a whole.  
The researcher also feels it would be interesting to conduct a similar study in a few years time to see if the situation has changed.  This would show how successfully the music industry was able to place the responsibility with the ISPs and whether this in turn affected Internet music piracy figures.  It would also be interesting to conduct future research to discover if the music industry has adapted further to technology and embraced the business models that have been predicted for them.  
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Appendix A

A Summary of the History of Copyright Law

The development of the first printing press resulted in the demand for copyright protection and the first statute, the Statute of Anne, was established in 1709 (Lloyd, 2004).  The first copyright statutes were not established to protect the rights of the authors, they were in fact established to protect the printers and publishers (Davis, 2003).  Authors’ rights were not really considered until the nineteenth century.  After much pressure from many prominent authors, the Copyright Act 1842 was established and the term of protection was increased from 28 years to 42 years from publication or 7 years after the author’s death, whichever was the longest.  As a result of developments in reproduction technology and the need to synchronise the International Law, the Copyright Act 1911 was established.  This Act resulted in the protection term increasing to the author’s life plus fifty years and also the inclusion of sound recordings, as a result of advances in music reproduction technology.  The Copyright Act 1956 was established to include films and television recordings and the Copyright, Designs and Patent Act 1988 was established to incorporate changes to international protection.  

The Copyright, Designs and Patent Act 1988 was later amended to implement European Union Directives including: Legal Protection of Computer Programs, Term of Protection of Copyright and Certain Related Rights, Rental Right and Lending Right and Certain Rights related to Copyright, Copyright applicable to Satellite Broadcasting and Cable Retransmission and finally Databases.   The Directive on Harmonisation of Certain Aspects of Copyright and related Rights in the Information Society was needed to increase the protection for digital works and relates to copyright on the Internet (Cornish, 2003).  The Copyright and Related Rights Regulations came into force in October 2003 (Davis, 2003)

Under the Copyright, Designs and Patent Act 1988, sound recordings are defined in section 5A, as ‘a recording of sounds…regardless of the medium on which the recording is made or the method by which the sounds are reproduced or produced’ (Davis, 2003, p106).  The definition was broadened in order to include new technologies.  

The Act makes it an offence to copy the work, rent, lend or issue copies to the public, to perform, to broadcast or to show the work in public or to adapt the work without the owner’s permission (UK Copyright Service, 2004).  Section 17 of the Act is the section that is concerned with copying copyrighted material.  The definition of copying is ‘reproducing the work…in any material form, including storing the work in any medium by electronic means’ (Davis, 2003, p125).  This covers all the various forms of music piracy as all the different methods require storing the music on computers.  

Unlike patent rights, under copyright law the material is protected automatically as soon as it has been created, without the need to apply for protection.  However the work must be recorded in some way and the author must be a ‘qualifying person’ or the material must have been broadcasted or published (Reed & Angel, 2000).  Copyright infringement is mostly dealt with as a civil action and only in the case of commercial piracy dealt with as a criminal offence (Davis, 2003). 

As a result of the need for international alignment of intellectual property laws the World Intellectual Property Organisation (WIPO) was created (Rao, 2003).  WIPO is part of the United Nations and has 184 member states (WIPO, 2008a).  The aim of WIPO is to develop ‘a balanced and accessible international intellectual property (IP) system, which rewards creativity, stimulates innovation and contributes to economic development while safeguarding the public interest’ (WIPO, 2008b, p1).  WIPO is responsible for enforcing 23 international treaties relating to intellectual property rights (Rao, 2003).  These treaties include the Berne Convention (1886), the Universal Copyright Convention and protocols 1, 2 and 3 (1952, revised in 1971), the Rome Convention (1961), the Geneva Convention (1971) and the General Agreement on Tariffs and Trade/World Trade Organisation’s TRIPS Agreement (1995) (Cornish & Llewelyn, 2003 & Rao, 2003). 
It is widely accepted that Copyright law will continue to evolve in light of new challenges and will never be complete (Coyle, 2002).
Appendix B
Information on the Different Types of Creative Commons Licences

License your work

Review Conditions

Creators choose a set of conditions they wish to apply to their work.

