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Product Overview

Smart ear implant of nano size is invisible.
Micro-vibration sound driven by Al.

Language translation (more than 40 languages) in real-time.
Health sensors: hydration, temperature, stress.
Complete integration with Siri, iPhone, Apple watch.
Comfortable, private and can be used on a daily basis.

STDP Summary

Segmentation

Targeting
e Age 18-45, tech-savvy, urban

e Primary: Young professionals (22-

professionals 40)

e Students, travellers, digital lifestyle « Secondary: Students, travellers,
users . fitness users

* Frequent earbud users, itaskers,

health-tracking users

Differentiation

¢ Fully invisible implant osition tatement
Micro-vibration sound delivery he world’s first invisible Al smart ear
Al translation + adaptive audio plant-offering seamless sound,

Built-in health monitoring . rivacy, and intelligence for modern
Exclusive Apple ecosystem experience digital lifestyles.”

4Ps Key Points (Short & Clear)
Product « Invisible nano-implant, « Al audio + translation, « Built-in health
tracking, » Controlled via AIRSENSE app
Marketing . * Premium £299-£349, « Optional paid add-ons (translation, health
. Price X
Mix (4Ps)_ analytics),
Place « Apple Stores, « Apple Online Store,  Selected premium retailers, «

Launch in US, UK, EU, UAE, Japan

« Apple Keynote launch, « Influencer tech reviews, « Digital marketing
Promotion campaign, * In-store AR demos, « Slogan: “Hear Everything. Wear

Nothing.”




