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Social Media is a generic term that defines a number of channels online communication, social interaction and propagation systems of information that includes forums groups, blogs and social networks contents video, audio sharing platforms and instant communication.                                                                                                                                     Social Media is about communication,about transforming the monologue in dialogue,about free access to information of any kind, about transforming internet users from simple readers into creators of content, about the interaction in the online world for creating new relationships.                                                                                                                                              The benefits of social media marketing are obvious like marketing costs, increased traffic, identification of new customers, etc.                                                                                                      Used in an effective way social media can bring relevant benefits to others departments, such as:                                                                                                                                                   •Human resources - social media can become a means of recruiting staff, or a way to find out as much information about employees as possible, information that doesn't  they may be following an interview.                                                                                                                 •Customer service- improving the relationship with customers and their loyalty.          •Logistics and procurement - analysis of competition and potential customers can lead to changing the purchasing strategy to increase sales.                                                                          •Sales -the number of people that sales agents can access is huge,and adapting to online environment strategies can lead to growth sales.                                                                         The difference between social media and traditional media is because the social media can be a source of information through which people become information connection with events around the world and traditional media can be television radio,newspapers.                                                                                                       In addition to the informative purpose the media has a role educational and entertainment                                                                                                         While social media costs are relatively low and accessibility high(anyone can post information for free) traditional media requires significant resources of to transmit information.                                                                                                                                               Both types of media have the ability to reach a small audience or a large audience, posting an article on a blog or a television show may not be seen by no one or can be seen by millions of people.                                                                                                                                         In terms of accessibility, for traditional media the means of production are usually privately or state-owned, while "new media" are available to anyone at low cost.                                                          Regarding the broadcast time, the time interval between the presented communications classic media can be days or even weeks, depending on availability advertising space, while the transmission of messages in the social media takes place immediate.                                                                                             Messages broadcast via traditional media can no longer be edited,(an article by magazine once printed and which ends up being distributed can no longer be changed), in the case social media can come back with news or chisels in the case of messages.                                                                                                          Social possibilities are not the inventions of recent years.                                                                                                                                                                 Practically today we can no longer perceive the internet outside of social networks.       Social networks have become a phenomenon: social media is both a base for discussions on the evolution of the Internet and new trends in social evolution,as well as an extremely strong argument in financial transactions.                                                                                        Broadly speaking, social media refers to the technical possibilities and online practices that allow people to generate content and share information, opinions, experiences.                                                                                                                  I know we spend time on Social Media and I also know how time passes when we immerse yourself in conversations with friends on Messenger, when you watch one video after another and when postings with kittens make your day more beautiful.                                         Social Media from a user's point of view is the coolest way to spend quality time with close people or to relax consuming content.                                                                                                  A professional digital marketing specialist, who provides professional Social Media services, cannot starve.                                                                                                                                         It's true that without Facebook, a good part of the revenues of marketing agencies or freelancers would evaporate.                                                                                                                  What we understand however from this is that a Social Media from the perspective of a marketing specialist means an income, a job.                                                                                We are online almost all the time, in step with all the updates made by the platforms, learning something new every day.                                                                                                                                          Social Media for us is as fixed as any other job.                                                                                  The specialist optimizes the Social Media pages of the brand, thinks about what, when, how he posts creates audiences, sets budgets, analyzes the activity of competitors, develops content calendars.                                                                                                                                      For those who are passionate about Social Media,things are simpler.                                                        The beauty of this field lies precisely in the elements that facilitate a more efficient process of socializing brands with their followers.                                                                                           The Social Media Specialist creates strategies that allow the creation of a framework in which the followers of a brand can obtain from it the information they need.                    As I told you before, I don't think marketers would "starve" without Social Media platforms.                                                                                                                                                               Why I'm sure,though,is that marketers would starve to death without companies .           What does Social Media ultimately represent for a company or brand that wants to promote itself?                                                                                                                                                      Answer: MONEY !!!                                                                                                                                   I don't think I'm exaggerating when I say that 99% of the clients of Social Media Marketing agencies have as objectives sales, leads, conversions, that is higher income, higher profit more money.                                                                                                                                                                                                                                                                                     We definitely have at least one Social Media account.                                                                                                         I am also sure that we spend at least an hour a day surfing  Facebook, Instagram, WhatsApp,LinkedIn, YouTube or TikTok.                                                                                                                                                           Also I’m convinced that, when we created an account on a social networking platform,we were never curious to find out what Social Media is.                                                                                                    We have seen that your other friends have created an account on Facebook and have great fun posting photos and liking,sharing or commenting on each other.                                             By the way,I do remember what the sign-up page looked like in 2009,when Facebook first entered Romania.		                                                                                                               Then began the boom of this social network in our country.                                                       Romanians were super-excited about the madness that Facebook was proposing in terms of social interaction.                                                                                                                                                And this madness was quickly seen in the recorded figures:                                                                           In January 2010,the platform registered 500k users.                                                                                         A year later,it had already reached 2.4 million                                                                                     In another 8 months,in September 2011 Facebook already has 3,7 milion users in Romania.                                                                                                                       It was huge,at that time,for over 10% of Romania's population to be on a single digital platform,given the conditions related to the quality of the Internet(much lower than today),the available technologies,but also the purchasing power of Romanians,in relation to the factors mentioned above.                                                                                                                   And if in 2011,it seemed enormous to us that 10% of the population uses Facebook,today over 10 million Romanians have an account on this social network,which they access at least once a month.                                                                                                                                                Even so,although the concept of Social Media existed before Facebook.                                    Facebook has positioned itself from the beginning as the spearhead of the Social Media concept and today it has the second largest social platform,namely Instagram has gone through numerous scandals and lawsuits filed in cases such as data security, hate speech,fake news,conditions offered to employees,etc.,seriously tarnishing its image in front of users and over 2 billion people worldwide have at least one Facebook account.                                                                                                                            As then,and today,most of us only want to spend our time in an original way,to live unique experiences,to inform ourselves,to have fun,to connect with family,friends and other "friends”.                                                                                                                                                   A professional network is a group of people who are connected to each other for professional and business reasons.                                                                                                                                      The members of the network,called contacts or connections,share information about their spectrum of activity,but not only.                                                                                                                                     They can also help solve various problems that may arise,make recommendations for supply,sales or even exchange information about certain employees or customers.                                                                                                                      You can get in touch with candidates who are normally outside your network.                                Be careful however,not to disclose confidential information!                                                                      Connect with people who have the same interests as you,both people you are currently collaborating with,but do not hesitate to keep in touch with former colleagues.                                                                                                          Members of various professional associations.                                                                                                 Go to conferences and make sure you stand out from the crowd.                                                   Friends and family(you never know when thei may be able to help you).                                                                                                                                                                                                                                     Teachers and former colleagues.                                                                                                        Networking has also gained momentum among professionals in Romania.                                                      iTrad is always in step with the latest news and changes taking place in the professional sphere,and building a strong network.
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