Attribution. You let others copy, distribute, display, and perform your copyrighted work — and derivative works based upon it — but only if they give credit the way you request.

Noncommercial. You let others copy, distribute, display, and perform your work — and derivative works based upon it — but for noncommercial purposes only.

No Derivative Works. You let others copy, distribute, display, and perform only verbatim copies of your work, not derivative works based upon it.

Share Alike. You allow others to distribute derivative works only under a license identical to the license that governs your work.

Your license choice will be expressed in three ways:

1. Commons Deed. A plain-language summary of the license, complete with the relevant icons. 

2. Legal Code. The fine print that you need to be sure the license will stand up in court. 

3. Digital Code. A machine-readable translation of the license that helps search engines and other applications identify your work by its terms of use. 

Source: http://creativecommons.org/about/license/, 13th April 2008
Appendix C
Feedback Form for the Focus Group

Draft copy of the Questionnaire for the Focus Group

Feedback from Focus Group

The subject
What are the current websites for downloading music for free?

………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………
What do you think are the main reasons why people download music for free?

………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………

Do you think there is a difference between music piracy and software piracy?

………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………

What do you think about the record industry?

………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………
Are there times when you think downloading for free is wrong?

………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………

Do you think artists have the right to ‘own’ their music and to decide what happens to it?

………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………

The questionnaire

Do you think there are any questions that should be on the questionnaire?

………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………
Can you suggest any other statements I could include in my table in my questionnaire to examine why people download for free? 

………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………
Questionnaire

1. Are you (please tick one box):

Male



(


Female



(
2. Are you a (please tick one box):

Full time student

(


Part time student

(
3. Are you (please tick one box):

Under 18

(



18-29



(
30-39


(



40-49



(
50-59


(



60+



(
4. What nationality are you? ………………………………………………….
5. Do you download music for free (please tick one box):

Yes


(



No



(
6. Do you pay to download music (please tick one box):

Yes


(



No



(
7. Do you upload songs to share with people (please tick one box):
Yes

(



No


(
8. Which of the following best describes you (please tick one box):

A
I download music for free instead of buying the CD




(
B
I download music for free to sample music before buying the CD


(
C
I download for free music that is no longer available in the shops


(
D
I download for free music that the artists have allowed access to 


(
9. Please read the following statements and tick whether you agree or disagree with the statement. 

	Statement
	Agree
	Disagree

	“Downloading music for free is the same as going into a shop and stealing a CD.” 
	
	

	“Downloading music for free helps publicises new artists.”
	
	

	“I would download music for free but I don’t know how to”
	
	

	“All my friends download music for free.”
	
	

	“I download music for free because CD’s are too expensive.”
	
	

	“I can’t wait for the CD to be released so if I can find the album on a download for free site I will download it.”
	
	

	“I can’t get the music I want to listen to on CD from a shop or by legal download sites.”
	
	

	“I used to download music for free but stopped because I was concerned about the legality of it.”
	
	

	“I would download music for free but my computer is not capable.”
	
	

	“If I download music for free, nobody gets hurt.”
	
	

	“If I download music for free the artists suffers.”
	
	

	“If I download music for free the record companies suffer.”
	
	


10. Did you know it was illegal to download copyrighted songs for free (please tick one box):

Yes


(



No



(
Appendix D
Copy of the Information Displayed for Students when Completing the Questionnaire

I am currently undertaking my MBA at Swansea Metropolitan University.  As part of my course I have to complete a piece of research work and would be grateful if you could take a few minutes to complete this questionnaire.  This piece of research has been agreed by the Ethics Committee at Swansea Metropolitan University.  All answers will be treated in complete confidence and no comments or answers will be attributed to any individual.

