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My exhibition, entitled ‘Get Sketching’, will be situated in Lamborghini’s hometown – Sant ’agata Bolognese, in their museum. This is the most appropriate place for my exhibition as visitors will be immersed in the company’s history. The exhibition’s aim is to get people to appreciate the history of Lamborghini styling and get people interested in the automotive design world by using a hands-on approach where they can develop their sketching skills. I hope this will also inspire younger generations to get sketching and dream about one day becoming a car designer – what better company to spark this interest than Lamborghini. 
Most of us learn better visually than we do verbally. ‘seeing comes before words. The child looks and recognises before it can speak’(Berger, 2012). (Faruque, 1984) argues that: ‘The realm of imagination is highly visual’ irrespective of age. ‘visual thinking is spatial, i.e., multidimensional as opposed to verbal thinking, which is linear.’ By having these exciting supercars in my exhibition, it will stimulate people’s imaginations so they’re ready to sketch. 

What makes a good exhibition? (Klein, 1987) believes they should be informative and ‘broaden and deepen the viewers idea of what the subject involves, stimulate interest’(Klein,1987). I want the exhibition to encourage people to share their sketches with others and be supportive. ‘Exhibition work is not primarily about design. it is about communication’(Klein, 1987). There should be communication between people sharing the space but the cars themselves should also communicate with the audience. I want the cars to have a lasting impression on the audience, so they leave with an interest in the automotive industry. (Obrist, 2014) believes curating means four things - ‘It means to preserve, in the [image: ]sense of safeguarding the heritage of art. It means to be the selector of new work. It means to connect to art history. And it means displaying or arranging the work.’ 
		                   Figure 1. Exhibition layout concept

In terms of the arrangement of the work and the information flow – ‘there are two directions which can be taken: linear progression or random access’(Klein, 1987). Linear progression is more suitable in this case because the viewers are visiting cars of the past before coming back around to the present models and ‘the more of the system that the designer can control, the more rewarding the experience will be for the visitor’(Klein, 1987). By controlling the route that the viewers take, the evolution of Lamborghini’s design should be clearer and more understandable. 

The exhibition will be showing off 5 of Lamborghini’s most iconic cars with the best styling – the Miura, Countach, Murcielago, Aventador and Centenario. I have arranged the cars in order of age starting with the Miura of the 1960s and then progressing through to Centenario. This will take the viewers on a journey through time and give them an insight into the origins of today’s Lamborghini’s design features.

On the way to the cars there will be a series of pictures of classic Lamborghini’s and images and text summarising the design process. Then upon leaving the last room they will walk down another hallway which displays pictures of what we can expect to see from Lamborghini in the future and an outline of the manufacturing process. My reasoning for this is to inform viewers of what goes into making a car to get them interested in being involved in the automotive industry.

[image: Lamborghini on Twitter: "Centro Stile is the core of #Lamborghini ...]The rooms will also display a wide range of inspirational images almost like a mood board. This will simulate a car design studio within the exhibition so that the guests get a feeling for where the inspiration for cars comes from. For example, the image below shows how the styling for the Aventador SVJ was inspired by a jet fighter due to its sharp lines and wings. This kind of styling is what gives Lamborghini’s their aerodynamic and fast look.
			            Figure 2. Aventador SVJ Sketch
It is designed to get the ball rolling in terms of creative thinking. (Upton,1973) states that ‘thought is the continuous flow of sensation and emotion punctuated into moments of consciousness by logical acts of relation.’ Design is a great way of expressing sensation and emotion and using it to create something spectacular. 
The automotive design world is always evolving - ‘Automobile design does not follow strict rules. Instead, a fluid confrontation of continuity and innovation, simplicity and extravagance determine its scope’(Tumminelli, 2004). My exhibition shall be informative in terms of what goes in to designing a car these days, including how technology has greatly influenced the industry. The steps of the design process are described in 7 simple stages by the German carmaker BMW. These are:
‘1-identifying trends 
2-hand-drawn sketches
3-tape drawings
4-digital models
5-clay models
6-interior car design
7-fine-tuning’(BMW: Car design, 2019)
 These steps will be outlined in the entrance hallway on the left-hand wall. Then the main focus of the exhibition will be to get the audience involved with step 2 – hand drawn sketches. For all cars, the ‘first point of contact with a new model is a blank sheet of paper and a pencil’(BMW, 2019). ‘The design process passes several times from the drawing to the physical model, the sketches become 3D renderings, scale models, and then return to virtual reality to achieve absolute perfection’(Lamborghini, 2017). I hope this shows people that it isn’t just a world for people who are brilliant at sketching as there are also opportunities with CAD and modelling. 
[image: ]Most people say they can’t draw, however it’s just a matter of practice. ‘With just a few elegant and accurate lines, it is possible to create a new Lamborghini’(Lamborghini, 2017).  
				 Figure 3. Lamborghini lines 
[image: Design and Style | Lamborghini.Com]All manufacturers have their own design language and it’s the job of designers to make their designs stand out amongst the crowd. Nobody is quite as good as Lamborghini when it comes to making a statement. Car companies typically use particular lines and features on their cars which are a symbol of their brand. In Lamborghini’s case, these are the hexagon and the Y. They are ‘stylistic elements that have characterized Lamborghini design since the 
				Figure 4. The Hexagon and the Y

