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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: I just click the link and then site open, so I didn’t have any problems with opening link. Website open very easy and quickly as much is possible. The quality of pictures in site was good from the first moment and all of option was available from the start. In site is map and map download little bit slowly then another part of site. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: I saw this site have three subpages, but one of them do not related to site this is Wix and next two which is related to site is their online page in twitter an d Facebook. For prospective customers navigate to this subpages will be not to easy because for relatable pages are need to scroll to the end and then customers can saw small icons with this pages.

	Question 1c - Can a customer make a   via the webpage? 
 

	Answer: Customers can make via website is contact spa if they click button on firs page “ Visit  us” or choose on menu  tab “Contact” then  for them open special place where the can write email to spa salon and also customers  can visit online pages in social media Facebook and Twitter . 

	Question 1d - What improvements could be made to the usability of the website?


	Answer: I recommend change size of map because is too big and customers can not see whole menu, then use paid version of Wix because evaluation for this site take a lot of attention. Next is make more visible their online pages on Facebook and Twitter and then customers can see more result of their work in salon. Make booking more easy. 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Webpage look like it make people who do not have idea how to make website. The site have mobile and laptop version but they all make bad. They have different type menu if in laptop version is stray menu and in mobile its burger menu. But icons in mobile and laptop version are not flexible.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: When I visit website I saw that it use one colour pallet which is connect to nature and this connect to relax what was expected from spa salon. I saw that website doesn’t have video so site seems very simple, but website have pictures which placed in very simple way.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website use only email way connecting with customers, but is only one way connection as result company doesn’t have feedback from customers. If I were a customer of this spa salon I would like to white some comments about my experience in this spa to recommend or don’t recommend services here.
 

	Question 2d – How effective are the social media links on the website?


	Answer:  For my opinion link on website for social media are not effective, because when I visited this website this link were not visible. Link for social media was very small even they had standard view, but I think it did not work good, because every time when I saw icon like this I did not use it, so they must develop way to make their social media more effective.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?



	Answer: I see that company has price list of their service on  website and prise list on twitter account, so it is clear to customer what are company do and also the company has clear name and stylistics of website.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: I do not know, because I did not see any place to reviews from customers on website, so I think they are not up to date. I saw the customers can write their feedback on twitter page, but page did not have any comments. If company does not have comments it is bad, because it is seems like company does not popular or fake.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Services presented as is not hight quality, they presented like they had a lot of experience and had big history. I will not recommend this company, because for me it look like old fashion and company has small list of services and also does not have comments, but will recommend this company for my friend only for one reason it has cheap services.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Price list is clear to customers. All services have price and price depend on the service I want to do. Prices reflect the quality of services, because if want something better you pay more, but if you know some information about beauty services.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Spa salon in Birmingham

	
	2. Cheap manicure/massage

	
	3. Waxing Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When I Google this thee words I did not see this company on top ten company even I did not see on top 30. Result what I see  mean this company is not popular.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I Feel that websites still have relevance in modern UK business. Websites in modern UK business occupy big part of digital word. Right now biggest part of companies have their own website where customers can explore services and products which company present. After covid a lot of people as me starting to by some services and products from website because sometime is more easy then buy it on shop. Also if a company has a website it make it more prestigious in customers eyes. Therefore I would recommend to company has their own website to attract more customers.
.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I will recommend to make this website more clearly, because some photos or inscriptions are superimposes on others. Also make place to comment from customers. Change stylistics of website to more modern, because website look like it did not change from 2016. Then I will recommend make online registration for services and make icon to social media more visible, make home page more informative, because at first moment when I visit website I did not know about what it is if it where not for the name and what services it do.



Reference List 
	1. Google (2025) Google. Available at: https://www.google.com/?client=safari (Accessed: 22 April 2025). 
2. Eden Spa Harborne(2014) Beauty Salon Birmingham, Eden Spa Harborne. Available at: https://edenspaharborne.wixsite.com/eden-spa  (Accessed:  22 April 2025).
3. Twitter (2025) Eden Spa Harborne(@edenspaharborne)/X. Available at: https://x.com/edenspaharborne (Accessedb22 April 2025).