Thank you for your time
Tanya McIver 

Appendix E
Questionnaire Given to the Pilot Group
Feedback Form for the Pilot Group

Student Survey on Music Downloading
1. Are you (please tick one box):

Male



(



Female



(
2. Are you a (please tick one box):

Full time student

(



Part time student

(
3. Are you (please tick one box):

Under 18


(



18-29



(
30-39



(



40-49



(
50-59



(



60+



(
4. What nationality are you (please state below)?
5. Do you download copyrighted music for free (please tick one box):

Yes



(



No


(
6. How many tracks of copyrighted music do you download for free each month (please state below)?

7. How do you download copyrighted songs for free (please tick as many boxes as applicable):

File-sharing 


(



BitTorrent 


(
FTP 



(



LAN File-sharing 

(
Digital Stream Ripping 
(



Mobile Phones 

(
Don’t Know 


(
8. Have you ever paid to download copyrighted music (please tick one box):

Yes 



(



No 



(
9. If you download copyrighted music for free, do you also upload songs to share with people (please tick one box):
Yes 

(


No 

(

Not applicable 
(
10. If not, why not (please state below)?

11. Which of the following best describes you (please tick one box):

I download copyrighted music for free instead of buying the CD



( 
I download copyrighted music for free to sample music before buying the CD

( 

I download copyrighted music for free that is no longer available in the shops

( 

I download for free music that the artists have allowed access to 



( 
12. Please read the following statements and tick whether you agree or disagree with the statement. 

	Statement
	Agree 


	Disagree 
	Don’t Know 

	A “Downloading copyrighted music for free is the same as going into a shop and stealing a CD.” 
	
	
	

	B “Downloading copyrighted music for free helps publicises new artists.”
	
	
	

	C “I would download copyrighted music for free but I don’t know how to.”
	
	
	

	D “All my friends download copyrighted music for free.”
	
	
	

	E “I download copyrighted music for free because CDs are too expensive.”
	
	
	

	F “I can’t wait for the CD to be released so if I can find the album on the Internet I will download it for free even if it is copyrighted music.”
	
	
	

	G “I can’t get the music I want to listen to on CD from a shop or through legal download sites.”
	
	
	

	H “I used to download copyrighted music for free but stopped because I was concerned about the legality of it.”
	
	
	

	I “I would download copyrighted music for free but my computer is not capable.”
	
	
	

	J “If I download copyrighted music for free, nobody gets hurt.”
	
	
	

	K “If I download copyrighted music for free the artist suffers.” 
	
	
	

	L “If I download copyrighted music for free the record companies suffer.” 
	
	
	

	M “I feel that if I download copyrighted music for free using peer-to-peer software I should give something back by uploading some of my music.”
	
	
	

	N “I would stop downloading copyrighted music for free if I seriously thought I would get caught and prosecuted.”  
	
	
	

	O “There are too many people downloading copyrighted music for free to prosecute everyone, so being caught is very unlikely.” 
	
	
	

	P “I would download copyrighted music for free but I’m afraid of getting caught. and prosecuted.”
	
	
	

	Q “I would buy more CDs if they were cheaper.”
	
	
	

	R “I would buy more CDs if there was more offered with the CD like a DVD of the artist or more information in the booklet about the artist.”
	
	
	


13. Did you know it was illegal to download copyrighted songs for free (please tick one box):

Yes 

(




No 



(
14. Do you think there is anything the record companies and artists could do to stop people downloading copyrighted music for free (If so, please list)?

………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………

Thank you for your time

Pilot Questionnaire Feedback Form

Questionnaire Information

I am currently undertaking my MBA at Swansea Metropolitan University.  As part of my course I have to complete a piece of research work and would be very grateful if you could take a few minutes to complete this questionnaire.  This piece of research has been agreed by the Ethics Committee at Swansea Metropolitan University.  All answers given will be treated in complete confidence and no comments or answers will be attributed to any individual.  
Thank you for your time.

