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Amidst the current period characterised by environmental difficulties and an expanding consciousness of sustainability, companies, particularly the hospitality sector, are progressively acknowledging the significance of implementing conscientious practices. The notion of a circular economy (CE) has arisen as a revolutionary strategy that not only tackles environmental issues but also conforms to the ideals of corporate accountability. This essay examines the incorporation of circular economy ideas into Premier Inn hotel’s corporate responsibility strategy, analysing the advantages and consequences for both the company and the wider society. The Premier Inn hotel's corporate social responsibility (CSR) program and its methods of execution will be discussed in this essay, which will also examine the ideas and concepts of the circular economy. While other circular economy efforts may have similar aims and techniques, Premier Inn has developed its own unique sustainability plans that may be fine-tuned as the project progresses. By committing to sustainability via their 'Force for Good' project, they want to have a positive impact on the world around them and on the people and communities they serve. They have come a long way so far, and it's all down to three guiding principles: opportunity, community, and responsibility. They establish ambitious objectives to facilitate their goal attainment, while also recognising the need of sustained effort. (Whitbread, 2024). Premier Inn is an eco-conscious company that values its resources and is always looking for new ways to reduce, reuse, and recycle. 
Sassanelli said in “Circular Economy Performance Assessment Methods” that circular economy aspires to replace end-of-life with restorative and closed-loop product life cycles, reduce waste, maintain product and material value, promote renewable energy and eliminate harmful chemicals (Sassanelli, Et al, 2019). The circular economy is a component of corporate social responsibility that signifies a dedication to sustainable and ethical business operations. A circular economy seeks to complete the cycle, establishing a sustainable and restorative cycle of production and consumption, as opposed to the conventional linear economy that adheres to the "take, make, dispose" paradigm. The linear economy's wasteful take-make-dispose loop harms the environment, cannot provide necessary services to a rising population, and strains profitability. Only lately has the conceptual framework of circular economy accumulated decades of feasible solutions to the difficulties. Circular economy emphasises waste reduction by design, social, economic, and environmental sustainability, and resource-conscious enterprise. Based on these ideas, the circular economy has shown it can solve today's economic, environmental, and social problems (Sariatli, 2017). The circular economy is a method that encourages the appropriate and cyclical use of resources. Recently, there has been a growing endorsement of circular economy as a strategy aimed at reducing environmental costs and promoting economic growth (Moraga, Et al, 2019). The hospitality sector, renowned for its activities that require a substantial number of resources, has the potential to have a considerable influence on the environment. Incorporating circular economy ideas into a hotel's corporate responsibility strategy entails rethinking conventional business models in order to minimize waste, save resources, and advocate for sustainable practices. This change involves all facets of hotel operations, such as trash management, energy use, and procurement methods. A sustainable hospitality operation refers to a hospitality establishment that effectively manages its resources to maximize economic, social, and environmental advantages. This is done with the aim of meeting the needs of the current generation while also safeguarding and improving prospects for future generations (Chen, Sloan and Legrand, 2010). 
Hotels are encouraged to reconsider their waste management practices in accordance with the ideas of the circular economy. Hotels may adopt strategies like recycling, composting, and repurposing to transform trash from being seen as a throwaway byproduct into valuable resources and one of example is Silo restaurant (The Atlantic, 2020). Premier Inn’s objective is to achieve a zero-waste policy by eliminating the disposal of garbage in landfills and by implementing strategies to reduce, reuse, and recycle waste wherever feasible. They collaborate closely with their trash service suppliers to discover areas for ongoing improvement (Whitbread, 2024).  Undertaking measures such as minimizing the use of disposable plastics, establishing composting initiatives, and fostering partnerships with nearby recycling facilities may effectively enhance the sustainability of waste management. The framework picture demonstrates that the majority of the indicators prioritize the conservation of resources, using solutions such as recycling (Moraga, Et al, 2019). Premier Inn is dedicated to minimising food waste and eliminating wasteful single-use plastics. They demonstrate this dedication by ethically procuring their core items and implementing a comprehensive set of regulations on animal welfare and responsible sourcing. Their duty focuses on minimal use of palm oil, cotton, soya, sugar and on their recently established objective of reducing water consumption (Whitbread, 2024). 
Annually, about 1.3 billion tonnes of food, which accounts for one third of the total world food output, is lost or wasted along the whole food supply chain on a global scale.  The worldwide economic worth of food waste is estimated to be over 1000 billion dollars per year. However, when taking into account the additional hidden environmental costs associated with these phenomena, the amount increases to 2600 billion dollars (Principato, Pratesi and Secondi, 2018). The concepts of circular economy also apply to the acquisition of products and services. Hotels have the ability to give priority to sustainable and locally produced items by selecting suppliers who share their dedication to environmental responsibility. This not only reduces the environmental impact linked to transportation but also bolsters local businesses. Forging alliances with suppliers who are equally dedicated to sustainability enables a cooperative strategy in attaining circularity. Employing eco-friendly solutions for routine household maintenance not only minimizes the environmental consequences of cleaning, but also effectively tackles the wider problems of visitor health that may be exacerbated by conventional formulations (Verma, 2014). McDonald's, a major environmentalist, helped its Austrian potato source use its biogas plant to handle all potato waste. Solid waste is converted into gas for grid power. Gas also heats the drier for French fry production. Gas from potato conversion is used as fertilizer by potato growers. The dryer produces 4.2 gigawatt hours annually from heat recovery. About 40% of the facility's power and energy comes from potato trash. McDonald's recycles excess frying oil into biofuel for its logistical operations and serves salads in cardboard bowls instead of plastic ones. The power of green is unmatched. (Verma, 2014). 