very beginning. From the interior of the Marzal to the front and rear lights of the newest member of the family, the Sián’(Lamborghini, 2017).  The exhibition will express these key elements to the audience so that they can fully embrace and appreciate Lamborghini and connect with their design history. 
[image: ]Within the rooms there will be paper and pens on tables and guests will be encouraged to get involved in sketching the different cars. As they progress through the rooms there will be projectors on the back wall with demonstrations of how they can improve their sketching skills. The sketching stage of any project is always an exciting one, and automotive design is no exception ‘In your mind, you have a certain spirit and character that you want to bring to the car. These initial hand-drawn sketches do not answer all the questions, but they serve as an abstract guide to the subsequent design process’(BMW, 2019).
			Figure 5. Proportions, Perspective and Creativity

The three most important elements for a great car design are – perspective, proportions and creativity. Viewers will be encouraged to use the surrounding inspiration to sketch. The room containing the Countach will have a video explaining how to improve on perspective. Then the next room will explain proportions - ‘Determined proportions, clear contours, precise lines and pure surfaces are characteristics of Lamborghini’s design reduced to its very essence’(Lamborghini, 2017). Then the next room will add creativity to the mix. It makes the most sense explaining them in this order as the first two are the most important to drawing a car that looks accurate. 

The creativity can be added when they are confident that they can draw the car correctly. Creativity is always evolving, and the trick is to ‘create cars that are always different and increasingly innovative in terms of research and aesthetic language, yet all unmistakably Lamborghini’(Lamborghini, 2017). When all three elements are there ‘you have a balanced and attractive design, and it grabs attention and sells the idea to other people’(Berk Kaplan – Designer, 2020).

The final room displays one of Lamborghini’s most exclusive cars, the Centenario, which celebrates the 100th anniversary of the birth of Ferruccio Lamborghini. ‘To create such a one-off car is a dream come true for a designer: you have almost no limitations’(CDN Team, 2019). While not all design processes are this exciting, it will be inspirational for visitors to [image: ]see this outstanding design.  
				Figure 6. Centenario reveal

Visitors will then enter another hallway containing images of future Lamborghini concept sketches. On the left they will also see a brief summary of the manufacturing process of cars today, informing the guests about how the designs they’ve just observed have been produced. The main stages are ‘Supply chain, chassis, body ,paint, interior, chassis/body mating’(Carlton, n.d.).


[image: Assembly Line Production Of New Car. Automated Welding Of Car ...]				Figure 7. Assembly line

 As human beings we have ‘the capability to examine the past, explore it, ponder it, and gather experience from it in order to confront the future’(Faruque, 1984). When visitors think back on the exhibition, it will reignite a passion for automotive design. And for younger visitors I hope that reminders of the exhibition will inspire them to pursue a dream of becoming a car designer. 
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