Tanya McIver
Could you please complete the questionnaire and comment on the following:

1. How long did the questionnaire take you to complete?

2. Were there any questions you did not understand?  If so, please specify which ones.

3. Are there any further questions you feel should be included?

4. Did you find the questionnaire readable?
5. Do you think there should be anything included in the ‘Questionnaire Information’ paragraph (above) that is not already included?
Appendix F
Final Copy of Questionnaire

Student Survey on Music Downloading
1. Are you (please tick one box):

Male



(



Female



(
2. Are you a (please tick one box):

Full time student

(



Part time student

(
3. Are you (please tick one box):

Under 18


(



18-29



(
30-39



(



40-49



(
50-59



(



60+



(
4. What nationality are you (please state below)?
5. Do you download copyrighted music for free (please tick one box):

Yes



(



No


(
6. If not, why not (please state below)?
7. If you do download copyrighted music for free, how many tracks do you download each month (please state below)?

8. How do you download copyrighted songs for free (please tick as many boxes as applicable):

File-sharing 


(



BitTorrent 


(
FTP 



(



LAN File-sharing 

(
Digital Stream Ripping 
(



Mobile Phones 

(
Don’t Know 


(



Not applicable 

(
9. Have you ever paid to download copyrighted music (please tick one box):

Yes 



(



No 




(
10. If you download copyrighted music for free, do you also upload songs to share with people (please tick one box):
Yes 

(


No 

(

Not applicable 
(
11. If not, why not (please state below)?

12. Which of the following best describes you (please tick one box):

I download copyrighted music for free instead of buying the CD



( 
I download copyrighted music for free to sample music before buying the CD

( 

I download copyrighted music for free that is no longer available in the shops

( 

I download for free music that the artists have allowed access to 



( 

I have never downloaded copyrighted music for free
 



( 
13. Please read the following statements and tick whether you agree or disagree with the statement. 

	Statement
	Agree


	Disagree
	N/A

	A “Downloading copyrighted music for free is the same as going into a shop and stealing a CD.” 
	
	
	

	B “Downloading copyrighted music for free helps publicises new artists.”
	
	
	

	C “I would download copyrighted music for free but I don’t know how to.”
	
	
	

	D “All my friends download copyrighted music for free.”
	
	
	

	E “I download copyrighted music for free because CDs are too expensive.”
	
	
	

	F “I can’t wait for the CD to be released so if I can find the album on the Internet I will download it for free even if it is copyrighted music.”
	
	
	

	G “I can’t get the music I want to listen to on CD from a shop or through legal download sites.”
	
	
	

	H “I used to download copyrighted music for free but stopped because I was concerned about the legality of it.”
	
	
	

	I “I would download copyrighted music for free but my computer is not capable.”
	
	
	

	J “If I download copyrighted music for free, nobody gets hurt.”
	
	
	

	K “If I download copyrighted music for free the artist suffers.” 
	
	
	

	L “If I download copyrighted music for free the record companies suffer.” 
	
	
	

	M “I feel that if I download copyrighted music for free using peer-to-peer software I should give something back by uploading some of my music.”
	
	
	

	N “I would stop downloading copyrighted music for free if I seriously thought I would get caught and prosecuted.”  
	
	
	

	O “There are too many people downloading copyrighted music for free to prosecute everyone, so being caught is very unlikely.” 
	
	
	

	P “I would download copyrighted music for free but I’m afraid of getting caught. and prosecuted.”
	
	
	

	Q “I would buy more CDs if they were cheaper.”
	
	
	

	R “I would buy more CDs if there was more offered with the CD like a DVD of the artist or more information in the booklet about the artist.”
	
	
	


14. If you do not download copyrighted music for free yourself, do you approve or disapprove of those who do (please tick one box)?

Approve

(

Disapprove 

(
Not applicable     (
15. Did you know it was illegal to download copyrighted songs for free (please tick one box):

Yes 

(




No 



(
16. Do you think there is anything the record companies and artists could do to stop people downloading copyrighted music for free (If so, please list)?