Hotels are highly energy-consuming institutions, and minimizing their carbon emissions is a crucial element of adopting a circular economy. Through the process of measuring emission intensities and comparing them to those of other economic sectors, researchers have investigated the global climate effects that results from the generation of value in the tourism industry (Gössling, Humpe and Sun, 2024). The transport sector had the most substantial reduction in emissions. In 2020, the use of oil for transportation accounted for almost 50% of the overall decrease in emissions. The Covid-19 restrictions, enacted to reduce the spread of the virus, resulted in a substantial 14% reduction in emissions from this sector compared to 2019. The aviation sector had a significant impact, with emissions decreasing by about 50% in 2020 and returning to levels comparable to those seen in 1999. Carbon emissions were mitigated along with the decline in tourism (Ben Youssef and Zeiqiri,2020). Hotels may reduce their environmental effect by using energy-efficient technology, employing renewable energy sources, and adopting smart building designs. In addition, providing education to both staff and guests on energy saving techniques helps to cultivate a culture of sustainability inside the hotel. The EU is now implementing several sector-specific energy initiatives to mitigate emissions, since about 80% of greenhouse gas emissions in the EU are attributed to energy production and consumption (Pablo-Romero, Pozo-Barajas and Sanches-Rivas, 2019). Premier Inn utilizes 100% renewable power for their UK owned enterprises, which accounts for 98% of their entire UK estate. Additionally, they also use renewable electricity for all of its German estate. The company will further enhance their ability to use renewable energy in its hotels and restaurants and reduce carbon emissions by gradually replacing gas equipment used for heating, cooking, and hot water with more efficient renewable-powered alternatives (Whitbread, 2024). Whitbread pledges to decrease greenhouse gas (GHG) emissions from Scope 1 and 2 by 80% per square meter. By the year 2030, starting from a baseline in 2016, and to achieve carbon neutrality. By 2040, there will be a reduction in scopes 1 and 2 emissions (Whitbread, 2024).
A hotel's corporate responsibility strategy should include more than just its operating limits in order to have a beneficial influence on the local community. Participating in community efforts, providing assistance to local environmental projects, and cultivating collaborations with non-profit groups enhance the beneficial impacts of adopting a circular economy strategy. Through community engagement, hotels may actively contribute to the overarching objective of establishing a sustainable and resilient environment. Local hiring and training are essential for maximising economic advantages to the community and encouraging active involvement and integration with the firm. Giving locals more opportunities to work in varied managerial positions strengthens ties between businesses and their communities (Green Globe, 2024). Premier Inn, boasting a membership of over 40,000 individuals, places great importance on its people, who are the core of its company. Collectively, they strive to make a positive impact and act as a powerful force for good. Their sustainability approach is on mobilising individuals to have fulfilling lives and perform effectively, all the while safeguarding the environment that sustains them (Whitbread, 2024). 
Educated stakeholder involvement and strong political leadership are necessary for sustainable tourism development to ensure widespread engagement and agreement. To ensure sustainable tourism, it is crucial to constantly evaluate the repercussions and take measures to either avoid or remedy them. Visitors should be satisfied and have a meaningful experience via sustainable tourism, which should also help them understand sustainability issues and support sustainable tourist activities. Money, jobs, new businesses, economic growth, diversity, product innovation, and economic integration are all things that many smaller towns rely on from tourism. Governments at all levels must prioritise sustainable tourism in their strategic planning if they want to implement wide-ranging tourist policies that enhance the quality of life of residents and provide long-term economic, environmental, and social benefits (Edgell, 2020). Premier Inn is addressing the increasing popularity of "staycations" by launching "destination doubles," which provide British tourists an affordable opportunity to immerse themselves in local experiences. The purpose of the "destination doubles" list is to endorse UK sites that have similar attractions to other places. Premier Inn devised the rating based on its extensive understanding of the most sought-after tourist attractions and hotels in Britain (Whitbread, 2024). Between January and May 2020, travel restrictions were implemented by all countries worldwide. Approximately 45 percent of these governments completely or partly closed their borders to visitors. The World Travel and Tourism Council (WTTC) predicts a projected decline of 100.8% in global employment for the year 2020 (Kariithi, 2021).
In conclusion the concept of a circular economy was conceived with the intention of addressing problems such as pollution, the depletion of resources, and the generation of waste. Building an economy that is resilient enough to weather any storm by reducing the amount of harm that is caused to society and the environment while simultaneously boosting prosperity is the ultimate objective of this initiative. In order to successfully adopt a circular economy, it is necessary for consumers, businesses, and governments to collaborate in order to alter traditional patterns of consumption and production. In order for us to accomplish this objective, we need to encourage a shift toward behaviours that are more environmentally friendly and circular, we need to embrace new technologies, and we need to reassess traditional company structures. For the purpose of resolving concerns pertaining to global sustainability, an increasing number of businesses and governments are coming to the realization that a transition to a circular economy is required.
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