………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………

Thank you for your time
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Figures from Chapter Four
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Figure 4.1
Graph to show how many tracks the respondent illegally downloaded in a month

Appendix H
Tables from Chapter Four
	 
	Value
	df
	Asymp. Sig. (2-sided)

	Pearson Chi-Square
	26.024(a)
	2
	.000

	Likelihood Ratio
	26.748
	2
	.000

	Linear-by-Linear Association
	25.202
	1
	.000

	N of Valid Cases
	348
	 
	 


a  0 cells (.0%) have expected count less than 5. The minimum expected count is 13.75.

Table 4.2
The h1 is accepted, there is a link between the sex of the respondent and whether they use more than one method to illegally download music. 

	 
	Value
	df
	Asymp. Sig. (2-sided)
	Exact Sig. (2-sided)
	Exact Sig. (1-sided)

	Pearson Chi-Square
	10.155(b)
	1
	.001
	 
	 

	Continuity Correction(a)
	9.437
	1
	.002
	 
	 

	Likelihood Ratio
	10.405
	1
	.001
	 
	 

	Fisher's Exact Test
	 
	 
	 
	.002
	.001

	Linear-by-Linear Association
	10.130
	1
	.001
	 
	 

	N of Valid Cases
	399
	 
	 
	 
	 


a  Computed only for a 2x2 table

b  0 cells (.0%) have expected count less than 5. The minimum expected count is 45.87.

Table 4.3
The h1 is accepted, there is a link between sex of the respondent and whether they would stop illegally downloading music if they thought they would get prosecuted
	 
	 
	The course the respondent is studying
	Total

	 
	 
	Business
	Engineering
	Built Environment
	Art and Design
	Leisure and Tourism
	PGCE Business
	PGCE Art and Design
	MBA
	Computing
	Education
	Music Technology
	

	Whether or not the respondent illegally downloads music
	Yes
	Count
	82
	30
	45
	15
	12
	9
	7
	18
	46
	55
	19
	338

	 
	 
	% within The course the respondent is studying
	62.1%
	76.9%
	60.0%
	55.6%
	80.0%
	50.0%
	41.2%
	40.9%
	92.0%
	53.4%
	61.3%
	61.3%

	 
	No
	Count
	50
	9
	30
	12
	3
	9
	10
	26
	4
	48
	12
	213

	 
	 
	% within The course the respondent is studying
	37.9%
	23.1%
	40.0%
	44.4%
	20.0%
	50.0%
	58.8%
	59.1%
	8.0%
	46.6%
	38.7%
	38.7%

	Total
	Count
	132
	39
	75
	27
	15
	18
	17
	44
	50
	103
	31
	551

	 
	% within The course the respondent is studying
	100.0%
	100.0%
	100.0%
	100.0%
	100.0%
	100.0%
	100.0%
	100.0%
	100.0%
	100.0%
	100.0%
	100.0%


Table 4.6
Table showing whether or not the respondent illegally downloads music in relation to what course they are studying on.  
	 
	 
	The course the respondent is studying
	Total

	 
	 
	Business
	Engineering
	Built Environment
	Art and Design
	Leisure and Tourism
	PGCE Business
	PGCE Art and Design
	MBA
	Computing
	Education
	Music Technology
	

	Gender
	Male
	Count
	61
	39
	54
	11
	6
	7
	3
	18
	40
	9
	29
	277

	 
	 
	% within The course the respondent is studying
	46.6%
	100.0%
	72.0%
	40.7%
	40.0%
	38.9%
	17.6%
	40.9%
	80.0%
	8.7%
	93.5%
	50.4%

	 
	Female
	Count
	70
	0
	21
	16
	9
	11
	14
	26
	10
	94
	2
	273

	 
	 
	% within The course the respondent is studying
	53.4%
	.0%
	28.0%
	59.3%
	60.0%
	61.1%
	82.4%
	59.1%
	20.0%
	91.3%
	6.5%
	49.6%

	Total
	Count
	131
	39
	75
	27
	15
	18
	17
	44
	50
	103
	31
	550

	 
	% within The course the respondent is studying
	100.0%
	100.0%
	100.0%
	100.0%
	100.0%
	100.0%
	100.0%
	100.0%
	100.0%
	100.0%
	100.0%
	100.0%


Table 4.7
Table to show the breakdown of sexes for each course
	 
	 
	Downloading copyrighted music for free is the same as going into a shop and stealing a CD
	Total

	 
	 
	Agree
	Disagree
	Agree

	Whether or not the respondent illegally downloads music
	Yes
	Count
	58
	254
	312

	 
	 
	% within Downloading copyrighted music for free is the same as going into a shop and stealing a CD
	42.0%
	70.2%
	62.4%

	 
	No
	Count
	80
	108
	188

	 
	 
	% within Downloading copyrighted music for free is the same as going into a shop and stealing a CD
	58.0%
	29.8%
	37.6%

	Total
	Count
	138
	362
	500

	 
	% within Downloading copyrighted music for free is the same as going into a shop and stealing a CD
	100.0%
	100.0%
	100.0%


Table 4.10
Table comparing whether the respondent illegally downloads music and whether they believe illegally downloading music is the same as stealing a CD from a shop

	 
	 
	Whether or not the respondent illegally downloads music
	Total

	 
	 
	Yes
	No
	

	I would buy more CDs if they were cheaper
	Agree
	Count
	274
	147
	421

	 
	 
	% within Whether or not the respondent illegally downloads music
	81.1%
	69.0%
	76.4%

	 
	Disagree
	Count
	46
	34
	80

	 
	 
	% within Whether or not the respondent illegally downloads music
	13.6%
	16.0%
	14.5%

	 
	Not applicable
	Count
	14
	28
	42

	 
	 
	% within Whether or not the respondent illegally downloads music
	4.1%
	13.1%
	7.6%

	 
	No response
	Count
	4
	4
	8

	 
	 
	% within Whether or not the respondent illegally downloads music
	1.2%
	1.9%
	1.5%

	Total
	Count
	338
	213
	551

	 
	% within Whether or not the respondent illegally downloads music
	100.0%
	100.0%
	100.0%


Table 4.11
Table comparing whether or not the respondent illegally downloads music with whether or not they would buy more CDs if they were cheaper

	
 
	 
	Whether or not the respondent illegally downloads music
	Total

	 
	 
	Yes
	No
	

	I would buy more CDs if there was more offered with the CD like a DVD of the artist or more information in the booklet about the artist
	Agree
	Count
	151
	68
	219

	 
	 
	% within Whether or not the respondent illegally downloads music
	44.7%
	32.1%
	39.8%

	 
	Disagree
	Count
	153
	84
	237

	 
	 
	% within Whether or not the respondent illegally downloads music
	45.3%
	39.6%
	43.1%

	 
	Not applicable
	Count
	30
	50
	80

	 
	 
	% within Whether or not the respondent illegally downloads music
	8.9%
	23.6%
	14.5%

	 
	No response
	Count
	4
	10
	14

	 
	 
	% within Whether or not the respondent illegally downloads music
	1.2%
	4.7%
	2.5%

	Total
	Count
	338
	212
	550

	 
	% within Whether or not the respondent illegally downloads music
	100.0%
	100.0%
	100.0%


Table 4.12
Table comparing whether or not the respondent illegally downloads music with whether or not they would buy more CDs if they contained extras such as a DVD or an information booklet

Music piracy








Record Companies





Software Developers





Artists





New Artists





Consumers





Business Ethicists





Government/ Lawmakers





* Lenhart & Fox, 2000





Legal





Unethical





Is it ethical for record companies to sue their own consumers when it is not for the artists’ benefit





Maximizing the wealth for record company shareholders – as an indication of monopoly exploitation 





Bowie





Lessig (Physical piracy)





Record companies





35% of American public*





Price-fixing by record companies





Deontological approach 





Downloading non copyrighted music





Maximize wealth for record company shareholders





Illegal





Ethical





Lessig (File-sharing)





40% of American public*





Teleological approach – greatest happiness for the greatest number of people
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